
  

By James Menzies

SCOTTSDALE, ARIZONA

Nikola Motor Company founder Trevor Milton rode into 
the Westworld event center here April 16 atop a wagon 
pulled by the famous Budweiser Clydesdales. It was a 
shout-out to Anheuser-Busch, which has placed orders 
for more Nikola Class 8 hydrogen-electric semis than any 
other company, and a fitting way to kick off the two-day 
Nikola World demonstrations.

More than 2,000 people attended the event, represent-
ing more than 49 countries.

“With many more we couldn’t even allow in due to 
capacity,” Milton beamed. 

The company has come a long way in a short time. 
Milton founded the company in 2014 with the vision to 
bring to market electric-powered Class 8 trucks. It was 
started in his basement and has blossomed to include 
divisions for powersports and military vehicles, as well 
as a European Class 8 truck dubbed Tre. All were on dis-
play at Nikola World. More than 130 people now work 
for the company, which will exceed 300 by the end of 
this year. The company’s flagship product is the Nikola 

One truck, which is set to enter production in 2022. A 
Nikola Two day cab is also in the works.  

More than $1 billion has been invested into the 
Nikola drivetrain, and investors have lined up to pro-
vide funding. That has benefited Nikola’s growth, Mil-
ton acknowledged, while rival Tesla has been under 
tremendous pressure to deliver its own Class 8 elec-
tric semi on schedule.

“I have a lot of sympathy for what they’re going 
through,” Milton said. “The world is putting a lot of pres-
sure on them to succeed in every category in the world. 
I feel for those guys a lot and it’s one reason I don’t want 
to go public – I want to go slow without the pressure of 
the financial world bearing down on me.”

But no one can accuse Nikola of moving slow. Before 
it even launches its truck in North America in 2022, the 
company designed and showed a European cabover ver-
sion of its truck, which will launch just one year after its 
debut here in North America. And it also has been work-
ing to develop the hydrogen fueling infrastructure, which 
will be rolled out at the same time it ramps up truck 
production. The initial fueling site is operational in Ari-
zona, 10 more eight-ton per day sites will open up next, 
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Nikola’s hydrogen-electric truck demonstrated for the first time
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By James Menzies

MONTREAL, QUEBEC

Moving household goods is a tough 
job, but it has its perks. Like moving 
VIPs and celebrities, and getting to 
solve complex challenges every day.

“It’s hard work, but it’s different 
every day,” said Ron Pridmore, the 
2019 Highway Star of the Year, who 
was announced as such at this year’s 
ExpoCam show in Montreal April 13. 
“It’s challenging. Some days are more 
challenging than others.”

Pridmore has been in the mov-
ing business since about 1976, when 
a friend asked him to help with a 
move. He’s been at it ever since, 
operating his own truck and spend-
ing the majority of his career – 40 
years – with United Van Lines and 
its affiliate Campbell Moving, which 
nominated him for the award. 

“For me, it’s not really trucking. 
It’s more. Driving isn’t the whole job, 
it’s moving people,” Pridmore said in 
an interview with Truck News prior 
to the award presentation.

A shining 
example
Highway Star of the 

Year enjoys  

paying it forward

Page 9
Economic headwinds
Is the economy, and the trucking 
industry in particular, slowing?  
Data presents mixed signals.

Page 17
The future’s electric
Daimler Trucks North America CEO 
Roger Nielsen makes bold  
proclamation at ACT Expo.

Page 48
Chicken or egg?
Why aren’t more fleets using  
FA-4 engine oil? One says it’s  
too hard to find.

Careers: 32-46
Ad Index: 59

Pages 42-46
Focus on safety
We examine workplace safety  
issues including cannabis, driver 
distraction, and lift truck safety.

Continued on page 26

Volume 39, Issue 5

June 2019

Nikola lays out its plans 
for disruption

RETAILADVERTISING
PAGES 49-56

Nikola World attracted more than 2,000 people and shed new light on the truck manufacturing start-up’s  

market strategy.

Continued on page 29



CHECKS EVERY BOX
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When choosing a truck there are many factors to consider. Like advanced aerodynamics 

designed for maximum fuel effi ciency. The backing of the largest service network in North America

to keep your truck moving. Safety technology that helps mitigate collisions and increases vehicle

uptime. And driver-focused amenities to make sure the truck feels like a home away from home.

The new Cascadia® delivers on all of this, and it checks the profi tability box, too.

Freightliner.com/new-cascadia

AND THEN SOME.

Fuel Effi ciency

   Integrated Detroit™ Powertrain

• Detroit engines

• DT12™ Automated Manual Transmission (AMT)

• Detroit drive axles

    Aero packages

Uptime

   Elite Support
SM

 service network

   Designed for ease of maintenance

   Exhaustive durability testing

   eVault interior electrical fuse and relay box

Safety

   Detroit Assurance® suite of safety systems

   LED headlights

   Standard air disc brakes

Driver Experience

   Driver’s lounge

   Freightliner’s quietest cab

   Outstanding ride quality

Connectivity

   Detroit™ Connect suite of connected

vehicles services including Virtual Technician
SM
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©
2018 Im

perial Oil. M
obil is a tradem

ark or registered tradem
ark of Exxon M

obil Corporation or one of its subsidiaries. Im
perial Oil, licensee.
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There’s no such thing  
as a slow summer in  
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Inside the Numbers with Lou Smyrlis

Follow Lou on Twitter @LouSmyrlis.

Shipper’s choice

Canadian shippers weigh a number of factors when selecting one carrier over another.  

Our annual Shipper’s Choice Survey, conducted by our sister publication Canadian Shipper,  

asks Canadian shippers to rate the importance of 8 Key Performance Indicators when  

selecting one carrier over another for each of the surface transportation modes. What shippers 

had to say this year and how they scored each mode along with the survey’s demographics  

are included below.

What our latest research reveals about what’s most important  
to Canadian shippers

WHAT CANADIAN SHIPPERS VALUE MOST WHEN SELECTING CARRIERS (BY MODE - SCALE OF 1 TO 5)

Mode On-time  
performance

Quality of equipment  
& operations

Information 
technology

Competitive 
pricing

Customer  
service

Leadership in 
problem solving

Ability to provide 
value-added services

Sustainable  
transportation practices

LTL 4.787 4.389 4.192 4.716 4.757 4.511 3.755 4.141

TL 4.876 4.551 4.238 4.744 4.718 4.523 3.976 4.214

Courier 4.876 4.433 4.573 4.765 4.688 4.458 3.883 4.184

Rail 4.568 4.446 4.326 4.664 4.547 4.344 3.730 4.017

HOW CANADIAN SHIPPERS SCORE CARRIER PERFORMANCE BY MODE

Mode On-time  
performance

Quality of equipment  
& operations

Information 
technology

Competitive 
pricing

Customer  
service

Leadership in 
problem solving

Ability to provide 
value-added services

Sustainable  
transportation practices

LTL 20.62 18.83 17.17 20.32 20.54 18.69 15.44 17.27

TL 21.59 19.86 17.12 20.58 20.91 19.25 16.39 17.64

Courier 20.93 18.58 19.02 19.38 18.33 16.51 14.41 16.31

Rail 15.67 16.89 15.82 17.48 15.47 14.22 12.10 13.94

Truck Courier Rail

Less than $10,000 7% 30% 10%

$10,000 - $49,999 16% 27% 13%

$50,000 - $99,999 11% 16% 12%

$100,000 - $449,999 27% 14% 25%

$500,000 - $999,999 10% 4% 5%

$1,000,000 - $4,999,999 15% 7% 21%

$5,000,000 - $9,999,999 6% 2% 5%

$10,000,000 or higher 9% 1% 10%

INDUSTRY SECTOR DISTRIBUTION  
OF RESPONDENTS

CANADIAN SHIPPER EXPENDITURES ON 
TRANSPORTATION BY MODE

14% 
Third-party

 logistics
Retail

11% 8% 
Freight 

forwarding

21% 
Other

47% 
Manufacturing

The Next Generation of Heavy Duty Diesel Engine Oil 

Delo
®

 400 with ISOSYN
®

 Advanced Technology

#DeloDrives 
PERFORMANCE

© 2019 Chevron Canada limited. All rights reserved. All trademarks are property owned by Chevron Intellectual Property LLC or their respective owners.

*As compared to previous generation HDMO product test limits.

Up to 35% Better 

Oxidation Control*

Up to 68% Better 

Wear Protection*

Up to 46% Better 

Piston Deposit Control*

Up to 60% Better 

Component Durability*

canada.deloperformance.com
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Editorial

Mark Your Calendar!

APRIL 16-18, 2020
International Centre

Mississauga, Ontario, Canada

www.truckworld.ca

NORTH 
AMERICAN
COMMERCIAL 
VEHICLE SHOW

APRIL 15, 2020
International Centre

Mississauga, Ontario, Canada

www.trucksummit.ca

SEPTEMBER 14, 2019
International Centre,  

Mississauga, Ontario, Canada
www.rttnexpo.com

OCTOBER 16, 2019
International Centre,  

Mississauga, Ontario, Canada
www.surfacetransportationsummit.com

FREE ENTRY
FREE PARKING

SURFACE
TRANSPORTATION
SUMMIT

OCTOBER 28-31, 2019
Georgia World Congress Center,

Atlanta, Georgia, USA

www.nacvshow.com

To outsiders, trucking is an 
industry that seems ripe for 
disruption. I can’t tell you how 
many press releases I’ve seen 
from start-ups that promised to 
“Uberize” the trucking industry. 
When I scan through them, I see 
little they are planning to offer 
beyond what existing online 
load-matching services do today. 
How is that disruptive? Trucking 
can’t be Uberized, because not 
everyone has a Class 8 truck sit-
ting in their driveway.

Trucking is not an industry 
that’s archaic, or lagging others 
when it comes to innovation and 
technological advancements. It 
is progressing on these fronts at 
a rapid pace. Look at the elec-
trification of Class 8 vehicles as  
an example.

Yes, Tesla, Nikola, Xos (for-
merly Thor) and other start-ups have 
boldly proclaimed they’re going to 
disrupt trucking by producing elec-
tric trucks. But who’s winning that 
arms race? I’ve seen more work-
ing electric trucks from the incum-
bents, such as Freightliner, Volvo, 
and Paccar, than I have from the 
so-called disrupters.

So, it was with a healthy skepti-
cism that I traveled to Scottsdale, 
Ariz., in mid-April for the first ever 

Nikola World. And I have to say, I 
came home a little less skeptical. It’s 
not just because I got to see work-
ing versions of two Nikola Class 8 
tractors. A couple laps around a 
track, watched from the bleachers, 
was underwhelming, as it did little 
to convey what the driving experi-
ence will be like.

However, where Nikola really 
stands to disrupt the trucking 
industry is in how it plans to sell 

these trucks. In fact, it doesn’t 
want to sell them at all.

Nikola is planning a full-ser-
vice lease model, but with a 
key differentiator from what’s 
available in the market today. It 
plans to include fuel. And tires. 
For seven years. At a cost of less 
than a buck a mile – compara-
ble to the operating cost of a 
diesel. Now that’s disruptive.

If Nikola can pull this off, 
a f leet manager or operator 
would know their total cost 
of ownership for a seven-year 
life-cycle when they take deliv-
ery of the truck. Fuel surcharges 
would be history. Diesel price 
volatility would be a non-issue. 
But is it realistic?

Nikola believes it can pro-
duce hydrogen cheaper than 
anyone else in the world, on-site 

through stations that will be located 
adjacent to all 700 or so of its fueling 
sites. Even more ambitious, it says 
it will do so in a renewable manner 
using solar and wind power gener-
ated at these sites. This eliminates 
the need to transport hydrogen and 
the associated costs of doing so.

That’s extremely ambitious. Is it 
possible? Maybe. Is it possible at a 
retail price of $6/kg (about half of 
what most hydrogen stations in the 

world charge today)? When I con-
sider the vast tracts of land that 
will be required at each and every 
fueling station to generate the wind 
and solar power, I can’t see how. 
And that’s where I believe Nikola’s 
model could fall apart. I’ve become a 
believer in the truck technology and 
in founder Trevor Milton’s abilities 
to execute on his vision.

But can he do it for less than a 
buck-a-mile? That’s where I remain 
a skeptic. I could see costs spiraling 
out of control and while the Nikola 
is a sleek, environmentally-sound 
machine, it doesn’t have a future 
if its total cost of operation can’t 
rival that of diesel. And that’s where 
the wheels could come off Milton’s 
grand vision. TN

James Menzies can be reached 

by phone at (416) 510-6896 or by 

e-mail at james@newcom.ca. 

You can also follow him on Twitter 

@JamesMenzies.

Is Nikola’s buck-a-mile all-in  
vision achievable?



Ask your Kenworth dealer about excellent leasing and fi nancing options. ISO 9001:2000 
© 2019 Kenworth Truck Company. A PACCAR company.   

Kenworth Certifi ed Pre-Owned Trucks Available Now.

Kenworth quality and reliability are legendary. And you can expect nothing less from a Kenworth Certified Pre-Owned Truck. 

Each must pass a rigorous set of standards to ensure every owner is getting The World’s Best®. Choose from a variety of top 

quality, newer Class 8 models and confi gurations. All have low mileage and have passed a 150-point comprehensive inspection. 

Many feature a reliable PACCAR engine, complete with a best-in-class, factory-backed warranty. Trucks like these don’t stay on 

the lot long. So check our available inventory today.

Visit KenworthCertified.com or contact your Kenworth dealer.

Certifi ed Pre-Owned
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Business

THIS MONTH’S CROSSWORD PUZZLE

Answ
ers on page 59

TN
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 2019 M
. Jackson

Across
  1
  5
8
9

10
11
12
15
17
20
21
22
23

Semi power unit

Single or twin ____ axles

Road bend

UPS or FedEx delivery vehicle (4,3)

Lost traction alarmingly

Petro-Can engine oil

Truckmaker’s facility (8,5)

Truck rental and leasing company

Gear _____, a.k.a. clumsy shifter

City nicknamed Windy

Former Mississauga bus maker

Defunct ’40s-founded Edmonton carrier

Forklift-friendly platforms

1
2
3

 4
5
6
7

12
13
14
16
18
19

Down
Truck repair pros, briefly

Certain two-trailer rigs (1,6)

Groovy tire surface

Major USA-Canada flooring carrier (8,5)

Put the hammer down (5,2)

Trout ____ Industries, PEI trailer maker

Mouseketeer hat-shaped fastener (4,3)

Kenworth sleeper model

Kingston, ON truck-parts supplier

Dipstick feature, frequently (3,4)

Tire type

Volvo’s Latin-origin name meaning (1,4)

Patronizes U-Haul

PUZZLED?
DIESEL PARTICULATE FILTER
 Cleaning Service and Repairsp

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKETREPLACEMENT FILTERSNOW AVAILABLE

www.texisexhaust.com

         has
the solution.

905.795.2838
fax 905.678.3030

1.800.267.4740
Canada & U.S. hotline

SEE OUR AD PAGE 52

Data pointing to softening market
TORONTO, ONTARIO

Orders for trucks and trailers are 
falling off last year’s torrid pace, 
and freight volumes are also on the 
decline, pointing to a possible soften-
ing of market conditions for truckers. 

The Canadian spot market saw 
weaker load volumes in March, 
marking the first time TransCore 
Link Logistics has seen a March 
with weaker volumes than February. 
Meanwhile, the month saw the sec-
ond highest truck volumes in history, 
behind only October 2018. 

Canadian spot market load vol-
umes were down 7% in March, and 
43% year-over-year. Equipment post-
ings were up 21%, with a truck-to-
load ratio of 2.79, a 30% increase over 
February. By contrast, in March 2018 
there were only 0.92 trucks per load. 

In the U.S., for-hire truck tonnage 
slipped 2.3% in March, but was 1.6% 
stronger year-over-year, according 
to the American Trucking Associa-
tions (ATA).

“In March, and really the first 
quarter in total, tonnage was nega-
tively impacted by bad winter storms 
throughout much of the U.S.,” said 
ATA chief economist Bob Costello. 
“While I expected tonnage to moder-
ate in the first quarter, the late Easter 
holiday and the winter storms made 

it worse. It is likely that tonnage 
will improve in the second quarter, 
although year-over-year gains will be 
significantly below the 2018 annual 
increase of 6.7%.”

During the first quarter, truck ton-
nage was up 3.8% compared to the 
same period in 2018.

Shippers are beginning to see con-
ditions ease, after a difficult envi-
ronment last year when hefty rate 
increases were the norm. At a reading 
of 0.6, industry analyst FTR’s Febru-
ary Shippers Conditions Index (SCI) 
reflects a balanced freight market.

February is the fifth month in a 
row that the SCI has been in posi-
tive territory with forecasts for the 
shipping environment to gradually 
improve through early Q4. After 
that, conditions should settle into 
a near neutral range with truck 
freight rates expected to be down, 
capacity additions likely deceler-
ating and a relatively stable fuel 
cost outlook. 

With increasing uncertainty, and 
equipment order backlogs that are 
pushed into 2020, fleets are taking a 
breather when it comes to ordering 
new trucks and trailers. Class 8 truck 
orders hit a 31-month low in April, 
with preliminary data from ACT 
Research showing 14,800 orders, a 

6.2% decline from March but down 
57% year-over-year.

“We continue to contend that cur-
rent order weakness has more to do 
with very large Class 8 backlogs and 
orders already booked, than with 
the evolving supply-demand bal-
ance,” said Kenny Vieth, ACT’s pres-
ident and senior analyst. “Of course, 
contracting freight volumes, fall-
ing freight rates, and strong Class 8 
capacity additions suggest that the 
supply-demand balance will become 
an issue later this year.”

“Near-term build slots are 
becoming available as f leets 
rearrange orders based on cur-
rent needs,” said Don Ake, FTR 
vice-president, commercial vehi-
cles. “There still is limited can-
cellation activity, as fleets do not 
want to give up build slots they may 
need at a later date. They remem-
ber what happened last year when 
they needed trucks, but could not 
get enough of them.”

U.S. trailer orders were below last 
year’s volume for the fourth straight 
month in March, with nearly 16,000 
net orders. ACT Research’s State of 

the Industry: U.S. Trailers report 
indicated near-record backlogs have 
filled 2019 build slots for many man-
ufacturers, and there is some resis-

tance towards booking orders into 
next year. 

“While some fleets have fulfilled 
investment plans for the year, others 
reportedly are seeking more equip-
ment this year,” said Frank Maly, 
director, commercial vehicle trans-
portation analysis and research at 
ACT Research. “However, their 
efforts will likely be in vain, with dry 
van and reefer orderboards consum-
ing most available production slots 
for the year.”

In its State of the Industry: Classes 

5-8 Report, ACT reported that freight 
growth is slowing, while truck pop-
ulation growth is accelerating – a 
supply-demand story it says typically 
does not end well.

“Data continue to tell the same 
stories we have been reporting. First 
and foremost, the story remains one 
of current demand strength: Public 
truckload carriers’ profitability in Q4 
shattered records, and while freight 
data metrics are fading, the fade is 
from best-ever levels,” said Vieth. 
“The second story starts with those 
softening freight metrics, pivots on 
robust build and sales, and ends with 
the reality of a record new Class 8 
inventory. In short, freight growth is 
stagnating, even as Class 8 popula-
tion growth is accelerating.” TN
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LET’S START A PROJECT TOGETHER!

POWERFUL,  
EASY-TO-USE  

ELD SOLUTION
A robust solution your team can rely on.  
Thanks to automatic synchronization  
between their logbook and trip sheet,  
drivers can focus on  
what they love: driving! 

www.isaac.ca/powerful-eld
1 888 658-7520

MADE-TO-MEASURE
COVERAGES

FLEET &
OWNER-OPERATOR

PROGRAMS

PERSONALIZED
SERVICE

CONTACT US!
1 888 690-0010

Insights

Guest Column

Changes 
coming to 
WSIB
Are you ready for the 

WSIB’s new premium 

rate model?

Beginning on Jan. 1, 2020, Ontario’s 
Workplace Safety and Insurance 
Board (WSIB) will introduce a new 
way of setting premium rates for 
almost 300,000 businesses across 
the province.

Our new model will make it eas-
ier to understand how your busi-
ness and other businesses are classi-
fied. Premium rates will also better 
reflect your individual claims expe-
rience and help businesses plan for 
the future by providing projected 
rate information. 

What’s changing in  
the new model?

First, we will streamline how busi-
nesses are classified. 

By adopting the North Ameri-
can Industry Classification System 
(NAICS), which is already used by 
the Canada Revenue Agency and 
Statistics Canada, it will be easier 
for you to understand how busi-
nesses are classified. Using NAICS 
will allow us to move 155 different 
rate groups to 34 classes/subclasses. 

Second, we will make your pre-
mium rate easier to understand. 

We will set an average premium 
rate for each class based on its risk 
profile and share of responsibility to 
maintain the insurance fund. 

Each NAICS class will then be bro-
ken down into a series of risk bands, 
and each risk band will have an asso-
ciated premium rate. The difference 
between successive risk bands will 
be approximately 5%. 

Businesses in the same class, 
with similar risk profiles will then 
be assigned to the same risk band 
and premium rate that reflects their 
individual risk profile. 

Third, we will help you plan for 
any changes in your premium rate.

Projected rates will provide your 
business with the future direction 
of your rates, up or down and busi-
nesses will no longer have to wait for 
rebates or surcharges. The current 
retrospective approach to rate-set-
ting, including MAP, NEER and 
CAD-7 experience rating programs 
will be eliminated. 

For experience-rated 
businesses

If you were in an experience-rating 
program previously, in 2020 you will 
receive your final NEER and CAD-7 
statements, as well as your final 
adjustments under these programs, 
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CITT can now certify 
you without sending 
you back to class

®CCLP

If you’ve 
already 
learned the 
business of 
logistics

Introducing CITT’s new Challenge 
On-Ramp to industry’s most 
valued professional designation. 
Finally, there’s a fast, accurate and 
affordable way for experienced 
people to demonstrate their 
competencies and qualify for 
industry’s most respected logistics 
designation and full CITT membership.

citt.ca/challenge_onramp • 416.363.5696

Janine Dyck is the vice-president 

of employer services, at the 

Workplace Safety and Insurance 

Board. She is currently the lead 

on the implementation of the new 

rate framework program within its 

Employer Services Division.

which will include an assessment of 
the 2019 year. Businesses registered 
under the MAP program received 
their final statement in 2018, and 
will receive any final adjustments 
in 2019. 

Moving to the new model

To help you smoothly transition 
into our new model, any initial rate 
increases will be staggered over time, 
while rate decreases will be applied 
immediately. 

Here’s how the transition to our 
new model will work:
• In 2020, businesses will be 

assigned a starting point rate and 
projected premium rate based on 
previous rates, claims experience, 
size of business, NAICS classifica-
tion and whether or not they were 
in an experience-rating program 
previously, to determine the 2020 
premium rate they will pay. Busi-
nesses with projected premium 
rate decreases will move down to 
their projected risk band.

• In 2021, businesses with pro-
jected premium rate increases 
will move up a maximum of 
one risk band from their 2020 
risk band. Businesses with pro-
jected premium rate decreases 
will move down to their pro-
jected risk band.

• In 2022, businesses that have not 
yet reached their projected pre-
mium rate will move up a max-
imum of two risk bands above 
their 2021 risk band. Businesses 
with projected decreases will 
move down to their projected 
risk band.

Starting in 2023, our policies for 
premium rate setting under the new 
model will be fully in effect. Busi-
nesses with projected premium rate 
increases will see their rates increase 
up to three risk bands per year until 
they reach their projected premium 
rate, protecting them from any sud-
den changes to their premium rates. 
Businesses eligible for decreases will 
see their rates decrease up to three 
risk bands per year until they reach 
their projected premium rate. 

What’s next?

We will be providing businesses 
with 2020 premium rates this fall.  
For more information or to sign up 
for one of our monthly webinars and 
newsletter about our new premium 
rate-setting model, visit our website 
(wsib.ca/rateframework) or contact 
us at rateframework@wsib.on.ca. TN

1 855 327 9757
trailerwizards.com

Together,
we thrive

YOU’VE GOT CARGO...

WE’VE GOT TRAILERS!
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(L-R) Dr. Matthew Roorda, chairman of the Board of the Smart Freight  

Centre; Dr. Rhonda Lenton, president and vice-chancellor, York University; 

chairman Nando Iannicca, region of Peel; and Dr. Leonard Waverman, dean 

of the DeGroote School of Business, McMaster University.

Business

New Smart Freight Centre  
launches in Peel Region
New center to help improve goods movement in 

the Greater Toronto and Hamilton Area

BRAMPTON, ONTARIO

It’s been estimated that approxi-
mately $1.8 billion worth of goods 
move through the region of Peel 
every day by trucks alone. 

So, it’s no wonder that a new 
Smart Freight Centre has been cre-
ated in order to improve this goods 
movement, as well as support envi-
ronmental sustainability in the 
Greater Toronto and Hamilton  
Area (GTHA). 

The region of Peel has joined 
forces with McMaster University, the 
University of Toronto, and York Uni-
versity to create the center that will 
address goods movements issues 
and regional projects head on. 

According to the center’s website, 
goods movement extends beyond 
the boundaries of the GTHA. Those 
behind the center believe that the Peel 
region requires a safe and efficient 
network in order to move goods and 
deliver services to communities and 
businesses. The region of Peel will 
be investing $240,000 annually for 
the next five years to establish the  

center. McMaster University, the  
University of Toronto, and York Univer-
sity will also match these funds with  
in-kind contributions. 

The Smart Freight Centre’s goal 
is to break down silos in addressing 
shared concerns, and to propose 
practical solutions and strategies 
aimed at improving quality of life 
and promoting ongoing economic 
vibrancy across the region. 

“The mandate of the Smart 
Freight Centre aligns completely 
with the work of UofT’s Transpor-
tation Research Institute, bringing 
together the expertise of transporta-
tion researchers from a broad range 
of diverse disciplines with our part-
ners in industry and government to 
ready us for the opportunities and 
challenges of 21st century mobility,” 
Dr. Eric Miller, director, Transpor-
tation Research Institute, Univer-
sity of Toronto said. “These projects 
are about much more than research 
papers and academic journals – 
they’re about solving real, on-the-
ground problems.” 

The center’s launch in mid-April 
attracted government dignitaries 
from all levels, including a keynote 
address from Kamal Kherea, parlia-
mentary secretary to the Minister 
of International Development.  Jeff 
Yurek, Minister of Transportation 
also sent congratulatory remarks 
in honor of the launch.

“The Smart Freight Centre is a 
prime example of what is possible 
through collaboration between gov-
ernment and industry,” Kherea said. 
“This project will benefit the local 
economy through more efficient 
delivery of goods and services, as well 
as provide new growth opportunities 
for local industries. Our government 
is proud to support this environment 
of growth by laying down the founda-
tion to build a nation of innovators.” 

The top goods movement con-
cerns in the area include: custom-
ers’ growing expectations of shorter 
delivery times and the growth of 
e-commerce; increasing concern 
about the effects of congestion; 
decreasing labor force availability 
and growing industry expectations; 
emissions from the transportation 
sector; automation, technological 
changes and robotics; and strategies 
to address population and employ-
ment growth pressures.

“Our communities depend on reli-
able transportation and transit sys-
tems to keep people and goods mov-
ing,” Yurek said. “Our government 
is committed to ensuring our trans-
portation networks and policies are 
improving and better serving the 
needs of the people as our economy 
grows. When I see all the expertise, 
knowledge and experience that the 
Smart Freight Centre and its part-
ners bring, I am confident that we 
can find solutions to any issues fac-
ing the movement of goods in the 
Peel Region and GTHA.” 

According to the center’s leaders, 
the first project to be completed this 
year includes an off-peak delivery 
pilot study, truck-friendly lane mea-
sures and strategies, and an e-com-
merce strategy to look into the impact 
of online shopping on logistics. 

The off-peak delivery pilot study 
began this February with big-name 
partners like Loblaw, Walmart, and 
PepsiCo. The goal is to identify what 
infrastructure could use some extra 
focus, and where freight is moving.  

“As a key contributor to the GTHA’s 
vibrant economy, we recognize the 
importance of improving the move-
ment of goods in order to maintain 
the transportation network’s effi-
ciencies and safety, while supporting 
the quality of life within our commu-
nities,” Nando Iannicca, chairman of 
the region of Peel said. “The Smart 
Freight Centre has been established 
to make recommendations through 
evidence-based research to address 
shared concerns. I am confident that 
together, we can work to ensure that 
our goods movement  industry is  
sustainable, safe, competitive,  
and innovative.”

The center is still seeking govern-
ment and industry partners’ finan-
cial contributions in establishing 
the project. To learn more, visit:  
www.smartfreightcentre.ca TN

Rolling Tarp Systems Manual or Electric Cable Systems
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Brantford, ON
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How to use social media to your advantage
By Sonia Straface 

MISSISSAUGA, ONTARIO

Want to grow your social media 
presence and be reflected as a repu-
table, professional business online? 
Then listen to your audience. 

That was the advice from Kim-
berly Biback of Sharp Transporta-
tion, who gave a presentation at the 
Truck Training Schools Association 
of Ontario’s (TTSAO) annual confer-
ence on Feb. 28 on how to effectively 
use social media. 

Platforms

“If you want to use social media 
properly, you need to think about 
your audience and your reach,” 
Biback stressed. “Without an 
audience, social media is a waste 
of time, and without the right 
audience, likes and followers  
are redundant.”

Biback advised to look at plat-
forms you want your followers to 
come from. For example, Instagram 
is a great platform to share pho-
tos, but its core users are between 
18 and 29 years of age. So, it likely 
won’t be a big hit for drivers, since 
many of them are older than the 
typical user. 

“Think about which platform is 
going to help you get to your goal,” 
she added. “Social media is not one-
size-fits-all.” 

And above all else, Biback said, 
don’t stretch yourself too thin and 
be on all platforms. 

“There are 203 major social media 
platforms, but don’t be on every one 
just because it’s there,” she said. 
“Think about which platform is 
going to help you get to your goal. 
For example, many today are using 
LinkedIn like Facebook, and Linke-
dIn isn’t like Facebook at all. It’s a 
professional platform.” 

Posts

Once you’ve decided which social 
media accounts are right for your 
business, it’s time to start posting 
and engaging with your followers. 

“Here, the number one rule is don’t 
be annoying,” she said. “You need to 
make sure you are posting relevant, 
interesting content that resonates 
with your target audience.”

Biback added that when it comes 
to posts, quantity does not equal 
quality. In fact, she said “a post a 
day could keep the followers away. 
You really want to think about the 
activity that could drive followers to 
unlike your page, for example, post-
ing just to fill space. Presence alone 
doesn’t make conversions.” 

Be human

Good businesses are online and 
have a big focus on customer service 
and being relatable, Biback said. 

“Having a strong sense of cus-
tomer service on social media is 
critical,” she said. “Businesses are 

out there scoping you out. They want 
to know if you’re responsive, if you’re 
ethical. They look at your response 
time, at your reviews.” 

She added that when posting, it 
also helps for your posts to not just be 
about business. Sometimes, it’s okay to 
have fun and post entertaining polls. 

“It’s great to have a human side. 
Engage with your audience,” she 
said. “Ask questions and answer 
their questions. And don’t remove 
or edit customer posts.” 

Overall, Biback said, social media 
can and should be used as a strat-
egy to help you do business more 
effectively and less expensively 
than ever before. 

“In order to be successful, you 
should be human, make sure you’re 
using the right vehicle, and you have 
a detailed strategy online,” she said. 
“It must be rewarding for people to 
be visiting your page or platform. You 
must be informative. Don’t let them 
down. If being informative is how you 
get followers, being entertaining is 
how you keep your audience.” TN 
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sit up and take notice
The industry’s only reclining mattress

Volvo VNL Interiors

The best thing to happen to sleep since pillows. Only Volvo offers a reclining, 
innerspring mattress with a memory foam pillow top. Our designers went on the 
road to talk to thousands of drivers to see what they want most in a sleeper cab. 
Then they created our new interiors. Now what drivers want most . . . is a Volvo.

Learn more at volvotrucks.ca
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Business

Canadian ELD final rule to be  
published this summer: Millian

Trucking welcomed into Ontario immigration nominee program

By Sonia Straface

MILTON, ONTARIO

The highly-anticipated Canadian 
electronic logging device (ELD) 
mandate is expected to be final-
ized this summer, according to 
Mike Millian, president of the Pri-
vate Motor Truck Council of Can-
ada (PMTC).

As it stands, the Canadian trans-
portation industry is still waiting 
for the final rule to be published in 
Canada Gazette Part 2. The regu-
lation was first proposed and pub-
lished in Canada Gazette Part 1 in 
December 2017.

According to Millian, there’s 
been such a delay going from 

Gazette Part 1 to Gazette Part 2 
because, initially, third-party cer-
tifications were not going to be 
part of the final rule.

“Originally (the regulation) was 
posted without required third-party 
certifications,” he said April 18 at a 
PMTC seminar in Milton, Ont. “But 
after seeing what happened in the 
U.S., where they have self-certifica-
tion, it’s been a disaster. Right now 
in the U.S., there are at least 400 
companies which claim their ELD 
device is compliant.”

Millian said he estimated more 
than half of those 400 wouldn’t be 
certified by a third-party company.

To avoid this “disaster,” Millian 
said he and others have been advis-

ing government to go through with 
third-party certifications as part of 
the final rule.

“So now in Canada, unlike the U.S., 
manufacturers will have to submit 
their device to whomever Transport 
Canada decides is going to certify 
it,” he said.

The other slowdown, according to 
Millian, has to do with compliance 
and grandfather dates.

“That’s where the biggest debate 
is,” Millian said.

Millian said the PMTC and the 
Canadian Trucking Alliance orig-
inally wanted the compliance date 
to be 18 months after the final rule 
is published, and then a 24-month 
grandfather period.

“And there are some who want 
12 months for compliance and 
zero grandfather period,” Millian 
said. “Our argument for that is, if 
you go to 12 and zero, you’re going 
to have chaos. It’s not doable. You 

can’t transfer everybody that 
quick.”

Millian said without a grandfa-
ther period, those who have ELDs 
and automatic on-board record-
ers will be “punished” instead of 
those without, because “If you don’t 
have anything installed you have 
12 months to research and buy a 
device and put it into your fleet – 
that itself will take 12 months. But 
if you have a device installed prior 
to the Canada Gazette Part 2 post-
ing, and it’s not compliant, you now 
have to remove that device, spec’ out 
and install a new device, change out 
all your back-office systems – you 
have more work to do than some-
body who has nothing.”

Millian concluded saying that he 
anticipates the final rule to be pub-
lished this summer.

“We’ve got to get this posted in 
Gazette 2 by this summer and we 
are told it’s going to happen.” TN

TORONTO, ONTARIO

The Ontario Trucking Association 
(OTA) is applauding the provin-
cial government for welcoming the 
trucking industry into the Ontario 
Immigration Nominee Program 
(OINP), through the in-demand 
skills stream.

The 2019 budget reads: “To better 
reflect employer and labor market 
needs, the government will seek to 
expand the occupations eligible for 
the Employer Job Offer: In-Demand 
Skills Stream to include trans-
port truck drivers and personal  
support workers.” 

The change gives Ontario truck-
ing companies the same access to 
foreign labor sources currently pro-
vided to the agriculture and construc-
tion industries. 

“Ontario’s economic competi-
tiveness is highly dependent on the 
trucking industry as the dominant 
mode of freight transportation in the 
province,” said David Carruth, chair-
man, OTA. “Having access to this pro-
gram provides trucking companies 
an avenue to recruit the talent they 
need to fill gaps in their workforces.”

Prospective truck drivers will have 
to go through Ontario’s mandatory 
entry-level training program, and will 
require further in-house training by 
their employer.

“The industry is taking steps to 
help address its labor shortages – 
from increasing wages to better mar-
keting the opportunities available in 
the industry – but these measures 
alone will not be able to meet the 
labor needs over the coming years 
without access to labor through 
immigration,” said Carruth. “Today’s 
budget announcement will provide 
assistance to our sector and by exten-
sion the Ontario economy.”

“Making sure this province stays 
open for business has been one of the 
(Premier Doug) Ford government’s 

guiding principles. The decision to 
allow trucking access to the OINP 
is a critical step in supporting that 
vision,” added OTA president Ste-
phen Laskowski. 

“While the trucking industry does 
not expect immigration, on its own, 
could or should solve the industry’s 
labor shortage, it’s clear immigration 

and the recruitment of professional 
foreign truck drivers through pro-
grams like this one will need to play 
a larger role moving forward.”

The Ontario trucking industry will 
also be allowed to participate in a 
pilot program that will bring high-
ly-skilled immigrants to smaller 
communities.

The budget also confirmed the gov-
ernment will maintain the tax exemp-
tion for natural gas used as a trans-
portation fuel. 

It will also allow electronic docu-
mentation for International Registra-
tion Plans, making it easier for truck 
drivers to confirm their credentials 
and reduce paperwork. TN
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One of the reasons we’ve gone 
with Castrol is the ability to do oil 
samples every oil change. LabCheck 
is one of the primary reasons we’ve 
been able to extend the operational 
life of our vehicle.

Fred LaRue, President,
LaRue’s Haulage

ASK US ABOUT HOW WE CAN HELP YOUR BUSINESS AT

1-888-CASTROL

• Extended service intervals and less time in the shop

• Limited aeration enables longer engine life

• Resists oxidation for 30% longer than previous 
 formulations for fewer costly repairs

WHEN YOU'RE ON THE JOB,
EVERY MOMENT COUNTS. 

SCAN, OR SEARCH CASTROL HEAVY DUTY 
CUSTOMER TESTIMONIAL FOR THE FULL VIDEO!

Business

Cargo thefts declined in Q1 Mack not concerned with 
slowing truck orders

JERSEY CITY, NEW JERSEY

Cargo thefts in the U.S. and Canada 
declined 22% year-over-year in the 
first quarter of 2019, according to 
the latest data from CargoNet.

In the quarter, the company 
recorded 330 supply chain risk 
intelligence events. Of those, 52% 
involved a stolen vehicle and 42% 
involved stolen cargo. Other events 
included identity theft, missing 
drivers, f ictitious pickups and  
other matters. 

There were 140 cargo thefts in 
the U.S and Canada in the first 
quarter, with an average value 
of US$145,772, for a total loss of  
$12.8 million.

CargoNet noted that loaded trailer 
thefts are a growing threat, and in 
some parts of the country, are pre-
ferred over full truckload theft. It also 
noted a resurgence in fictitious pick-
ups, after two years of dormancy. “We 
believe these two trends will continue 
through the rest of the year,” CargoNet 
indicated in a press release.

Food and beverages remains the 
most stolen commodity. Non-al-
coholic beverages were the most 
frequently stolen type. Household 
goods and electronics were the next 
most frequently stolen commodities. 

California was the most targeted 
state, while Florida and Texas  
were next. TN

MONTREAL, QUEBEC

Slowing Class 8 truck order intake 
is not a concern to Mack Trucks, 
according to Roy Horton, director 
of product strategy, who spoke at an 
ExpoCam press conference April 11.

“It’s not an alarming issue at this 
point in time, it’s something we 
see as a normal part of the indus-
try,” Horton said, noting backlogs 
are stretched out through 2019 and 
Mack is now taking orders for early 
2020. “It has been a good, long period 
of hard demand, which has been 
good for everyone.”

Mack has been taking full advan-
tage of the strong cycle. In 2018, 
it increased its production build 
rate by 30%, increased retail sales 
by 18%, and saw its sleeper order 
intake surge 221%, reflecting strong 
demand for its new Mack Anthem. 

“Business is very good, that’s the 
main message,” Horton said. “With 
business being very good, orders have 
started to slow down. Over the last year, 
orders have been extremely strong; 
orders have outpaced the industry’s 
capacity to build and deliver.”

Horton noted Canadian GDP is 
expected to grow 1.7% this year, and 
1.8% in 2020. He said Mack will con-
tinue its momentum into this year. 

He also credited Mack’s dealer net-
work for its success. It now has 440 
service points across North America, 
including 95 in Canada. Since 2010, 
these dealers have invested US$700 
million into their facilities. They’ve 
added 80 service points, increased 
service bays by 60%, more than dou-
bled their population of technicians 
and added 60% more salespeople. 

Mack Laval has joined Camions 
Montreal and Centre du Camion 
Ste-Marie to become the third 
bilingual certified uptime center 
dealership. There are now 139 cer-
tified uptime Mack dealers in North 
America. 

They’ve seen their shop efficiency 
improve by 24%, and reduced truck 
check-in time by 40 minutes. TN

Roy Horton
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The future is electric: DTNA leader
LONG BEACH, CALIFORNIA

The future of commercial vehicles is battery-elec-
tric, Daimler Trucks North America (DTNA) 
leader Roger Nielsen said during a keynote speech 
at ACT Expo.

The company is committed to putting nearly 
50 battery-electric test vehicles on U.S. roads by 
the end of this year, and will have nearly 200 in 
testing worldwide.

“The road to emissions-free transportation is 
going to be driven with battery-electric vehicles. I 
believe the future is electric,” Nielsen said. And he’s 
not talking plug-in hybrids, which he said will not 
be produced by DTNA. He did, however, say it will 
continue offering natural gas trucks as an interim 
solution until full commercialization of the bat-
tery-electric Freightliner eM2 and eCascadia.

He also said the company sees potential for 
hydrogen fuel cells to extend range, but doesn’t 
see it as viable in the short-term.

“I can see a glimpse of it over the horizon, but it 
will not be this generation of engineers who will 
be delivering it,” Nielsen said.

To hasten the arrival of zero-emission com-
mercial transport, Nielsen said three things must 
happen: the industry must develop a common 
charging infrastructure; batteries must become 
cheaper, lighter, and more powerful; and incen-
tives must be available to help customers achieve 
lower cost of ownership.

To be ready, Nielsen said DTNA will ramp up 
testing initiatives with customers.

“For our engineers, these early customer part-
ners are our test drivers. We want them to test 
these vehicles to their extremes. We want to see 
the failures so we can engineer solutions,” he said.

Also, the company will be converting its Port-
land, Ore., manufacturing plant to produce elec-
tric Freightliners. The plant will house a battery 
storage facility and an electric vehicle co-creation 

center, where the e-consulting team will work 
with customers. It was also chosen because of its 
proximity to the markets where electric vehicles 
are in highest demand. TN
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Roger Nielsen, head of Daimler Trucks North 

America, says the future of commercial vehicle 

transportation is electric.
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Business

LONG BEACH, CALIFORNIA

The latest report from the North 
American Council for Freight Effi-
ciency (NACFE) is highlighting con-
verging trends from e-commerce to 
electrification that could lead to 
growth in regional hauling activities.

“If you ask most people to define 
trucking words like ‘over-the-road’ 
and ‘longhaul’ are likely to be part 
of the description. But the reality 
is that 45% of the Class 8 tractors 
produced today are day cabs, and 
a high percentage of those trucks 
are involved in regional haul oper-
ations,” says Rick Mihelic, NACFE’s 
director of future technologies and 
study team manager.

Growth in e-commerce and a 
push toward immediate deliveries 
are being observed along with inno-
vations in load matching systems, 
GPS-based asset tracking systems, 
and data mining capabilities, con-
cludes the More Regional Haul: An 

Opportunity for Trucking  report. 
Regional operations are also sup-
ported by equipment options includ-
ing electric and hybrid vehicles, long 
combination vehicles, and specialty 
equipment.

Even the ever-present demand for 
new truck drivers has a role to play in 
a growing interest in regional hauls.

“Regional operations mean driv-
ers are more likely to get home on 
a regular basis and that could help 
the industry with its the driver 
recruitment and retention problem,” 
explains executive director Mike 

Roeth. “Regional operations are 
also fertile ground for alternative- 
fueled vehicles because, by their very 
nature, they make it easier for fuel-
ing infrastructure for vehicles that 
use an energy source other than gas-
oline or diesel fuel to be installed.”

“If we can improve the coordina-
tion of regional haul and make it 
more of a choreographed stage per-
formance rather than a pickup bas-
ketball game, we can capture even 
more benefits,” the report adds. “The 
question is, how can we as an indus-
try hasten this movement to better 
take advantage of its opportunities 
for drivers and electrification?”

More warehouse space would 
mean that last-mile deliveries 
could be accomplished with smaller 
trucks or even cars, More Regional 

Haul suggests. Predictive routing 
based on historical and real-time 
data could help to offset the impact 
of traffic congestion, too. GPS track-
ing could even show where equip-
ment is sitting underutilized, or help 
to provide real-time information on 
available parking along a route.

This won’t be the council’s last 
word on regional hauling. Plans are 
underway for a Run on Less Regional 
demonstration that will help to 
demonstrate the fuel economy that 
can be realized using equipment on 
the road today. That project builds 
on the Run on Less 2017 event, which 
showed 10.1 mpg (23.3 L/100 km) 
was possible using real trucks in 
longhaul applications. TN

LOUISVILLE, KENTUCKY

The Women in Trucking Association (WIT) hosted its 10th annual Salute to 
Women Behind the Wheel at the Mid-America Trucking Show in Louisville, 
Ky., on March 30.

One hundred and fif-
teen female drivers tally-
ing nearly 1,700 collective 
years of driving gathered to 
celebrate and salute. 

“The annual Salute event 
shows that women can 
thrive and enjoy a career as 
a professional driver,” said 
Ellen Voie, president and 
CEO of WIT. 

“Whether they are indus-
try veterans or newcomers, they are paving the way for women to participate 
and succeed in a male-dominated industry. We want them to know we see 
them, and they are valued.”

The celebration included self-defense demonstrations by Debbie Gard-
ner of Survive Institute and Lifelite’s PepperBall Launcher, a live broad-
cast of the Women in Trucking show on SiriusXM’s Road Dog Channel 
146, a performance from Jayne Denham, an award-winning singer and 
songwriter from Australia, chocolate fountains, and an iconic truck-
shaped cake.

The event also included the annual group photo of the women in their WIT 
red T-shirts and ended with the distribution of grab bags filled with items 
from the event sponsors. TN
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WINNIPEG, MANITOBA

CN has announced it has closed its 
acquisition of The TransX Group of 
Companies.

The deal was first announced on 
Oct. 30, 2018.

“We are pleased to have con-
cluded this important transac-
tion that allows us to deepen our 
supply chain focus and to con-
tinue to offer the best services 
to our customers, from the first 
mile to the last mile. This transac-
tion will support the safe and effi-
cient movement of our customers’ 
goods to their end markets in a 
fast-growing consumer economy,” 
said JJ Ruest, president and chief 
executive officer of CN.

Mike Jones, chief 
o p e r a t i n g  o f f i c e r 
of  Tra n s X a dded : 
“Through our talented 
team of people, we are 
looking forward to con-
tinuing to improve our 
standard of excellence 
in our solution-based, 
customer-focused prod-

ucts, and integrated solutions.”  
TransX will continue to operate 

independently out of Winnipeg, 
Man. 

“CN and TransX have been sup-
ply chain partners for many years. 
With the acquisition of TransX, CN 
will continue to support the whole-
sale and beneficial cargo owner 
customers, including in the grow-
ing, service-sensitive, refrigerated 
transportation business. CN will 
continue to expand capacity and 
foster additional supply chain solu-
tions to help our partners and cus-
tomers win in their marketplace,” 
said Keith Reardon, CN’s senior 
vice-president, consumer products 
supply chain growth. TN

MILTON, ONTARIO

Kriska Transportation Group (KTG) 
announced it has acquired Milton, 
Ont.-based Champion Express.

Under the terms, Champion will 
continue to be led by its current 
management team.

“We are excited to bring the Cham-
pion Express team of experienced 
logistics professionals into the KTG 
family,” said KTG CEO, Mark Sey-
mour. “Champion has a longstand-
ing reputation of white glove-like 
care and attention to their customer 
base.  We expect these customers to 
benefit from the additional support 

KTG has to offer, and we believe this 
will bring growth opportunities for 
all parties involved.”

Champion business manager 
Peter Jenkins added: “Champion 
Express is excited to be joining the 
KTG family of companies. Being 
part of a group with an impressive 
amount of assets will further our 
capabilities when servicing our cus-
tomers. We are proud of our team’s 
dedication and strong customer 
relationships. The support of KTG 
will enable Champion to strengthen 
these relationships and build on our 
accomplishments.” TN

OTTAWA, ONTARIO

Sixty-three of the best workplaces 
in Canada’s trucking and logis-
tics industry have earned honors 
through the sixth annual Top Fleet 
Employers program, Trucking HR 
Canada recently announced.

All applicants were rated on top-
ics including recruitment and reten-
tion practices, workplace culture, 
compensation, training and skills 
development, and innovative human 
resources (HR) practices. Addi-
tionally, those who have been rec-
ognized in the program for a mini-
mum of five years are honored with 
the Top Fleet Employer of Distinc-
tion status.

“Our Top Fleet Employers are 
leaders in promoting a positive 
image of the trucking and logis-

tics industry,” said Angela Splin-
ter, chief executive officer, Trucking 
HR Canada. “As the competition for 
skilled workers continues to inten-
sify, their consistently strong HR 
approaches will help position us as 
an industry of choice.”

The Top Fleet Employer standards 
have been validated by trucking 
industry experts, and are reviewed 
annually to ensure an accurate 
ref lection of human resources 
issues, trends, and today’s work-
ing environments, the organiza-
tion says. A newly created Top Fleet 
Employers Council provides strate-
gic input to program policies and the 
Top Fleet Employers’ Awards assess-
ment criteria.

The full list of winners can be 
found at www.TruckingHR.com. TN

CN finalizes TransX acquisition

Kriska brings on Champion

Top Fleet Employers named
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Bison expands 
in U.S.
WINNIPEG, MANITOBA

Bison Transport has acquired Cel-
adon’s container-on-flatcar intermodal 
operations in an all-cash transaction.

Terms of the deal weren’t dis-
closed, but Celadon reports that the 
division contributed US$20.2 million 
in revenue during 2018. Personnel, 
drivers, customer and supplier rela-
tionships, and the containers and 
chassis themselves were all included 
in the transaction.

Under the deal, Celadon has 
agreed to refer intermodal work to 
Bison in exchange for an undisclosed 
referral fee.

“This represents another important 
step in divesting our non-core busi-
nesses and returning to our roots as a 
leading North American truckload car-
rier,” said Paul Svindland, chief execu-
tive officer of Indiana-based Celadon.

“Our intermodal business platform 
is approximately five times larger than 
it was five years ago,” said Brad Chase, 
Bison’s vice-president, logistics and 
multimodal. “This strategic move sup-
ports our corporate initiative for con-
tinued growth in our asset-light busi-
ness platforms.”

On April 1, Bison announced it has 
acquired the Amherst, Wis.-based H.O. 
Wolding (HOW).

HOW is a 320-truck, dry van fleet 
with truckload operations in the U.S. 
Midwest, northeast and southeast 
regions.

“The HOW acquisition represents a 
strategic investment in U.S. domestic 
transportation services that will work 
alongside Britton Transport, another 
of our U.S. subsidiaries, to add scale 
and provide a wider breadth of ser-
vices to our customers,” noted Rob 
Penner, Bison Transport’s president 
and CEO. “Our goal as the new owner 
is to empower HOW leadership with 
access to our expertise, resources and 
cost models.”

Marc Wolding has accepted the role 
of president of HOW. TN

TFI International posts record Q1, expands
MONTREAL, QUEBEC

It was a record first quarter for TFI 
International, which posted a profit 
of $65.1 million, up sharply from a 
$48.2 million profit during the same 
quarter last year.

It achieved record operating 
income of $106.3 million, a 41% 
spike year-over-year. 

“This year is off to a strong start 
at TFI International, continuing our 
momentum that grew throughout 
2018,” said Alain Bedard, chair-
man, president, and CEO. “We pro-
duced record first quarter results 
due to our relentless focus on strong 
execution and profitable growth, 
regardless of the economic cycle.”

All segments performed strongly, 

Bedard added, but logistics and 
last mile saw a 5% decline in rev-
enue y-o-y. Operating income was 
higher across all segments. 

Total revenue was $1.23 billion, 
a 3% increase from Q1 2018. Net 
cash flow from operating activities 
was $160.7 million, up 178% from 
Q1 2018. 

“For the remainder of the year, 
as always, our focus will be on cre-
ating and unlocking shareholder 
value, and returning excess capi-
tal to shareholders wherever pos-
sible,” Bedard said.

The company also expanded its 
operations through acquisition.

TFI International’s U.S. last mile 
division, TForce Final Mile, has 

taken over select assets of BeavEx 
and its affiliates, Guardian Medical 
Logistics (GML), JNJW Enterprises, 
and USXP.

The companies were obtained 
through a deal approved by the U.S. 
Bankruptcy Court for the District 
of Delaware. 

TFI International paid US$7.2 
million in cash, and took on work-
ing capital liabilities, but will see 
approximately US$100 million in 
annual revenues.

It will take on only seven of the 
69 BeavEx/GML locations. 

“This is a superb transaction 
not only for TFI, but for the valued 
customers of BeavEx and GML 
who will continue to receive out-

standing service and support as 
part of the TFI circle of custom-
ers,” said Bedard. “For TFI, these 
select assets are an outstanding fit 
with our existing network, bring-
ing additional revenues, as well as 
logistics and e-commerce exper-
tise, route density and geographic 
reach to TForce Final Mile.”

BeavEx primarily serves the final-
mile delivery requirements of the 
financial, health care, retail, indus-
trial and manufacturing sectors. 

It offers same-day, next-day, and 
on-demand home delivery ser-
vices. GML provides final-mile, 
mission-critical logistics and trans-
portation services to the medical 
laboratory industry. TN
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Titanium eyes further growth in the U.S.
Mixed Q1 results reflect changing market dynamics

BOLTON, ONTARIO

Titanium Transportation Group 
reported its trucking segment 
achieved record first quarter rev-
enue and EBITDA, but its logistics 
segment was hurt by changing mar-
ket dynamics.

However, it expects a steady 2019 
and for its recently launched U.S.-
based logistics division to be prof-
itable by the end of the year. 

Titanium recorded $39 million 
in Q1 revenue, its second strongest 
Q1 in history. The trucking segment 
had its best first quarter ever with 
$28 million in revenue, up 7.9%. 

Logistics revenue declined by 40.9% 
to $12.1 million, which the company 
attributed to a softening market and 
difficult comparables from a boom-
ing 2018. 

The company’s net income was 
$540,000, down from $1.08 million 
in the first quarter of 2018.

“We are pleased with the strong 
start to 2019 in our truck trans-
portation segment, which deliv-
ered another record quarter as we 
continued to build market share,” 
said Ted Daniel, CEO of Titanium. 
“After an extraordinary 2018, our 
logistics segment performance 

was largely ref lective of changing 
market fundamentals, however 
remained significantly ahead of 
2017 results.”

Speaking to analysts during a 
conference call May 1, Daniel said 
he expects a gradual improvement 
in market conditions for the logis-
tics business through the rest of the 
year. The trucking segment should 
remain “relatively stable,” he said. 
He also noted a softening mar-
ket could present some attractive 
acquisition opportunities. 

“We do believe the softening 
marketplace will make 2019 more 

conducive for rational merger and 
acquisition opportunities,” he said.

On the trucking side, the com-
pany anticipates a stable rate envi-
ronment and will achieve some 
organic growth this year. The com-
pany added 14 trucks in the first 
quarter and will add five more in 
the second quarter. It has secured 
build slots for another 40 trucks in 
the third and fourth quarters, which 
will be filled if demand exists. The 
company says all its trucks are 
seated and that it isn’t currently 
affected by a driver shortage. 

“Our recruiting right now is very 
strong,” Daniel said. “We seem to 
have a very attractive company to 
a lot of drivers in the industry. We 
are not experiencing a shortage of 
applicants. We don’t have any empty 
trucks at this point in time, so we’re 
able to grow organically.”

Daniel said Titanium offered 
drivers a “really good raise” in 
2018, and has other perks, such as a 
share purchase plan. There is some 
overcapacity in the marketplace, 
but Marilyn Daniel, chief operat-
ing officer, expects that to change 
later in the year as the Canadian 
electronic logging device (ELD) 
mandate is implemented.

She noted many carriers running 
Montreal-Toronto (Titanium’s busi-
est lane) are not yet using ELDs. 

While the logistics segment was 
down sharply y-o-y in the first quar-
ter, Ted Daniel said it could still turn 
out to be the second best year in 
company history for the segment. 
The company recently set up its first 
U.S. division, a logistics operation 
based in Charlotte, N.C. It was able 
to leverage the technology it built 
at its head office to minimize the 
cost of expansion. Daniel expects 
this division to be profitable by the 
end of this year. He also envisions 
expanding the U.S. operation to 
other cities, and won’t rule out the 
acquisition of a U.S. fleet.

“We would prefer, just as a matter 
of comfort and convenience, to buy 
a Canadian carrier. But having said 
that, given that we’ve opened a U.S. 
brokerage, we are also not averse 
to considering a U.S. opportunity,” 
Daniel said. “There are going to be 
some interesting opportunities this 
year, for sure.”

The biggest attraction of the U.S. 
market is its size, Marilyn Daniel 
explained.

“The biggest difference in the U.S. 
is the size of it. The $1.4-trillion-dol-
lar business that the trucking industry 
is in the U.S. is enormous, and gives 
us a huge breadth of opportunity. 
Our opening of the Charlotte office 
is the beginning of many; we hope to 
go throughout the U.S. and make our 
footprint in the U.S. fairly substantial 
in a fairly short period of time.” TN
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Technology

Comparing bypass technologies
PHOENIX, ARIZONA

When it comes to weigh scale 
bypass technologies, more is better. 

That’s according to recent study 
by Texas A&M Transportation 
Research Institute (TTI). The study 
found that both radio frequency 
identification (RFID) and commer-
cial mobile radio services (CMRS) 
technologies have their own place 
and benefits in an electronic weigh 
station bypass. 

For its part, RFID is faster and 
more reliable than CMRS. RFID is 
used by transponders, and CMRS is 
the same cellular signal used in cell-
phones, and is used in apps, such as 
the PrePass Motion app. 

According to the research, TTI 
found that transponders using RFID 
have a 99.99% accuracy, whereas 
CMRS can be as low as 81.5% and 
as high as 93.3% accurate, depend-
ing on speed and traffic. 

“Bottom line, RFID is best used 
at high-volume heavy-traffic sites 
and at toll facilities. CMRS offered 
broader coverage including low-vol-
ume sites and virtual stations,” said 
Warren Hoemann, transportation 
consultant for HELP Inc., during a 
webinar it hosted in April. 

But which is better? The TTI study 
revealed, both. 

“Carriers and enforcement alike 
must choose which technologies fit 

best for each location,” Hoemann 
said. 

When evaluating which you 
should choose, Hoemann advised 
asking yourself a few questions, 
including: where do you travel?; 
are your trucks on toll roads?;  and, 
what percentage of bypass is accept-
able for you? 

If you’re traveling in high-vol-
ume, high-traffic areas, RFID is the 
way to go, Hoemann says. As it will 
mean more successful bypasses 
and fewer trucks pulled into the 
weigh stations, thanks to its accu-
racy levels. 

Similarly, if you travel on toll 
roads, Hoemann says to get a tran-

sponder, as only RFID transponders 
are approved for toll transactions. 

If you’re fine with a lower percent-
age of successful bypasses, you can 
get away without using a transponder 
and only using a CMRS-based app. 

“There will be more pull-in alerts 
with CMRS,” Hoemann said. “That’s 
just reality.”

In conclusion, Hoemann said: 
“Good, better and best. From Pre-
Pass, the good is the PrePass Motion 
app. It’s convenient and it offers 
bypass coverage. Better is the RFID 
transponder. But the best is you can 
have both. For trucks equipped with 
the transponder, there is no down-
side to adding the app.” TN
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Pridmore became so reliable that 
Cambpell Moving would count on 
him to handle the majority of its VIP 
moves. These included Prime Min-
isters, an astronaut, and a roster of 
NHL hockey players. The highlight?

“We moved Jason Spezza and he 
was so excited he came to work in 
his slippers,” friend and co-worker 
Mike Jingras quipped. 

True story, the diehard Senators 
fan acknowledged, admitting he 
forgot to put on his boots that day. 
Pridmore has decorated his truck in 
Ottawa Senators decals and contrib-
uted it to local charity drives and 

parades. Another memorable move 
involved relocating Marian Hossa 
after he was traded from the Sena-
tors. Pridmore had just purchased 
his jersey two days earlier.

“I said, ‘You owe me $200,’” he 
joked.

The household moving gig has 
given him many memories, and 
he has hundreds of pictures of the 
most interesting of those adven-
tures. When he moved Julie Pay-
ette, a Canadian astronaut, to the 
U.S. about 20 years ago, he gained 
access to normally restricted areas 
at NASA. 

Pridmore bought his first truck 
in 1984, and just recently sold his 
latest highway tractor. He’s focus-
ing now on overseas moves using 
containers so he can be home more 
often with Claudette, his wife of 40 
years. But it doesn’t mean the type 
of work will be any simpler. One of 
the biggest challenges facing mov-
ers is navigating residential areas, 
which are usually not designed to 
accommodate heavy trucks.

“A lot of times we have to do a 
shuttle. We have to have a small 
truck to load the furniture in and 
then reload it in our truck. We 
always have low wires to deal with, 
bad parking, double parking. Win-
ter time is the worst,” Pridmore 
explained.

And neighbors aren’t always 
cooperative, either. Jingras recalled 
a move where a neighbor called the 
city bylaw officers to complain of 
the truck’s location. Pridmore and 
Jingras promised to move the truck 
anytime she wanted out. 

“We always do that,” said Jingras. 
“So, the lady kept going in and out 
all day. The sixth time, her car stalls 
in the middle of the street and she 
says ‘Can you push me?’ We have to 
take care of it and be polite about it.”

“It’s funny, the things you have to 
deal with it,” Pridmore added. “You 
can’t get mad.”

And it’s hard to imagine the 
soft-spoken, affable Pridmore ever 

getting mad. He has a friendly 
demeanor, which helps him to 
immediately make customers com-
fortable. After all, he’s handling 
their most valued possessions.

“We get them on our side very 
quickly,” he said. “You’ve just gotta 
be good, make sure everything is 
wrapped in the house. I usually 
take care of their most concerned 
piece right away and when they see 
that’s done, it tells them there’ll be 
no problems. Most people leave.”

Last year, Pridmore said he had 
no damage claims.

Loading the truck is an “art,” 
according to Pridmore. “It’s to the 
roof. Everything is taken apart and 
every little hole is filled.” Most loads 
gross close to 80,000 lbs.

While he thinks of himself as 
more of a mover than a trucker, 
Pridmore admits to enjoying the 
time behind the wheel.

“The driving is nice,” he said. “You 
get to relax and recuperate.”

Pridmore was joined by Jingras 
at the award ceremony in Montreal. 
The two have worked together for 
more than 20 years and share an 
obvious camaraderie.

“We have a lot of fun on the job. 
We laugh all day,” said Jingras.

“We make the job fun,” Pridmore 
added.

But after 40 years on the highway, 
Pridmore welcomes the opportunity 
to be at home more with his wife  

Ron Pridmore was presented with an oversize check for $10,000 at  

ExpoCam for being named Highway Star of the Year.

Ron Pridmore

“I usually take 
care of their most 
concerned piece 
right away and 
when they see 
that’s done, it tells 
them there’ll be 
no problems. Most 
people leave.”

– Ron Pridmore



June 2019 • Truck News – East  27  
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Pridmore proudly displays his passion for the Ottawa Senators, and has had the opportunity to move many of them 

over the years. The highlight was moving Jason Spezza to Dallas, he says.

In his spare time, Pridmore enjoys building model trucks, including tribute 

trucks he makes for the families of fallen professional drivers.

Claudette, who is battling breast 
cancer. It’s a cause Pridmore has 
taken to supporting personally. 
When he moved Maple Leafs star 
Patrick Marleau to Toronto from 
San Jose, Calif., he was given an 
autographed stick as a thank you. 
Pridmore sold it for $1,000 and 
donated the money to the Breast 
Cancer Foundation.

“She used to come with me (on the 
road),” Pridmore said. “She couldn’t 
anymore. It was too hard.”

He also builds customized model 
trucks. His favorites are “tribute 
trucks,” which he builds for the fam-

ilies of fallen truckers, with their 
loved one’s image in the window. 
He’s also been called on to make 
some unexpected moves of a dif-
ferent type, one of which got him a 
mention in the local newspaper. In 
the early ’80s Pridmore was doing a 
move in Ottawa during the winter. 
The snowbanks were piled high and 
a young lady got out of a taxi wear-
ing a full leg cast. Unable to climb 
over the snowbank, Pridmore and 
his partner picked her up and car-
ried her up the three floors to her 
apartment.

Asked for his reaction to winning 
the award, Pridmore said “I’m very 
humbled. It was a bit of a shock.”

But then, as always, he quickly fol-
lowed that up with a joke. “I mean, 
I paid a lot of money for publicity. 
Billboards and stuff.”

Asked what he’s most proud of 
during his career, Pridmore cited 
his 40-year accident-free driving 
achievement as one that he cher-
ishes.

“That’s why I took the train here,” 
he quipped. “Just to be safe.”

The Highway Star of the Year 
award is presented by Newcom 
Media, and sponsored by Freight-
liner and Eberspaecher. Pridmore 
took home $10,000 in cash, addi-
tional prizes from sponsors, and 
enjoyed a trip for two to Montreal 
to accept the award. TN
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LCS turns 40
WILLIAMSHIRE, NEW YORK

Load Covering Solutions (LCS) is 
celebrating its 40th anniversary 
this year, and plans to expand 
its line of aerodynamic products 
over the coming decade.

The company celebrated the 
milestone at the Mid-America 
Trucking Show in March.

“For 40 years, LCS has listened 
to our customers and responded 
to the North American trucking 
industry’s changing load cov-
ering needs by continuing to 
improve our flatbed products,” the 
company said in a press release.

Its computational fluid dynamic 
(CFD)-tested aero devices include 
the Windmaster Bullet, a round 

top slide kit said to reduce drag by 
11.81%, the Windmaster GR8LOOK, 
CFD-tested to reduce drag by 5.17%, 
and the Windmaster Smartlook, 
which testing showed gave a 9.96% 
reduction in drag. 

“Windmaster bulkhead aero-
dynamic devices are tested up 
against flat aluminum bulkheads 
at 100-inches high at 65 mph,” the 
company said. TN

Load Covering Solutions celebrated its 

40th anniversary at the Mid-America 

Trucking Show.

CN partners with Lion
MONTREAL, QUEBEC

CN announced recently that it has 
signed a Memorandum of Under-
standing (MOU) with The Lion Elec-
tric Co. for the conception, design, and 
manufacturing of eight tandem axle, 
Class 8, zero-emission, electric trucks.

According to CN, the trucks will be 
deployed in cities across the CN net-
work such as Vancouver, as well as 
the Greater Toronto, Montreal, and 
Hamilton areas. They will be tested 
for different tasks from urban deliv-
ery, container shuttle service, to port 
operations, and cross-town service.

The trucks will be custom-built to 
withstand the North American cli-
mate and road conditions. They will 
also produce no noise pollution and 
are set to remove 100 tons of green-
house gas emissions from the road 
each year.

“This project is an example of CN’s 
commitment to sustainable busi-
ness practices,” said Mark Lerner, 

vice-president of marketing and 
business development at CN. “By 
using these zero-emission trucks in 
different settings, we want to iden-
tify where these trucks can make the 
most impact on how we serve our 
customers and reduce our emissions. 
Over the last 25 years, CN has already 
reduced greenhouse gas emissions 
from its locomotives by 40% and we 
are constantly looking for innovative 
ways to continue down that path.”

Delivery of the trucks is expected 
in the summer of 2020. The terms of 
the MOU were not disclosed. TN

Isuzu enjoys record 
year in Canada

TORONTO, ONTARIO

Isuzu has announced it registered 
the most low cab forward trucks in 
Canada in 2018 for the first time in 
several years. 

Dealers retailed 1,690 trucks, a 
new record for Isuzu in Canada. 
It cited IHS Markit registration 
data to confirm it sold more low 
cab forward trucks here than any 
other company. 

“Despite Isuzu’s relatively recent 
arrival in Canada, we have more 
than doubled our sales while 
increasing our market share by over 
20% in the Classes 3-5 low cab for-
ward segment. Four factors worked 
in our favor to make 2018 a banner 
year,” said Shaun C. Skinner, pres-

ident, Isuzu Commercial Truck of 
Canada, “those factors being the loy-
alty of our customers, the dedication 
of our dealer body, the hard work of 
our field force and the superiority of 
our product line.”

He added: “We anticipate that 
we will continue our momentum in 
2019. Unemployment is low, hous-
ing starts are expected to run at 
strong levels, and consumers con-
tinue to turn to online retailers, 
meaning an increasing need for 
delivery trucks. With a lineup that 
ranges from Class 3 to Class 6 and 
includes diesel, gasoline, LPG and 
CNG engines, we are well positioned 
to make 2019 another record-break-
ing year for Isuzu.” TN
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with some 700 sites expected to be 
operational in the U.S. and Canada 
when Nikola trucks start hitting the 
highway.

It’s an ambitious plan, but one that 
Nikola executives – and especially its 
founder – seemed unfazed by.

“This is our time to shine,” Mil-
ton said. 

Unlike other truck makers, includ-
ing Tesla, which are working on ful-
ly-electric Class 8 trucks, Nikola is the 
only one to have announced a hydro-
gen-electric variant. The hydrogen 
fuel tank acts as a range extender of 
sorts, providing a range of up to 700 
miles. It will also offer a pure electric 
version for shorter distance regional 
haul applications. Milton expects 
about 80% of orders to be for the 
hydrogen-electric Nikola. 

“One size doesn’t fit all,” he said. 
And if that’s not ambitious 

enough, the company wants to 
derive its hydrogen from renewable 
solar and wind power sources. It is 
also looking to completely change 
how trucks are financed, and will 
offer a bundled lease that includes 
seven years worth of fuel and tires, 
in addition to the truck itself and 
all maintenance, which will be 
provided by Ryder. All this for an 
anticipated 95 cents a mile U.S., 
according to chief financial officer 
Kim Brady.

“How great would it be for your 
management team and chief finan-
cial officer, to be able to say, ‘I can 
predict my costs for the next seven 
years’?” asked Brady. 

Nikola president Mark Russell 
said the company will also sell 
trucks outright, if that’s the cus-
tomer’s preference, and will enter-
tain other combinations thereof. 
But customers will buy the hydro-
gen fuel from Nikola, which believes 
it has the most cost-effective, on-site 
production capabilities available. 
Every fueling station will produce 
its hydrogen on-site so that trans-
portation isn’t required, making it 
even cheaper and more environmen-
tally-friendly.

Many fleets were in attendance 
at Nikola World, including Bison 
Transport and Loblaw from Can-
ada. More than 14,000 trucks 
have been ordered already, which 
will take more than three years to 
build. Russell said the company has 
stopped taking orders for now, so it 
doesn’t extend its backlog further. 
Anheuser-Busch placed orders for 
800 Nikola trucks and vice-presi-

dent of sustainability Ingrid De Ryck 
is excited to take delivery.

“These will play a key role in our 
plans to convert our entire longhaul 
dedicated fleet to renewable-pow-
ered trucks by 2025,” she said. 

Milton shrugged off any con-
cerns about the truck’s ability 
to perform in cold climates, and 
some of its 700 hydrogen stations 
will be built in Canada. When 

Truck News asked him about this, 
he mentioned Nikola is building 
the world’s most advanced fuel 
cell lab, where testing will occur 
in temperatures ranging from 
-30 F to well over 120 F. Anheus-
er-Busch has volunteered to work 
with Nikola to road-test its first 
batch of trucks and will be a close 
partner as the truck gets real 
world-validated. TN

The Nikola semi was built from a clean sheet design, and abandons traditional styling norms.

Nikola founder Trevor Milton (far right) takes questions about the design of 

the hydrogen-electric semi.

Nikola shows hydrogen-electric truck to the world
Continued from page 1

“How great would 
it be for your 
management team 
and chief financial 
officer, to be able to 
say, ‘I can predict 
my costs for the 
next seven years’?”

– Kim Brady, CFO, Nikola
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Beyond the curtains
Power, style, and comfort among Nikola  

semi highlights

By James Menzies

SCOTTSDALE, ARIZONA

A thousand horsepower per drive 
axle, 2,000 lb.-ft. of torque and only 
15 minutes to fully fuel an 80-kg 
hydrogen tank were among the tech-
nical highlights touted by Nikola 
Motor Company as it showcased its 
line of Class 8 semis at its first-ever 
Nikola World event here April 16-17.

That can give the company up to 
700 miles of range with a total cost 
of operation that will rival or beat 
diesel, the company claimed. 

The truck was designed from a 
blank sheet, which Nikola CEO Trevor 
Milton said was an advantage.

“It all came down to styling, aero-
dynamics, and efficiency. That was 
the center focus for this truck when 
we built it from the ground up. How 
do we build a truck unlike anything 
that’s ever been built?” Milton said 
in front of about 2,000 Nikola World 
attendees. “We built this thing from 
the ground up to be different.”

But while it’s one thing to build a 
truck that looks different, it must also 
perform as well or better than diesel 
trucks do today, Milton acknowledged. 

“We had to have something that’s 
high-performance as well. And on 
top of that, if you don’t have a low 
enough total cost of ownership, 
nobody is going to buy it. You almost 
have to beat diesel in every category,” 
Milton said. And that, he added, is 
what Nikola is doing. Traditionally, 
zero-emissions trucks have failed to 
gain acceptance because they were 
too expensive, lacked power, and 
couldn’t be worked on by existing 
maintenance staff. 

“The hardest part is building 
something you can actually service 
afterwards,” said Milton. The com-
pany addressed that by partnering 
with Ryder to supply maintenance 
across North America. 

On why Nikola is producing 
both a hydrogen-electric and a 
fully-electric version of its semis, 
Milton said it comes down to stor-
age capacity. The 80-kg hydrogen 
tank can store more than 3,000 
kWh of energy, while adding only 
160 lbs to the vehicle. It would take  
30,000 lbs of batteries to equal 
that, Milton said, and that’s why 
the Nikola can get a range of up 
to 700 miles, making it viable on 

longhaul routes. By contrast, the 
fully-electric Tesla Semi has a third 
of the energy storage capabilities of 
the Nikola hydrogen-electric truck, 
Milton claimed. 

He also said a hydrogen-electric 
truck weighs about 5,000 lbs less 

than a fully-electric vehicle, afford-
ing additional payload. 

A neat feature on the Nikola – 
and one it has had to fight for vig-
orously against patent infringement 
– is its mid-cab entry door, which is 
located behind the driver’s seat. That 
driver seat was moved four feet for-
ward compared to a traditional die-
sel, since there is no longer a diesel 
housed in front of the driver. This 
has also given Nikola the opportu-
nity to improve aerodynamics with 
an aggressively sloped hood. The 
driver’s forward seat position also 
enhances visibility.

When the driver unlocks the truck, 
three steps automatically deploy, 
allowing easier entry into the cab 
with four points of contact. Regen-
erative braking allows for faster and 
more effective braking and shorter 
stopping distances, Milton claimed. 

Jason Roycht, vice-president of Bosch 
Commercial Vehicles, said his company 
has worked closely with Nikola on inte-
grating technologies, including cam-
eras that replace mirrors. 

“We like this for aerodynamic ben-
efits. We also like it for enhanced 
safety,” he said, noting the cameras 
can eliminate sunlight reflection and 
show the driver exactly what they 
need to see at any given time.

“The great thing about cameras,” 
added Milton, “is you can put them 
all over the place. The software is so 
advanced it can tell what the driver 
wants to see and display what that 
driver wants to see.”

For example, the driver will get a 
different view when the truck is in 
reverse than when it’s headed down 
the highway. And cameras can alert 
the driver to a car that’s coming up on 
its rear at high speed – something they 
otherwise may not see until too late. 

“Current mirrors have no logic 
behind them,” said Milton, noting the 

The interior is like no other truck on the road, with the door placed behind 

the driver’s seat and the seat moved four feet forward.

People lined up for an opportunity to step inside the Nikola truck on display.
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addition of color can help drivers more 
quickly process what they’re seeing. 

The entire interior is digital, with 
a 21-inch 4K display infotainment 
system and a 13-inch instrument 
cluster. Voice-activated commands 
allow the driver to adjust settings 
without taking his or her hands off 
the wheel. For instance, they can ver-
bally instruct the truck to adjust the 
climate control on either side of the 
cab, or to turn on seat warmers.

Nikola also aims to eliminate prob-
lems related to key management, by 
eliminating the keys altogether. Driv-
ers can control the door locks using 
a personalized app. When the driver 
approaches the truck, it will recog-
nize him or her and automatically 
deploy the steps and set the interior 
temperature. This will also enhance 
security, officials said, and if a driver 
loses their phone, they can override 
the security systems using a series 
of codes. 

“They keyless entry stuff Bosch is 
doing pretty much makes it impossible 
for trucks to be stolen,” Milton said. “It 
prevents unauthorized access.”

Heck – the truck can even improve 
pet life. Milton, a dog lover, said con-
tinuous noise has a negative effect 
on dogs, but the silence of an electric 
motor won’t hurt their ears. And they 
can be safely left in the truck with the 
cab temperature set at a comfortable 
level; if there is a change in tempera-
ture, the driver will be notified via the 
app. The windshield will display the 
interior temperature so passers-by 
know the pets are comfortable. 

Steve Jennes designed the Nikola 
truck, beginning in 2015.

“We had a clean sheet of paper,” he 
recalled. “We wanted something the 
industry hadn’t seen before.”

Priorities, he said, were a clean, sim-
ple profile with dynamic windows. 

“From the front, I wanted a stance 
to the vehicle that was impactful,” 
he added, noting he drew inspira-
tion from high-speed bullet trains 
in Europe and Asia. The wheelbase 

measures 210 inches, but designers 
hope to get that down to 190 inches 
before entering production in 2022. 
The Nikola Two day cab boasts a tre-
mendous amount of space behind 
the driver, since the driver’s seat 
has been pushed forward by four 
feet. Nikola plans to install an office 
environment back there. Its weight 
rivals that of traditional diesel day 
cabs today.

Interior materials are high-end 
leather and suede. In fact, Nikola 
made visitors put on plastic gloves 
before entering the cab, so the high 
traffic wouldn’t harm the finish. It’s 
the first time this truck writer has 
been asked to wear gloves before 
stepping into a truck.

“The fit and finish is what you’d 
expect from a high-end automobile,” 
Milton said.

He added the luxurious design 
could help attract more drivers to the 
industry, including women, who will 
be comforted by the safety features. 

The rear fenders look like they 
were borrowed from a Lambo, but 
Milton said they’re also functional, 
reducing drag for improved fuel 
economy. The headlights are also 
sleek; Jennes said he issued the chal-
lenge to his staff to find the thinnest, 
brightest headlamps anywhere. The 
truck was demonstrated on a short 
track, but test drive evaluations have 
not yet been permitted. Nikola plans 
to build more prototypes and to get 
them into field testing well before 
the commercial launch in 2022.

But what about the fuel?

As with any alternative fuel, there is 
always debate about the chicken and 
the egg scenario. Why would fleets 
buy an alt-fuel truck when the fuel-
ing infrastructure doesn’t exist? And 
why would anyone build the fueling 
infrastructure when there aren’t 
trucks out there that use it?

That conundrum doesn’t exist 
when it comes to hydrogen, Nikola 

officials claimed, since the com-
pany controls the roll-out of both 
the hydrogen-electric trucks it’s pro-
ducing and the fueling network that 
will keep them going. 

“We are talking about bring-
ing simultaneously, a fuel cell  
Class 8 truck and hydrogen stations 
to market at the same time starting 
in 2022,” said Jesse Schneider, exec-
utive vice-president, hydrogen and 
fuel cell technology with Nikola. 

The company has partnered with 
Nel to build the fueling stations and 
produce the hydrogen that’s needed 
on-site. It’s aiming to fill trucks in 
10-15 minutes. Its first hydrogen sta-
tion is already up and running near 
Nikola’s Arizona headquarters, and 
it plans to build 10 eight-ton-per-day 
sites in the near future. By the time 
the Nikola semi goes into produc-
tion in 2022, the company claims it 
will have some 700 fueling stations 
operational in the U.S. and Canada. 

Jon Andrew Lokke, CEO of Nel, 
said producing hydrogen on-site is 
more cost-effective and reduces the 
need to transport the fuel and pro-
duce emissions. Every hydrogen fuel 
station built for Nikola trucks will 
also be capable of filling light-duty 
hydrogen-fueled cars. 

The Arizona station in use by 
Nikola today can store just one ton, 
but is already one of the largest gas-
eous hydrogen storage facilities 
in the world. Solar panels will be 
mounted on the dispensers and the 
facility roofs, to produce fully renew-
able hydrogen. Nel supplies the elec-
trolysis equipment to split the water 
from the hydrogen. 

Most stations, which will be located 
near truck depots, will have a capac-
ity of eight tons per day. The retail 
price will be about $6 per kilogram 
– about half of what most hydrogen 
customers around the world cur-
rently pay, Lokke said. 

The first eight-ton station will be 
built soon at an undisclosed California 
location with a test fleet nearby. TN

HEAT 
RESISTANT

MINIMUM WEIGHT
10-15LBS/TRAILER

SELF CLEANING 
SURFACE

ANTI- 
CORROSION

SALT AND CHEMICAL 
RESISTANT

SCRATCH 
RESISTANT

IMPACT 
RESISTANT

Primoshield® from Nanokote,
is a sprayable coating for 
aluminum and stainless steel that 
will permanently protect the
gloss and the finish of your 
tankers and trailers for years.

YOUR TRAILER 
SURFACE

Contact your authorized applicator

514.928.5681 | defensecoatings.ca/metal
info@defensecoatings.ca

IN TREVOR MILTON’S WORDS 

Nikola Motor Company founder Trevor Milton is a visionary and a showman.  
The charismatic entrepreneur is not shy to voice his opinions or promote his vision.  

Here are some of his more colorful quotes from Nikola World, held in Arizona April 16-17.

On Tesla’s goal to launch an electric 
semi: “We don’t want them to fail. Person-
ally, I’m always rooting for them to win.”

On comparisons to diesel: “We 
designed something that will beat diesel 
in every category.”

On the future of diesel: “I believe in the 
next 10 to 15 years, diesels will be banned 
all around the world. Even here in the U.S. 
for a lot of states. We don’t want to be stuck 
in a situation where we’re forced to react; 
we wanted to be a leader.”

On Nikola’s ability to solve the driver 
shortage: “This is Nikola’s chance to bring 
more women into the trucking world. It’s a 
truck they can be proud of driving and a 
truck they can feel safe driving.”’

On his vision: “There were times when 
we leveraged our home to make this com-
pany succeed. I’ve dedicated my entire life 
to this.”

On the company’s achievements to 
date: “We’ve solved complex problems 
that no one else did. We did it first.”
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Trucking and logistics 
has a 6.6% vacancy rate, 
one the highest across 
all industries and more 
than double the national 
average of 3.2%. This  
is despite the fact that  
the driver workforce, 
which is approximately 
318,000 people, is at a 
five-year high.
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TONY M  11 YEARS
ROSS G 10 YEARS
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TIM F 9 YEARS

This year we are expanding and adding Owner Operators and Company Drivers to our fleet.
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for so long and continue to stay!

CONTACT RECRUITING 1-888-280-8406 ext 225
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www.premierbulk.com

As we educate the government on 
our need for workers, advocate for 
our fair share of skills and training 
development dollars, and promote 
career and economic opportunities 
in this industry, one thing is clear: 
we need more than anecdotes about 
how tight the labor market is right 
now. We need good data.

At Trucking HR Canada, we are 
working hard to quantify the indus-
try’s current and future demand for 
skilled drivers, dispatchers, tech-
nicians, administrators, managers, 
and more. 

In partnership with the Con-
ference Board of Canada, we are 
embarking on the largest national 
labor market study the trucking and 
logistics sector has ever seen.

Here’s a snapshot of where we’re 
at, and where we’re going:

Defining the scope

We started our study by defining the 
scope, size, and key segments of the 
industry. Trucking and logistics is 
larger than we think when we fac-
tor in warehousing, storage, freight 
brokering, and more. How we define 
ourselves and our economic impact 
is important.

As the competition for work-
ers intensifies, a clear and consis-
tent definition of what our indus-
try encompasses will inform a more 
accurate assessment of our overall 
workforce numbers and impacts.

More consistent data

This definition, what we call our 
“labor market information frame-
work,” will allow more consistent 
data capture, analysis, and mod-
eling which, in turn, will support 
a more accurate measurement of 
supply and demand for trucking 
and logistics services.

Instead of the piecemeal approach 
we have now, our study will provide 
much-needed consistency and cred-
ibility in terms of how we measure 
the scope and size of the industry.

Leading indicators

Trucking HR Canada’s preliminary 
analysis, which includes recent data 
from Statistics Canada, labor force 
surveys, and the Conference Board’s 
own transportation-specific stud-
ies, supports our narrative with con-
crete numbers.

Trucking and logistics has a 
6.6% vacancy rate, one the high-
est across all industries and more 
than double the national average 
of 3.2%. This is despite the fact 
that the driver workforce, which is 
approximately 318,000 people, is 
at a five-year high. Studies suggest 
that there are more than 20,000 
vacant driver positions today.

Additionally, our definition of 
trucking and logistics – which 

includes commercial freight as well 
as activities in natural resources 
development, construction, man-
ufacturing, and wholesale/retail 
trade – indicates a workforce much 
larger than we thought, mean-
ing our economic impact deserves 
attention.

We need your voice

Capturing labor force statistics is 
important, but the real work will 
involve collecting primary data. 
This means talking directly with 
fleet owners and human resources 
professionals to produce a more 
complete picture of the current and 
future demand for jobs and skills 
that employers are looking for.

Over the next few months, Truck-
ing HR Canada will be reaching out 
to fleets of all sizes, in all regions, and 
in various segments of the industry. 
The surveying will take some time, 
but we believe that more sources will 
produce more credible and accurate 
labor market information.

And this, in turn, will mean bet-
ter-informed policy makers, edu-
cators, training providers, and HR 

professionals – those on the front 
lines of ensuring we have a skilled 
workforce today and into the future.

We look forward to working with 
you in making it happen. TN
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Labor market information 
Why it matters
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Falcon Motor Xpress Ltd.
12151 Airport Road

Caledon, ON L7C 2X3
E: hr@falconxpress.ca

T: 905-951-4545 | F: 905-951-6474

MOTOR XPRESS LTD.

www.falconxpress.ca

$1000.
SIGN ON BONUS

COMMITTED

T O  Y O U R
S A F ET Y



WE PROVIDE

• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

Loads paid on per ton basis

PLUS Fuel Surcharge

per mile loaded & empty

ADDITIONAL BENEFITS 

•  Competitive Truck Insurance rates

•  NAL Insurance - includes buy down, 

downtime, towing, plus optional truck 

payment insurance – Family Health  

Benefits also available

•  Excellent fuel prices with company fuel 

& credit cards

•  Clean and well maintained equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

WE PRESENTLY HAVE 

THE FOLLOWING 

POSITIONS AVAILABLE 

4  Owner Operators 
CANADA/U.S. B-TRAINS

2  Owner Operators 
ON / PQ / NY ALUMINUM 4 AXLES 

2  Tandem Positions
also available 

FORT ERIE CORRIDOR 

ALSO HIRING
COMPANY DRIVERS

We Pay Your 1st Month
Truck Payment & Wages

MAKE YOUR SWITCH TO OUR FAMILY WITH NO START-UP COSTS

CALL VERN at 1-888-209-3867 or 519-536-1192 

 CANADA – US RUNS 
STEADY LANES

PAID 24% OF THE TRUCK
REVENUE & BENEFITS



June 2019 • Truck News – East  35  

Better opportunities lead to 
even better futures with Ryder. 

Ryder and the Ryder logo are registered trademarks of Ryder System, Inc.
Copyright ©2017 Ryder System, Inc. Ever better is a trademark of Ryder System, Inc. 

|   Dedicated Automotive Runs 

(REGULAR HOME TIME!)

|   We pay hub miles

|   Hourly pay for delays and  

non-driving duties

|   Weekly payroll     

|    No-touch freight

|   Benefit plans available up  

to 90% coverage

|   RRSP, Stock purchase program,  

and Pension plan

|   Uniform and work boots providedApply to Ryder. To review all job requirements, see available  

jobs and submit your resume, visit ryder.com/careers.  
Questions? Call us at 1-844-99Ryder, or send an email to  

hire32@ryder.com. Ryder makes your career Ever Better.

Ryder Company  
Drivers Needed
Solo and Team Dedicated  
Automotive Runs AvailableTEAM SIGN 

ON BONUS
$3,000
PER TEAM 

50% FIRST 
FULL PAY

SOLO SIGN ON 
BONUS
$1,000

WE’RE HIRING

JOIN OUR 
TEAM AS A 
DRIVER

Competitive pay, benefits 
and exciting work 

Long or short haul  
New and used vehicle loads 

Call and speak to Tom 
416-494-9090

Is Ontario really  
open for business?
The issues involving spring weight 
restrictions have not been addressed 
and need to be brought to the fore-
front once again. These laws have 
been around in most Canadian prov-
inces since 1949. 

They vary by jurisdiction, but for 
the most part reduce loads allowed 
on designated secondary highways by 
10% to 50% of weights allowed during 
normal conditions. Most provinces 
exempt certain commodities and 
essential services from these limits. 

The reason for frost laws are justi-
fiable. Reducing loads during thaw 
periods limits damage to our road-
ways and saves significant dollars 
over a road’s lifecycle. Each jurisdic-
tion has its own variance of regula-
tions, so I am going to concentrate 
on Ontario regulations. In Ontario, 
the reduced load period runs from 
March 1 to April 30 in the south, and 
March 1 to May 31 in the north. Vehi-
cles operating on these roads are lim-
ited to 5,000 kgs per axle.

The Private Motor Truck Council of 
Canada (PMTC) agrees these laws are 
needed to protect our infrastructure, 
however we need to realize that life 
and industry must continue for busi-
nesses that operate and are located 

on these roadways. Exemptions in 
place currently in the Highway Traf-
fic Act (HTA) demonstrate govern-
ments of the day were aware of this, 
however these exemptions have not 
been updated since they were origi-
nally put in place 60-plus years ago. 

Here are some examples of how the 
exemptions are outdated:

A limit of 5,000 kgs on all axles, 
including steer axles, creates a 
major problem that cannot be rec-
tified by the carrier. A lot of vehicles 
today, especially vocational trucks, 
are manufactured with 9,072-kg front 
ends.  The weight on the steer axle 
of these vehicles is over the 5,000-
kg limit when empty.  These vehicles 
can’t legally operate on the road at 
all under current regs. A simple solu-
tion is to exempt the steer axle from 
this restriction or increase the limit 
to 7,500 kgs on the front steer.

Mike Millian is president of the 

Private Motor Truck Council 

of Canada, the only national 

association that represents the 

views and interests of the private 

fleet industry. He can be 

reached at trucks@pmtc.ca.

Insights

Private Matters

Continued on page 37



WE OFFER:
• Paid Tolls
• Paid Decals
• Paid Plates ( Local and Cross Border )
• Paid International Permits
• Paid Bridge and Toll Passes
• Capped Fuel
• Secure Lot for Truck Parking
• Paid Insurance
• Local Handheld Units
• ELD Units Provided for Linehaul Units
• Weekly Pay Settlement – Direct Payment
• Home Everyday
• Contractor Incentive Program

TO APPLY, please email the following  
documents to Contractor Relations:
• Letter of Intent
• Drivers Abstract
• CVOR (if applicable to province)
• Copy of Driver’s License & FAST card
• COMPLETE SAFETY PLAN Call Recruiting at:

905 625 6376

BASIC QUALIFICATIONS:

• White Day Cab Tractors

•  LCV License in Calgary and 
Manitoba – Linehaul Only  
(Other locations where required 
by Operational Needs)

•  Minimum 2 Year AZ Commercial 
Driving Experience (DZ Straight 
Trucks)

•  Minimum 1 Year Owner Operator 
Experience

• Clean Abstract

• FAST Card

•  Excellent Communication Skills 
(Written & Verbal)

contractorrelations@fedex.com

Freight

Owner/Operators
  Wanted

F i ht
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Insights

Partial exemptions that allow cer-
tain vehicles to carry 7,500 kgs on the 
axles is a good compromise. It shows 
that the legislators understand cer-
tain vehicles still must be allowed 
to operate at reasonable weights to 
allow business to continue. The prob-
lem with this exemption is the lim-
itation on who can utilize it. The list 
includes two-axle tank trucks used 
for heating fuel and two-axle trucks 
used exclusively for feed. While these 
laws made sense decades ago when 
they were created, they are extremely 
limiting and no longer serve the pur-
pose they were created for. 

Farm operations and associated 
businesses have evolved over the 
years. The majority are no longer 
small operations with a few hun-
dred acres or animals. A lot are now 
big businesses, operating thousands 
of acres of land and animals. The 
amount of product that needs to be 
delivered has increased substantially 
and is delivered with multi-axle vehi-
cles. When the laws were created, the 
majority of vehicles delivering these 
essential products were two-axle 
trucks, which is no longer the case, 
and has not been for decades. This 
exemption needs to be updated to 
7,500 kgs per axle, regardless of the 
number of axles on the vehicle. The 
current exemption in today’s reality 
amounts to no exemption at all.

The 7,500-kg per axle exemption 
is already in the HTA, as any truck 
transporting live poultry is allowed 
7,500 kgs per axle, regardless of the 
number of axles. It would make sense 
to extend these exemptions to the 
trucks that supply heat and feed to 
these animals. Our membership also 
questions why this exemption exists 
for poultry only. It is just as import-
ant to remove and supply all forms of 
livestock. The exemption for poultry 
only is simply baffling. 

Full exemptions exist for munic-
ipal trucks, waste trucks, public 
utility vehicles and milk trucks. We 
completely understand the need to 
exempt municipal, waste and pub-
lic utility vehicles. What we do not 
understand is why a milk truck is 
exempt, while a truck supplying live-
stock, feed and heating fuel is not? 

It seems to us one is just as import-
ant as the other. Under this exemp-
tion, trucks removing milk are 
exempt, however the trucks that sup-
ply the feed or heat for the animal that 
produces the milk are not. If we have 
no heat or feed, there is no animal to 
produce the milk.

One of the Ontario government’s 
current slogan’s is: Open for Busi-
ness. The reduced load file in the HTA 
needs to be updated for the agricul-
ture and heating fuel sector, as these 
laws currently have these industries 
“closed for business” for a significant 
portion of the year. TN

Continued from page 35

Private Matters

$48.00/HR.
LOCAL

$1.40/MILE
HIGHWAY

PAID  PICKS AND DROPS

HIRING FOR 
ONTARIO HWY / LOCAL HWY / CITY DAYCABS

Call 905-677-0111
or e-mail info to recruiting@tbmgroup.ca

• FUEL CAPPED AT $0.70/LITRE

• BENEFIT PLAN

• DIRECT DEPOSIT

• NO TOUCH FREIGHT

• STEADY YEAR ROUND WORK

• FUEL CARDS SUPPLIED

• QUALITY HOME TIME

OLDER
TRUCKS

ACCEPTED

All Equipment must pass
Company Inspection

Closed for  
business 



 

WE ARE LOOKING FOR AZ SINGLE  
& TEAM HIGHWAY DRIVERS TO  
RUN CANADA AND USA

  Earn up to   $0.85 per mile*
  Paid for ALL pick ups, drops, wait times & layovers and safety bonus
  100% paid premium health benefits 
  Direct deposit pay to employees bank account

WE HAVE NEW VOLVO VNL 760/860 AND KENWORTH TRUCKS 2020 MODEL ARRIVING SOON.  
DON’T WAIT! BE ONE OF THE FIRST TO GET ONE OF THE MOST MODERN & LUXURY TRUCKS ON THE ROAD!

OWNER OPERATORS
  Earn top $$$$$

  Create your own working schedule

   Save big $$$$$ with our lowest price  
for fuel, truck parts & maintenance

  IRP license plates free (some conditions apply)

  Paid truck insurance and paid parking

ATTENTION NEW DRIVERS!
Just received your A-Z license and have no experience?
Our company will provide you with training & guaranteed employment.
You will also be paid during your training.

391 CREDITSTONE ROAD, CONCORD, ON L4K 1N8

APPLY NOW! EMAIL US AT CAREERS@HIGHLIGHTMOTOR.COM  OR CALL OUR TEAM!

ENJOY YOUR JOB EVEN MORE!
 

  East Coast, Mid-West and West Coast USA - your choice where you want to drive
  Choose your own schedule - ability to work full time or part time
  Fully loaded new Volvo or Kenworth trucks with I-shift
  Ability to work terminal to terminal - no pick ups or drops
  Option to be home every two days and weekends
  24/7 dispatch, fleet safety and customs clearance support
  All trucks are equipped with digital scanners to send documentation
  Premium all season uniform including leather jacket
  Trucks are permanently assigned to our drivers
  Terminal lounges are equipped with sitting areas, cafeteria, shower and Wifi
  Secure parking, in-house repair shop, quick lube truck and trailer wash

* Some conditions may apply

CALL US TODAY AND JOIN OUR HIGHLIGHT FAMILY WITH OVER 500 HAPPY EMPLOYEES!

VLADIMIR 
Tel: 905-761-1400 x 4522 

Cell: 647-881-8203

DYLAN 
Tel: 905-761-1400 x 4465 

Cell: 647-881-8196

SERGE 
Tel: 905-761-1400 x 4432 

Cell: 416-990-9099

KIRK  
Tel: 905-761-1400 x 4444 

Cell: 416-881-1188

TORONTO-LOS ANGELES  
DAILY RUNS AVAILABLE

FEMALE  
DRIVERS

WELCOME
TORONTO-MONTREAL

DAILY RUNS AVAILABLE

WE ARE LOOKING FOR  
AZ PROFESSIONAL  

CITY DRIVERS

WE ARE A  
PET-FRIENDLY  

COMPANY

WANT TO BECOME AN  
OWNER OPERATOR?

No problem! Our company will help you to buy your  
own truck with no startup cost and guaranteed  

employment within 7 business days. 

OUR TOP DRIVERS ARE EARNING OVER $10,000/MONTH
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APPLY TODAY! CONTACT KARA AT

877-790-1226 ext. 5236

or kkett@contrans.ca

HAUL HEAVY WITH US! 

CONTRANS  
HAS PLENTY OF 

OPPORTUNITIES FOR 
AZ OR CLASS A CDL 

QUALIFIED HEAVY 
STEEL HAULERS AND  
OWNER OPERATORS 

OUT OF THE WINDSOR 
AND MICHIGAN AREAS 

FOR MID-WEST US – 
GTA RUNS

ALL DRIVERS ARE OFFERED:
• Slider-kits
• Annual RRSP bonus program
• Sign on bonus available

COMPANY DRIVERS ARE OFFERED:
• Competitive mileage-based pay
• All loading and unloading paid
• All border crosses paid

OWNER OPERATORS ARE OFFERED:
• Competitive % based pay
• Company paid plates, permits and border crossings

• Contrans fuel card

 

Enclosed Car Carrier
Toronto Based

Requires 

OWNER/OPERATORS
(2) Single O/O Drivers (based out of Toronto)

(1) Single O/O Driver (based out of Halifax)

(1) Team O/O Drivers (based out of Toronto)

(1) Company Linehaul Driver (based out of Toronto)

(1) Regional Company Driver (based out of Toronto - Open Car Hauler)

Fleet average/mile $1.90 (Single driver O/O)(as of Apr. 2019)
(includes fuel surcharge + auxillary charges)

May 2019 increase (+) O/O $ .05/mile - Company Driver $ .015/mile

WE SUPPLY
Paid base plate
Paid heavy use taxes
Paid insurance
Practical paid miles loaded  
  or empty
Paid tolls + bridge crossings
Floating fuel surcharge weekly
Weekly pay
Well maintained trailers
Paid layovers
Paid on/offs for vehicles
Paid surcharge for paint
Paid company apparel
Bonus mileage program
Safety/handling bonus program
Coveralls + cleaning
90% Canadian/
  10% U.S. runs

O/O SUPPLIES
Late model tractor w/PTO

Proof of Disability Insurance

Buy down insurance cost

Fast card or application capable

Clean abstract & criminal search

Min. 5 years driving exp.

Min. 3 years border crossing exp.

Car hauling experience preferred

Pleasant attitude & good  

  work ethics

Contact:  Andy Thorndyke, Vice-President
318 Rexdale Blvd., Toronto, Ontario

416-742-0854

“WE ARE EXPANDING”

Mountain experience
2 years experience
CVOR
High School
English (speak, read, write)
Heavy lifting 45kg
$28 per hour

Relocate
On Call
Problem Solving skills

Call 905 893 2270 #130
hr@amartransport.com

HIRING
AZ DRIVERS
For Canada Long Haul

AMAR TRANSPORT

This year more than 91% of all T1 
income tax returns were filed elec-
tronically, either by professional 
tax-preparers or by individuals using 
tax-prep software. That’s up from 
78% five years ago. 

While few people relish the idea of 
preparing tax returns, Canada Rev-
enue Agency has made filing them 
pretty straightforward. There are two 
ways to file a return electronically: 
EFILE is a service for accountants 
and others to file returns to the CRA 
on behalf of their clients; NETFILE is 
for individuals who want to file using 
CRA-authorized software.

Like other types of software, it’s 
important to understand what 
tax-filing programs can and can-
not do, and what you’re paying for. 
Because there’s a difference between 
filing a return and actually preparing 
one. Most do-it-yourself tax software 
has some sort of question-and-an-
swer mechanism to come up with 
information but that’s where the 
conversation ends. Let’s take a look 
at how that might play out.

Income splitting with spouse: 
I realize that Mr. Trudeau has made 
this a touchy subject, with all sorts 
of new rules. But the bottom line is 
if your spouse helps run your com-

pany, you can pay him or her rea-
sonably for their time and effort. 
That alone might generate a tax 
savings. But there might even be a 
long-term benefit. Say your spouse’s 
tax payable bill is 50% CPP and 50% 
income tax, versus yours which is 
100% income tax. Which is better? 
Your spouse will get the CPP back 
one day. The tax paid never comes 
back. Is your tax-prep software pro-
grammed to dig that deep and ask 
that question? You may never know.

New service vehicle: Between cap-
ital cost allowance and loan interest, 
any changes here can have a signifi-
cant effect on your tax bill. Adding a 
vehicle and showing the disposal of 
the old one are not easy concepts for 
software to explain to you.

Tuition from the kids: The number 
of times I’ve had to chase clients to 
chase their kids for tuition receipts 
is incalculable. But the difference a 
tuition donation makes sure isn’t, 
especially if the amount is trans-
ferred over to mom and dad’s return.
Rent: Those same kids, if they 
moved to go to school in Ontario, 
can claim their rent. It’s not a tax 
deduction but it contributes to 
their Trillium benefit calculation. 

The more money the kids get from 
the government, the less they may 
ask from you.

GST/HST from meal claim: If you 
made a TL2 meal claim on your tax 
return look at Line 457. If it’s blank 
you left money on the table.

Trucking expertise: A client of 
ours who closed his trucking busi-
ness in 2018 took his tax info to 
an accountant who specialized in 
Uber drivers because that’s what the 
trucker did for the remainder of the 
year. This specialist called with all 
sorts of questions about the trucking 

statement we had prepared. Good 
for her for asking but I could tell it 
wasn’t sinking in. A few hours later 
our client called wanting us to do his 
tax returns. Our trucking expertise 
trumped the Uber expert. TN

Scott Taylor is vice-president of TFS 

Group, providing accounting, book-

keeping, tax return preparation, and other 

business services for owner-operators.  

Learn more at www.tfsgroup.com 

or call 800-461-5970.

Tax Talk

What your software won’t tell you

Insights
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We all know that an active lifestyle 
really benefits our overall health. 
Unfortunately, trucking limits your 
ability to engage in regular physi-
cal activity. 

As a result, occasional weight 
f luctuations may cause you to 
temporarily let out your belt a few 
notches, or reach a little further 
to engage your seatbelt. Although 
slight weight changes are normal 
and manageable, if your weight gain 
is excessive and the extra pounds 
have mostly settled in your waist 
and trunk, you may be affected by 
a more serious condition: metabolic 
syndrome. 

Metabolic syndrome, a weight 
condition impacting one-third of 

North American adults, is often 
first recognized because of body 
shape changes. For a man, his body 
has assumed the shape of an apple, 
and for a woman, hers has taken the 
shape of a pear. 

It is a cluster of three or more 
conditions that occur together, 
and is a serious condition where fat 
accumulates in organs that don’t 
usually store fat, such as the liver. 
Metabolic syndrome increases your 
risk of stroke, heart disease, and 
Type 2 diabetes. 

Some signs of metabolic syn-
drome are increased blood pres-
sure (over 130/85); elevated fast-
ing blood sugar (over 100 mg/dL); 
reduced good/HDL cholesterol 

(under 40 mg/dL for men and 50 
mg/dL for women); high triglycer-
ide levels (over 150 mg/dL); and 
excess body fat around the waist 
(over 40 inches for men and 35 
inches for women). Although the 
symptoms of most of the condi-
tions clustered in metabolic disor-
der may go unnoticed, those of dia-
betes (fatigue, blurred vision, and 
increased thirst and urination) and 
a growing waist circumference are 
more apparent.

Even though this syndrome is 
closely linked to being overweight, 
obese or inactive, it can also result 
from insulin resistance – a condi-
tion that reduces cells’ ability to uti-
lize sugars. 

During normal digestion, your 
system breaks down the foods you 
eat into sugar, which is then used by 
your cells as a fuel. Insulin, a hor-
mone produced by your pancreas, 
helps the sugar enter your cells. 
However, for people with insulin 
resistance, the cells don’t respond 
normally to insulin, preventing glu-
cose from entering the cells easily. 
As a result, blood sugar levels con-
tinue to rise, which triggers the pan-
creas to produce more insulin, cre-
ating a harmful imbalance.

As you age, your risk increases. 
However, whenever possible, take 
steps to address the following risk 
factors: if you have coronary artery 
disease; if you carry too much 
weight, especially in your abdomen; 
and if you have a family history of 
Type 2 diabetes, or if you had dia-
betes during pregnancy. 

Your risk is high if you have sleep 
apnea, non-alcoholic fatty liver dis-
ease, or a hormone disorder, such as 
polycystic ovary syndrome. 

Ethnicity is also a factor, espe-
cially if your background is African, 
Aboriginal, Asian, Pacific Islander, 
or Hispanic. Your risk is greatest if 
you are a Hispanic woman. 

Even though some of these risk 
factors are unavoidable, by com-
mitting to a healthy lifestyle you 
may prevent the clustered condi-
tions that develop into metabolic 
syndrome and also improve your 
overall health. Maintain a healthy 
weight – losing seven to 10% of 
your body weight can reduce insu-
lin resistance and blood pressure 
and decrease your risk of diabetes. 
Improve your diet – eat plenty of 
vegetables, fruits, lean protein and 
whole grains, while limiting your 
intake of sugar-sweetened bever-
ages, alcohol, saturated and trans-
fats and salt. Avoid smoking. 

Add exercise; aim for at least 30 
minutes of physical activity most 
days. In your downtime, get moving. 
Walk around the yard, do a few chin-
ups, squats or push-ups, or stretch – 
anything to get your heart pumping. 
As well, manage stress – add phys-
ical activity, meditation or yoga to 
your day. 

However, when making these 
aggressive diet and exercise lifestyle 
changes are not enough, your doc-
tor may recommend medications to 
help control cholesterol, blood sugar 
and blood pressure levels.

So, if you carry extra weight 
around your middle, make sure it 
doesn’t become a dead weight. TN

Health

Preventive Maintenance

Weighty issues
Weight fluctuations could be a sign of metabolic syndrome

Karen Bowen is a professional 

health and nutrition consultant, 

and she can be reached at 

karen_bowen@yahoo.com.

SHUNT 
Positions
Available
All Shifts
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Assigned Trucks

New Equipment

Safety Bonus $$$

Mileage Bonus $$$

HILTONTRANSPORTATION
PROUDLY CANADIAN OWNED AND OPERATED

 60-65
CENTS / MILE

HIRING
TEAM & SINGLE 

DRIVERS
Dedicated Runs from our California Terminal

to our Mississauga Terminal

75
CENTS / MILE

TEAM SINGLE

CALL NOW !
1-844-564-8788

HIRING BONUS
UP TO

$3000

NEW LOCATION: 107 Alfred Kuehne Blvd., Brampton ON L6T 4K3

HIRING DRIVERS & OWNER/OPERATORS

TRIMACJOBS.COM           1-833-837-6801

Although we have had a fairly cool 
and wet spring in many parts of Can-
ada, it is fair to say that summer will 
eventually arrive. With that being 
said, allergy season will also soon 
arrive. 

Hay fever, also known as allergic 
rhinitis, is caused by the body’s aller-
gic reaction to allergens such as pol-
len, grass, dust mites, or pet dander. 
Hay fever affects approximately 20% 
of the population in North America. 

Although hay fever is not a 
life-threatening condition, symptoms 
can significantly affect a person’s per-
formance at work. The good news is 
hay fever is fairly easy to treat. 

The cause of hay fever is the 
immune system’s overreaction to 
harmless airborne substances. When 
the immune system comes in con-
tact with these substances it releases 
chemicals, such as histamine, into 
the bloodstream. It is these chemi-
cals that are responsible for the symp-
toms of hay fever. 

The symptoms of hay fever usu-
ally develop during childhood or 
early adulthood, although, it can 
begin at any age. Common symptoms 
include running nose, nasal conges-
tion, watery eyes, as well as sneezing 
and coughing. 

Hay fever is usually more of an irri-
tating condition than a significant 
medical problem. However, the symp-
toms of hay fever can significantly 
reduce the quality of a person’s life. 
In severe cases, hay fever can lead to 
absences from work.

Hay fever is usually diagnosed by 
your doctor after taking a detailed 
medical history and conducting a 
physical examination. Your doctor 
may also recommend undergoing 
special testing to identify what spe-
cifically you are allergic to. A common 
test is called the skin prick test. This 
test involves pricking the skin with 
small amounts of possible allergens 
and monitoring your body’s response. 

A positive reaction would cause a 
small raised bump on the skin. Blood 
testing can also be performed to mea-
sure your body’s immune response. 

The good news is hay fever is treat-
able. The first form of treatment is to 
avoid the substances that cause your 
reaction. However, this is not always 
the most practical solution. 

In mild cases, over-the-counter 
medications may suffice. Antihista-
mines are the most commonly-pre-
scribed medication for hay fever. 
These medications work by block-
ing histamine, which is responsible 
for many of the symptoms associated 
with hay fever. It is important to note 
that some of these medications may 
cause you to become drowsy. So, it is 
important to discuss it with your phy-
sician before taking any of these med-
ications when you drive for a living. 

Nasal corticosteroids are used to 

reduce nasal inflammation and runny 
nose. These are administered in the 
form of nose sprays. Another group 
of medications are called deconges-
tants. There are several side-effects 
associated with decongestants, 
which include increased blood pres-
sure, insomnia, irritability, and head-
ache. As such, they are designed for 
short-term use only.

 Discuss your particular case with 
your doctor, and he or she will be able 
to advise you as to which medication 
is best for you. Until next month, 
drive safely. TN

Coping with seasonal 
allergies Dr. Christopher H. Singh runs 

Trans Canada Chiropractic at the 

230 Truck Stop in Woodstock, Ont.  

He can be reached at 519-421-2024.

Back Behind the Wheel
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Apply Online at www.drivergarde.com
or for more information call 905-614-1484 or 1-800-282-8000

JOIN THE MISSISSAUGA 
GARDEWINE TEAM

 SESERVRVINNGG COCOMMMMUNUNITITIEIES S FOFOFOFORRR R OVOVOVOVERERER 666555 5 YEYEYEY ARARARARSS > Highway Owner H hh OO

Operator Hire on 

Incentive of $2,500

> Company Linehaul 

Rate of $.57 per mile

> Paid Waiting Time  

and Orientation

> Ontario Runs Only,  

No Border Crossing

> Referral Program

> Benefits, Pension,  

Profit Sharing

DRIVERS NEEDED. 
WE OFFER:

We are committed to employment equity and diversity.

Be part of a friendly, family oriented company
with 24/7 schedules to meet your lifestyle.

JOIN THE I.T.S TEAM TODAY!

Contact the Recruiting Team at I.T.S
For the GTA and South Central Ontario

Call Karen Atwal at 905-212-9898
For Belleville and Central Ontario Call Monty Chrysler x123
or Sandra Hannah x159 at 800-267-1888 or 613-961-5144

For Eastern Ontario and the Ottawa Valley
Call Denis Labossiere at 877-665-8167 x222

$5000 SIGN ON BONUS
U.S. O/O’S!.

recruiting@itsinc.on.ca www.itstruck.ca

NEW MENTORSHIP PROGRAM! Call and
inquire, you could make $50,000+ in your
first year as a new ITS Driver! Get your AZ
training from an approved school and receive
tuition reimbursement of up to $8,000.00!

■ Late model, well maintained cabs
■ Van and Roll Tite Division
■ Pick-Ups and Drops paid
■ Live Load / Live Unload paid
■ Hourly Rate if running local and where applicable
■ Mileage Rate where applicable
■ 24/7 dispatch
■ Company Drivers up to 60 cents per mile!
■ Benefits available
■ Paid weekly
■ Yard Fuel

recruiting@keypointcarriers.com
keypointcarriers.com

Owner Operators / Company Drivers / Teams 
wanted to run Ontario to Laredo, TX

recruiting@keypointcarriers.com
keypointcarriers com

wanted to run Ontario to Laredo, TX
> Dry Van Freight

> Paid Weekly Direct Deposit

> Competitive Rates Per Mile

> Performance Bonus

>  Company Fuel Discounts

>  Paid Plates, Insurance, 
Fuel Tax, Scales, Tolls, Faxes 

> Quality Home Time

> 100% No Touch Freight

>  Up To $4000 Driver Referral Bonus, 
No Limit on Drivers you Refer

>  Average 3K Miles/Week For Solo 
And 6K Miles/Week For Teams

Contact Us Today  
1-866-569-7964

SEE WHY KEYPOINT’S FOR YOU 
Visit the Staybridge, London ON June 15th to talk with our Recruiters

1018 Parkinson Rd,  
Woodstock, Ontario

Safety

NTSB touts  
benefits of collision  
avoidance systems
WASHINGTON, D.C. 

Collision avoidance systems should 
be made standard in all highway 
vehicles to save lives, according to 
the National Transportation Safety 
Board (NTSB). 

In a recent webinar it hosted 
titled Benefits and uses of collision 

avoidance systems, a number of 
industry experts sang the praises of 
the technologies. According to the 
NTSB, through its various studies, 
forward collision avoidance sys-
tems are a crucial component in 
helping save lives on the highway. 

“We found in our 2015 study that 
collision avoidance systems could 
have prevented 1,700 fatal rear-end 
collisions annually,” NTSB board 
member Earl Weener said in the 
webinar. 

Between 2012 and 2014, the 
NTSB found that close to half of all 
two-vehicle crashes were described 
as rear-end collisions. Of these 
crashes, it has been found that 87% 
are the result of a driver failing to 
pay attention to the traffic ahead. 

In its 2015 study, NTSB analyzed 
nine commercial vehicle crashes 
it believes would have been pre-
vented if collision avoidance sys-
tems were in place. After the study 
was released, passenger vehicle 
manufacturers promised to have 
automatic emergency braking stan-
dard on all new vehicles by 2022. 

While NSTB said this is a step in 
the right direction, it still thinks 
more can be done. 

NTSB wants collision warning 
and automatic braking systems in 
all commercial vehicles as well as 
passenger vehicles. 

NTSB advises commercial fleet 
owners to transition fleets to vehi-
cles that already have these sys-
tems in place. 

However, Todd E. Porter, 
vice-president of safety at Sentinel 
Transportation, who has his fleet 
equipped with such technologies, 
warns that owners should prepare 
adequately for this new technology. 

“Technology is good, technology 
works, however there are things 
that need to happen to make sure 
technology works properly,” he 
explained in the webinar. “So, first 
we need to understand technology 
and what it can and can’t do. You 
can’t just put the technology in and 
hope that it works.”

He advised fleet owners to have 
adequate training for drivers when 
installing such technologies. 

“Technology interacts with 
human beings, and they need  
to know how it’s going to impact 
them, and how they need to 
work with the technology to get  
the most benefit out of it,” he said.  
“As opposed to fighting the  
technology.” TN
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WE’RE HIRING!

TO APPLY:
Phone: 1-800-463-5862 ext. 35207
Online: www.linamar.com/careers
Fax: 519-837-1506
Email: driver.recruiting@linamar.com
In person: 700 Woodlawn Rd West, Guelph ON

There are many advantages of working  
for the largest employer in Guelph:
• Ongoing training and development opportunities
• Competitive pay package

• Late model dedicated equipment.
• Exceptional safety rating – most of the time waved through at the scales.
• DOT reset at home. Always.
• Bonus programs.
• Round trip itineraries – no sitting and waiting for reload.
• Company paid uniform and safety shoes.
• Recognized as a Trucking HR Canada Top Fleet Employer  
 4 consecutive years

Linamar 
Transportation is 

currently hiring AZ 
drivers for short-

medium haul work 
from Guelph into 
MI, OH, IN, IL, WI, 

MN, NC, SC, TN  
(no ESB)

New graduate training program available

DEDICATED HIGHWAY LANES

CONTACT:
jobs@sgt.ca

1-888-748-4213

Ontario Based:
recruiting@sgt.ca

1-800-267-2000 ext 4237
Text to inquire: 647-551-6665

Company Drivers
• Sign on Bonus
• Guaranteed Miles
• New Trucks with XM, Fridge, APU and Inverter
• Automatic and Manual transmission available
• No Slip Seat
• Long or Short Haul
• Weekends Off if desired
• Employee Not Contract Driver
• Terminals in ON,QC,AB,NB,BC,TX

ALSO SEEKING OWNER-OPERATORS

NEW HIRES
are entered in a draw for a
CARIBBEAN VACATIONLift truck work  

environments need safety 
management system
By James Menzies

MISSISSAUGA, ONTARIO

If you operate lift trucks at any of 
your facilities, you better have a 
safety management system (SMS) 
in place. That was the warning from 
David Mustard of Workplace Safety 
& Prevention Services, when speak-
ing at the organization’s Partners in 
Prevention conference April 30.

“It is basically a management tool 
to reduce risk and prevent occupa-
tional injuries, illnesses, and fatal-
ities,” he explained. “The goal is to 
identify and then eliminate or con-
trol all hazards and risks.”

An SMS is a proactive way to 
reduce workplace injuries involving 
lift trucks. “The time of reactive is 
gone,” Mustard said, noting the cost 
of a workplace injury to a business 
is four to five times the employee’s 
wage. Incurring workplace injuries 
is also bad for business. Mustard 
pointed out customers can use the 
WSIB’s Compass tool (www.com-
pass.wsib.on.ca) to find a detailed 
workplace injury history of any com-
pany, knowing only its name. 

“All your stats show up,” he 
warned. He encouraged attendees 
to do this before allowing their kids 
to accept a job at any warehouse.

If your business doesn’t have a 
safety management system in place, 
Mustard said it should implement 
one. It begins with buy-in from 
senior management. 

“Do you have senior management 
support? If you don’t, is there any 
point at all in going forward? You’re 
wasting your time and energy,” he 
said. “You have to get a commitment 
from senior leadership first.”

A project team should be created, 
that is committed to implementing 
the system correctly. The system 
should be piloted before being rolled 
out across the operation, Mustard 
explained. 

“It’s hard to get it right the first 
time, so do a pilot run,” he said.

Training and communication 
are also important elements of an 
SMS. All parameters of the program 
should be monitored, and corrective 
measures taken where necessary. 
Documentation is also important.

“If it’s not written down, it never 
happened,” Mustard said of training 
and policies. 

The SMS should ensure proper lift 
trucks are spec’d with the required 
capacity, that operators are fully 
trained before using the equipment, 
that pre- and post-operating inspec-
tions are conducted, and that bar-
riers separate pedestrians from lift 
trucks. It should also ensure there’s 
adequate lighting, that aisles are free 
of obstructions, and that appropri-

ate safety clothing is worn. Other 
safety tips it may include involve job 
rotation (so operators don’t become 
fatigued), that capacity plates are 
legible, and that operator’s manu-
als are available for each piece of 
equipment.

Failing to have an SMS can result 
in some hefty fines from the Min-
istry of Labour. Mustard gave sev-
eral examples of major fines that 
were given to both companies and 
their managers, for failing to ensure 
a safe workplace where lift trucks 
were in use. TN
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Earn up to 4 cents more per mile with our new performance pay program

DRIVE

Schneider is an equal opportunity employer.

WE REQUIRE OWNER OPERATORS 
FOR SHORT HAUL – HOME THRU WEEK 

AND WEEKENDS
LONG HAUL RUNS ALSO AVAILABLE

For Step Deck and RGN Double Drop Hauling 
Agriculture and Construction Equipment

•  With or Without own Trailer
•  Oversize Experience an asset
•  Clean CVOR
•  Must be able to enter into USA
•  Percentage Rates

ALSO HIRING OWNER OPERATORS 
IN MANITOBA AND SASKATCHEWAN

Contact: dispatch@thunderstrucktrucking.com
Phone: 519-845-5150 • Fax: 519-845-0978

www.thunderstrucktrucking.com

Safety

The anatomy of a collision
Collision reconstructionist says there’s no such thing as an accident

MISSISSAUGA, ONTARIO

All collisions are preventable and 
80% are due to driver distraction.

That was the message from Bruce 
Brunsch, a retired police officer 
and now collision reconstruction-
ist with Split Second Decision. He 
was speaking at Workplace Safety 
& Prevention Services’ Partners in 
Prevention trade show and confer-
ence April 30.

Brunsch refused to refer to col-
lisions as accidents, noting every 
one is preventable. As a colli-
sion reconstructionist he pieces 
together what caused a crash by 
working from the end of the crash 
backwards to the beginning. 

“I wanted to give answers for 
people who couldn’t talk any-
more, and get answers for fam-
ilies,” Brunsch said of what drew 

him to the profession. He said he’s 
investigated thousands of crashes, 
and all are explainable. 

“I’ve never seen a crash I can’t 
explain,” he said. “It’s not an acci-
dent. There’s a cause and an 
effect and it doesn’t happen out of  
the ether.”

Brunsch shared some advice on 
how to prevent crashes, including 
“checking in” to the task of driving the 
moment you get behind the wheel. 
This includes when driving to work.

“Your drive to and from work is 
part of your job,” he said. “Don’t go 
on autopilot.”

Being a safe driver also means 
refusing to resort to road rage 
because of the actions of other 
motorists. If a car cuts you off, don’t 
get mad, Brunsch advised.

“That person doesn’t even know you 
exist,” he said, adding they were likely 
distracted. “They’re checked out.”

Getting angry makes a driver more 
likely to make mistakes. “We get so 
pissed off, we take a personal affront 
to it. And we get distracted by it,”  
he explained.

While a crash occurs in .10 to .25 
seconds, it takes a driver 1.5 sec-
onds to react to a situation. And 
reaction times can become slower 
as drivers age. Brunsch instructs 
drivers to look as far ahead as pos-
sible, and to always scan the hori-
zon. He even advises talking out 
loud about what you’re seeing in 
the distance. 

He also advised drivers to prac-
tice positional awareness. He 

investigated a fatality where a 
truck driver was run over by his 
friend, who was backing a trailer in  
the yard. 

“If you have to back up a long way, 
we get stuck looking in one mirror,” 
he said. “This person got stuck look-
ing in the left mirror and never came 
back and he ran over his friend and 
killed him.”

Brunsch suggested practicing sit-
uational awareness by parking the 
truck along lines in empty parking 
lots, getting the tires as close to the 
line as possible. It’s a way to become 
comfortable with the size of the vehi-
cle you’re driving. 

It’s also important to leave lots of 
space. A car traveling at 100 km/h 
takes 60.56 meters to stop. When 
approaching curves, be aware of 
the “critical curve speed” – the 
speed at which a rollover will occur. 
Wet roads will reduce the critical 
curve speed. 

“Every road, every curve is differ-
ent,” Brunsch warned.

Seatbelts must always be worn. 
He showed an in-cab video from a 
truck rollover test. The unbuckled 
occupant was flipped around like a 
rag doll, while the buckled driver was 
kept in position. 

“They’re designed to help keep 
you in position if an airbag deploys,”  
he said. 

Brunsch also urged attendees to 
eliminate distractions by keeping 
their cellphones and handheld devices 
turned off, or placed out of reach. 

“Our brains only work on one task 
at a time,” he said. “When you look 
at your phone, you’re not thinking 
about driving.” 

And distractions aren’t lim-
ited to cellphones. Brunsch said if 
you’re distracted by something else 
– whether it be an argument with 
your significant other, or a dispute at 
work – park the vehicle until you’ve 
calmed down. 

He left attendees with three mis-
sions: to practice seeing the big 
picture by scanning the horizon; to 
practice positional and situational 
awareness and learning the size of 
your vehicle; and to eliminate dis-
tractions while driving. TN

Drivers can focus on only one task at a 

time, so put cellphones out of reach.
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Experience the

BIG
DIFFERENCE      CALL US TODAY 1-800-388-8947

HEAD OFFICE: BRAMPTON, ON

      SEEKING
4 EXPERIENCED
 DRIVERS  FOR U.S.A. RUNS

• HOME EVERY WEEK

• HOME TIME

• BENEFITS

• E-LOGS

• WELL MAINTAINED UNITS

FOR U.S.A. RUNS

K

RATES .62 - .81 PER MILE  
INCLUDING P/D, BORDER & BONUS

Call 1-888-254-7483
chrispryor@riteline.ca / garycarter@riteline.ca

Must have Class 1(A) drivers license (2 years  
experience and Clean driving record)

Must be able to communicate in English

Group health plan

Late model equipment

Company drivers have the potential to  
earn up to $70,000/year

For Permanent Full time Employment
To service points in USA and Canada

WANTED – LONG HAUL TRANSPORT DRIVERS & 
OWNER OPERATORS FOR OUR FLATBED FLEET

3-330 Centreville Road
Florenceville-Bristol, NB  
E7L 3K6

HIRING:
AZ DRIVERS with:
FAST/TWIC card

(or the ability to obtain)

& Clean Driving
Abstract

$87,530
Our Average

Highway Driver Earns

$2,000
New Drivers Receive
a Sign On Bonus of:

You’ll Appreciate Great Driver Benefits:
All Picks and Drops Paid • Safety Bonus Program • Paid Orientation

Weekly Pay • Paid Benefits/Group RSP • Late Model, Dedicated Equipment
and Much More

Call: 1.800.265.2835 or email: safety@kurtztrucking.com

www.kurtztrucking.com

Join us on

SEEKING:
COMPANY
SINGLE and

TEAM DRIVERS

  Loading and Unloading
  Drops and Hooks
  Layovers/Breakdowns
  Trailer Washouts
   Waiting Time Paid Hourly 
- After 1st Hour

  Border Crossings - With Valid FAST Card
  Paid to Haul HAZ Products - With FAST Card
  

  RRSP/DPSP Programs Available
   Meat Inspections at the Border  

- Paid Hourly

out of our Blenheim, Ayr, Kingsville and London yards. We 
pay  for dry van, up to  for long haul 
reefer and  for short haul reefer.  We also pay:

O U R  D R I V E R S  N O W  E A R N 

Call Rob at 519.676.5198 ext. 225 or Les at ext. 245  /  recruiting@smfreight.com

Speeding to be focus of  
Operation Safe Driver Week
GREENBELT, MARYLAND

Enforcement teams will turn their 
focus to speeding during Commer-
cial Vehicle Safety Alliance’s (CVSA) 
Operation Safe Driver Week, sched-
uled for July 14-20.

“For more than two decades, 
speeding has been involved in 
nearly one-third of all motor vehi-
cle fatalities,” said CVSA president 
Jay Thompson. “That is unaccept-
able, especially because it’s prevent-
able. We will continue to educate the 
public on the dangers of speeding 
and we will identify individuals who 
are speeding on our roadways and 
may issue citations as a deterrent to 
future speeding tendencies and to 
affect driver behavior.”

This year’s Safe Driver Week will 
be promoted with a theme of “Late 
won’t kill you, speeding will.”

Speeding was a contributing fac-
tor in 26% of all traffic fatalities in 
2017, the U.S. National Highway Traf-
fic Safety Administration (NHTSA) 
reports. Driver actions also contrib-
uted to 94% of all traffic crashes, 
its 2015 Traffic Safety Facts says.

According FMCSA’s 2016 Large 
Truck and Bus Facts, speeding of 
any kind was the most frequent driv-

er-related crash factor for drivers of 
commercial motor vehicles and pas-
senger vehicles. And the Insurance 
Institute for Highway Safety High-
way Loss Data Institute says speed-
ing has been a factor in about one in 
four crash-related deaths since 2008.

During last year’s Operation Safe 
Driver Week, speeding citations were 
handed out to 1,908 commercial vehi-
cle drivers and 16,909 drivers at the 
wheels of passenger vehicles. Another 
17 commercial drivers and 714 pas-
senger vehicle drivers were cited for 
driving too fast for conditions.

But speeding won’t be the sole 
focus of Operation Safe Driver Week. 
Enforcement teams will also be 
tracking other dangerous behaviors 
including distracted driving, texting, 
failing to use a seatbelt, following too 
closely, improper lane changes, reck-
less or aggressive driving, failing to 
obey traffic control devices, and evi-
dence of drunk or drugged driving.

A 2014 study demonstrated that 
traffic tickets can make a difference, 
noting that a 1% increase in seat-
belt-related citations led to a 0.28% 
drop in crashes, as well as reducing 
the number of crash-related non-fa-
tal injuries. TN
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Take advantage of increased linehaul revenue—now at 62%

Up to $215,000 USD per year in revenue potential
$5,000 lease-on incentive  |  Weekly settlements in U.S. dollars
Pick the loads you want and drive when and where you want 
24-hour business support 
Complete access to Schneider’s freight network

ORANGELEASE
“You’re in control of what you 
do. To me it’s a perfect choice.”

-Jason, Canadian owner-operator 
leasing business on with Schneider

schneiderowneroperators.com    800-856-9707

Safety

By James Menzies

MISSISSAUGA, ONTARIO

More discrete methods of con-
suming legal marijuana are com-
ing soon, and the number of people 
using medical marijuana is likely to 
climb sharply.

Those were a couple revelations 
from Jay Rosenthal, co-founder and 
president of Business of Cannabis, 
who spoke at Workplace Safety & 
Prevention Services’ Partners in Pre-
vention conference and trade show 
here April 30.

While Rosenthal hailed Canada 
as a global leader in the design and 
rollout of a legitimate national mar-
ijuana industry, he acknowledged 
challenges still exist, especially in 
workplaces. Rosenthal said 20% 
of cannabis users consume about 
80% of the pot, so it’s not likely work-
places are suddenly overwhelmed 
with marijuana users if they weren’t 
before recreational pot became 
legal. But he did acknowledge work-
places need to have a policy.

“The evolution for workplaces is 
the recreational cannabis compo-
nent,” Rosenthal said. “Now con-
sumers can go and buy legal can-
nabis and it creates challenges for 

workplaces. They need to update 
their policies, think of how they 
are implemented, and communi-
cate those policies to employees.”

He said employers should also be 
mindful of evolving social norms. 
For example, employees who travel 
may indulge when they’re on the 
road, or come to company func-
tions such as Christmas parties hav-
ing used cannabis. Rosenthal also 
noted taking cannabis discretely 
will become a whole lot easier this 
fall, when edibles and other forms 
of recreational marijuana are legal-
ized. Some of these methods won’t 
require oral ingestion, meaning 
saliva testing will be unreliable.

“In October, there are going to be 
many, many more products avail-
able to consumers,” Rosenthal said, 
noting in markets where edibles are 
already available, fewer consum-
ers purchased dry weed to smoke. 
“More are buying more discrete con-
sumption methods. Edibles, oils, 
mints, gummies, gum, drinks, and 
vape pens,” are a few he listed. “This 
has all kinds of implications poten-
tially for workplaces.”

A test that measures impairment 
remains elusive, as existing testing 
methods determine only if THC is 

in the system, and that can remain 
there a week or more after use. 

Rosenthal also pointed out the 
use of medical marijuana is trend-
ing up, and will continue to do so, 
even though recreational sales are 
now permitted. There are already 
about 350,000 medical marijuana 
patients in Canada and Rosenthal 
said that’ll climb.

“In many places when recreational 
cannabis comes online, the medi-
cal program goes away for the most 
part. In Canada, the opposite has 
happened. The number of patients 
increases every day,” he said. 

This is because the stigma has 
been driven down, patients are 
pushing their doctors to replace 
traditional medications they’re 
currently on, doctors can now bet-
ter control dosage using capsules, 
and more research is being done to 
understand the benefits of medical 
marijuana. It’s also likely insurance 
providers will begin covering the 
costs of medical marijuana. 

While the legalization of mari-
juana has created challenges for 
Canadian employers, Rosenthal said 
it has also created a booming indus-
try and jobs. He noted there are nine 
Canadian companies with market 

caps above $1 billion, thanks to their 
access to the capital markets here. 
Some provinces, such as New Bruns-
wick, are actively courting produc-
ers for job creation and positioning 
themselves as global leaders in mar-
ijuana production.

“There is a major industry being 
developed here in Canada that’s 
unique to this country and unique 
to the world,” he said. 

And while that may be small com-
fort to employers who don’t know 
how to manage the prospect of 
impairment on the job, Rosenthal 
pointed out, “What is not new to the 
workplace is that people are con-
suming cannabis. Even before legal-
ization the illegal market in Canada 
was estimated to be $6 billion a year. 
This was not a small industry – it 
was just an illicit industry.” TN

SAN DIEGO, CALIFORNIA

Telematics data from Lytx demon-
strates that drivers who engage in 
one risky activity are often guilty 
of several risky behaviors at the 
same time.

In 23% of the events the company 
scored, drivers were engaged in mul-
tiple potentially risky behaviors. 
For example, those who eat while 

driving also tend to drive without 
a seatbelt or tailgate, Lytx says.
The multi-tasking drivers were also 
twice as likely to encounter a risk as 
a driver engaged in just one poten-
tially risky, distracting behavior.

While hands-free phones were 
used in 65% of calls last year, up 
from 27% in 2016, Lytx reports a 
13% increase in the overall vol-

ume of risky driving behaviors 
that involved handheld cellphones 
during the same time frame.

There was a 10% increase in the 
volume of events in which the driv-
ers using hands-free devices were 
involved in another potentially risky 
distraction such as eating, drinking, 
smoking, or using another device.

Most of the calls by commer-
cial drivers were at speeds above  
105 km/h, and a related confi-
dential survey found that more 
than half the calls are initiated by  
family members.

“Identi f y ing the u nderly-
ing causes of risky behaviors 

and addressing the dangers of 
multi-tasking are crucial first steps 
to training safer drivers,” said Del 
Lisk, Lytx vice-president of safety 
services. “We recommend manag-
ers help their drivers understand 
the elevated risks around them, 
especially during peak times asso-
ciated with distraction. Also, by 
advising drivers to make their calls 
or appointments before they start 
driving, managers can encourage 
them to avoid giving into these 
temptations.”

Lytx identifies trends based on 
more than 160 billion kilometers of 
driving data. TN

Potential potholes ahead
Expect more discrete marijuana consumption methods,  
more widespread medical use

Risky drivers often  
double down on risk

Jay Rosenthal
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Insights

With some of the poor driving 
skills I’ve been exposed to at the 
hands of my fellow truckers on 
Hwys. 401 and 400 over the past 
year, I thought I would see if there 
was a code of ethics posted online  
for truckers. 

I Googled “ethics for truckers” 
and “Canadian trucking ethics” 
and got nothing back. But when 
I Googled “Truckers code of eth-
ics,” I was directed to a number 
of posts, mostly out of the U.S. 
What stood out was that these 
posts were more about trucking 
etiquette and code of conduct 
rather than any specific human 
values or moral principles.

So, I’d like to propose a code 
of ethics we can apply to anyone 
working in any capacity within the 
trucking industry. It’s really easy to 
remember because it is only three 
simple words: Do no harm.

I have found these three words 
aspirational over the years and they 
are especially pertinent to profes-
sional drivers. 

First, do no harm to others. Safety 
is what we do, so this is a no-brainer 
– or it should be. Second, do no 
harm to yourself. Without self-care, 
without a healthy body and mind, 
we handicap ourselves from the 
outset.  These are the foundational 
building blocks for long-term suc-
cess as a commercial truck driver.

For the trucking industry as a 
whole, we have to recognize that 
we are one of the supporting struc-
tures in the society we have built, 
and as such we have a responsibil-
ity to not harm the society we live 
in. That society is global in nature 
for the transportation and logis-
tics sector.

The principle of do no harm gen-
erates a range of detailed and com-
plex conversations about our roles 
in the trucking industry and in 
broader society.

I know many of you are familiar 
with this principle; it is certainly 
nothing new. It’s a principle that 
lives in all major religions, recog-
nized as the law of reciprocity to 
many, do unto others as you would 
have others do unto you. From what 
I can see out on the road lately, we 
can go a long way to improving the 
image of the industry and that starts 
with an individual commitment 
to conduct ourselves in an ethical 
manner. Do no harm.

So as an individual driver, what 
does do no harm look like when it 
comes to caring for those that we 
share the public space with? There 
are thousands of specific issues. 
Here are a few that stand out for 
me: Following too closely. A cou-
ple of months ago, Middlesex OPP 

in southwestern Ontario charged a 
semi driver with stunt driving after 
observing the driver tailgating for a 
number of kilometers on Hwy. 401 
near London. 

That is a big dollar fine, big 
demerit points, and a five-day vehi-
cle impoundment. Look for more 
of that to happen. This is incredibly 
threatening to other drivers, espe-
cially car drivers. You know you 
can’t stop in time. Don’t do it.

Driving too fast for the road con-
ditions is another example. This 
goes hand-in-hand with following 
too closely. You can’t stop in time. 

People get injured and killed as a 
result. Don’t do it.

And then there’s lack of courtesy. 
When I was a child, my mother always 
said to me, in a very kindly way, “What 
about your manners, Alan?” 

She also demonstrated what she 
meant, as did my father. When 
you create space for yourself, 
there is nothing wrong with shar-
ing that space as others need to 
move through it to get where they  
are going. 

The zipper merge is the equiv-
alent of holding open a door for a 
stranger while you offer up a smile. 

It promotes kindness. Squeezing 
other vehicles out at merge points 
and in heavy traffic doesn’t speed 
anything up. It promotes more 
friction. Friction slows everything 
down and raises the emotional 
temperature. Don’t be a jerk. Be 
kind. Do no harm. TN

Do no harm
Why truckers should adopt this as their guiding principle

Over The Road

Al Goodhall has been a profes-

sional longhaul driver since 1998. 

He shares his experiences via his 

blog at www.truckingacross 

canada.blogspot.com. You can  

follow him on Twitter at  

@Al_Goodhall.

USE THE INDUSTRY’S CREATIVE EXPERTS! 
Whether you need impactful branding, well thought-out advertising, 

lead generating promotions, videos with “wow” or SEO, we’ve 

got the talent, know-how, and expertise to meet your marketing 

objectives. Not only do we publish Truck News magazine, our experts 

can apply their knowledge to connect you with your target audience. 

C R E A T I V E @ N E W C O M . C A

N E W C O M . C A / C R E AT I V E

SEE WHAT WE CAN DO FOR YOU

NEED
MARKETING?

ADVERTIS ING STRATEGY  PROMOTIONS  DESIGN  V IDEO
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Engine Oil

By James Menzies

ATLANTA, GEORGIA

Doug Kading, vice-president of 
maintenance for C.R. England 
would love to use FA-4 engine oils 
across his entire fleet of 4,000 trac-
tors. Instead, the FA-4 factory fill 
his new trucks come with is tossed 
at the very first oil change and 
replaced with CK-4.

“It’s sad to say, but that’s what 
happens,” Kading said during a 
panel discussion on FA-4 engine oils 
at the spring meeting of the Tech-
nology & Maintenance Council. C.R. 
England has tested the low-viscos-
ity FA-4 engine oils, which through 
greater high temperature high shear 
properties deliver better fuel econ-
omy than the CK-4 oils widely used 
today. He found the FA-4 oils deliv-
ered a 0.5% fuel economy improve-
ment over CK-4, enough to save the 
fleet about $1 million a year if used 
across the entire operation.

“This is easy money to me,” he 
said. “It’s also friendly for the envi-
ronment, we’re burning less fuel, 
there’s a lot of positives here.”

But as much as he wants to con-
vert the fleet, he said it’s impractical 
to do so at this time. For one, FA-4 
availability is an issue – particularly 
in bulk and in pockets of the coun-
try where his trucks operate and are 
serviced by third-party providers. 

“Right now, because of the lim-
ited demand, there’s limited prod-
uct and I like to use bulk oil,” Kading 
explained. “I have bulk tanks in my 
shop. I want my third-party suppli-
ers to use bulk. Right now, bulk is 
kind of non-existent in a lot of the 
markets I’m in.”

Dan Arcy, global OEM technical 
manager for Shell, told Truck News 

in an interview that FA-4 is available 
in bulk from Shell.

“We can definitely supply it 
in package or in bulk,” he said, 
while acknowledging demand has  
been low.

Another impediment to transi-
tioning for C.R. England is that its 
trailer refrigeration unit and auxil-
iary power unit suppliers don’t yet 
approve FA-4. 

“We are doing testing but we don’t 
have the official blessing from those 
partners,” Kading said. 

Adopting a two-oil strategy 
brings challenges, such as storage, 
labeling, and technician and driver 
training. C.R. England labels all its 
power units under the hood and on 
the driver door jamb to advise which 
oil is required for each power unit. 

“If you run dual oils, you may 
want to consider labeling all your 
vehicles,” Kading advised. “It’s very 
confusing for mechanics to pull 
the reel down and not know what’s 

being dispensed and what truck or 
trailer it goes in. Labeling is a must.”

He urged fleets in the room to 
pressure their oil suppliers to make 
FA-4 available in bulk. 

“Getting to the point where I 
don’t have to stock two oils is the 
tipping point for me,” he said. “I 
would really like to only stock one 
oil. It would make it a lot easier for 
me and easier for the mechanics. I 
think smaller fleets will have an eas-
ier time switching to FA-4.”

Brian Humphrey, OEM techni-
cal liaison for Petro-Canada Lubri-
cants, admitted demand for FA-4 
has been slow, since the new cate-
gories were launched in December 
2016. But he said FA-4 is about 2% 
more fuel-efficient than the 15W-40 
oils that are still predominant today. 

“The people who’ve tried it, they 
like it,” Humphrey said. “There have 
been no negative results to date. 
But sales, as pretty much expected, 
aren’t flying off the shelf.”

He said this is because most fleets 
have a mix of vehicles, some of 
which aren’t compatible with FA-4. 
Humphrey expects this to change 
as more new trucks hit the roads. 

“With the high level of Class 8 
sales over the last couple of years, 
there have been a lot of new units 
put out there,” he said. “I think 
pretty quickly the vast majority of 
the market is going to be capable 
of using these FA-4 oils. And as fuel 
costs rise, switching to lower viscos-
ity engine oils can be an easy way to 
pick up a couple per cent (fuel econ-
omy improvement).”

Shell’s Arcy compares the adop-
tion rate of FA-4 to 10W-30 viscos-

ity engine oils, which took several 
years to gain traction. 

“What we tend to see is a four- to 
five-year lag, because you have fleets 
out there that have older equipment, 
they have multiple different-colored 
engines, and they want one prod-
uct for everything,” he explained. 
“I anticipate we’re going to have to 
wait until we see some turnover in 
these fleets before we start to see an 
uptake in the marketplace.”

Greg Matheson, OEM account 
manager for Lubrizol, said fleets 
shouldn’t be concerned about FA-4 
oil’s ability to protect the engine, 
despite their thinner viscosity. His 
company has run field tests on more 
than 300 engines, racking up nearly 
70 million miles using FA-4. By the 
end of this year that will exceed 100 
million miles. And so far, there have 
been no issues. 

“This testing is done in real fleets, 
in different duty cycles, in all makes 
of engines and at different gross 
vehicle weights,” he said. “So, we 

really test these oils out to show the 
performance in every application 
you would see over the road. FA-4 
successfully lubricates the engine 
and delivers the durability needed 
to withstand the life of the engines 
in your fleet.”

Lubrizol’s testing also showed 
FA-4 works well in trailer refrigera-
tion units and auxiliary power units 
as well. Engine teardowns after 
500,000 miles have shown internal 
parts are in good condition.

“In our testing, we haven’t had 
any oil-related failures using FA-4,” 
Matheson assured. He added driver 
training is a key consideration. “Get 
drivers educated on what to look for 
on that API donut so they grab the 
right oil for the application when on 
the road.”

Suzanne Neal, powertrain flu-
ids engineer with Daimler Trucks 
North America, said her company is 
factory-filling new Detroit engines 
with FA-4, but that few fleets stick 
to that oil.

“The general statement I’ve 
received, is the uptake of FA-4 is very 
low so far,” she said. “Very few fleets 
and owner-operators have changed 
to FA-4.”

She said not all engine OEMs 
approve FA-4, something she 
hopes to see change in the future. 
As demand increases, prices should 
come down, she noted. 

“Availability is still low. It’s a chal-
lenge because the market price may 
appear to be a little higher. But over 
time, we expect this to balance out 
and FA-4 will be the same price as 
CK-4, or even lower if they become 
the market majority,” Neal said. TN

New oil category gets a lukewarm reception
FA-4 oils are proven, but uptake remains slow

C.R. England vice-president of maintenance, Doug Kading, wants to use FA-4 oils but has trouble finding it in bulk.

“The people 
who’ve tried 
it, they like it. 
There have been 
no negative 
results to date.”

– Brian Humphrey,  

Petro-Canada Lubricants
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TORONTO 
2332 DREW RD., MISSISSAUGA, ONT. L5S 1B8

Call: Murphy Barton, Vince Cutrara, Rob Moorehouse, Todd Warren, 
John Gwynne, Zak Ray

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, LACHINE, QUEBEC H8T 3P5

Call: Mario Perrino, Michel Pouliot, Gabriel Verdoni, 
Danick Bilodeau

514-633-5377
Fax (514) 633-6488

• New and Used Sales • Rentals  • Long Term Finance Lease  
• Full Service Trailer & Reefer Shops Providing Maintenance And Parts

Over 200 Used Reefers In Our Yard . . . Ready To Roll!!
NEW UTILITY 53'x102" 3000R HIGH CUBE REEFERS

2009 UTILITY 53’ ALUMINUM COMBO 
FLAT DECK

c/w “Quick Draw Tarp System”, 16 pair chain tie downs,
12 winches & straps, Hendrickson air ride 
suspension, 8 aluminum wheels, 5’x2’x2’ 

aluminum tool / storage box. -1271448

(10) 2012 GREAT DANE 53’ REEFERS
Carrier 6500 Vector units, exterior rub rails, side skirts,
front & rear vents, stainless rear doors, door case, &

bumper, duct floors,  2 rows “E” track,Hendrickson air ride
suspension, aluminum wheels, CLEAN. -1276974

6 (10) 2009 UTILITY 53’ TRIDEM REEFERS
Thermo King Sb310 Units, Hendrickson Air Ride With 6’& 6’

Spreads, Hd Flat Aluminum Floor, 3 Rows Recessed “E”
Track, 24” Scuff Liner, Exterior Rub Rail. -1261785

2019 STOUGHTON 53’ PLATE VAN
24” side panels, exterior rub rails, side skirts, front & rear

vents, Hendrickson air ride suspension,
tire inflation system, aluminum wheels, 

LIKE NEW CONDITION.  -1276972

2017  STOUGHTON 36’ Z PLATE VAN
Tandem Axle Hendrickson Air Ride Suspension, 
Overhead Rear Door, Exterior Rub Rail. (N.A.P.)

... ARRIVING SOON!  -1281909

2016  STOUGHTON 53’ PLATE VAN
Swing rear doors, front and rear vents, 

Hendrickson air ride suspension, new tires,
VERY CLEAN. -1271450

SLIGHTLY USED 2019 UTILITY 
53’ DRY FREIGHT VAN

Front & rear vents, steps,  exterior rub rail,
Tire inflation system, side skirt, Michelin tires. -1276973

(6) 2009 GREAT DANE 53’ X 102” REEFERS
Thermo King Spectrum multi-temp units, 3 remote 
evaporators, 2 sets of ceiling mounted bulk heads, 

24” aluminum scuff liner, HD flat floor, 1 row recessed “E”
track, Overhead rear door, Stainless rear door case. -592016

1071⁄2" I.H. FRONT, 
1091⁄2" I.H. REAR, 981⁄2" I.W. 
RECESSED “E” TRACK, H.D.

DUCT FLOOR, STAINLESS
FRONT & REAR, VENTS, LED

LITES –  WEIGHT 12.155 LBS.
(STANDARD MODEL)  H.D.
INTRAAX AIR RIDE SUSP.
ALUM. WHEELS. - 35153

STAINLESS RADIUS
CORNERS, REAR DOORS &
DOOR CASE, HENDRICKSON 

AIR RIDE, 245/70R 17.5
TIRES, TIRE INFLATION SYSTEM,

MILWAUKEE LIFT SYSTEM,
INTERIOR PROTECTION SPEC, 

-1260715

CLEAN UNITS

TANDEMS/TRIDEMS ALUMINUM COMBO FLATS DROP DECKS

NEW UTILITY 53’ X 102” DRY FREIGHT VANS

2008 STOUGHTON 53’ AUTO DROP VAN

2011 GREAT DANE 36’ REEFER VAN

AVAILABLE 

MONTREAL & TORONTO

THERMO KING MULTI TEMP UNIT.
CURB SIDE DOOR, STAINLESS

TRIFOLD REAR DOORS, 
STAINLESS RADIUS CORNERS.

CENTRE SEAL PANELS, 2 ROWS
RECESSED “E” TRACK, 

HENDRICKSON SUSPENSION.
ALUMINUM WHEELS, 

VERY CLEAN.
-1281910

HENDRICKSON AIR RIDE 
SUSPENSION, LOGISTIC SIDE

POSTS – ALUM. OR TRANSLUCENT
ROOF AVAILABLE, STAINLESS

REAR DOOR CASE,
12" CORRUGATED STEEL SCUFF
LINER,  24" STEEL THRESHOLD

PLATE. -102537 

PRICED RIGHT!

ACTION
TRAILER SALES INC.

Note:  Action Trailer Sales Inc. is responsible to impose a cost recovery fee under the Resource Productivity & Recovery Authority (RPRA).  It is being used to cover the cost of collecting and recycling the tires our customers purchase today 

when those tires reach their end of life and are returned by our customers.
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ON-SITE KINGPIN REMANUFACTURING
• Superior Equipment • Patented in U.S.A. & Canada
• Exceeds SAE and DOT specifications/regulations • Guaranteed Workmanship
• Only Company to test SAE J133 & J400 • Fully Insured

CWB CCERTIFIED CCOMPANY •• CCWB CCERTIFIED WWELDERS 
KINGPIN GAUGES

Top Quality aluminum Kingpin gauges. Won’t stretch.

Re-manufacturing a kingpin gives the fifth wheel the proper bearing 
surface, extending the life of the fifth wheel and decreasing the abuse 

to the bolster plate and kingpin.

MOBILE SERVICE
Visit oour WWebsite aat: www.kingpinspecialists.com

E-mail: rkingpin69@aol.com

Call uus TToll FFree @@ 1-888-221-7774 
For the Dealer Nearest You

TOLL FREE NUMBERS FOR YOUR NEAREST DEALER 
Quebec aand tthe MMaritimes 1-888-939-1011 
Ontario 1-888-221-7774
Western ((Alberta && SSaskatchewan) 1-877-912-1209 
British CColumbia 1-800-427-5865
In tthe UU.S. 1-888-221-7774

www.kingpinspecialists.com    rrkingpin69@aol.com
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NEW USEDEASTWAY TANKEASTWAY TANK
THE TANK EXPERTS

We Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • RefuelersWe Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • Refuelers

WE ARE LOOKING FOR TRADES • WE RENT FUEL TRUCKS
1995 Merivale Road, Ottawa ON K2G 1G1   Neil Greene: ngreene@eastwaytank.com

1-888-729-7817 ext 24 www.eastwaytank.com1-888-729-7817 ext 24 www.eastwaytank.comTrusted since 1968 Trusted since 1968

2007 STERLING  
CAT 350 HP, 

10-SPEED, 20,000 
L 4C TANK, DUAL 

PUMPING SYSTEM, 
AIR MANIFOLD, 

3 REELS (INC. 2” HOSE),
MIDCOM REGISTERS. 

-1274860

2006 KENWORTH PROPANE TRUCK
440,000 KM’S, 260 HP,  6 – SPEED, AIR RIDE, 3,000 G TANK, 3” PUMP, 

MIDCOM COMPUTER, BASE REMOTE. RECENT B620 AND ROAD SAFETY. -1278359

2019 INTERNATIONAL HV-607 PROPANE/CNG/LNG
CUMMINS ENG; L9, 330 HP, ALLISON AUTOMATIC TRANS; SINGLE AXLE(S), 

AIR SUSP; WHITE IN COLOR. -1281193

2006 INTERNATIONAL 7500 FUEL TRUCK
INTERNATIONAL ENG; 325 HP, 10 SPD TRANS; 350000 AXLE(S), AIR SUSP; WHITE IN COLOR,
18,000 LB. FRONT AXLE, 40,000 LB. REAR AXLE, AIR RIDEWELL EQUIPPED WITH:5,300 USG

(20,000 LITER) 5-COMPARTMENT ALUMINUM HEAVY DUTY "BUSH" TANKS.  -1261220

Canada’s #1 Source for Heavy Trucks and Trailers

Canada’s #1 Source for Heavy Trucks and Trailers

+

=
MAGAZINE

WEBSITE

YOUR
BEST
OPTION

FOR

Reaching
the Entire 
Canadian
Market

Canada’s #1 Source for Heavy Trucks and Trailers

Canada’s #1 Source for Heavy Trucks and Trailers

+

MAGAZINE

WEBSITE
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We Drive
Traffic to You
... More for Your Money!

Canada’s #1 Source for Heavy Trucks and Trailers

NEED HELP?
1-

1-416-510-5237

or info@truckandtrailer.ca

905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

OPEN SATURDAYS & WEEKNIGHTS

1850 GAGE CRT. MISSISSAUGA

8 AM - 8 PM FRI
8:30 AM - 3 PM SAT

8 AM - MIDNIGHT
MON - THURS

TEXIS

www.texisexhaust.com

DIESEL PARTICULATE FILTER
Cleaning Service and Repairsp

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKET REPLACEMENT FILTERS NOW AVAILABLE

DDDDIESEL P ATEE FFFFFILTER

Complete Selection
of Aluminum Accessories

Loadshare® Air Helper Springs ADDITIONAL BENEFITS

79 Bessemer Road, Unit 15, 
London, Ontario, Canada N6E 1P9

Tel: (519) 649-7420 
Fax: (519) 649-7421

IDEAL APPL ICAT IONS INCLUDE

USA Inquiries - www.fsip.com

for Trucks & Trailers

www.canadianloadshare.com

Maximizes weight transfer directly 
from chassis to front axle. (up to 8,000 lbs.) 

Distributor 
Inquiries Welcome

• refuse compactors
• utility trucks
• concrete mixers
• dump trucks

• snowplows/wing plows
• buses
• lift axle equipped trucks
• highway tractors

• maintain proper ride height
• increase vehicle stability
• improve handling and steering
• reduce leaf spring wear and drive train 

maintenance
• maintains correct steering geometry
• improve ride quality in both conventional

and cabover trucks
• adjust to varying load requirements or road

conditions  with the help of convenient in-
cab controls

Join our network of highway carriers  
and trucking trades helping Canadians  

and communities in need.

    Join us.  www.trucksforchange.org

OUR 
SPONSORS 

ARE MAKING 
CHANGE 
HAPPEN

delivering
change

20+ 
MILLION LBS 

DONATIONS DELIVERED

$600K
IN SERVICE DONATIONS  

& FUNDRAISING

2,200+
HOURS VOLUNTEERED
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MANUFACTURER OF ALUMINUM, STEEL & STAINLESS STEEL TANKS
We provide true “One Stop Service”: Manufacturing, Service, Parts & Support from our facility

Contact one of our sales representatives today - don@dependable.ca or mike@dependable.ca 
1-800-268-0871  905-453-6724   www.dependable.ca

1994 KROHNERT 23,000 L, 5 COMP'T, (3 X 5000 L
& 2 X 4000 L) STAINLESS INSULATED, LUBE
TRAILER, 4 Pumps, Meters, Registers And Hose
Reels. Comp'ts #1 & #2 Share a Pump. Requires
Tractor “Hydra-Pak”, Stk#TR-868.  1278073

1998 HUTCHINSON 3 AXLE FULL TRAILER
10,000L, 5000L and 10,000L compts, 
fully refurbished. Stk#P751 1258413

2013 INTERNATIONAL 4300 PROPANE BOBTAIL
2500 USWG, LCR, Full Refurb, New 5 yr/1 yr Inspect,
Weights/Measures Calibrated Meter, TSSA Inspect,
Paint Your Specs, Truck w/New DOT Inspect/Cert.
Stk#S825 502045

2006 STERLING L8500 FUEL TRUCK
Cat C9 8.8 L, 10 spd; Dependable 20,000 L, 4 comp, 
dual pumps, capped off B/L, V/R, oil reel & 2” reel in
canopy, gas in left box, MidCom 8000, Stk#T778 

1265897

TRUCK & TTANK

2005 FREIGHTLINER M2 PROPANE TANKER TRUCK,
Cat C7, 230 HP, 7 Spd; 12 And 23 Axles, Spring Susp.,
1978 Trinity 2500 USWG Tank, Rear Delivery, LC
Meter, Curbside Boxes, B620 449,554 Kms.,
Stk#S754  1278072

NEW 2019 WESTERN STAR 4700
w/ 5500 USWG Dependable propane tank. 
In Production Now. Choice of electronic register. 

1262758

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS, 
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS, 
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

2007 WESTERN STAR 4900SA
Cat. C13, Dependable 20,000 L, 4 Compt, Single 
Pumping, Civacon Single Bank C/W Flush-Back, Air
Manifold, BTM. Loading Capped At Manifold, LOR 
Meter & Register W/ In Cab Printer. Stk#T853. 1274629

1997 FORD LS8000 FUEL TRUCK
Cummins 215, 10 Spd; 16 And 23's, Almac 4 Comp't
11500L Alum Tank, Mid:Com 8000, Blackmer Pump,
V/R, B/L, B620, DOT, TSSA, Stk#S-761. -1282122
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Atlantis Radiator
TRUCK AUTO SERVICE INC.

SPECIALISTS IIN TTRUCK
& IINDUSTRIAL RRADIATORS

YOUR CCOMPLETE CCOOLING SSYSTEM SSERVICE
• RRad •• AAir CCharge CCooler •• AAC CCondenser

• WWe  SShip AAcross CCanada
• FREE Inspection && EEstimate
• CCertified TTechnicians
• AAll WWork WWarrantied

www.atlantisradiator.ca

5900 DDixie RRd., UUnit 111, MMississauga, OON LL4W 11E9
(905) 6670-3696 •• 11-800-716-3081

Fax: ((905) 6670-2283 

4 HHour
Drive-Thru SService

(Most TTrucks) Open Monday to
Saturday

DI
XI

E 
RD

.

HWY 401

SHAWSON DR.

N

BRITANNIA RD.

FOR OUR COMPLETE INVENTORY
VISIT 

Mention this ad for purchase discount

DIESEL TRUCK PARTS INC.
Kingston, Ontario

We Sell Used Trucks and Equipment
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Western Canada’s Trailer Specialist. 

Rentals, Leasing, Sales, Service, and Parts
Delta

(800) 891-8858
Edmonton

(800) 610-1019
Calgary

(877) 720-7171
Winnipeg

(866) 397-5524
Nanaimo

(877) 878-5979
Prince Rupert
(250) 627-1981

www.OCEANTRAILER.COM

Ocean Trailer has Western Canada's 
Largest Rental Fleet with Over 8000 Trailers.

• Heaters • Flat decks

• Double drops • Grain hoppers
• End dumps

• Dry Vans • Reefers

• Step decks • Curtain siders

• Chassis • Storage vans

You Name It . . . We Rent It!



Canada’s #1 Source for Heavy Trucks and Trailers

Canada’s Largest Inventory of  

New and Used Trucks and Trailers

 Visit us on the web at truckandtrailer.ca • 1-877-450-6416
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WAYNE NOFTLE:  1-800-401-9138  •  FAX: 1-888-795-2258
6705 TOMKEN RD., SUITE 219 MISSISSAUGA, ON L5T 2J6

www.statesideconsultants.com
info@statesideconsultants.com

With over 40 years experience in the Transportation & Insurance Industry!

tst tate ididsidecons lltlta tnts com

 THE TRUCK STOPS HERE! TM 

WAYNE NOFTLE:WAYNE NOFTLE 1-800-401-91381 800 401 9138 • FAX: 1 888 795 2258FAX 1 888 795 2258 wwWAYNE NOFTLE 1 800 401 9138 FAX 1 888 795 2258

START YOUR OWN
TRUCKING
COMPANY

WE WILL PUT YOU IN THE 
DRIVER’S SEAT IN THE 

FASTEST TIME POSSIBLE!

We guarantee it!

 Call for a
FREE
Consultation

TFS GROUP

With over 400 years combined transportation experience, our 25+ staff members are ready to help you.

We Make Trucking 
LESS TAXING

Look for our
monthly column in

TRUCK NEWS: TAX TALK

SAVE TIME
SAVE MONEY
LESS HASSLES

105 Bauer Place, Waterloo, ON

Call Today
(800) 461-5970 Ext. 223 www.tfsgroup.com

SINCE ’74

Let us help.

  Owner Operator  
Accounting & Bookkeeping

  Tax Return Preparation (O/O’s and Drivers)

 Meal Claim Experts
 Incorporation Services
 Business Consulting
  New Business Setup & Registrations 
(US & CDN Authorities, IFTA/IRP, UCR, etc.)

  IFTA Fuel & Mileage Tax Reporting 
(Paper & Automated Paperless – GPS)

By Eric Berard

OTTAWA, ONTARIO

An expert assessment can efficiently 
guide a fleet towards reduced fuel 
use by analyzing what it already does 
right and how it can improve in other 
areas, and the government is willing 
to pay for up to half the cost. Natu-
ral Resources Canada has launched 
a program that incentivizes fleets to 
tap into these expertise.

Through its Green Freight Assess-
ment Program (GFAP), NRCan will 
contribute 50% of a fleet’s expenses 
to get assessed, up to a maximum 
of $10,000. Once a fuel economy 
improvement strategy is identified, 
Ottawa also offers financial help to 
implement the related solutions. Once 
again, the government will pick up as 
much as 50% of the tab. “The goal of 
the program is to provide each recip-
ient with up to $150,000 in contribu-
tions from NRCan towards the imple-
mentation of fuel reduction activities,” 
the agency says.

A scientific approach is critical, 
as neither NRCan nor fleets want 
to invest in questionable magic bul-
let-type solutions. Tangible results 

are expected and the federal ministry 
has developed an assessment tool in 
partnership with industry experts to 
obtain them.

E3 Fleet is a program of Richmond 
Sustainability Initiatives based in 
Toronto, Ont. It worked on the soft-
ware tools used to calculate fuel econ-
omy solutions’ return on investment 
(ROI) for fleets, says Roger Smith, 
president and managing director of 
the non-profit organization. Over the 
years, the man who spent his entire 
career in fleet management, says his 
team helped 200 fleets in Canada 
reduce their emissions and their fuel 
consumption, along with their oper-
ating costs. 

“Fleet managers know that fuel effi-
ciency, cost efficiency, and emissions 
reduction are inter-connected issues. 
Reducing fuel use also reduces fleet 
emissions while at the same time, 
increasing profitability. This is what we 
help fleets and fleet managers accom-
plish,” he says.

“Our job was to develop this (soft-
ware) tool that would be in support 
of the Green Freight Assessment Pro-
gram as a broader program,” Smith 
adds. That meant developing the soft-

ware and the protocol to help fleets 
of all sizes make sound business deci-
sions.

The resulting Green Freight Assess-
ment Software Tool (GFAST) focuses 
on aerodynamics, rolling resistance, 
efficient combustion/fuel switching, 
and a number of best management 
practices ranging from eco-driver 
training to route optimization, modal 
shift, and more.

Industry feedback

Before it was officially launched, the 
assessment tool was beta-tested with 
a large (650 vehicles) Ontario-based 
trucking fleet already known for its 
leading-edge fuel-saving initiatives, 
and the feedback it provided to E3 
Fleet led them to make the tool even 
more user-friendly. 

“It became a simple process of 
exporting data from their corporate 
fleet system into a CSV file, and that 
CSV file goes directly into the GFAST 
tool. It’s seamless and it’s very easy,” 
Smith says. Better yet, the partner-
ship contributed to the fleet further 
tweaking its strategies to save even 
more fuel.

PIT Group was then asked to val-
idate and fine-tune the assessment 
tool, explains Simon Trudel, fleet 
management specialist with the non-
profit organization that’s known conti-
nent-wide for its expertise in fuel-sav-
ing technology evaluation and testing.

Trudel, too, thinks any fleet can 
benefit from an assessment program 
such as NRCan’s GFAP. Most of them 
have already picked what he refers to 
“low-hanging fruit,” or the most obvi-
ous means to optimize fuel economy, 
such as idle reduction or basic aero-
dynamic solutions like trailer skirts. 

“There’s not much left they can 
access without climbing up the lad-
der,” he says.

According to Trudel, NRCan’s GFAP 
program could well be that ladder, 
with a little help from savvy fleet asses-
sors such as PIT, E3 Fleet and other 
assessing organizations that NRCan 
has identified Canada-wide.

When asked what should be a fleet’s 
first step into an assessment program, 
Trudel spontaneously pinpoints the 
will to make changes. “If we come up 
with technology recommendations 

that seem too much of a leap for a 
given fleet, chances are it will not 
attempt to implement them,” he says.

Realistic recommendations

Recommendations must be realistic. 
For instance, aerodynamic devices 
won’t likely be recommended for a 
fleet that operates mostly in urban 
settings as these devices provide bet-
ter air penetration and fuel economy 
at higher speeds. “We need to under-
stand a fleet’s reality to make propos-
als that make sense in that reality,” Tru-
del says.

Another motivation for fleets to go 
through the data gathering and fleet 
assessment process is the fact that, 
once collected and compiled, the 
information can be further used, for 
provincial programs aimed at similar 
carbon reduction targets such as Éco-
camionnage in Quebec, for instance.

Trudel also advocates the use of 
experience-based hard facts. “We have 
access to a tremendous amount of 
knowledge to determine what type of 
technology is the best suited to obtain 
a given percentage of added fuel econ-
omy,” he says.

When the 50% government-funded 
assessment process is over and solu-
tions have been identified, the imple-
mentation phase can begin and it, too, 
can be financed up to 50% by NRCan.

The recommended solutions could 
be aerodynamic devices such as trac-
tor fairings, trailer side skirts, wheel 
covers, aero mud flaps, or anything 
that can contribute to reducing fric-
tion like low rolling resistance tires, 
wide-base tires, tire pressure monitor-
ing systems, etc. The use of long com-
bination vehicles that require only one 
tractor to pull two 53-footers, auxiliary 
power units, or alternative fuels could 
also be part of the mix.

Automated transmissions that 
prevent engine overrev or predictive 
cruise control systems that can gen-
erate fuel economies as high as 2% to 
3% could also be included in new truck 
spec’ing recommendations. The lat-
ter systems can “see” the road a cou-
ple of kilometers ahead and adjust 
the truck’s speed, along with the auto-
mated transmission’s correct gear, and 
synchronize all systems according to 
the upcoming topography. TN

Smart moves
Government-funded fleet assessments help 

lower fuel bills, emissions

Sustainability
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Kriska Transportation Group has 
named Eugenia Churilov its 
new director of safety and compli-
ance. Churilov brings more than 
20 years of experience to the table. 
Before joining Kriska, she man-

aged transpor-
tation compli-
ance at Walmart  
Canada. 

Before that, 
she managed 
safety and com-

pliance at Calyx Transportation 
Group. 

•
Paccar announced it has named 
Preston Feight its new chief 
executive officer. Feight will start 
his new position on July 1. He is 
currently the company’s executive 
vice-president, and will succeed 
Ron Armstrong, who served as CEO 
since April 2014.

He has been with Paccar for 21 
years with leadership roles includ-
ing president of DAF Trucks, 
vice-president and general manager 
of Kenworth Truck Company as well 
as assistant general manager, sales 
and marketing and chief engineer 
at Kenworth.

•
Leanne Quail, the operations 
manager at Paul Quail Transport, 
has been named National Recruiter 
of the Year during the recent 
National Recruiting and Retention 
Symposium.

Quail was recognized for her 
innovative approach through a pro-
gram known as Smart Start, which 
has helped successful job candi-
dates obtain funding to earn an 

A/Z licence and 
secure a job at 
the fleet.

Quail also par-
ticipates in the 
Private Motor 
Truck Council of 
Canada’s Young 

Leaders Group, the Fleet Safety 
Council, the Truck Training Schools 

Association of Ontario, and various 
community associations.

•
Continental has hired retread 
industry veteran John Cox to 
enhance process technologies for 
its ContiLifeCycle retread part-
ners worldwide. The newly-created 
position, global technical services, 
emphasizes the company’s commit-
ment to supporting partner shops 
producing ContiTread retreads.

Cox has more than 20 years of expe-
rience in the North American retread-
ing industry, working for an indus-
try-leading corporate supplier as well 
as directly in retread manufacturing. 

•
HDA Truck Pride announced 
recently it has named Tina Hub-

bard its chief operating officer.
In her new role, Hubbard will con-

tinue management and oversight of 
all member, supplier, and industry 
related activity as well as expand her 
knowledge and relationships with 
all other key aspects of the  
business.

•
Ritchie Bros. announced it is under-
going an organizational realign-
ment in North America. 

Jeff Jeter will be named pres-
ident of upstream and emerging 
businesses.

 His responsibilities will include 
driving the upstream business by 
rolling out RB Asset Solutions in 
the U.S., developing a go-to-mar-
ket upstream initiative in Canada, 
continuing to oversee strategic 
accounts in the U.S., and enhanc-
ing focus on strategic accounts in 
Canada.

Kari Taylor will be the new 
chief sales officer, U.S. regions. In 
this newly created role, Taylor will 
assume responsibility for the U.S. 
field-based regional sales organi-
zation. 

Brian Glenn, senior v.p. of Can-
ada sales, will continue to run the 
regional field sales organization in 
Canada. TN

Kriska names new safety director; Paccar has a new CEO; 
and Paul Quail Transport ops manager wins national 
recruitment award.
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SPILL RESPONSE

Products

Mack Trucks is adding a battery refresher as a standard feature on all truck 
models beginning in the second quarter of 2019.

The refresher, mounted in the battery box, helps to reduce and reverse 
the effects of sulfation, giving lead-acid batteries a longer life and sup-
porting performance.

Sulfate crystals will build up on a battery’s lead plates 
during normal operation, limiting the battery’s ability to 
accept energy and reach a full charge, Mack explains. High-fre-
quency energy pulses from the refresher help to remove  
the crystals.

The refresher can increase bat-
tery life by up to two times and 
help prevent no-start conditions, 
Mack says. And fully charged 
batteries help to reduce the 
wear and tear on other electri-
cal system components like alter-
nators and starters. TN

BFGoodrich has unveiled two new tires in the form of the Highway 
Control S and Highway Control T.

The company’s Highway Control lineup is SmartWay-verified, with 
features such as new sidewall compounds designed to boost fuel effi-
ciency without sacrificing wear, as well as a new tread design and 
improved shoulder ribs with micro-sipes to help resist irregular wear. 
Serpentine-shaped f low-through grooves are designed to evacuate 
water, while a variable-groove wall is there to help eject stones and 
extend casing life.

The BFGoodrich steer and all-position Highway Control S tire replaces the 
BFGoodrich ST 244 in sizes 11R22.5 and 11R24.5 (Load Range G), 11R22.5 
and 11R24.5 (Load Range H), 275/80R22.5 (Load Range G), and 285/80R24.5 
(Load Range G).

Its counterpart, the Highway Control T trailer tire, replaces the BFGo-
odrich TR 144. It fights irregular wear with a shoulder decoupling groove 
and related microsipes. The model comes in 11R22.5, 275/80R22.5, 11R24.5, 
and 285/75R24.5 (Load Range G) sizes. TN

Volvo Trucks has added more parameter updates to its Parameter Plus sub-

scription package, and now offers more than 250 parameters that can be 
changed over the air. The Parameter Plus package allows for up to 50 param-
eter updates per year.

Volvo says nearly 17,000 of its trucks are benefiting from over-the-air update 
capabilities. Parameter categories include: road speed; cruise control; trans-
mission settings; idle shutdown; and fuel economy.

A new offer is comfort shift, a software package that provides smoother 
launches when load shifting must be minimized, offering drivers a smoother 
smart and gentler drive, Volvo claims.

Parameter updates can generally be done remotely in less than 10 min-
utes, while over-the-air software updates take less than 20 minutes. TN

Ancra  has unveiled a 
“non-permanent” decking 

system that can be used in 
leased equipment or con-
tainers without voiding the 
warranty.

The FasTrack Lift-a-Deck 
II Conversion system is a 
single track that includes 
brackets for mounting into 
vertical logistics posts slots. 
That track, when coupled with a Lift-a-Deck II beam, converts a standard 
dry van trailer into a captive beam Lift-a-Deck II decking trailer.

Deck heights can be customized to accommodate different-sized loads, 
inserting beams where required.

The 78-inch beveled single-track assembly installs into vertical logistics 
post slots. Two tracks are needed for each beam location. The brackets are 
spaced 12 inches apart to mount to standard vertical E/A slots on four- or 
six-inch centers. TN

Petro-Canada’s updated Duron GEO LD product line 
includes 15W-40 and 10W-30 CK-4 oils that meet 
the CES 20092 specification for Cummins natural 
gas engines. They’re also backwards compatible to 
meet CES 20085 standards.

Offering further support for mixed fleets, Duron 
GEO LD is also approved to be used in Cummins, 
Detroit Diesel, Mack, and Volvo engines.

The oils are formulated to extend oil drain 
intervals and offer superior all-weather perfor-
mance and advanced engine protection, the com-
pany adds. They’ve been proven to extend oil drain intervals up to 1,000 
hours with the support of an oil analysis program. TN

Mack’s Pinnacle trucks will echo the grille stylings of the Mack Anthem 
beginning in the third quarter of 2019.

The axle-forward Pinnacle is available in day cab and sleeper config-
urations.

The grille is framed by LED headlights, which are 66% brighter than 
previous models. TN
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THE STORY SO FAR

Mother Load is in need of her annual safety inspec-

tion and while Mark is talking about that with another 

driver, a third man approaches and tells Mark he 

knows a mechanic that does inspections for $500.

Mark checks out Ralph’s shop and isn’t impressed. 

There are no trucks, no mechanics, and little equip-

ment. On top of that, he says the inspection will be 

done in an hour. Mark tells him he’s leaving the 

truck overnight. 

Mark picks up his truck and sees that it has a new 

safety sticker. However, none of the repairs Mark knew 

the truck needed have been done. Mark knows he’s 

part of an illegal operation now, and wants to make 

things right…

•
After thinking about it for a day or so, Mark 
decided he had to do the right thing and inform 
the police about this scam operation. If he went 
along with it and said nothing, then he would be 
just as guilty as the mechanics were for allowing 
it to continue on. It was a dangerous thing to fal-
sify a safety inspection and someone could end up 
paying with their life. Mark called up OPP head-
quarters in Barrie and asked to speak to some-
one in frauds. Then, when he had an officer on 
the line, he began explaining what had happened, 
but was cut off.

“Hold on,” the officer said. “This sounds like 
something that Peterson is working on. He’s on 
duty right now and he’ll want to talk to you.”

After less than a minute’s wait, he was on the 
line with another officer.

“Constable Peterson,” he said. “How can I help 
you?”

“My name is Mark Dalton,” Mark began, then 
continued on to explain what had happened with 
his safety inspection. “So, I basically ended up 
paying for a safety sticker. No repairs were made. 
I don’t even think they took a look at the truck.”

“But you gave him the money and went through 
with it all?”

“Yes,” Mark said. “They took the money before I 
got to see my truck. All through this I was hoping 
that they were legit and were really truck mechan-
ics and it would all work out okay in the end, but 
that’s not how it turned out.”

“You got your sticker, though.”
“That’s not the point,” Mark pressed on. “I’ve already 

booked my truck in for the repairs it needs anyway, 
but I know there are other drivers who won’t bother 
doing that. All they’ll worry about is if they have their 
sticker. Who cares if the truck is actually safe?”

“Okay,” the officer said. “I just wanted to make 
sure you were calling in for the right reasons and 
you were willing to go the distance. And by that, I 

mean testify in court about all this if it comes to it.”
Mark had testified in court plenty of times. He 

didn’t like it much, but he realized that there was 
no use in calling the police if you weren’t willing 
to help them do their job. “I don’t mind going to 
court, if it stops these guys from putting danger-
ous trucks out on the road.”

“Alright, then,” the officer said, staying on the 
line to take down all of Mark’s contact informa-
tion and all the info on the shop’s location and a 
good description of “Ralph.”

Mark had the repairs done to Mother Load over the 
next couple of days and was happy to get them over 
with. In the end, he’d saved about $300, but it wasn’t 
worth the worry he’d experienced over being part 
of something that was both illegal and dangerous.

•
On the afternoon of the third day, Const. Peterson 
called him back with disappointing news. “We’ve been 
calling the shop day and night, but no one is answer-
ing our calls. And when we went by, the shop was 
closed and no one was inside.” A pause. “I don’t think 
they knew we were police, but I think they aren’t very 
trusting of strangers.”

“I could call them back and see if I can bring a 
friend by for a safety inspection.”

“Could you do that for us?” the officer asked. 
“That would be great.”

“All I can do is try.”
So later that day Mark called the number he had 

for Ralph. Just like with the OPP, there was no answer. 
However, after an hour or so, Mark’s phone rang and 
Ralph was on the other end.

“You called me,” said Ralph.
“Hey, where you been?”
“On vacation, why?”

“A couple of my friends were calling you for an 
inspection, but you never answered.”

“I’ve got to be careful, you know.  A lot of peo-
ple want to see me, so I gotta know they’re legit.”

“Well, I was so happy with the safety inspec-
tion you did for me that I told a couple of my 
trucker friends and they want to get their trucks 
inspected by you too.”

“Your friends. If you vouch for them, then sure, 
I can do a few more.”

Mark wondered just how many more safety 
stickers he had on hand, and that was probably 
why he could only do a few more.

“How much did you tell them it would cost?”
“Five hundred, just as much as you charged me.”
“Yeah, okay. You bring them by tomorrow with 

the cash, and I’ll give you $50 as a, uh, finder’s 
fee. Okay?”

“Sure, sure,” Mark said. “I’ll bring them by.”
•

The next day, Mark drove Mother Load to Ralph’s shop 
followed by Const. Peterson in a very old, and very 
broken Freightliner. They could have easily gotten 
a newer truck for the sting, but they had to make it 
obvious that the safety inspection hadn’t been done 
and the best way to do that was to use a truck that 
needed a lot of work. After parking their trucks, Mark 
led Const. Peterson – dressed in dirty oil-stained 
jeans, a plaid shirt and an old Argos ball cap – into 
the shop. “Hey, Ralph,” he said. “This is Pete.”

Const. Peterson reached out and shook Ralph’s 
hand. 

“You got the money?” Ralph said.
“Hey,” said Mark. “I didn’t pay until I picked 

up the truck.”
“New policy,” Ralph said.
Const. Peterson nodded and money quickly 

changed hands. After a quick count of the money, 
Ralph peeled off a $50 bill and handed it to Mark. 
Mark took it without a word.

“I heard you can do the inspection fast,” Const. 
Peterson said. “I need my truck this afternoon.”

“Come back in an hour.”
“No problem.”
Mark shook both their hands, left the shop and 

hopped back into Mother Load. He started her 
up then, and without any warm-up quickly left 
the shop parking lot and headed for the highway. 
Within an hour he’d be well past Barrie and on 
his way out of the province. In an hour-and-a-half, 
Ralph would probably be in handcuffs and on his 
way to the nearest OPP detachment. With that 
thought in his mind, Mark fished into his pocket 
for the $50 Ralph had given him. He pulled the red 
bill out and looked at it. And then he said aloud, 
“Who says crime doesn’t pay?” TN

Mark Dalton returns next month in another 

adventure.
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CAMBRIDGE, ONTARIO

Client Transport is the small, but 
mighty carrier you’ve likely never 
heard of. 

Based in Cambridge, Ont., the 
16-truck fleet is one that prides 
itself on having superior staff and 
drivers, all thanks to a little trans-
parency. 

Client Transport, just 30 years 
old, started out as a local cartage 
company. Today, it hauls dry freight 
and automotive parts around the 
Great Lakes all while making a 
name for itself in the industry. 

Recently, Client Transport was 
named as one of the Top Fleet 
Employers by Trucking HR Canada. 
The program recognizes fleets with 
sound human resources policies 
and practices, and Client Trans-
port has more than just that. 

Jason Hunt, general manager, 
who joined the company in 2011, 
said that getting the business to 
where it is today was his main goal 
when he started. 

“Back then, we were outdated,” 
he recalled. “We had none of the 
technology we have today so I set 
my course back then in 2011 to 
bring this company to what I feel 
like is today’s standards and it’s 
been a seven- to eight-year plan. 
We are just about there.”

Hunt said when he began, he 
wanted to run the business differently. 
He had a lot of experience in trucking, 
and as a former driver he wanted to 
show his drivers that he understood 
their perspectives and knew they were 
more than just a number. 

This plan worked out well. Today, 
turnover at Client Transport is vir-
tually zero. 

“We’re an extremely honest com-
pany,” he said. “That’s our big thing. 
When we’re hiring drivers, we let 
them know first and foremost we 
will never have a dispatcher here 
try and push them around. We’re 
very transparent. We try and pro-
vide our drivers with the latest 
technology and equipment. We give 

them company cellphones and tab-
lets. We try to give them new equip-
ment. I have some older trucks, but 
we just purchased some brand new 
Mack Anthems that are gorgeous. 
And our pay structure is very com-
petitive. When we see the industry 
is making changes, we make those 
changes too.”

Hunt also said hiring is import-
ant to the business and something 
he doesn’t take lightly, always inter-
viewing new hires personally. 

“Our greatest strength is our staff 
and drivers,” he said. “We don’t 
just hire anyone off the streets. 
My inside staff are dedicated and 
they see the same vision as I see; 
us as a team, and working together 
to build something positive. We 
are not a company that is huge 
on growth and revenue. We see 
that, but our profit margins aren’t 
as important as keeping a good 
team together.”

Hunt said he is proud to have cul-
tivated such a sustainable culture 
within Client Transport, a place 
where his staff members are happy 
to go to work each day.  

Part of that, is the flexibility Cli-
ent offers it staff members. 

“We give them the freedom to 
grow on their own, but at the same 
time we coach them,” Hunt said. 
“We coach a lot here and help build 
that direction. If you get enough of 
those people in that room, you can 
do a lot of things.”

New hires can also discuss 
their desired work-life balance, so 
routes can be designed for them, 
as needed. 

The other part of the culture has 
to do with Hunt himself. Drivers 
appreciate having a manager who 
understands what it’s like to be out 
on the road. And Hunt isn’t afraid 
to deliver a load when push comes 
to shove. 

“I still drive today,” he said. “And 
my drivers see that. They know and 
trust that we won’t ever leave them 
hanging. We want them to know 
we are here and we support them.” 

Like many trucking companies, 
Client is feeling the pinch of the 
driver shortage.

“The biggest challenge for us right 
now, is the driver shortage,” Hunt 
said. “Even though we’ve seen it 
coming for 20 years. It doesn’t mat-
ter who you talk to, there’s always a 
trick. Everyone has a technique or 
something to say to these guys to 
get them to drive for them, and it 
drives me crazy. We are as honest 
as they come. We try to be so trans-
parent with these guys we hire. We 
let them know how things are done 
around here. We know we’re not the 
big name out there, but we are just 
as good because we are here for 
our staff. They’re not just a num-
ber. They’re not just a truck. When 
we can get them into the door, and 
they can see that, we have them. It’s 
just trying to get them in the door 
that’s proving difficult.” 

In the next few years, Hunt has 
his eyes set on slow and steady 
growth. 

“I like gradual growth,” he said. 
“Maybe a 25-30 truck fleet in the 
next five or 10 years. I want to see 
consecutive growth. Client Trans-
port will continue to climb.” TN

Sonia Straface is the associate  

editor of Truck News. She has been 

covering the Canadian trucking  

industry since 2014.

Honesty is the best policy
How Client Transport is making a name for itself through honesty and transparency

The Last Word



Great isn’t simply a promise, it’s our purpose. It’s why we’re 
looking to the future, developing new technologies and 

focusing on our customers’ growing needs. It’s what makes 
us ready for the road ahead and why Great Doesn’t Stop.
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