
  

By James Menzies

ATLANTA, GEORGIA

One of the biggest head-turners at the North American 

Commercial Vehicle Show (NACVS) was a hydrogen fuel 

cell-powered electric truck from Hyundai.

Hyundai builds Classes 2-8 commercial vehicles 

in global markets outside the U.S., with a capacity of 

300,000 units. So, it’s a significant player globally, despite 

the fact it doesn’t offer these trucks in North America. 

“Our vision for future mobility is to transform from 

an OEM, to a smart mobility solutions provider for pas-

senger and commercial vehicles,” Edward Lee, head of 

Hyundai’s commercial vehicle division, said at NACVS. 

“Our ultimate goal is to manufacture vehicles that do 

not require any fossil fuels and emit zero carbon.”

Hydrogen’s only by-product, when combined with 

oxygen in the process of producing electricity, is water. 

Hyundai already has built hydrogen fuel cell-pow-

ered passenger vehicles, as far back as in 2013 with 

the Tucson fuel cell electric vehicle (FCEV). Commer-

cial vehicles are a part of the company’s FCEV Vision 

2030 strategy.

The HDC-6 Neptune is a concept truck that demon-

strated Hyundai’s confidence in hydrogen as a future fuel.

“We will start exploring opportunities in the U.S. com-

mercial vehicle market, and we are willing to work with 

our partners to pave the way to establish a hydrogen 

ecosystem for commercial vehicles,” said Lee. 

Maik Ziegler, head of Hyundai’s commercial vehicle 

research and development strategy group, said Hyun-

dai is the first OEM to enter serial production of fuel cell 

trucks, which will be shipped to customers next year. 

“Nobody in the industry has longer experience in fuel 

cell technology than Hyundai,” he said. 

The key advantages over battery electric trucks are 

quicker refueling times (just 15 minutes) and greater 

range (about 250 miles from a 4x2 rigid truck operating 

in Europe). Payload is similar to a diesel. 

“Batteries make sense for low weight, short dis-

tance drivers, but fuel cells are crucial for high-weight, 

long-distance vehicles,” said Ziegler. 

When it does launch a hydrogen commercial vehicle 

in the U.S., Ziegler said it will be offered on a pay-per-use 

model, so customers won’t have to worry about operat-

ing cost or resale value.

Hak Soo Ha, vice-president, commercial vehicle 

design group, said Hyundai plans to produce 500,000 

fuel cell trucks a year by 2030. Some of the highlights 

of the HDC-6 Neptune include a low, f lat f loor for easy 

ingress and egress, and lots of interior space. It fea-

tures a monocoque cab and low cowl for excellent 

visibility. 

The plan is to fully integrate the truck with the trailer, 

Ha said. The trailers will be equipped with auxiliary 

electric motors and batteries to extend travel range and 

assist with steering and uphill climbing. 

“There is tremendous potential and synergy to be real-

ized by truck and trailer integration in a holistic envi-

ronment under the same company’s research and devel-

opment,” he said. 

Other features include retractable steps, sliding doors, 

and rotating seats. 

There is no engine noise or vibrations.
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Derek Clouthier

Your reading habits are changing, and 

we are evolving to meet your needs.

The January issue of Truck News 

will mark the final print edition, 40 

years after the paper’s founding.  As 

we evolve for a digital era, the news 

of Canada’s trucking industry will 

now live online – at a completely 

revamped Trucknews.com. 

The change has been made in 

response to market research on 

emerging reader needs and reader-

ship preferences – namely, annual 

research conducted on behalf of New-

com, and also the findings of a land-

mark study recently conducted by 

Magazines Canada, Canada’s national 

magazine association.

Two major findings shaped our 

decision: The Mags Canada study 

confirmed what our own studies 

and circulation data have been tell-

ing us for years. Decision makers in 

our industry – people who have pur-

chasing authority and are primarily 

45 years of age and older – remain 

committed to print (according to 

our research). But they prefer to con-

sume certain types of information, 

Truck News 
embraces 
digital future
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A look ahead
Why 2020 is raising 

concerns

Freight volumes didn’t build as  

expected this year. While 61% 

of shippers responding to our 

annual Transportation Buying 

Trends Survey last year expected 

to increase volumes and only 

4% expected to decrease them, 

only 41% actually increased their 

volumes and 22% decreased 

them. How do things stand for TL 

carriers in 2020? Half the shippers 

surveyed expect their use of TL to 

remain the same as 2019 (a subpar 

year) while a third expect increases. 

After two years of price hikes, the 

majority of shippers also expect 

transportation pricing to be either 

flat or down in 2020. A big part of 

the reason why is the fact shippers 

are no longer concerned about 

tightening equipment capacity.

% expect 
this mode to 
have highest 
pricing power 

in 2020 

TRUCK 
LOAD
35% 
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Editorial

Cheating, in life and in business, 

shouldn’t pay. But for too long in 

trucking it has. There are signs, 

however, that this could be about to 

change. Those who abuse hours-of-

service regulations are soon going 

to be forced to comply, as Canada 

ushers in its own electronic logging 

device (ELD) mandate.

After concerns surfaced that 

overwritable ELDs were hitting the 

market, Canada took the additional 

step to require third-party certifi-

cation of devices. This should go a 

long way towards eliminating cheat-

ing when it comes to hours-of-ser-

vice, addressing one of the most 

long-running forms of cheating the 

trucking industry has seen.

More recently, a lot has been said 

about Driver Inc. It’s a controver-

sial payment method, in which the 

employer misclassifies company 

truck drivers as independent con-

tractors in order to sidestep source 

deductions. Entire trucking compa-

nies have been built on this model, 

and some sizeable ones at that. 

Alain Bedard, chairman and CEO 

of TFI International, said this month 

on a conference call with analysts 

that Driver Inc. companies save 

about 15-20% on their labor costs, 

enabling them to undercut rates and 

add capacity. 

There are signs, however, that 

Ontario’s Workplace Safety and 

Insurance Bureau is commencing 

enforcement against Driver 

Inc. carriers. In September, 

two carriers were audited and 

forced to pay back more than 

$200,000. Since then, more 

audits have been conducted, 

and fines levied.

Driver Inc.’s days could be 

numbered, especially if Can-

ada Revenue Agency (CRA) 

gets involved. I’d be awfully 

squirmy at the moment if I 

was driving for a Driver Inc. 

fleet, knowing CRA is under 

intense pressure to begin 

enforcing federal rules. A 

large carrier may be able to 

survive a hefty fine, but can 

an individual driver afford 

to pay back years of unpaid 

source deductions? Sadly, 

these drivers have usually been  

fed a false bill of goods and were 

told this payment method was 

above board.

Sometimes, when something 

seems too good to be true, it is. 

Lastly, in recent weeks the 

Ontario government announced 

its Made-in-Ontario Environment 

Plan. Guess what? They’re going 

after heavy truck emissions cheat-

ers. We began writing about the 

so-called DPF delete services sev-

eral years ago, conducting an inves-

tigation into the practice and expos-

ing a large, lucrative underground 

industry.

Fleets and owner-operators 

unhappy with the poor reliability 

of the early generation DFP and SCR 

emissions systems were paying to 

have these systems removed, effec-

tively bypassing emissions stan-

dards put into place over the past 

decade-plus.

Proposed changes could take 

these trucks off the road. Ontario is 

proposing that combined safety and 

emissions inspections be required 

annually, beginning when a truck 

is first registered in Ontario. The 

inspection will require a physical 

and electronic emissions system 

tampering test, by as early as 2021.

Ontario could become the 

first jurisdiction in North 

America to test vehicles for 

emissions system tamper-

ing during an annual safety 

inspection, and will also be 

able to check for compliance 

at roadside. 

It’ll be game over for emis-

sions cheaters, who’ll be forced 

to bring their trucks back into 

compliance. And those cata-

lysts aren’t cheap. I just won-

der if the companies that pro-

vided the DPF delete services 

kept all those aftertreatment 

components? They may be 

able to offer a new service – 

restoring emissions systems, 

and make a second killing 

bringing that segment of the 

industry back into compliance. TN

James Menzies can be reached 

by phone at (416) 510-6896 or by 

e-mail at james@newcom.ca. 

You can also follow him on Twitter 

@JamesMenzies

Cheating doesn’t pay…anymore

Mark Your Calendar!

APRIL 16-18, 2020
International Centre,  

Mississauga, Ontario, Canada
www.truckworld.ca

APRIL 17, 2020
International Centre,  

Mississauga, Ontario, Canada
www.trucksummit.ca

TRUCK TECH 
FLEET SUMMIT
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By James Menzies

SAN DIEGO, CALIFORNIA

Communication, and real-time 

freight visibility are two priorities 

for shippers when selecting carriers 

to haul their freight. These expecta-

tions are increasing, especially in an 

environment where capacity is sud-

denly abundant.

Several shippers came together 

at an American Trucking Associ-

ations Management Conference & 

Exhibition panel, to explain to car-

riers what they’re looking for and 

to discuss ways to better collabo-

rate. Darren Hawkins, CEO of YRC 

Worldwide, moderated the panel, 

which included: Yone Dewberry, 

chief supply chain officer of Land 

O’Lakes; Bob Welsh, senior direc-

tor, sourcing and procurement with 

Walmart; and Jess Baumhoff, stra-

tegic carrier partnerships and per-

formance with Wayfair.

The importance of visibility

Knowing where their freight is at all 

times is essential to shippers today. 

“For us, visibility has become table 

stakes,” said Dewberry. “It’s some-

thing we have to have if we’re going 

to keep our massive network flow-

ing. We have facilities with less than 

a day left of raw material inventory. If 

I don’t know what’s incoming at any 

point in time, it could shut a facil-

ity down.”

Baumhoff agreed, noting it’s a 

cultural expectation. “It’s incred-

ibly important for us to see what’s 

happening within the network,” 

she said.

Welsh also said freight visibility 

is “vital.” 

“Information is key and it has to be 

timely. We’re really getting to be on 

a real-time basis right now,” he said. 

“We have to be able to make snap 

decisions at a moment’s notice.”

Be on time, but don’t  
be early

Getting a load to its destination 

early may be a point of pride for 

some truckers. But don’t expect to 

be praised by Baumhoff. She said an 

early load is as difficult to accommo-

date as a late one.

“From our perspective, if a load 

arrives early, it means the wrong 

product getting into the wrong 

truck,” she said. She also said it adds 

congestion in an already busy yard, 

creating safety hazards. 

“The supply chain is getting so 

tight, so it’s really important things 

arrive when they need to,” she said. 

Driving down dwell

“It’s not a carrier issue, it’s not a 

shipper issue, it’s an industry-wide 

issue and one we have to work on 

together,” Dewberry said of driver 

and equipment detention. 

Everyone on the panel concurred.

“I think dwell is such a major 

issue,” said Welsh. “All of us as a sup-

ply chain community have to max-

imize the time our drivers have the 

ability to actually be driving, and to 

take that friction out of the supply 

chain wherever we can.”

Baumhoff said Wayfair has con-

ducted internal reporting to see 

which suppliers or buildings are 

holding up drivers. She also encour-

aged fleets to communicate with her 

about locations that are tying up 

trucks and drivers. 

At Walmart, internal tools are used 

to aggregate information from carri-

ers on which suppliers and Walmart 

locations are causing delays. 

“We have a team assigned to that 

within our operations group that 

does nothing but monitor where we 

are from a dwell perspective,” he said. 

Becoming a trucker  
of choice

Last year, when capacity was tight, 

there was a lot of focus among 

shippers about becoming ship-

pers of choice. Now that the tables 

have turned and freight growth has 

slowed, Hawkins asked how carri-

ers can become truckers of choice.

“For me, it’s really simple,” said 

Dewberry. “The idea that we have 

to share data. There is nothing bet-

ter for us as an organization than to 

understand when somebody is going 

to be late or early, to share that infor-

mation with us…We look at truckers 

who are willing to share that infor-

mation with us and those are the 

ones we want to do business with.”

For Wayfair, Baumhoff said carri-

ers need to be proactive when they 

get behind and not accept loads they 

can’t handle. She also likes when car-

riers approach her with suggestions 

as to how to be more efficient. 

Welsh said Walmart wants to 

work with carriers that are safe, and 

provide on-time service. TN

Business

What shippers want

“We have facilities 
with less than a 
day left of raw 
material inventory. If 
I don’t know what’s 
incoming at any point 
in time, it could shut a 
facility down.”

– Yone Dewberry, Land O’Lakes
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By James Menzies

MISSISSAUGA, ONTARIO 

Carriers are seeing a reduction in 

freight volumes, but are still experi-

encing a good year.

That was a theme that emerged 

from discussions at the Surface 

Transportation Summit Oct. 16. 

Norm Sneyd, vice-president of busi-

ness development with Bison Trans-

port said there is definitely excess 

capacity in the market. The compa-

ny’s first quarter was on par with an 

exceptional 2018 but conditions have 

softened somewhat since, he said.

“We are going to finish up with an 

okay year, but it’s not going to be a 

2018. That’s for sure,” he said. 

Sneyd was reluctant to give a pre-

diction for 2020, but he said “I’m 

hearing things are starting to get bet-

ter for a lot of our customers.”

Joe Lombardo, senior director 

of transportation with Purolator, 

echoed that sentiment.

“We saw a pullback earlier this 

year,” he said. “I think that’s a snap 

back to normalization.”

Getting quality drivers remains a 

challenge for trucking companies, 

particularly when they have to com-

pete against companies employing 

the Driver Inc. business model. Carri-

ers using Driver Inc. improperly cat-

egorize employees as independent 

owner-operators to sidestep source 

deductions. It’s having an impact on 

legitimate carriers, said Sneyd.

“We tracked it – 35% of new drivers 

that walked through that front door 

walked out the door when they found 

out we wouldn’t pay them as an inde-

pendent owner-operator,” he said. 

Stephen Laskowski, president 

of the Canadian Trucking Alliance 

(CTA) said Driver Inc. fleets are 

“bastardizing” the industry and he 

called for better enforcement from 

Canada Revenue Agency. In Ontario, 

the Workplace Safety & Insurance 

Board has begun fining carriers using 

Driver Inc.

Asked about the impact the Cana-

dian electronic logging device (ELD) 

mandate will have on capacity, 

Sneyd said he does expect there to 

be an effect. 

“It’s definitely going to have an 

impact,” he said. “It had an impact 

in the U.S. last year, we saw that.”

He said many Canadian fleets 

stopped serving the U.S. to avoid 

the ELD mandate that went into 

effect last December. Soon, they’ll 

be forced to comply with Canada’s 

own mandate to run domestically, 

or park their trucks. 

“We have run them for six years 

now, both north and south, and in 

our opinion it’s the only way to run a 

fleet efficiently,” said Sneyd. “What it 

does is puts the onus on a lot of cus-

tomers and shippers, because now 

that driver doesn’t want to be hung 

up delivering or loading at a facility. 

They get paid to drive, they want to 

drive, that’s their passion. The min-

ute they get hung up for two to three 

hours there’s going to be pushback 

from drivers. Companies that are 

not running ELDs today are either 

going to comply or they’re going out 

of business.”

That’s a concern for shipper Syl-

vie Messier, corporate transporta-

tion and customs manager with Ipex.

“More for our local, smaller guys, 

I’m afraid we will have a shock sim-

ilar to what was seen in the U.S. in 

2018,” she said, adding she’s afraid 

some small fleets won’t have the cap-

ital set aside to make the transition 

to ELDs. 

Purolator is in the process of roll-

ing out ELDs. Lombardo doesn’t see 

it being an issue, as the company’s 

drivers are never put in a position 

where they’d need to breach hours-

of-service rules. 

When it comes to pricing, Sneyd 

said it’s essential carriers know 

their costs. At Bison, an analytics 

group measures the cost of ser-

vicing every account, every lane. 

Price increases are a fact of life, but 

Messier prefers when carriers find 

ways to reduce costs. 

“I want to know what is causing 

the reason, why they want to increase 

our rate,” she said. “It’s really import-

ant to us to know where is our cost?”

She leans on carriers to inform her 

about which distribution centers and 

docks are causing delays, and why. 

That way she can build the case 

for upper management to increase 

investment in those facilities to expe-

dite loading and unloading. 

Sneyd said it’s important to 

remember carriers and shippers are 

working toward a common goal: to 

get freight delivered safely and effi-

ciently. 

“I think that if both parties work 

towards that common goal, that 

to me is a good relationship,” he 

said. TN

Freight volumes, Driver Inc., ELDs, 
key themes at STS
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“It’s easy to buy 
a company. But 
then you have 
to integrate it, 
manage it, improve 
it, and generate 
free cash flow. It 
takes time.”

– Alain Bedard,  
TFI International

By James Menzies

MONTREAL, QUEBEC

TFI International posted a strong 

third quarter, but Driver Inc., and 

trade wars have weighed on its 

growth.

In a conference call with analysts, 

chairman, president and CEO Alain 

Bedard railed against Driver Inc., an 

illegal pay structure in which com-

pany drivers are misclassified as 

owner-operators in order to skirt 

payroll deductions. 

“This is really unfair competition 

to us and other companies that oper-

ate legally in Canada,” Bedard said. 

“It’s a big problem that’s been there 

for a long time, but it’s been growing 

like weeds.”

He called on the provincial and 

federal governments to crack down 

on these carriers. The prevalence of 

Driver Inc. is pushing down rates, 

Bedard said.

“Shippers like to use those guys 

because it’s cheaper for them. Our 

answer is, ‘This is completely unfair 

competition, Mr. Shipper. If you 

want to use these guys, go for it, 

but it’s maybe not going to last’,” 

he said. 

While there has been pressure on 

rates in 2019, Bedard said there’s 

been more pressure on freight vol-

umes. This is largely attributable to 

the trade war between the U.S. and 

China, and tariffs that were slapped 

against Canadian steel. Those had 

a negative impact on TFI Interna-

tional’s specialty truckload division.

“They disappeared a few months 

ago, but it takes a long time for the 

steel industry to get back on track,” 

Bedard said of the tariffs. 

Volumes were also negatively 

affected by strikes at GM and Mack 

Trucks, where TFI ships steel and 

aluminum. But the biggest drag, said 

Bedard, is that corporate spending 

is on hold while businesses wait to 

see how the U.S./China trade war 

will play out. 

High inventories through 2019 to 

date also weighed on van volumes, 

but those are being drawn down, 

pointing to a stronger 2020. How-

ever, Bedard said October has been 

slower than usual so far. He was 

hesitant to give any projections for 

2020, noting the picture will become 

clearer in the next couple of months.

Asked if CN’s move further into 

the trucking segment poses a threat, 

Bedard welcomed the competition.

“When I see a company that 

grows and their focus is about 

making money, I like that,” he said. 

“What I don’t like is when I see all 

those guys who don’t like to make 

money and they think 1-2% (profit 

margins) is great. I don’t like to 

compete against those guys.”

In fact, in the U.S., TFI has made 

acquisitions in the last mile space to 

eliminate some such competitors.

“The problem we have with last 

mile in the U.S., is we’re competing 

with a lot of guys who don’t like to 

make money, so we bought a few of 

them this year,” Bedard said. 

With EBITDA dropping for many 

carriers, valuations are becoming 

more attractive for acquisitions. 

Bedard said the company continues 

to look for opportunities that are a 

good fit, in both the U.S. and Canada. 

But he emphasized the company will 

be selective when making deals.

“It’s easy to buy a company. But 

then you have to integrate it, manage 

it, improve it, and generate free cash 

flow. It takes time,” he said.

Bedard anticipates capacity 

will tighten, thanks to drastically 

reduced equipment orders and car-

rier bankruptcies. He said the indus-

try added too much capacity during 

a strong 2018.

“It’s the stupidity of our market,” 

he said. Cracking down on Driver 

Inc. in Canada will also tighten 

capacity, Bedard added.

“The problem in Canada is, we are 

adding capacity with those Driver 

Inc. guys…We have pressure like 

we’ve never seen before with Driver 

Inc.,” he said, noting those compa-

nies save 15-20% on labor through 

the scheme. TN
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Panelist calls driver shortage a self-inflicted wound
By Abdul Latheef

MISSISSAUGA, ONTARIO

The problem of the driver shortage in 

Canada is a “self-inflicted” wound, a 

panelist told the Surface Transporta-

tion Summit in October. 

“What I think may not be a pop-

ular belief in the room, but it’s a lit-

tle bit self-inflicted,” said Jane Jaz-

rawy, co-founder and CEO of the 

online driver training provider  

CarriersEdge.

She said the conversation needs 

to change as companies in Canada 

have been talking about the prob-

lem for years without doing any-

thing about it.

Jazrawy pointed out that in the U.S., 

there are outreach programs to high 

schools and women to fill the gap, 

whereas in Canada no such effort is 

being made to tap the large female 

labor pool.

“There is also a shortage of imagi-

nation as to how to attract people into 

trucking,” she said.

She noted that women account for 

more than 50% of Canada’s popula-

tion, yet only 3% of truck drivers are 

females.

Craig Faucette, director of policy 

and programs at Trucking HR Can-

ada, said there are 22,000 driver posi-

tions open in Canada now.

With 6.6% of truckers aged 65 or 

older, the shortage is set to worsen, 

he said. Max Farrell, co-founder and 

CEO of the consulting firm Work-

Hound, said turnover in the indus-

try is high because drivers feel they 

are not being respected.

“The only option for drivers to have 

a voice up to this point has been exit 

interviews, which is basically an 

autopsy,” Farrell said.

Colin Ruskin, CEO of Driver 

Engagement, said the way the drivers 

are compensated is “just ridiculous.”

His company helps fleets improve 

driver retention.

“The industry needs to change and 

we need to start talking about wasted 

capacity, and I think we need to talk 

about the convoluted pay structure,” 

Ruskin said.

Workplace safety

Another panel focused on workplace 

safety, and the speakers argued that 

there is no shortcut to establishing a 

safe working environment.

A major problem, they agreed, 

is a lack of proper communication 

between the employer and employees.

Rob Friday, managing partner at 

Predictive Success, said many com-

panies still don’t have a safe work-

place culture.

It is crucial that companies have 

workplace safety protocols in place, 

he said.

Yvette Lagrois, president of the 

Ontario Truck Training Academy, said 

her organization has a strict regime, 

and doesn’t allow students in trucks 

before they complete three weeks of 

training.

On the eve of the pot legalization 

anniversary, the panel also discussed 

the use of cannabis at the workplace, 

especially at safety-sensitive jobs.

Earlier this year, a study by the Con-

ference Board of Canada revealed that 

48% of safety-sensitive industries had 

yet to introduce a zero-tolerance pol-

icy on cannabis because of a lack of 

clarity on issues such as privacy and 

impairment.

Employment lawyer Zeinab Yousif 

of Miller Thompson LLP said many 

companies are still struggling to come 

up with proper protocols to deal with 

the issue. TN
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Spot market loads, trucks, 
both declined in September

TORONTO, ONTARIO

Canadian spot market load volumes 

were in line with normal seasonal 

trends in the third quarter, and the 

truck-to-load ratio did not change 

from August to September, accord-

ing to the latest data from TransCore 

Link Logistics.

Freight volumes softened in 

September, following a modest 

improvement in August. Loads were 

down 6%, as were equipment post-

ings. There was a rally in load vol-

umes during the final week of Sep-

tember. Most of the decline was due 

to a 7% drop in cross-border freight 

entering Canada.

But in the final week of September, 

cross-border loads into Canada were 

up 15% compared to the prior week.

The late-month recovery was 

largely due to jumps in outbound 

loads from Vancouver, Southern 

Alberta, and Moncton.

TransCore noted a sharp uptick in 

loads out of Minneapolis, Minn., with 

loads from there to Mississauga, 

Ont., up 225% on the month. Loads 

to Minneapolis were also up, partic-

ularly from Brampton, Ont., Hudson 

Bay, Sask., and Winnipeg, Man.

Third quarter load volumes were 

down 10% compared to Q2, and 22% 

lower than the same period last year. 

Equipment postings reached an all-

time high in the quarter, and were up 

25% compared to Q3 2018.

The Q3 truck-to-load ratio was up 

12% compared to the second quar-

ter, and up 60% year-over-year. TN
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Non-compliant fleets ‘a giant drag’

More Driver Inc. 
crackdowns

By Abdul Latheef

HALIFAX, NOVA SCOTIA

The president of the Canadian 

Trucking Alliance (CTA) made an 

impassioned plea in October for 

action against carriers involved in 

illegal and unsafe activities in the 

hiring of foreign drivers.

“We need to cut this out like a 

cancer,” Stephen Laskowski said 

of f leets exploiting unsuspecting 

foreign job seekers.

His comments followed a recent 

expose by the Globe & Mail , which 

revealed that even carriers with 

a history of multiple-injury acci-

dents and safety violations were 

cleared to hire newcomers under 

the Temporary Foreign Worker 

Program.

Laskowski told delegates at the 

Atlantic Provinces Trucking Asso-

ciation annual conference in Hali-

fax, N.S., that it is time to deal with 

the issue.

He reminded them that stopping 

the immigration programs is not 

the answer because, “90% of all 

labor growth in all industries (in 

Canada) is tied to immigration.”

But he offered an easy way out: 

Don’t allow companies that do not 

have safety and labor protocols in 

place to participate in immigration 

programs.

“Access to immigration shouldn’t 

be a right, it should be a privilege.”

Laskowski called the non-com-

pliant f leets a “giant drag” on 

the broader trucking industry. 

He said for some, non-compli-

ance is actually a business plan 

to gain a market advantage, and 

governments have allowed it to 

continue.

“We don’t need that garbage.  

We don’t need a three-page expose 

about that stuff that goes on in 

our industry, and we need to start 

holding the federal and provin-

cial governments accountable  

to do something about it,” Laskow-

ski said.

He said the alliance will launch its 

own campaign soon to bolster the 

industry’s image. TN

Stephen Laskowski addresses the  
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Association.
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TORONTO, ONTARIO

The Workplace Safety and Insur-

ance Board (WSIB) has sanctioned 

dozens more Ontario-based fleets 

for using Driver Inc. to avoid pay-

ing premiums, the Ontario Truck-

ing Association (OTA) said in early 

November.

Driver Inc. is a controversial 

business model that classifies fleet 

employees as independent contrac-

tors. The drivers are incorporated 

and receive their pay without any 

source deductions.

In September, the WSIB con-

ducted risk-based audits of two 

trucking companies, each of which 

has had corrective debit adjust-

ments of over $200,000.

“The WSIB uses data-driven 

approaches to identify Driver Inc. 

companies and other non-compli-

ance in our sector. We expect these 

efforts will keep WSIB enforce-

ment personnel busy for some time 

to come,” said Jonathan Blackham, 

director of policy and public affairs 

at the OTA.

“Compliant carriers would like to 

thank the WSIB for being the only 

agency to date, provincially or fed-

erally, to put such a focused effort on 

ensuring compliance and protecting 

workers in our sector.”

To assist in the detection of non-

compliance, the WSIB has a hotline 

available for drivers to report com-

panies forcing them into the Driver 

Inc. scheme, the association said. 

The number is 888-745-3237

“We believe the WSIB is doing 

everything in their power to address 

Driver Inc.,” said OTA chairman 

David Carruth.

“Now that the election is over, we 

need…the federal government to do 

their part as well.”

The association estimates that the 

federal government loses at least $1 

billion in tax revenue to Driver Inc. 

practices in the trucking industry. TN
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By James Menzies

TORONTO, ONTARIO

It’s Oct. 17, and about 40 of the 

nearly 100 fleets nominated so far 

for the Best Fleets to Drive For com-

petition are registered for a webi-

nar that will provide key insights 

on how judging will work.

The optional webinar will serve 

as a how-to, and as importantly, a 

how-not-to, guide for participating 

in the next steps in the program. 

But first comes a staff meeting. The 

Best Fleets program, run by Car-

riersEdge in partnership with the 

Truckload Carriers Association, 

has grown so much, administrators 

have had to bring in more support 

staff to assist with the vetting pro-

cess. New to the interviewing pro-

cess this year are Courtney Muir 

and Christine Brooks-Wilson; both 

are CarriersEdge staffers.

They join CarriersEdge founders 

Jane Jazrawy and Mark Murrell, 

who have until this year managed 

the interview process on their own. 

The staff meeting

This year, for the first time, an indus-

try journalist has been embedded 

into the entire Best Fleets selection 

process. That includes a staff meet-

ing before the webinar for nominees. 

The meeting occurs via WebEx, two 

hours prior to the official nominee 

webinar.

We are first walked through the 

online questionnaire, and shown 

how nominated fleets can answer 

a lengthy series of questions about 

all aspects of their operation. There 

are 110 questions in total, covering a 

broad spectrum of their operational 

practices. Topics include: business 

information; compensation; ben-

efits; human resources strategy; 

operational strategy; performance 

and recognition programs; develop-

ment and career opportunities; and 

work-life balance.

CarriersEdge is a technology com-

pany, so it’s no surprise the back 

end of the system accessed by pro-

gram administrators is slick and 

user-friendly. Judges can compare 

responses to past years, enabling 

them to identify industry- and com-

pany-wide trends. 

By Oct. 17, 10 nominees had fin-

ished their questionnaires and were 

ready to advance to the next stage: 

the interview. At that point, pro-

gram administrators follow up on 

the information supplied and do 

a phone interview with the nomi-

nee. They’ll look to follow up on any 

inconsistencies, ask for expansion 

on key topics, and try to get a deeper 

look into the nominated fleet’s true 

business practices.

The newbies are first advised to 

sidestep any rookie mistakes.

“Make sure you get the time zones 

right,” offered Jazrawy. “A lot of our 

participants are in Central.”

The new interviewers are advised 

to record everything in real-time, 

as details from various interviews 

can easily blend together. They’re 

encouraged to ask nominees to 

expand when they offer generic 

responses like “we offer a fam-

ily environment,” or, “we have an 

open door policy.” Those types of 

responses make Murrell and Jaz-

rawy cringe.

“We want them to stop saying 

things like that,” Murrell admitted.

Organizers use the Calendly app 

to book interviews; nominees can 

select a date and time that works for 

them. Interviews are booked for an 

hour-and-a-half, but may take less 

time. With Muir and Brooks-Wil-

son briefed on the process, it’s time 

to launch the webinar.

The webinar

Murrell points out the question-

naire must be completed by Nov. 29 

– it’s a hard deadline. Fleet inter-

views will conclude by Dec. 13, and 

driver surveys – each fleet must sub-

mit a number of driver surveys rel-

ative to its fleet size – must be fin-

ished by Dec. 31, at midnight.

Jazrawy assures f leets on the 

webinar that any sensitive infor-

mation they don’t want shared, will 

not be publicly disclosed. But most 

fleets are happy to share their best 

practices. 

The questions asked vary from 

year to year, based on industry – 

and even societal – trends. This year, 

organizers want to know what a typ-

ical weekend looks like for a profes-

sional driver, what action plans are 

in place to assist drivers in the event 

of a natural disaster, and about 

harassment policies.

Participants are strongly urged to 

avoid “marketing-speak.”

Jazrawy gives some examples: 

“We are committed to driver safety, 

or creating a family atmosphere, or 

we believe driver communication is 

really important. What we want to 

know is, how do you facilitate driver 

communication. Tell us why you are 

doing something, don’t tell us the 

theory behind it.”

“It doesn’t give us anything to 

work with,” added Murrell. “If you 

say you’re committed to driver 

safety, well, you and every other 

fleet. What are you doing? That’s 

where every fleet ends up being dif-

ferent.”

As a journalist, I find myself nod-

ding in agreement. Organizers urge 

fleets to send in pictures, showing 

what they’re doing for their drivers. 

The more information the better, is 

what it comes down to. It’s the time 

for nominated fleets to shine, and 

the interview can make all the dif-

ference between advancing to the 

list of finalists or being lost among 

the also-rans.

Next month, Part 3 of this series will 

feature an inside look at the interview 

process with a nominated fleet. TN
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Five tips for 
Best Fleet 
nominees

1. Avoid clichés, like “open 

door policy,” “family atmo-

sphere,” and “safety-first,” 

unless you can back them 

up with specific examples.

2. Get your numbers right. 

Too often fleets submit 

driver, tractor, or trailer 

numbers that simply don’t 

add up, or that they con-

tradict in the interview. It 

reeks of disorganization if 

you can’t get your number 

of assets or drivers correct.

3. Be specific. When asked 

about average driver 

income, don’t offer a broad 

range. Just total the num-

ber of company drivers 

and the total amount paid 

to them, and average it 

out. Same with owner-op-

erators. Saying $50,000 to 

$75,000 isn’t helpful.

4. Promote diversity. “What 

are you doing to tell the 

rest of the world this is a 

good place to be?” asked 

Jazrawy. Outline what your 

fleet is doing to attract 

people from different 

backgrounds, whether it 

be women, Aboriginals, or 

various ethnic groups.

5. One of the biggest beefs 

among drivers is down-

time. So, what are you 

doing to address it? How 

long are drivers side-

lined for scheduled and 

unscheduled mainte-

nance? This goes a long 

way toward creating  

driver satisfaction,  

or dissatisfaction. TN
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Chris Spear

By Derek Clouthier

SAN DIEGO, CALIFORNIA

In a spirited keynote address, Amer-

ican Trucking Associations (ATA) 

president and CEO Chris Spear 

urged those in trucking to “get out 

and kick some ass” in an effort to 

advocate for the betterment of the 

industry.

Speaking Oct. 7 during the ATA’s 

Management Conference & Exhi-

bition in San Diego, Calif., Spear 

outlined several achievements and 

goals of the association, including 

improving the North American Free 

Trade Agreement (NAFTA), which 

he said has inadequate labor and 

environmental standards.

“We’ve been working with this 

administration, House and Sen-

ate, and our Mexican and Cana-

dian counterparts to highlight the 

overwhelming benefits, as well as 

the alarming economic impact that 

would ensue if the pending U.S., 

Mexico, Canada agreement is not 

passed by Congress,” Spear said. 

“And that work is paying off.”

Also relating to Canada, Spear 

underscored recent moves to legal-

ize the use of marijuana, which 

he called a compounding effect of 

social change.

Spear said Canada, along with 11 

states and the District of Columbia, 

have all legalized recreational can-

nabis, but the U.S. federal govern-

ment continues to turn a blind eye.

“And guess who gets caught in 

the middle?” questioned Spear, 

saying the ATA’s new Controlled 

Substances, Health and Wellness 

Subcommittee announced its first 

meeting in San Diego to address 

these concerns. 

Spear also doubled down on the 

driver shortage, in light of a recent 

report contending it doesn’t exist.

“Denying the shortage even exists 

only empowers other modes to chip 

away at our current market share…

and they will,” said Spear. “Ignoring 

the facts is not an option. The prob-

lem is real. And the solution is not 

one thing... but many, starting with 

our current stable of drivers.”

Spear said numbers show there is 

currently a shortage of 60,000 driv-

ers in the U.S., and the industry needs 

to build a well-trained talent pool to 

take over for today’s aging workforce.

He urged those in attendance not 

to poach drivers from other carriers, 

as this is not a sustainable growth 

strategy.

“We need to focus on improv-

ing access to affordable health 

care and wellness programs that 

keep our employees healthy and 

improves their overall quality of 

life,” suggested Spear. He also men-

tioned younger drivers as a poten-

tial solution. 

In the U.S., 48 states allow 

18-year-olds to drive Class 8 com-

mercial vehicles, but they can-

not cross state lines. They are per-

mitted to drive truck without any 

training standards or technology 

requirements. Spear said the ATA 

is committed to teaching young 

drivers how to responsibly operate 

a truck, pointing to young military 

personnel as proof those in that age 

bracket can be successful.

The need for a robust infrastruc-

ture spending bill was another 

area Spear highlighted during  

his speech.

Using the American Transpor-

tation Research Institute’s (ATRI) 

data as evidence, Spear said the 

industry is losing US$74.5 billion a 

year sitting in traffic.

“Getting a well-funded infra-

structure bill passed takes resolve,” 

said Spear. “To succeed, we have 

to call out anyone who thinks fake 

funding, like tolling existing roads 

and bridges, is in our nation’s best 

interests.”

The ATA’s proposed solution to 

help fund infrastructure upgrades 

in the U.S. is to increase the fuel tax 

by five cents a gallon per year over 

the course of four years. Spear said 

that would generate US$340 billion 

in new revenue over 10 years and 

cost less than one cent per gallon 

to administer.

“It’s the most conservative, effi-

cient, and equitable solution, and 

the most difficult to evade,” said 

Spear. “It’s immediate. And it’s time 

for Congress to do the job we hired 

them to do...vote. And I am abso-

lutely convinced the votes are there 

to fund America’s infrastructure.” TN
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By Harry Rudolfs

OSHAWA, ONTARIO

At 85, you’d think Ross Mackie 

would be happy to take it slow 

during his golden years. After all, 

the Mackie companies are in the 

capable hands of his four sons, he’s 

got a barn full of antique trucks, 

and there is a myriad of trucking 

friends he can call up anytime for 

a lunch date.

But most weekdays you can find 

him down at Boundary Road in 

Whitby, Ont., looking in on Ross 

Mackie Transport, or visiting at 

Mackie Moving Systems on Bloor 

Street, or he might just zip across 

the 401 to drop in on Mackie’s Har-

ley-Davidson dealership.

He’s had to give up his licence – 

macular degeneration is playing 

havoc with his retinas – and he’s 

thinking about getting a new left 

knee (a lifetime of double-clutch-

ing has taken its toll). But these days 

he is chauffeured by Becky, a young 

woman from the office who takes 

him around to all the terminals. 

“I love connecting with the 

employees, the drivers and the office 

staff, that’s the heart of this com-

pany,” he says.

For the sons of Ross Mackie: 

Paul, Dean, Norm and Scott, it was 

almost expected that they would 

work in the family business. Dean 

Mackie, now president of Ross 

Mackie Transport, remembers sit-

ting in high school and watching a 

Mackie truck on Adelaide Street. “I 

wished I was driving instead of sit-

ting in class, and I knew my dad was 

probably wishing the same thing,” 

he recalls.

Family is what Mackie is about, 

and this includes the families of 

employees, at times multiple gener-

ations who have worked for Ross in 

one capacity or another. That bond 

also extends to other trucking com-

panies and their broods. 

“We still socialize and associate 

with the owners of trucking com-

panies’ families, and even with our 

supplier base, some of whom are 

still family-run businesses,” adds 

Dean. “Dad was always loyal to local 

suppliers and vendors.”

Those Mackies who choose to 

become involved in the business are 

expected to “learn the ropes.” Grand-

son Shawn Mackie recalls: “For my 

first job, grandpa had me sweeping 

the parking lot. When I got good at 

that, he let me sweep the warehouse.” 

Shawn eventually had his own 

truck on with the company before 

taking on a managerial position. His 

sister Sara, now a director at Mackie 

Transportation, had her own truck 

for years running Windsor, deliver-

ing high-value shipments.

Certainly, some bigger carri-

ers must have looked covetously  

at Mackie assets and feelers have 

probably been sent out. At the same 

time, to stay competitive, the boys 

have been acquiring some compa-

nies themselves. “We still enjoy the 

business and the industry – we grew 

up in it,” says Dean. “So far no one’s 

taken the money and run.”

The fact the company was 

founded in 1928 as the country 

was slipping into depression may 

say something about its longev-

ity. Ross attributes much of the 

success to surrounding himself 

with good people and being in the 

right place at the right time. But 

certainly, perseverance and good 

service are also a part of that for-

mula. Take, for instance, the Mack-

ies’ long-standing relationship with 

General Motors (GM) Canada. 

Merle Mackie had been trying to 

get some work out of GM for years 

without any success. Exasperated, 

he told his son to buy a suit and see 

if he could make some headway with 

the auto giant.  After a few meetings 

with the traffic manager, Mackie-

the-Mover was contracted to relo-

cate one of the GM executives. 

Things snowballed from there. 

Mackie started transporting GM’s 

show cars and exhibits. Freight 

soon followed, and in the late 1980s, 

Mackie Automotive was chosen by 

Profile

The unstoppable Ross Mackie

Ross Mackie beside the first truck he ever restored: a 1948 single-axle 

GMC tractor once owned by GM Canada founder R. Sam McLaughlin. 

Two of Ross Mackies' most favorite and unusual trucks: a 1954 White and 

a 1950 Kenworth along with vintage trailers at his farm north of Oshawa. 
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GM to head up a new outsourcing 

initiative that eventually led to the 

company opening 10 sub-assembly 

plants located in Canada, the U.S., 

England and Germany, employing 

2,000 people worldwide.

Most of Mackie Automotive was 

sold off in the late ’90s, in another 

case of good timing. “There have 

definitely been some good oppor-

tunities with our customers, some 

of which we still deal with today,” 

according to Dean Mackie.

Although Ross no longer drives, 

his driving career has been robust 

and lengthy. He has probably done 

hundreds of trips out west and 

shared the road with legendary driv-

ers like Highway Hank Stroud, Wil-

liam Weatherstone and Tom Stew-

art. His friend Mark Couture calls 

him a living Hank Snow. 

At 17 years of age, in 1951, Ross 

took a load of furniture from 

Oshawa to Dawson City, Yukon, 

long before there was anything 

called the Trans-Canada High-

way. Ross and his team were among 

the first Canadian carriers to truck 

into Mexico; he  has also traversed 

every U.S. state including Alaska 

and Hawaii. Ross recalls the beach 

parties after delivering trailers to 

Honolulu for the Mervish produc-

tion of “Miss Saigon.”

But any story about Ross Mackie 

would be incomplete without men-

tioning his passion for history and 

antique trucks. Ross describes him-

self as “truck-crazy” from a very 

young age. 

“I used to sit on our front steps on 

King Street and watch the trucks 

from Kingsway and Smith Trans-

port roll by. My mother practi-

cally had to tie me to the porch to 

keep me from running after them,”  

he says.

He’s still got the first truck he 

bought to restore, a 1948 GMC 

gas-powered single-axle tractor that 

was originally one of six ordered 

by Smith Transport. The unit was 

instead intercepted and purchased 

by General Motors magnate R.S. 

McLaughlin to be used by his driver 

Clarence Lowry to haul racehorses 

to Kentucky. 

Among the other rarities in Ross’s 

collection are a 1950 Kenworth and 

1954 White. The vintage trucks pro-

vide the patriarch with tangible 

pieces of trucking history. 

“I enjoy going out to Tackaberry’s 

truck show (in Athens, Ont.), or tak-

ing a bunch of my trucks up to Clif-

ford in June. I really love those truck 

shows and I’ve been lucky enough to 

acquire some neat pieces that way,” 

he says. 

The Mackie family underwent a 

fairly smooth succession six years 

ago, and now Dean, at 61 years, 

is starting to think about succes-

sion for his company Ross Mackie 

Transport. But with all the Mackies 

involved in different aspects of the 

transportation industry, it’s clear 

this family dynasty will be around for 

a long time to come, right? “As long 

as it’s profitable,” replies Dean. TN
Dean and Sara Mackie with Ross in front of a car carrier at Ross Mackie 

Transport. 

Ross Mackie
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Hyundai dubs the interior 'the personal studio.'

“We call this space the personal 

studio,” said Ha. “Our personal stu-

dio concept redefines the trucking 

experience. It provides a personal-

ized environment where drivers can 

manage their work-life balance in 

the most effective and rewarding 

manner.”

It’s an art deco-inspired design, 

which is also aerodynamic thanks to 

the extended bullet nose front end. 

“Neptune marks the beginning 

of a completely new era, not just for 

Hyundai, but for the entire trans-

port industry,” Ha said. 

New trailer tech

Hyundai has been equally busy on 

the trailer end of the business. Bong-

jaie Lee, CEO of Hyundai Translead, 

revealed a new eco-friendly refriger-

ated trailer design. It partnered with 

Air Liquide to design the trailer, 

which uses nitrogen refrigeration 

technology, reducing the trailer’s 

carbon footprint by 90% and pro-

ducing zero emissions at the point 

of contact with air.

Stuart James, chief sales officer 

at Hyundai Translead, said the con-

cept trailer has been dubbed the HT 

Nitro ThermoTech trailer. 

“The concept is entirely new to 

this market,” he said. “It’s not cooled 

by traditional die-

sel electric technol-

ogy, but by cryogenic 

cooling using nitro-

gen gas.”

A traditional trailer 

ref r igerat ion u n it 

removes heat from the air, and 

passes it over heat exchangers con-

taining refrigerant. The HT Nitro 

ThermoTech uses cold liquid nitro-

gen, stored on the trailer in a ves-

sel mounted under the belly. From 

there, it’s piped up to the trailer 

body. When the nitrogen loses its 

coldness, it transfers from a liq-

uid to a gaseous 

state and is vented back into 

the atmosphere. James said it 

can hold the interior temperature 

to plus or minus half a degree.

“It will not only pull down the 

inside of the trailer quicker than 

a traditional reefer unit, but it will 

recover even quicker after a door 

opening event,” he said. 

He also said it’s environmental-

ly-friendly, noting 78% of the Earth’s 

atmosphere is nitrogen. Nitrogen 

doesn’t support combustion and in 

the event of a crash, would almost 

instantly vaporize back into the 

atmosphere, James said. 

Hyundai Translead is target-

ing an acquisition price that will 

rival that of traditional reefers, 

with considerably lower operating 

costs. There are nearly no moving 

parts and the only maintenance is 

a visual inspection once a year or 

every 2,000 operating hours. There 

are no consumables to be replaced, 

no lubrication, and no filters. But 

James acknowledged a fueling 

infrastructure will have to be devel-

oped, something Air Liquide can 

play a role in, since it already dis-

tributes nitrogen. TN
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Hyundai identifies hydrogen as future fuel
Continued from page 1

Hyundai built a concept  

trailer that uses nitrogen to keep 

the contents refrigerated.

We’d like to hear it. 
Please send letters to the editor 
to james@newcom.ca. 

Letters should not exceed 
200 words and are subject to 
editing for length and style.

Have an 
opinion?

Hyundai is looking to bring fuel cell 

trucks to North America.
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OEMs remain upbeat on Class 8 truck market
ATLANTA, GEORGIA

Class 8 truck orders have fallen 

sharply from record levels, but truck 

manufacturers at the North American 

Commercial Vehicle Show remained 

upbeat about the current market.

 “We still see a very strong fourth 

quarter for Mack Trucks,” Jonathan 

Randall, senior vice-president of 

sales and marketing said during a 

press conference. “We have not expe-

rienced near the cancellations oth-

ers in the industry may have seen. 

We believe we are showing continu-

ing strength in our orderboard.”

Mack raised its guidance for Class 8 

retail deliveries in 2019 from 325,000 

units to 340,000. In 2020, Mack 

expects to see continued strength in 

the vocational and regional haul seg-

ments, where it’s strong. 

“We will still see relative strength in 

those core markets where Mack per-

forms very, very well,” said Randall. In 

2020, Mack expects to see a return to 

replacement demand levels.

Peter Voorhoeve, president of 

Volvo Trucks North America, 

echoed that sentiment

“My view of the North American 

market is yes, it will cool down 

marginally a little bit in 2020,” he 

said, citing Brexit and trade ten-

sions as possible reasons. “At the 

same time, I think we will still see 

fairly good consumer spending, 

fairly good consumer confidence 

and at the end of the day, that 

affects our business.”

Volvo Group is projecting the  

Class 8 market to decline from 

340,000 units this year, to about 

240,000 next year. That’s a little 

below the 10-year average of 260,000-

270,000 units. “But it’s a good level,” 

said Voorhoeve.

Kenworth’s general manager, 

Kevin Baney, also seem unfazed by a 

projected plunge in North American 

truck sales, stressing that the year 

to come will still represent “more 

of a normal year” for truck makers.

The OEM expects the Canadian 

and U.S. market to reach 310,000 to 

320,000 Class 8 units this year – rep-

resenting the second-hottest market 

in history – but a drop to somewhere 

between 230,000 and 260,000 units 

in 2020.

Fleets had been ordering more 

trucks than they needed just to 

ensure the units would be available 

to support any potential business 

growth, said Baney, referring to sig-

nificant backlogs that have existed.

“Everybody has gotten through 

that, and I think they were prepar-

ing for more of a normal year,” he told 

media during a briefing at the show. 

“Next year, the next several years, will 

just be a good healthy market and will 

be back to replacement values.”

There are undeniably some tough 

economic headwinds to come, 

though. The American Trucking 

Associations’ truck tonnage index 

has been volatile in the last few 

months, and U.S. construction activ-

ity is flat. The Purchasing Managers 

Index (PMI) has also contracted in 

the last two months. “That’s one to 

watch,” Baney said.

Kenworth has adjusted its build 

rates and incorporated planned 

shutdowns at the company’s man-

ufacturing facility in Chillicothe, 

Ohio. 

But there is positive news as well.

About 105,000 Classes 6 and 7 

trucks are projected to be sold in 

Canada and the U.S. this year, with 

between 90,000 and 110,000 units 

expected to be sold next year.

The latest Class 8 order infor-

mation from FTR showed 22,100 

units ordered in October, accord-

ing to preliminary data, marking 

the strongest month since Novem-

ber 2018. However, they remained well 

off a year ago, down 51% year-over-

year, and were the weakest October 

result since 2016.

Orders were up 79% from Septem-

ber, signalling a subdued start to the 

ordering season. FTR also reported 

the numbers were boosted by a cou-

ple big fleet orders. The industry fore-

caster says cancellations are expected 

to remain elevated as OEMs shake out 

excess 2019 orders from their backlogs.

“Orders increased in October as 

expected, however, caution pre-

vails,” said Don Ake, FTR’s vice-pres-

ident of commercial vehicles. “The 

trade and political turmoil are pro-

ducing a highly uncertain business 

environment. Fleets are only order-

ing for their immediate needs. They 

are not willing to speculate much 

beyond the first quarter of next 

year. The OEMs have plenty of open 

capacity right now, so carriers are 

willing to approach 2020 a step at 

a time.”

Ake added: “The orders were fair 

in October. Freight growth is flat, 

as the industrial sector slows and 

manufacturing struggles a bit. 

Orders are expected to stay in this 

range for a few months until there 

is more confidence in the economy 

and less turbulence in the trade war 

and political arena.” TN
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A limited edition blacked-out Mack Anthem.

Volvo to bring out a new VNR.

ATLANTA, GEORGIA

All major truck manufacturers were 

present at this year’s North Amer-

ican Commercial Vehicle Show 

(NACVS), and each put their best 

foot forward with new options, 

product updates, and creative new 

ways to serve customers. Here’s a 

wrap of what caught our attention:

Mack in black

Mack announced at the show the 

availability of a limited edition 

Mack Anthem, with a blacked-out 

color scheme and special interior 

features. 

“When we first saw where our 

designers were going with the 

design of the Mack Anthem, how 

bold and distinct it was, we immedi-

ately thought it would be cool to do 

a limited edition,” said John Walsh, 

vice-president of marketing. “The 

most badass truck on the road just 

got even badder.”

During a press ride-and-drive two 

years ago, shortly after the Anthem’s 

launch, a blacked-out Anthem led 

a convoy from Allentown, Pa., to 

Atlanta, Ga. It collected the most 

attention on the road and at truck 

stops. 

“We blacked it out to gauge cus-

tomer interest,” said Roy Horton, 

director, product strategy. “The 

response was tremendous.”

But Mack took the concept fur-

ther with its limited edition truck. 

It comes with a 70-inch sleeper 

with a black sun visor and all-

black trim package, including the 

air intakes and bezels around the 

headlamps. The grille surround and 

wordmark are also blacked-out, 

as well as the hood decals. Dura-

black Alcoa wheels, a new limited 

edition badge, and a black bulldog 

hood ornament round out the exte-

rior look.

Inside, the steering wheel is 

wrapped in black leather with gray 

stitching. There are black gauge 

bezels, wood accents and leather 

seats with diamond stitching. The 

truck also comes with a merchan-

dize package, including a custom 

bulldog watch, Yeti cooler, and a 

custom black bulldog keychain. 

Only 500 of the trucks will be built, 

and orders are being accepted now. 

A shorter VNR from Volvo

Volvo unveiled a VNR 660 model, for 

customers with length restrictions 

or who are weight-sensitive. 

It comes with a 61-inch high-roof 

sleeper, complementing the VNR 

640 with 61-inch mid-roof sleeper. 

The new offering will enter pro-

duction in March 2020 in limited 

quantities, Volvo announced at  

the North American Commercial 

Vehicle Show. 

“It’s not only going to provide best-

in-class maneuverability, it also has 

fantastic visibility and best-in-class 

safety,” said Allison Athey, product 

marketing manager. 

The truck maker also announced 

it will be offering FlowBelow wheel 

covers and fairings as a factory-in-

stalled option, beginning in the 

second quarter of 2020. Athey said 

the system improves fuel econ-

omy by about 1% over the most 

aerodynamic package offered by  

Volvo today.

Daimler’s dynamic leasing

Daimler Trucks North America 

announced a new Dynamic Lease 

Program, supporting a “pay-as-

you-drive” model that matches 

lease payments to billable miles. 

While it’s only available in the U.S. 

at first, the financing option draws 

on telematics data and is supported 

by the Detroit Connect platform in 

Cascadia trucks spec’d with Detroit 

engines. Base-level payments will 

ref lect the truck’s depreciation, 

while the remainder will be based 

on mileage.

“It is the future of truck financ-

ing,” said Roger Nielsen, president 

and CEO of Daimler Trucks North 

America. “It’s tangible proof that 

we’re looking at the complete cus-

tomer journey.”

The financing model has already 

been tested by CR England, and will 

be introduced to the U.S. market in 

the first quarter of 2020.

“The Dynamic Lease offers our 

customers an incredible amount 

of flexibility to manage their busi-

ness and is a great complement to 

our other products,” said Tobias 

Waldeck, head of Daimler Trucks 

Financial.

It won’t be limited to large fleets, 

either.

“It absolutely will be an own-

er-operator product, because I think 

that’s where the most help is needed 

Equipment
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Navistar revealed electrification plans.

– especially as we go into a differ-

ent phase of the economic cycle,” 

he said. “Especially for a smaller 

operator, that can be the difference 

between breaking even and taking 

a loss.”

Announced updates to the OEM’s 

equipment lineup include the new 

DD15 Gen 5 engine, available in 2021 

and promising more efficient com-

bustion in the name of bettering fuel 

economy and CO2 emissions.

The DT12 automated manual 

transmission will be updated next 

year to include higher overall ratios 

that can deliver better low-speed 

maneuverability. And new side 

Power Take-Off capabilities will 

add flexibility.

The Detroit Connect telemat-

ics platform, meanwhile, will be 

enhanced to include a smart alert 

system that classifies fault events 

by the amount of fleet and driver 

response required. And the remote 

updates for the new Cascadia will 

be expanded in 2020 to include 

Firmware Over the Air, addressing 

changes to things like fuel maps.

Kenworth takes to the air

Kenworth has unveiled a series of 

enhancements to products and 

services against the backdrop of 

the North American Commercial 

Vehicle Show.

The TruckTech+ over-the-air pro-

gram for Paccar MX engines and 

aftertreatment-related software 

will fully roll out early in 2020. It 

will be available on Class 8 trucks 

equipped with 2017 or later model 

year MX-13 and MX-11 engines. The 

updates can be accessed through 

the Paccar Solutions online por-

tal, or through the Paccar over-the- 

air app.

The Paccar 12-speed automated 

transmission, meanwhile, will 

incorporate new MX engine-op-

timized shift calibrations in Jan-

uary, making it available for the 

Kenworth T880 in light vocational 

applications including construc-

tion, mining, refuse and agriculture. 

The updates will offer higher full 

throttle upshift points and higher 

power downshift points to main-

tain speeds on grades and high-re-

sistance surfaces.

It isn’t the only change expected 

for the T880. The truck now comes 

standard with a Paccar 20K front 

axle, available with ratings of 20,000 

to 22,000 lbs. Related features 

include a tapered kingpin roller 

bearing which is meant to enhance 

steering efficiency.

The new standard Kenworth T880 

also features the Kenworth 20K 

taperleaf front springs with shock 

absorbers, the AG460 tandem rear 

suspension, Meritor 46K tandem 

rear axles, integral knuckle for air 

disc brakes, and Bendix 6S/6M anti-

lock brake system with air.

Peterbilt looks to the future

Peterbilt remains focused on 

the future, and offered the press 

a glimpse into where it’s going.  

The future, the company says, is 

electric.

“Peterbilt and Paccar are lead-

ing the charge with commercial 

vehicle electrification,” Peterbilt 

general manager, Jason Skoog told 

the media, referring to existing 

test models including 12 electri-

fied Model 579EV day cabs, a trio 

of Model 520EV refuse trucks, and 

a Model 220EV beverage vehicle.

The company plans to have 36 

electric vehicles on the road by the 

first quarter of 2020.

Other changes are scheduled for 

the coming year.

Over-the-air (OTA) engine 

updates will be available as of 

December for Model Year 2017 or 

newer MX-13 and MX-11 engines 

with an active SmartLinq subscrip-

tion. Customers can request the 

updates through the Paccar Solu-

tions panel, while the Paccar OTA 

mobile app is available for iOS and 

Android devices.

Interest in Paccar’s 12-speed 

automated transmission contin-

ues to grow as well. It’s currently 

spec’d in about 60% of the on-high-

way Model 579 trucks, and can now 

be coupled to Paccar MX-13 and 

MX-11 engines in light vocational 

applications.

The transmission can be cou-

pled to the engines with up to  

510 hp and 1,850 lb.-ft. of torque, 

and support gross vehicle weights 

up to 110,000 lbs. The light voca-

tional configurations can be 

ordered now for delivery in 2020.

Navistar unveils 
electrification plans

Navistar will guide its move toward 

an electrified future with a new 

business unit known as Next eMo-

bility Solutions – and one of the 

goals will be to introduce medi-

um-duty electric trucks by early 

2021. The goal is to focus on more 

than the trucks themselves, consult-

ing with fleet customers to develop 

customized solutions.

“Companies interested in operat-

ing electric trucks have more ques-

tions than answers. They are looking 

for a partner who also brings clar-

ity,” said Persio Lisboa, Navistar 

executive-vice president and chief 

operating officer. “Next combines 

the technical expertise required 

to develop leading electric vehi-

cles with the industry experience 

to deliver custom solutions that go 

beyond the vehicle.”

Electric models developed under 

the business group will be offered 

under the International Truck and 

IC Bus nameplates, and supported 

by their respective dealers.

Indiv idual implementation 

plans will be developed by draw-

ing together experts in the trucks, 

charging infrastructure, and 

telematics, with the goal of opti-

mizing each product for its use and 

duty cycle.

Partnerships will be established 

to set up charging solutions, while 

Navistar’s OnCommand Connec-

tion platform will be used to mon-

itor performance and offer service 

support.

The team itself will report to 

Gary Horvat, vice-president for 

eMobility. He previously led the 

development of electric buses at 

Proterra, and was responsible for 

developing powertrain and elec-

trical components at Denso Inter-

national.

At the show, the OEM displayed 

the prototype of an electric Inter-

national MV medium-duty truck, 

known as the eMV. Features of the 

truck include a redesigned hood, 

and an electric motor offering peak 

power of more than 474 kW, or the 

equivalent of 645 hp. The continu-

ous power reaches 300 kW, or more 

than 400 hp. While a prototype, it 

can accommodate battery capaci-

ties of 107 to 321 kilowatt hours. In a 

typical pickup and delivery applica-

tion, an eMV would be able to travel 

about 400 kms on a single charge of 

a 321 kWh battery.

See pg. 44 for more product 

news from the North American  

Commercial Vehicle Show. TN
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Who says regional haul
can’t be fuel-efficient?
Run on Less shows fuel-efficiency potential  

for regional haul trucks

By James Menzies

ATLANTA, GEORGIA 

If all regional haul trucks in the U.S. 

and Canada equaled the 8.3 mpg 

the Run on Less Regional drivers 

achieved, that segment of the indus-

try would save US$9 billion per year. 

Ten fleets participated in the chal-

lenge from Oct. 7-25. They ran a vari-

ety of routes, terrains and payloads, 

but all operated within 300 miles of 

their home base. The idea was to see 

how equipment spec’ing and driv-

ing techniques could improve the 

regional haul segment’s fuel economy.

The results were impressive. The 

trucks averaged 8.3 mpg, but the 

nine diesels averaged 8.7 mpg (UPS 

entered a compressed natural gas 

truck into the event).

“CNG is inherently less efficient 

(than diesel),” noted Mike Roeth, 

executive director of the North 

American Council for Freight Effi-

ciency (NACFE), which ran the 

event. He revealed the results at 

the North American Commercial 

Vehicle Show in Atlanta, Ga., on 

Oct. 27. Participating fleets and 

drivers were on-hand to discuss 

the results. 

NACFE used a baseline of 6 mpg, 

which a telematics partner estimated 

to be the average for the segment. 

Participating fleets included: C&S 

Wholesale Grocers; Hirschbach; 

Hogan Transportation; J.B. Hunt; 

Team Schneider
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Five key findings: 
NACFE released five key 

findings from its Run on  

Less Regional program:

• High efficiency requires a commitment   

 from both fleet leadership and drivers.

• Big data and connectivity can be used to 

further optimize each route.

• Diversity in duty cycles makes it essential 

that fleet managers understand the 

nuances of their business so they can spec’ 

vehicles properly and coach drivers in 

efficient driving techniques.

• The expansion of regional haul will help 

attract and retain drivers as drivers get 

home on a more regular basis.

• Because of its return-to-base operation, 

regional haul is ideal for alternative-fuel 

vehicles, especially battery electric trucks.

Meijer; PepsiCo; Ploger Transpor-

tation; Schneider; Southeastern 

Freight Lines; and UPS. 

“Going into the Run, we had no 

idea what to expect in terms of just 

how fuel-efficient these fleets could 

be. The numbers these trucks and 

drivers put up demonstrate that it 

is possible to achieve high mpg in 

regional operations,” said Roeth.

The fleet was comprised of three 

Freightliners, two each of Inter-

nationals, Volvos and Kenworths, 

and one Peterbilt. Performance, 

including routing, was tracked on  

www.RunOnLess.com. Data col-

lected through the event will con-

tinue to be analyzed, with more 

findings posted on the website. Vis-

itors to the site can view the results 

from all 135 driving days that were 

included in the 18-day challenge.

A datalogger installed in the 

trucks tracked: total fuel consumed; 

total miles traveled; ton miles per 

gallon; number of deliveries; aver-

age speed; miles traveled at differ-

ent speed levels; elevation changes; 

and average payload. One surprise 

was that speed averaged 55 mph, 

more than some would anticipate 

in an application with lots of starts 

and stops. 

“This group of trucks does do a 

lot of low-speed, urban driving, but 

when they get out on the freeway 

they might drive a little faster than 

some we may have seen in over-the-

road,” Roeth reasoned.

The variety of technologies used 

to improve fuel economy was strik-

ing. UPS employed a fairing to close 

the gap between the tractor and 

trailer, several trucks adopted wheel 

covers and additional wheel fair-

ings; and all trailers had side fair-

ings. A total of 2,750 gallons of fuel 

was saved during the demonstra-

tion, when compared to the national 

average. The average payload was 

22,198 lbs. Individual truck fuel 

economy results were not revealed, 

because Roeth said it’s unfair to 

compare trucks in such vastly dif-

ferent duty cycles.

“These are completely different 

roles they’re operating under,” said 

Roeth. “They’re hauling different 

loads and on different routes. Some 

are slipseating, operating during 

the day or at night. It’s impossible 

to compare mpg.”

He added, “What we have here 

are 10 unique trucks, unique duty 

cycles, and what I’d describe as an 

all-star team getting it done.”

One of the challenges for the par-

ticipants, said Roeth, was the utili-

tarian design of the trucks. 

“These trucks have to do a lot 

of different jobs,” he said, adding 

regional fleets often have to redi-

rect assets. “Some of these trucks 

ran linehaul at night, and did local 

deliveries in the day.”TN

UPS entered a CNG-fueled truck, and closed the gap between the truck and trailer.

Wheel covers were a common sight on 

the participating trucks.
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CA$H FOR INVOICE$
Same Day Funding • Immediate load approval for 
Load Link users • Same Day Funding • Flexible

Funding Options • 24/7/365 Service

1-877-653-9426
www.liquidcapitalmidwest.com

riacobelli@liquidcapitalcorp.com

Bad Debt Collection Service
Equipment Financing Solutions

Brokers • Ask How Our  
Quick Pay Program

Can Help Your Business!
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Contact Doug: 

doug@newcom.ca

Ad runs one month. 

$140.00
w/Picture

Also On-Line at: 

www.trucknews.com

Driver
Medical
Exams

ONTARIO DRIVERS
WALK-IN MEDICAL

CLINIC

21 Queensway West

Mississauga, Ontario
(DIRECTLY ACROSS FROM
MISSISSAUGA HOSPITAL)

9:00 a.m. – 9:00 p.m.
7 Days a Week

(905) 897-9228

$ 60.
00

No appointment necessary

Get your message in front of those who have freight to move. 
Advertise in Canadian Shipper magazine — the most-trusted 
and widest-reaching Canadian publication for shippers.

 REACH  
CANADIAN  
SHIPPERS

Lou Smyrlis
Managing Director

(416) 510-6881
lou@newcom.ca

ADVERTISE IN 

MAGAZINE

canadianshipper.com

Anthony Buttino
National Advertising

Sales Manager
514-292-2297
416-614-5830

ATLANTA, GEORGIA

Scania is teaming up with Navis-

tar to offer vehicles and services 

for mining operations in the Cana-

dian market, the Swedish manufac-

turer recently announced.

The parties plan to bring a lim-

ited number of Scania heavy-duty 

off-road trucks for trials by selected 

operators in late 2020.

“The cooperation entails using 

Scania’s deep knowledge of mining 

vehicles, consulting services and 

lean operational support in combi-

nation with Navistar’s dealer net-

work, after sales and service capa-

bility,” Scania said.

The aim is to provide world-class 

support to global customers in the 

mining sector and trucks for heavy 

haul, general goods transport, fuel 

delivery, water delivery and person-

nel transportation.

More than 10,000 Scania heavy-

duty trucks are in service in mining 

operations worldwide.

“Our trucks and services together 

with Navistar’s well-established 

international truck sales and ser-

vice network have the potential to 

also make our cooperation a win-

win for Canadian mining opera-

tors,” said Alexander Vlaskamp, 

senior vice-president and head of 

trucks at Scania.

“Demand from the mining mar-

ket is changing,” said Persio Lis-

boa, executive vice-president and 

chief operating officer at Navistar. 

“Working with Scania as a partner 

will help us rapidly achieve scale in 

addressing this unique market seg-

ment with comprehensive and pow-

erful solutions.”

Both parties will seek regulatory 

approval through the appropriate 

agencies in Canada to deliver the 

Scania trucks, Scania said. TN

Equipment

Scania, Navistar to bring truck  
to Canadian mines

Persio Lisboa



$15,000 in Cash and Prizes! Plus a trip for two to Truck World in Toronto

NOMlNATlON FORM

2020 HlGHWAY STAR OF THE YEAR 

Nominate yourself or a driver you know. It’s easy and free. Candidates can be owner-operators or 

company drivers. Simply fill out this form and submit it to our judges.  

STEP 1: Who are you nominating?
Name:

Company Driver?  

Current employer/contracted to:  

Candidate’s day-to-day supervisor: 

Or Owner-Operator?  

Save Nomination Form To Your Desktop. 

Open PDF in Adobe Acrobat Reader. 

BEFORE YOU 

START!

AND  A CHANCE FOR YOUR FLEET TO SHINE

$15,000 IN 
CASH+PRIZES

WINNER 
WILL RECEIVE...
$10,000 IN CASH  

   Special-edition leather jacket with winner’s  

name and Highway Star of the Year logo

   Travel and accommodations for two to  

Toronto for Truck World 2020

We’re looking for one driver who embodies the term  “professional”. A driver with that certain 

outlook on life and the industry that sets them apart from the rest. A driver who gives to the 

community, operates with the highest regard for other road users, and who generally sits tall 

in the saddle. In short, we’re looking for a driver with STAR quality to be the 2020 Highway 

Star of the Year. The Highway Star of the Year award is open to ALL drivers – company 

 drivers and owner-operators alike. If you know someone worthy of such an honor, please 

 submit your nomination as soon as you can. We’ll be presenting the award during  

Truck World 2020 in Toronto, ON., on Saturday, April 18, 2020. 

OF THE YEAR • 2020

www.truckworld.ca

Nominate Your 
Highway Star

FORMS ARE 
AVAILABLE ONLINE 
www.todaystrucking.com/highwaystar

Having a winning driver on your team pays huge dividends. 

There’s free publicity. It’s a  morale boost, a proud flag to fly, 

and just entering  somebody’s name shows you care.  

The winning driver and his or her  carrier are often used  

as  expert sources in subsequent magazine stories.  

Nominate as many drivers as you want.



WE PROVIDE

• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

Loads paid on per ton basis

PLUS Fuel Surcharge

per mile loaded & empty

ADDITIONAL BENEFITS 

•  Competitive Truck Insurance rates

•  NAL Insurance - includes buy down, 

downtime, towing, plus optional truck 

payment insurance – Family Health  

Benefits also available

•  Excellent fuel prices with company fuel 

& credit cards

•  Clean and well maintained equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

WE PRESENTLY HAVE 

THE FOLLOWING 

POSITIONS AVAILABLE 

4  Owner Operators 
CANADA/U.S. B-TRAINS

2  Owner Operators 
ON / PQ / NY ALUMINUM 4 AXLES 

2  Tandem Positions
also available 

FORT ERIE CORRIDOR 

ALSO HIRING
COMPANY DRIVERS

We Pay Your 1st Month
Truck Payment & Wages

MAKE YOUR SWITCH TO OUR FAMILY WITH NO START-UP COSTS

CALL VERN at 1-888-209-3867 or 519-536-1192 

 CANADA – US RUNS 
STEADY LANES

PAID 24% OF THE TRUCK
REVENUE & BENEFITS

Laidlaw Bulk is an equal opportunity employer
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ATLANTA, GEORGIA

Hino has updated and renamed its 

product line for the 2021 model year.

The Classes 4 and 5 models, 

previously known as the 155 and 

195, are now dubbed the M Series, 

Dominik Beck man, market-

ing and dealer operations man-

ager with Hino announced at 

the North American Commercial 

Vehicle Show. They’ll carry the 

model names M4 (Class 4) and M5  

(Class 5), with an M5H hybrid. 

Styling updates include a bolder 

chrome grille and new headlight 

design, including optional LEDs. 

The M Series trucks can also 

be ordered with a lane departure 

warning system. The steering wheel 

comes standard with controls for 

cruise and hands-free calling, and 

there’s a new 4.2-inch LCD display. 

The truck comes with a new six-

speed automatic Aisin HD trans-

mission with gear hold capabilities.

The Classes 6 and 7 models will 

now be known as the L Series. The 

trucks previously known as the 258, 

268 and 338 will now be named the 

L6 and L7, with the number denot-

ing the GCVW category. This line 

also comes with the updates in the 

M Series, but also come with a lon-

ger wheelbase offering at 301 inches 

– a 30-inch increase.

The L Series borrows from the new 

Class 8 XL with an automotive-in-

spired interior, and seven-inch LCD 

display. A repositioned gear selector 

improves ergonomics and opens up 

some space. The HVAC system has 

double the airflow speed compared 

to the previous generation. 

A new extended cab that sits five 

people will be offered, as will a crew 

cab that sits six, with air-condition-

ing and heating in the rear zone. 

The XL will come as an XL7 or 

XL8, and will also be available with 

an extended and crew cab. Later next 

year, it will be available with a snow-

plow package, featuring an 18,000-lb 

front axle and front frame extension, 

as well as a heated windshield. Beck-

man said Hino is now taking orders 

for its updated 2021 trucks.

Hino Canada said the new model 

names and lineup will cross the 

border.

“The Hino L Series day cab will 

be the first to arrive next spring, 

followed by the Hino M Series,” 

the company said. “The new Hino 

L Series extended cab is scheduled 

to arrive next summer.” TN

Equipment

$1.41/MILE HIGHWAY
PAID  PICKS AND DROPS

HIRING FOR 
ONTARIO HWY / RUNS TO QUEBEC

Call 905-677-0111
or e-mail info to recruiting@tbmgroup.ca

• FUEL CAPPED AT $0.70/LITRE

• BENEFIT PLAN

• DIRECT DEPOSIT

• NO TOUCH FREIGHT

• STEADY YEAR ROUND WORK

• FUEL CARDS SUPPLIED

• QUALITY HOME TIME

OLDER
TRUCKS

ACCEPTED

All Equipment must pass
Company Inspection

CONTACT:
jobs@sgt.ca

1-888-748-4213

Ontario Based:
recruiting@sgt.ca

1-800-267-2000 ext 4237
Text to inquire: 647-551-6665

Company Drivers
• Sign on Bonus
• Guaranteed Miles
• New Trucks with XM, Fridge, APU and Inverter
• Automatic and Manual transmission available
• No Slip Seat
• Long or Short Haul
• Weekends Off if desired
• Employee Not Contract Driver
• Terminals in ON,QC,AB,NB,BC,TX

ALSO SEEKING OWNER-OPERATORS

NEW HIRES
are entered in a draw for a
CARIBBEAN VACATIONHino unveils 2021 model 

year trucks



Put your future
into gear

• Reputable & reliable 

• Career growth opportunities

• Route flexibility

• Competitive pay & benefits 

• Friendly work environment 

• Stable employment

• Reputable & reliable 

• Career growth opportunities

• Route flexibility

• Competitive pay & benefits 

• Friendly work environment 

• Stable employment

Put your future
into gear

rosedale.ca/drivers

1.855.721.3962

JOIN US FOR THE NEXT 50!
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Cover Story

The Sky Is
Not The Limit
We Take The Driving Experience To A Whole New Level

Be A Part Of The Team!

TFX International
Specialized Vehicle Transport & Storage

Toll Free
888.415.3158

We Offer

We Require

If you love cars, you’ll love this job.

Earn $85,000 to $110,000+ per yearNOW HIRING AZ Cross Border Company Drivers

Embracing  
the future

namely industry news, through our 

digital products. This hardly comes as 

a surprise. The web offers the imme-

diacy readers have come to expect. 

Truck News was among the first to 

recognize this potential trend, and 

was among the very first North Amer-

ican industry publications to launch a 

website, in 1998. The launch of Truck-

news.com changed how we delivered 

content to our readers, as we adopted 

an online-first approach to reporting 

on industry news. 

The second major finding we are 

responding to is that the upcoming 

generation of industry decision mak-

ers – those under 45 years of age – 

prefer to receive their information 

through our digital products.

Going forward, Newcom’s English 

language trucking outlets will be 

streamlined, to offer readers the 

best of both worlds. Today’s Truck-

ing will be the English language print 

magazine, containing the same fea-

ture-rich content readers have come 

to expect, as well as some new voices 

that will carry over from the print edi-

tion of Truck News.

Trucknews.com, produced by the 

editors of Today’s Trucking, and its 

e-newsletters, will serve as the online 

source for Canadian trucking news. 

An important point to make is that 

the entire editorial team is remain-

ing intact and will deliver content 

through a completely redesigned 

website, that will offer the edito-

rial team more tools with which to 

deliver online material in a much 

more dynamic manner. We’re genu-

inely excited about the new website, 

which will launch early in 2020.

The popular Careers section listing 

job opportunities for company driv-

ers and owner-operators will con-

tinue. It will be made available in all 

issues of Today’s Trucking, starting 

with its February issue. The Market-

place section listing available equip-

ment for sale will also continue and 

be made available in all issues of 

Today’s Trucking.

To summarize, the decision to end 

the Truck News print edition was 

based on two key inescapable con-

clusions: To meet the needs of our 

core audience, we must remain com-

mitted to strong print products. And 

to meet the needs of younger deci-

sion-makers – the core audience of 

our future – we must grow and enrich 

our existing digital products.

Next month, we will offer more 

on what to expect in our redesigned 

website. For now, make sure you don’t 

miss a beat, by subscribing to our free 

e-newsletters. Just click the Subscribe 

button on the top right-hand section 

at Trucknews.com. TN

Continued from page 1
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We are committed to employment equity and diversity.

Be part of a friendly, family oriented company
with 24/7 schedules to meet your lifestyle.

JOIN THE I.T.S TEAM TODAY!
$5000 SIGN ON BONUS

U.S. O/O’S!.

recruiting@itsinc.on.ca www.itstruck.ca

NEW MENTORSHIP PROGRAM! Call and
inquire, you could make $50,000+ in your
first year as a new ITS Driver! Get your AZ
training from an approved school and receive
tuition reimbursement of up to $8,000.00!

■ Late model, well maintained cabs
■ Van and Roll Tite Division
■Group Personal Auto & Home Insurance
■ Pick-Ups and Drops paid
■ Live Load / Live Unload paid
■ Hourly Rate if running local and where applicable
■Mileage Rate where applicable
■ 24/7 dispatch
■ Company Drivers up to 60 cents per mile!
■ Benefits available
■ Paid weekly
■ Yard Fuel

Contact the Recruiting Team at I.T.S
For Brantford & South Western Ontario Call Mike Deyo at 1-800-708-2707 x212

For the GTA & South Central Ontario
Call Karen Atwal x401 or Shumyl Z. Attaullah x403 at 905-212-9898

For Belleville & Central Ontario Call Monty Chrysler x123
or Sandra Hannah x159 at 800-267-1888 or 613-961-5144

For Eastern Ontario & the Ottawa Valley
Call Denis Labossiere at 877-665-8167 x222

CONTACT RECRUITING 
1-888-280-8406 ext 225

email: recruiting@premierbulk.com
www.premierbulk.com

Looking for a 
long-term career?

Talk to our long-term drivers and 
join the Premier family today!

SHAUN P. 
PREMIER BULK O/O

FOR 18 YEARS If you have no tank experience, we have a paid training program for qualified Drivers and Owner Operators.

Trucking HR Canada’s Top Fleet 

Employers program is not a compe-

tition – it’s a way to recognize com-

panies that showcase this industry 

as a great place to work, attract a 

new generation of employees, and 

set standards that we all can learn 

from as we promote the positives of 

working in trucking and logistics.

High human resources (HR) 

standards are vital to the indus-

try’s ability to compete for talented 

and skilled workers. The stakes are 

rising, considering the changing 

demographics of the workforce. 

According to our Labour Market 

Information research:

•  Only 9.5% of truck drivers in Can-

ada are younger than 30 years old, 

compared to 24% of the entire 

Canadian labor force. 

• Only 28% of truck drivers are 

younger than 40, compared  

to 45% of the entire Canadian 

labor force.

•  32% of truck drivers are 55 or 

older. Only 21% of the entire Cana-

dian labor force is that age.

•  Nearly 7% of truck drivers are 65 

or older. Only 4% of all Canadians 

are still working after retirement 

age.

Our Top Fleet Employers are 

showing leadership in bucking 

these trends. They do this by includ-

ing human resources in their stra-

tegic business plans. They embrace 

a training culture and commit to 

diversity and workplace inclusion. 

And they communicate effectively 

with staff, leading to engaged, pro-

ductive employees.

Compare how our Top Fleet 

Employers stack up against the 

industry and Canada’s labor mar-

ket as whole:

•  Of our Top Fleets, 35% have 4% 

or more female drivers, and 25% 

have 25% or more females in lead-

ership.

•  These fleets are able to attract 

younger workers: 25% have 20% 

or more drivers who are 35 and 

younger, and 56% have 20% or 

more workers in this age group in 

non-driving positions. These per-

centages are above the national 

average as cited in our recent 

Labour Market Information.

•  Our Top Fleets recognize the 

importance of on-boarding: 92% 

have a comprehensive formal ori-

entation process, which leads to 

higher retention, particularly 

among drivers.

While many of our Top Fleet 

Employers go above and beyond 

industry compensation bench-

marks, it is clear that their employ-

ees also value the culture around 

them. Our surveys consistently have 

comments from employees saying 

how much they value feeling like 

“family,” how much they appreci-

ate being listened to, and how much 

they actually enjoy coming to work 

every day.

Our Top Fleet Employers also take 

care of their wider communities 

by supporting charitable causes. 

Nearly 92% of these companies are 

actively involved in community and 

charitable initiatives that reach well 

beyond their payrolls and purchas-

ing practices.

We know that charitable endeav-

ors like these are valued by younger 

workers in the labor pool. Our own 

millennial research shows that 

young people want to work for orga-

nizations that help them make an 

impact, and make them feel they are 

a part of something bigger.

Collectively, it is these approaches 

and commitments that help to raise 

the profile of the trucking industry 

as a great place to work.

And based on the numbers, this 

matters more than ever. TN

Insights

Human Factors

View from the top
How Canada’s Top Fleet Employers buck the trends

Angela Splinter leads Trucking 

HR Canada, a national not-for-

profit organization dedicated to 

addressing the human resources 

challenges and opportunities in the 

trucking and logistics sector. Learn 

more at www.TruckingHR.com or 

follow them @TruckingHR

While many of our 
Top Fleet Employers 
go above and 
beyond industry 
compensation 
benchmarks, it 
is clear that their 
employees also 
value the culture 
around them.
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Owner Operators Wanted
MI, OH, PA, IN, IL

       
,,,,,,,,,,,,,,,,,, ,,,,,,,,,,,,,,,,,,,, ,

     ONTARIO LAREDO

> Dry van freight
> Competitive rates per mile

> Performance Bonus
> Paid plates, insurance, fuel tax, scales, tolls, faxes

> Quality home time
> $Up to 4000.00 driver referral bonus

> Company fuel discounts
> Average 3k miles/wk for solo and 6K mile/wk for teams

CONTACT US TODAY
1-866-569-7964

recruiting@keypointcarriers.com
keypointcarriers.com

WE REQUIRE OWNER OPERATORS 
FOR SHORT HAUL – HOME THRU WEEK 

AND WEEKENDS
LONG HAUL RUNS ALSO AVAILABLE

For Step Deck and RGN Double Drop Hauling 
Agriculture and Construction Equipment

•  With or Without own Trailer
•  Oversize Experience an asset
•  Clean CVOR
•  Must be able to enter into USA
•  Percentage Rates

ALSO HIRING OWNER OPERATORS 
IN MANITOBA AND SASKATCHEWAN

Contact: dispatch@thunderstrucktrucking.com
Phone: 519-845-5150 • Fax: 519-845-0978

www.thunderstrucktrucking.com

Have you ever hurt your ankle 

while jumping down from your rig? 

Although ankle injuries are often 

considered sports injuries, any activ-

ity that forces your foot or ankle into 

an unnatural position can cause an 

ankle strain, sprain, or break. 

These include: tripping or falling; 

walking on uneven or slippery sur-

faces; twisting, rolling or rotating 

your ankle; or, even wearing faulty 

footwear. In North America, 25,000 

people strain their ankles every day 

and every year more than a million 

people visit the emergency room 

because of ankle injuries. 

Your ankle joint – comprised of 

an intricate network of muscles, 

ligaments, tendons and bone – is 

strong enough to support and move 

your body weight, but is also prone 

to injury. 

At your ankle, your lower leg’s 

fibula and tibia bones connect to 

your foot's talus bone. Ligaments 

hold these bones in place, while still 

allowing normal ankle motion. Ten-

dons attach muscles to bones to sta-

bilize and move the joint. 

Whatever tissues are in involved 

in an ankle injury determine its 

categorization. A strain refers to 

damaged muscles or tendons that 

have been pulled too far. A sprain 

describes damage to ligaments that 

have been stretched beyond the nor-

mal range of movement, resulting in 

microscopic tears or a complete lig-

ament rupture. A fracture refers to 

a break in one or more of the bones. 

Since even a relatively minor 

ankle injury can immediately be 

quite painful, it’s usually safe to 

treat with home remedies first. 

To prevent swelling and reduce 

pain, elevate your foot above the 

level of your heart, use a compres-

sion bandage, and place an ice pack 

on the injury for 15-20 minutes, 

three times a day. Rest by stopping 

usual activities and keeping weight 

off your ankle as much as possible.

For pain relief, use ibuprofen 

(Advil, Motrin IB, etc.) and naproxen 

sodium (Aleve). Unfortunately, you 

may still experience swelling, pain 

and stiffness for several weeks, espe-

cially first thing in the morning or 

after activities.

However, seek immediate medi-

cal attention if: you have severe pain 

or swelling; your foot cannot sup-

port weight; your joint is severely 

deformed; or if you have an open 

wound, or signs of infection, includ-

ing warmth, redness and tenderness 

in the affected area, or a fever higher 

than 37.8 C (100 F). 

Treatment will depend on the 

type of injury. For a serious tendon 

strain, expect the joint to be immo-

bilized with a cast or splint, and 

later supported by a brace during 

physical activities. Physical therapy 

(and rarely surgery) may be needed 

to recover strength, balance and 

range of motion.

Treatment for sprains varies 

according to severity – mild, moder-

ate, or severe injury. Mild and mod-

erate sprains are treated with RICE 

(Rest, Ice, Compression, Elevate) until 

the pain and swelling is manageable. 

Within three days of a mild 

sprain, you should be able to bear 

weight and regain some range of 

motion. Moderate sprains may 

require a splint with a longer recov-

ery time and physical therapy. Since 

severe sprains involve the complete 

rupture or tear of a ligament, treat-

ment and healing takes even longer, 

requiring the ankle to be immobi-

lized for a period of time followed by 

an extended period of physical ther-

apy. When a sprain doesn’t heal as 

expected, surgery may be necessary 

to repair the torn ligaments. 

For fractures, the bone will be 

set manually or surgically and 

then immobilized in a cast for up 

to six weeks. Although you may feel 

ankle pain for up to two years, nor-

mal activities can be resumed after 

three or four months. 

Since injuring your ankle can 

greatly impact your ability to 

truck, avoid them by: maintaining 

a healthy weight with strong bones 

and muscles through a healthy, 

balanced diet and exercise; wear-

ing properly supportive boots and 

shoes; stretching your feet by point-

ing your toes a few times before 

jumping out of your rig; and, mon-

itoring walking surfaces to avoid 

bumps, holes or slippery areas.

Just be careful not to let yourself 

slip. TN

Health

Preventive Maintenance

Don’t let yourself slip

Karen Bowen is a professional 

health and nutrition consultant, 

and she can be reached at 

karen_bowen@yahoo.com

Mild and moderate 
sprains are treated 
with RICE (Rest, 
Ice, Compression, 
Elevate) until the 
pain and swelling is 
manageable.



PAY • SAFETY • SUPPORT • EQUIPMENT                                             LIFESTYLE • TRAINING • THE COMPANY

FIRST CLASS

DRIVING EXPERIENCE

Pay & Benefits

NEW PAY 
PACKAGES

Hiring Professional Drivers!
 We’re hiring AZ / Class 1 Drivers. Also seeking Owner Operators. Contact us today!

www.challenger.com/firstclass | recruiting@challenger.com | 1 800 334 5142

At Challenger, our drivers enjoy a NEW & LEADING PAY PACKAGE. We reward hard work with 
our higher First Class rates, safety bonuses and benefits
(from day one for experienced drivers), employee & family assistance plan as well as employee discounts. We welcome quality drivers from all walks of 
life and experience levels. Drivers also get paid for the driving experience they have, even if they drove for someone else before Challenger. 
Want to join the Women’s Trucking Federation of Canada? We cover the first year of membership for our female drivers. Simply, we offer a rounded 
First Class experience at Challenger – starting with leading pay and compensation.

www.challengertraining.ca
1-888-265-6358

At CTTA, our AZ License Training doesn’t just 
teach you the basic skills you need to drive a 
truck. We prepare you for the real world and 
ensure a safe and successful career beind 
the wheel.

START YOUR CAREER TODAY!
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$1.41/MILE  |  FUEL CAPPED AT $0.70/LITRE

PAID PICKS AND DROPS  |  STEADY YEAR ROUND WORK

DIRECT DEPOSIT  |  BENEFIT PLAN AVAILABLE

OLDER EQUIPMENT ACCEPTED UPON INSPECTION

QUALITY HOME TIME  |  NO PAINT CODE

AZ OWNER
OPERATORS

WANTED FOR RUNS 
TO NORTHERN ONTARIO

 
MULTIPLE POSITIONS AVAILABLE

CONTACT RECRUITING AT 905-677-0111

Insights

Private Matters

A recent article in the Globe & Mail 

has shone a light on some very unsa-

vory and unsafe practices that are 

occurring in our country when it 

in comes to the Temporary Foreign 

Workers Program (TFWP). While 

many in the industry were aware of 

these issues and have been sounding 

alarm bells about the TFWP leading 

to abuse of workers, underpay, and 

unsafe business practices, the scale 

of the issue uncovered by the Globe 

was nevertheless alarming. 

The article highlighted many cases 

where temporary foreign work-

ers were steered into the trucking 

industry as a way to help them qual-

ify for permanent residency. While 

the industry does need drivers, and 

when jobs can’t be filled with Cana-

dian workers, temporary foreign 

workers is a program we support, the 

way it is being done by many firms 

is appalling, and must be stopped. 

We have cases the Globe discov-

ered, where so-called immigration 

consultants are charging potential 

drivers up to $55,000 to gain access 

to a trucking job. In many cases, 

these fees are split between the com-

pany and consultant. Many of these 

drivers are being steered towards 

jurisdictions that do not have man-

datory entry-level training, so driv-

ers can get licensed and on the road 

faster. B.C. appears to be the jurisdic-

tion where this practice is most ram-

pant, with 43% of the authorizations 

delved out by the feds from 2016 to 

2018 being from there. 

The investigation revealed that 

nearly a third of the companies that 

received authorizations had signif-

icant safety problems or were mar-

ginal operators, yet these 29 com-

panies were approved to hire 291 

foreign workers. Three of the com-

panies did not even have a safety fit-

ness certificate, which is a minimum 

requirement to operate a commer-

cial motor vehicle. 

One of the carriers was found to 

have underpaid employees in 2016, 

and was ordered to pay 37 workers 

$121,517, yet was still approved to 

hire 20 temporary foreign workers 

after this occurred. How can this be 

allowed to occur in a developed and 

progressive country like Canada? 

That is the crux of our problem. 

The issue, like many of the issues 

that occur with regulations in this 

country, results from disjointed 

communication between the feds, 

the provinces and territories, and 

different government departments. 

If you want to hire a temporary for-

eign worker, companies must apply 

to the federal government, which 

will then approve or deny the autho-

rization to hire them. 

The feds will mainly look into 

whether you have tried to fill these 

positions with local workers first, 

before providing authorizations to 

hire. The provinces and territories 

look after carrier safety fitness tat-

ings, and the feds, who approve the 

authorization to hire, do not even 

look into this. The Globe investi-

gation clearly shows that they do 

not even appear to look into past 

employment practices. A story like 

this is yet another stain on the image 

of our industry, and is going to make 

it even harder to recruit new people. 

The issue, as always, is that a small 

percentage of the industry is abusing 

this program, with the vast major-

ity using the TFWP as a way to fill 

vacant jobs, while treating them 

fairly, paying them well, providing 

proper training and integrating the 

new worker and their family into 

their companies and communities. 

While the industry and the pub-

lic should be outraged, we need to 

ensure we do not throw the baby 

out with the bathwater. This coun-

try was built on immigrants, and if 

we want to continue to expand our 

industry, we will continue to need to 

access immigrants. As an industry, 

we need to express our outrage to the 

feds and the provinces, and we must 

be willing to work with governments 

to encourage them to raise the barrier 

to entry into our industry. We must 

have a national standard that governs 

carrier safety ratings, not individual 

standards from each province. 

We must have increased commu-

nication from each jurisdiction and 

the feds, and we must increase the 

standards that are applied to allow 

authorizations for temporary foreign 

workers to be doled out. TN

Mike Millian is president of the 

Private Motor Truck Council 

of Canada, the only national 

association that represents the 

views and interests of the private 

fleet industry. He can be 

reached at trucks@pmtc.ca

Time to tighten trucking’s Temporary  
Foreign Workers Program
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Tires

By James Menzies

Tires represent a fleet’s third largest 

expense, after fuel and driver wages, 

but they often don’t get the attention 

they deserve. Trey Thompson, field 

engineering manager with Conti-

nental, said industry studies have 

shown that 40-80% of commercial 

truck tires are at least 10% under-

inflated.

Just 10% underinflation increases 

fuel consumption by 2%, while 

reducing tread life by 15%. Just 20% 

underinflation is officially consid-

ered a flat tire. 

“Unless your fleet is in the top 

echelon of tire maintenance, you’re 

going to be having more than half 

your tires costing you these unnec-

essary increases in your monthly 

budget,” said Thompson. 

The good news is, tires are get-

ting smarter. Thompson made the 

comments during the unveiling of 

a new line of “intelligent” construc-

tion tires this fall. They come from 

the factory with sensors installed. 

The company followed up with 

a regional steer tire that has the 

option of coming with the sensor. 

There are various ways to access 

information communicated by the 

tire sensors. Continental offers an 

in-cab display, which notifies the 

driver when tire inflation is off. It 

also has a mobile app and a yard 

reader, which captures tire infla-

tion pressures as the trucks enter or 

leave a fleet’s yard. It’s well suited for 

fleets that return to base each night. 

“We are proud to announce that 

in 2019, Continental has given 

the tire a voice,” Tom Fanning, 

vice-president of sales and market-

ing said while launching the Conti 

HSR3 steer tire at the North Amer-

ican Commercial Vehicle Show 

(NACVS). “We now communicate 

information from the tire into the 

truck and outside the truck.”

He also shared results 

of a case study, in 

which a U.S. f leet 

reduced its tire-re-

lated emergency 

road service costs 

from six cents 

per mile, to two 

cents per mile, 

after installing 

tire sensors and 

a yard reader. 

One of the big-

gest issues that 

cause failures, is 

improper inf lation 

pressures. Often, 

they’re not even cor-

rect to begin with.

“There are still 

some things we do, 

just because that’s what we always 

did, and tire inflation is one of those 

things,” Thompson said. He said 

many fleets simply fill the tires to 

100 psi, which in the past was fine, 

as tires tended not to last long any-

ways. Since tire design has greatly 

increased removal miles, irregular 

wear now shows up long before the 

end of the tire’s intended life.

Phillip Mosier, manager, commer-

cial tire development, with Cooper 

Tires, agreed.

“There is a large number of fleets 

that use 100 psi all the way around,” 

he told Truck News in an interview. 

“That’s the easiest thing for main-

tenance guys, is to remember one 

number. You really need to be pay-

ing attention to what the max load 

is, and adjusting pressure.”

“That’s the biggest problem in 

the fleet community – getting the 

right air pressure for the load,” 

added Jason Miller, Cooper Tires’ 

national fleet channel sales man-

ager. “If you’re running full and 

coming back empty, what’s the right 

inflation pressure?”

Every tire manufacturer pub-

lishes a load and inflation table in 

its tire guide, however, Thompson 

said those are referenced too infre-

quently. And it wasn’t practical to 

adjust tire pressures on the fly to 

always remain within those recom-

mended inflation pressures.

A new product from SAF-Hol-

land, introduced at NACVS, looks 

to change that – on trailers, at least. 

The company’s SMAR-te Tire Pilot 

now offers dynamic tire inflation 

adjustments based on axle load. 

Working with tech company AKTV8 

to design the brains of the system, 

SAF-Holland’s Tire Pilot Plus wheel-

ends can now read axle weight. The 

tire manufacturer’s load and infla-

tion recommendations are loaded to 

the software and the tires 

are kept at the right 

pressure for the load.

A tire on a loaded 

t ra i ler  may be 

inflated to 100 psi, but it 

may perform better at 

70 psi when unloaded. 

SA F-Hol land est i-

mates tire life can be 

increased by as much 

as 10-20% using the 

system.

Technology can also 

be helpful for tracking 

tread depths. Goodyear’s 

Tire Optix, introduced 

last year, has collected data 

from more than a million 

tires. Nearly 15% of those 

inspected tires required 

one or more corrective 

actions regarding infla-

tion pressure or tread wear condi-

tions, Goodyear claims.

“Goodyear Tire Optix eliminates 

the need for manual collection and 

entry of tire data,” said Johnny McIn-

tosh, general manager, services and 

solutions, commercial tires with 

Goodyear. “And fleets can view the 

tire information collected by Tire 

Optix in real time, enabling them to 

identify maintenance opportunities 

and immediately adjust their tire 

management programs, if needed.”

Aperia, whose Halo tire inflation 

pressure works on both trucks and 

trailers, using the power of a rotat-

ing wheel to create air pressure, has 

recently added a telematics element 

to its product. Halo Connect not only 

maintains inflation pressure in real 

time, it also provides asset tracking 

and offers other tire maintenance 

data, included info entered about 

tread depths and replacement details. 

UPS has been testing the system 

and during NACVS, Aperia called up 

a unit that had a tire leaking at 16 

psi per hour. The issue was spotted 

even when the tire’s pressure was 

still at 100 psi, because of opera-

tional forces. The truck made it back 

to the shop for a repair.

Halo Connect uses machine 

learning – and algorithms that draw 

on about 1.6 billion kilometers of 

experience with tires – to identify 

tire-related issues before a simple 

pressure gauge ever could.

“There’s really a one plus one equals 

three value when you combine the 

inflation and the analytics,” said Ape-

ria president and chief executive offi-

cer Josh Carter, noting inflation issues 

can be addressed before casings are 

degraded. “We’ve seen fleets report 

a 90%-plus reduction in tire-related 

emergency roadside service since 

implementing Halo Connect.”

But while more intelligent tires 

and new technologies are making it 

easier for fleets to monitor tire con-

ditions, many rely on the old method 

of manual tire checks. This drives 

Thompson nuts. 

“Often times, we have a f leet 

that says ‘We don’t need any sys-

tem to check tires. We check our 

tires every night.’ But who’s doing 

that tire check? It’s always the 

new guy. He has no experience. He 

doesn’t appreciate this and doesn’t 

understand that these tires are 

the second biggest expense this 

fleet is going to incur this month, 

next month, and the month after,” 

Thomspon said of the maintenance 

person most commonly relegated 

to doing nightly tire checks. He 

also said it’s fair to question how 

many drivers properly check infla-

tion pressures using a tire gauge 

during their pre-trip inspections, 

especially inside duals, which are 

difficult to reach.

“Checking tires is not very effective, 

and not cheap,” he contended. TN

Tires are getting smarter
Is your tire management program keeping pace?

Continental's yard reader is ideal for tracking inflation pressures on trucks 

that regularly return to their home terminal.

Goodyear's Tire Optix allows fleets to access information about their tires' 

health, including tread wear and inflation pressures.

Continental launched 

a series of smart tires 

with sensors. 
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Western Canada’s Trailer Specialist. 

Rentals, Leasing, Sales, Service, and Parts
Delta

(800) 891-8858
Edmonton
(800) 610-1019

Calgary
(877) 720-7171

Winnipeg
(866) 397-5524

Nanaimo
(877) 878-5979

www.OCEANTRAILER.COM

Steel Flat Decks,
Step Decks, 

and Super B's

Steel Flat Decks,
Step Decks, 

and Super B's

Also offering other great purchase and leasing options. Conditions apply. 
Call us today for more information.

In Stock at All Ocean Trailer Branches Now!In Stock at All Ocean Trailer Branches Now!

NEW
Canadian

Made

We're proud to have 
this high quality 

Canadian product 
for Sale, Lease, and
Rental in all Ocean

Locations now

We're proud to have 
this high quality 

Canadian product 
for Sale, Lease, and
Rental in all Ocean

Locations now

NEW
Canadian

Made
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We Drive
Traffic to You
... More for Your Money!

Canada’s #1 Source for Heavy Trucks and Trailers

NEED HELP?
1-

1-416-510-5237

or info@truckandtrailer.ca

Follow us on:905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

OPEN SATURDAYS & WEEKNIGHTS

1850 GAGE CRT. MISSISSAUGA

8 AM - 8 PM FRI
8:30 AM - 3 PM SAT

8 AM - MIDNIGHT
MON - THURS

TEXIS

www.texisexhaust.com

DIESEL PARTICULATE FILTER
Cleaning Service and Repairsp

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKET REPLACEMENT FILTERS NOW AVAILABLE

DDDDIESEL P ATEE FFFFFILTER

Complete Selection
of Aluminum Accessories



Canada’s Largest Inventory of New
and Used Trucks and Trailers

Visit us on the web at truckandtrailer.ca

1-877-450-6416

Loadshare® Air Helper Springs ADDITIONAL BENEFITS

79 Bessemer Road, Unit 15, 
London, Ontario, Canada N6E 1P9

Tel: (519) 649-7420 
Fax: (519) 649-7421

IDEAL APPL ICAT IONS INCLUDE

USA Inquiries - www.fsip.com

for Trucks & Trailers

www.canadianloadshare.com

Maximizes weight transfer directly 
from chassis to front axle. (up to 8,000 lbs.) 

Distributor 
Inquiries Welcome

• refuse compactors
• utility trucks
• concrete mixers
• dump trucks

• snowplows/wing plows
• buses
• lift axle equipped trucks
• highway tractors

• maintain proper ride height
• increase vehicle stability
• improve handling and steering
• reduce leaf spring wear and drive train 

maintenance
• maintains correct steering geometry
• improve ride quality in both conventional

and cabover trucks
• adjust to varying load requirements or road

conditions  with the help of convenient in-
cab controls

NEW USEDEASTWAY TANKEASTWAY TANK
THE TANK EXPERTS

We Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • RefuelersWe Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • Refuelers
WE ARE LOOKING FOR TRADES • WE RENT FUEL TRUCKS
1995 Merivale Road, Ottawa ON K2G 1G1   Neil Greene: ngreene@eastwaytank.com

1-888-729-7817 ext 24 www.eastwaytank.com1-888-729-7817 ext 24 www.eastwaytank.comTrusted since 1968 Trusted since 1968

2007 STERLING  
CAT 350 HP, 10-SPEED, 20,000 L 4C TANK, DUAL 

PUMPING SYSTEM, AIR MANIFOLD, 3 REELS (INC. 2” HOSE),
MIDCOM REGISTERS. -1274860

2020 PETERBILT 348 PROPANE TRUCK
350 HP, AUTO., 60,000 LBS. 5500 G TANK, 3” BLACKMER PUMP,

ENCLOSED REAR DECK, LCR II REGISTER, 150’ X 1” HOSE, 
BASE REMOTE. -1281914

2015 KENWORTH T440 FUEL TRUCK
PACCAR ENG; PX9, 350 HP, AUTOMATIC, AIR SUSP; 

240" WHEELBASE, 20,000 L, 4-C 406 TANK, AIR MANIFOLD, 
BOTTOM LOAD, DUAL PUMPS,  140,000 KMS. -1293068

2011 WESTERN STAR 4900 FUEL TANKER
DD13 350 HP, 66,000 GVWR, AUTO, 228,100 MILES, 20,000 L,  

5-C TANK, AIR MANIFOLD, BOTTOM LOAD, DUAL PUMPS. 
AUTO LUBE AND FULLY LOADED. -1287119

2007 FREIGHTLINER M2 PROPANE/CNG/LNG
MERCEDES ENG; 260 HP, 10 SPD, 33,000 GVWR, 

10 SPEED MANUAL. 3200 G TANK, 
LCR II REGISTER,  277,000 MILES.  -1293069

2005 PETERBILT SINGLE AXLE FUEL TANKER
ONLY 170,000 KMS, CUMMINS 240 HP, AUTO., 

10,600 L, 3-C TANK, SINGLE PUMPING EQUIP. -1286281

Season’s Greetings

37
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Canada’s #1 Source for Heavy Trucks and Trailers

Canada’s #1 Source for Heavy Trucks and Trailers

+

=
MAGAZINE

WEBSITE

YOUR
BEST
OPTION

FOR

Reaching
the Entire 
Canadian
Market

Canada’s #1 Source for Heavy Trucks and Trailers

Canada’s #1 Source for Heavy Trucks and Trailers

+

MAGAZINE

WEBSITE
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SALES • RENTALS/LEASING • SERVICE • PARTS

8085 ESQUESING LINE, MILTON, ON  L9T 2X9

• NICK LAMBEVSKI • ANDREW SPENCER • GORD BOX

www.TransportTrailerSales.com

Canada’s #1 Source for Heavy Trucks and Trailers
Canada’s #1 Source for Heavy Trucks and Trailers

1-877-450-6416 
1-416-510-5237416-614-2200 info@truckandtrailer.cainfo@truckandtrailer.ca

MANUFACTURER OF ALUMINUM & STAINLESS STEEL TANKS
We provide true “One Stop Service”: Manufacturing, Service, Parts & Support from our facility

Contact one of our sales representatives today - don@dependable.ca or mike@dependable.ca 
1-800-268-0871  905-453-6724   www.dependable.ca

1994 KROHNERT 23,000 L, 5 COMP'T, (3
X 5000 L & 2 X 4000 L) STAINLESS IN-
SULATED, LUBE TRAILER, 4 Pumps, Me-
ters, Registers And Hose Reels. Comp'ts
#1 & #2 Share a Pump. Requires Tractor
“Hydra-Pak”, Stk#TR-868.  1278073

1998 HUTCHINSON 3 AXLE FULL
TRAILER, 10,000L, 5000L and 10,000L
compts, fully refurbished. Stk#P751
1258413

NEW 2020 WESTERN STAR 4700 with 5500 USWG
Dependable propane tank. In Production Now for
Early Spring Delivery. Choice of electronic 
register. 1262758

1998 INTERNATIONAL 4900 DTE 466 7.6 L, 6 Spd.,
C/W 1985 Hutchinson 11,500 L 4 Comp't Tank, 
Dual System, Mechanical Manifold, 3” Top Loading
Only, Mechanical Registers  NOT DOT CERTIFIED
Stk# S-666   1291723

TRUCK & TANK

2005 FREIGHTLINER M2 PROPANE TANKER TRUCK
Cat C7, 230 HP, 7 Spd; 12 And 23 Axles, Spring Susp.,
1978 Trinity 2500 USWG Tank, Rear Delivery, 
LC Meter, Curbside Boxes, B620 449,554 Kms.,
Stk#S754  1278072

2013 INTERNATIONAL 4300 PROPANE
BOBTAIL, 2500 USWG, LCR, Full Refurb,
New 5 yr/1 yr Inspect, Weights/Measures
Calibrated Meter, TSSA Inspect, Paint Your
Specs, Truck w/New DOT Inspect/Cert.
Stk#S825 502045

REFURBISHED 2003 FORD F550 SUPER
DUTY, Ih V-8 Turbo 205 HP, 6 Spd 4x4
Trans; 800 Uswg Propar Qt Barrel, Driver
Side Load. Rear Unload, Fully Enclosed In
Weather Resistant Alum. Box. Stk#S-788
1261034

2007 WESTERN STAR 4900SA, Cat. C13,
Dependable 20,000 L, 4 Compt, Single 
Pumping, Civacon Single Bank C/W Flush-
Back, Air Manifold, BTM. Loading Capped
At Manifold, LCR  Meter & Register W/ In
Cab Printer. Stk#T853. 1274629

2003 FREIGHTLINER FLD112 FUEL TRUCK Cat C12,
E/F 10 spd, 20,000 L, BARREL style, 4 comp, 
air manifold, SINGLE PUMP, curbside box delivery, 
LC meter c/w LCR II register, Btm Ld capped, no V/R,
Stk#T-858 1286887

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS, 
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS, 
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES
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TORONTO 
2332 DREW RD., MISSISSAUGA, ONT. L5S 1B8

Call: Murphy Barton, Vince Cutrara, Rob Moorehouse, Todd Warren, 
John Gwynne, Zak Ray

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, LACHINE, QUEBEC H8T 3P5

Call: Mario Perrino, Michel Pouliot, Gabriel Verdoni, 
Danick Bilodeau

514-633-5377
Fax (514) 633-6488

• New and Used Sales • Rentals  • Long Term Finance Lease  
• Full Service Trailer & Reefer Shops Providing Maintenance And Parts

Over 200 Used Reefers In Our Yard . . . Ready To Roll!!
NEW UTILITY 53'x102" 3000R HIGH CUBE REEFERS

2015 UTILITY 36’ REEFER
Carrier 7300X unit, Stainless front  panels, radius corners &
rear doors, front & rear vents, exterior rub rail, Hendrickson

air ride suspension, 1 row recessed “E” track. Clean unit
available in our Montreal Branch. -1293077

(10) 2012 GREAT DANE 53’ REEFERS
Carrier 6500 Vector units, exterior rub rails, side skirts,
front & rear vents, stainless rear doors, door case, &

bumper, duct floors,  2 rows “E” track,Hendrickson air ride
suspension, aluminum wheels, CLEAN. -1276974

6 (10) 2009 UTILITY 53’ TRIDEM REEFERS
Thermo King Sb310 Units, Hendrickson Air Ride With 6’& 6’

Spreads, Hd Flat Aluminum Floor, 3 Rows Recessed “E”
Track, 24” Scuff Liner, Exterior Rub Rail. -1261785

2010 UTILITY  53’ MULTI TEMP REEFER
Carrier Genesis unit, 2 rows recessed ”E” track,

HD flat aluminum floor, 2 curb side doors & trifold rear, 
Hendrickson air ride suspension, interior lights, 

VERY CLEAN. -1289701

3  -  2014 UTILITY 53’ X 102” TANDEM REEFERS
Carrier 2500A units, Stainless front panels, radius corners,
wing plates, rear doors  & door case, Hendrickson air ride

suspension, aluminum wheels,  HD flat alum  floor, 
I row of recessed “E” track. -1293078

CLEAN WELL MAINTAINED UNITS

(2) 2007 STOUGHTON 53’ X 102” PLATE VANS
Hendrickson Air Ride Suspension,Aluminum Roof, 

Swing Rear Doors, Very Clean, 
WELL MAINTAINED UNITS. -1287608

2012 UTILITY 53' TRIDEM REEFER
Carrier 2500A Unit With 15,550 Hrs, Complete New Brake 
Reline, Drums, Etc., 12 New Tires, Hendrickson, Air Ride 

Suspension With 6' And 6' Spreads, 
HD Flat Alum Floor. -1287611

(2) 2008 UTILITY 53’X102” HEATED VANS
Thermo King diesel units, Hendrickson air ride 

suspension, 2 rows of exterior rub rail. -1289702

1071⁄2" I.H. FRONT, 
1091⁄2" I.H. REAR, 981⁄2" I.W. 
RECESSED “E” TRACK, H.D.

DUCT FLOOR, STAINLESS
FRONT & REAR, VENTS, LED

LITES –  WEIGHT 12.155 LBS.
(STANDARD MODEL)  H.D.
INTRAAX AIR RIDE SUSP.
ALUM. WHEELS. - 35153

HENDRICKSON
AIR RIDE / ANTI-

DOCK WALK 
SUSPENSION, 

LOGISTIC POSTS,
STAINLESS DOOR
CASE & BUMPER.

TANDEMS/TRIDEMS ALUMINUM COMBO FLATS DROP DECKS

NEW UTILITY 53’ X 102” DRY FREIGHT VANS

2020 UTILITY 53’ VAN

2018 SHELBY F-150

AVAILABLE 

MONTREAL & TORONTO

SUPERCHARGED 5.0L V8 
ENGINE WITH 755 HP,

20” SHELBY ALLOY WHEELS,
BFG ALL-TERRAIN

235/12.50R20 TIRES,
BORLA PERFORMANCE 
EXHAUST, TRAC BARS, 

CARBON FIBER INTERIOR
PACKAGE, MANY MORE 

OPTIONS, ONLY 7,000 KM, 
CALL MICK CROWE 
FOR MORE DETAILS.
AS NEW CONDITION! 

-1293073

HENDRICKSON AIR RIDE 
SUSPENSION, LOGISTIC SIDE

POSTS – ALUM. OR TRANSLUCENT
ROOF AVAILABLE, STAINLESS

REAR DOOR CASE,
12" CORRUGATED STEEL SCUFF
LINER,  24" STEEL THRESHOLD

PLATE. -102537 

PRICED RIGHT!

ACTION
TRAILER SALES INC.

Note:  Action Trailer Sales Inc. is responsible to impose a cost recovery fee under the Resource Productivity & Recovery Authority (RPRA).  It is being used to cover the cost of collecting and recycling the tires our customers purchase today 

when those tires reach their end of life and are returned by our customers.

ANCRA RAR 4 ROLLER 

FLOOR SYSTEM
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Fleet News

Missing From: Siksika First Nation, AB

Missing Since: August 27, 2011

Date of Birth: December 5, 1990

Height: 5’4”

Weight: 165lbs

Hair Colour: Dark Brown

Eye Colour: Brown

DESIREE OLDWOMAN

OR CALL AIRDRIE RCMP AT 403-945-7200 

IF YOU HAVE ANY INFORMATION ABOUT THIS MISSING PERSON,  

missingkids.ca 1-866-KID-TIPS  
(543-8477)

VISIT OR CALL

TORONTO, ONTARIO

Trucking HR Canada has named 

Caron Transportation Systems’ 

Denise McJannet as HR Leader of 

the Year, following an annual gala 

celebrating the organization’s Top 

Fleet Employers program.

“This is a huge honor. I’m grateful 

to the company I work for and my 

team,” the fleet’s human resources 

manager said when accepting the 

award, noting that Caron is commit-

ted to changing the image of driv-

ers. “If I hear the word ‘truck driver,’ 

it’s a swear word at our company. 

They’re ‘professional drivers’ – and 

that is something that we preach, 

that is something that we try to do. 

And in my opinion, HR needs to be 

a partner with operations, and not 

try to put roadblocks in their way. 

How can we solve their problems?”

“Known for her open, collabora-

tive leadership style, she makes pos-

itive contributions to the company 

and the industry as a whole,” said 

Ross Reimer of Reimer and Associ-

ates, when presenting the honor. In 

addition to spearheading changes 

to her company’s driver orientation 

program and supporting mentor-

ships, McJannet also played a lead-

ing role in the Women Building 

Futures program that will train 

women as drivers, he said.

Sixty-three fleets were recognized 

as Top Fleet Employers this year, fol-

lowing a process that measures HR 

practices against industry-specific 

benchmarks known as standards 

of excellence. Information is gath-

ered through online applications 

and employee surveys.

Several other HR awards were 

presented through the gala.

The Top Private Fleet Award went 

to Trailer Wizards of Mississauga, 

Ont., while One for Freight of Mil-

ton, Ont., received the Top Small 

Fleet Award. The Top Medium Fleet 

award went to Q-Line Trucking of 

Saskatoon, while Manitoba-head-

quartered Bison Transport was rec-

ognized as the Top Large Fleet. Each 

had previously earned the same 

honors during the program’s six-

year history.

Cha l lenger Motor Freig ht 

secured the Workplace Culture 

Award. Sutco Transportation Spe-

cialists was honored for work-

place diversity, recognizing initia-

tives for engaging and retaining 

workers from under-represented 

groups, offering networks for 

diverse employees, and implement-

ing employee equity plans. And 

Westcan Bulk Transport earned 

the HR Innovation Award, recog-

nizing its enhanced driver-super-

visor check-in process that includes 

interactions at 30, 60, 80 and 

180 days.

The Employee Engagement Award 

went to STG Fleet Services for initia-

tives such as flexible work arrange-

ments, parental leave policies, and 

a range of formal rewards and rec-

ognition. Arrow Transportation 

System took home the Award for 

Training and Skills Development, 

recognizing the f leet’s holistic 

training, professional development 

opportunities, and intensive coach-

ing and mentoring programs.

Two new awards were also intro-

duced in 2019.

The Achievement of Excellence 

for Workplace Mental Health was 

awarded to Joseph Haulage Canada. 

Its Gear Down Campaign encour-

ages all employees to learn about 

mental health and take part in men-

tal health activities.

XTL Transport earned the 

Achievement of Excellence for 

Women in the Workplace.

“We are honored to recognize 

employers who work year-round 

to provide great workplaces for 

all their employees,” said Angela 

Splinter, CEO, Trucking HR Can-

ada. “With fleets under pressure to 

attract and recruit workers, being 

a Top Fleet Employer certainly 

helps these fleets stand out from 

the crowd.”

Applications for the 2020 Top 

Fleet Employers Program opened 

Oct. 21. TN 

MONTREAL, QUEBEC 

Manitoulin Global Forwarding 

(MGF) has become one of Cana-

da’s largest international freight 

forwarders with the acquisition 

of Associated Cargo Specialists 

(ACS).

ACS Logistics has a network of 

more than 100 agents worldwide. 

It also offers shipping agency ser-

vices and specializes in moving 

refrigerated cargo and renewables. 

It is based in Montreal, with offices 

in Halifax, N.S., and Toronto, Ont. 

“We extend a warm welcome to 

ACS Logistics,” said Dwayne Hihn, 

president, MGF. “This acquisition 

marks a major milestone for MGF, 

however, our goal is not just to be 

the biggest international freight 

forwarder in Canada, but to be the 

most reliable global shipping part-

ner to our customers. This acquisi-

tion strengthens our ability to ser-

vice different vertical markets across 

the globe.”

“We have worked hard for more 

than 30 years to establish ourselves 

as one of Canada’s most reli-

able international transport 

companies and I could not be 

more proud of our team,” said 

Dan Gleeson, president, Associ-

ated Cargo Specialists. “We are 

known in the industry for reli-

ably handling the most complex 

and demanding shipping chal-

lenges. We have seen that Mani-

toulin shares our values and are 

confident our many loyal cus-

tomers will continue to experience 

an exemplary standard of service 

with MGF.”

Gord Smith, CEO of the Manitou-

lin Group of Companies, added “ACS 

Logistics customers now have easy 

access to the many additional offer-

ings that the Manitoulin Group of 

Companies provides and a single, 

reputable partner that can meet 

all their transportation and supply 

chain needs.” TN

Top trucking employers recognized

Manitoulin grows freight forwarding business

Caron Transportation Systems’ 

Denise McJannet has been named 

HR Leader of the Year.

TFS GROUP

With over 400 years combined transportation experience, our 25+ staff members are ready to help you.

We Make Trucking 
LESS TAXING

Look for our
monthly column in

TRUCK NEWS: TAX TALK

SAVE TIME
SAVE MONEY
LESS HASSLES

105 Bauer Place, Waterloo, ON

Call Today
(800) 461-5970 Ext. 223 www.tfsgroup.com

SINCE ’74

Let us help.

  Owner Operator  
Accounting & Bookkeeping

  Tax Return Preparation (O/O’s and Drivers)

 Meal Claim Experts
 Incorporation Services
 Business Consulting
  New Business Setup & Registrations 
(US & CDN Authorities, IFTA/IRP, UCR, etc.)

  IFTA Fuel & Mileage Tax Reporting 
(Paper & Automated Paperless – GPS)
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Our mufflers 
are stronger, 

last longer and 
save you $$$!

See Puzzle

on page 7

and our ad  

on page 36

Call us at 905-795-2838

Announcements Ad Index

Edmonton’s Jennifer Lesnik is 

the first woman to earn Kenworth’s 

certified master technician status.

Now in her 12th 

year as a service 

technician and 

having worked for 

Edmonton Ken-

worth Group since 

2 0 0 7,  L esn i k ’s 

achievement spans all of Canada 

and the U.S.

Now a master technician, Lesnik 

will be responsible for disabled 

trucks within a 160-km radius of 

Edmonton Kenworth-Leduc, work-

ing on such components as Paccar 

engines and Paccar and Allison 

transmissions. The Winter edition 

of Truck Tech will have a profile on 

Lesnik. It will also be available on 

TodaysTrucking.com.

•

After more than a decade with the 

company, Doug Sutherland has 

been named president of Sutco 

Transportation Specialists.

Sutherland was previously Sutco’s 

vice-president and general manager 

for a period of just over eight years. 

Prior to joining Sutco, Sutherland 

was general manager of Summit 

Truck and Equipment Repair.

Su m m it a nd 

Sutco are both part 

of the Sutherland 

Group of Compa-

nies, which also 

includes B.C. Eco-

Chips and Land-

mark Timber Services.

Beginning his career in the enter-

tainment industry, Sutherland 

entered the trucking sector more 

than 10 years ago. He holds a bach-

elor of commerce from the Univer-

sity of Victoria and is an executive 

board member of the B.C. Trucking 

Association and Canadian Truck-

ing Alliance.

•

The Penske Logistics Premier Driver 

Recognition Program has honored 

44 safe truck drivers in the U.S. and 

Canada as part of the 2019 Platinum 

and Gold classes. The Platinum class 

requirements include 15 consecu-

tive years of safe driving and the 

Gold class recognizes those with 

10 consecutive years of safe driving.

Two Ontario drivers, Jerome 

Baldwin and Mike Lyle, are 

among the Platinum winners while 

three are in the Gold class. They are 

Kent Forsyth, Denica Hawke 

and Albert Hergott.

•

Telematics provider Zonar has 

named Michael Gould chief oper-

ating officer, to enhance the compa-

ny’s operational strategy.

An executive 

leader with more 

than 30 years of 

experience, Gould 

most  recently 

served as senior 

vice-president and 

general manager for technology con-

sulting at Oracle. He specializes in 

cloud, hybrid and on-premise com-

puting environments to help drive 

these changes in businesses.

Gould began his career designing 

and leading the manufacture of heavy-

duty trucks for Peterbilt Motors.

•

Cummins has appointed Melina 

Kennedy vice-president, product 

compliance and regulatory affairs.

In this newly created role, Ken-

nedy will oversee engine emission 

certification, prod-

uct compliance 

and regulations 

related to Cum-

mins products, the 

company said.

Under her lead-

ership, the Product Compliance and 

Regulatory Affairs unit will focus on 

strengthening Cummins’ collabora-

tion with the environmental agen-

cies that set emissions regulations 

and certification processes, the com-

pany said. In the past six years, Ken-

nedy has led various Cummins busi-

ness markets. TN

Canadian tech becomes trailblazer for Kenworth; 
Sutco names a new president; and Penske recognizes 
five Canadian drivers.

ALPHABETICAL LIST

C.U.T.C.INC
• Canadian Licensing

• FMCSA (ICC Authority)

• DOT Registrations

• IFTA Registrations

• Fuel Tax Reporting

• Unified Carrier Registration

• PARS/PAPS/ACE

• Corporate Registrations

• Regulations

• IRP Registration

• Bonded Carrier Status

Trucking
    

made
 Simple

Trucking
    

made
 Simple

For more information call  866-927-8294
or visit our web site at www.cutcinc.ca
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SPILL RESPONSE

Products

Dana and Lonestar Specialty Vehicles have officially unveiled a fully elec-

trified terminal tractor, drawing on the new Spicer Electrified e-Powertrain 

system.

Dana’s e-Powertrain can be adapted 

by Lonestar SV into a vehicle with a 

non-powered rolling chassis, or retro-

fit on existing diesel-powered vehicles 

that are destined to be converted into 

all-electric trucks, the companies said 

during the North American Commer-

cial Vehicle Show.

The Dana powertrain includes the 

motor, inverter, power electronics cra-

dle, and battery systems, but Lonestar SV completed the vehicle integra-

tion in-house.

The terminal tractor has a gross combination weight rating of 80,000 or 

101,000 lbs, and comes in 4×2, 6×2, and 6×4 configurations.

The Lonestar SV T22 and S22 models will run for 22 hours and can 

recharge their batteries in just two hours. The T12 and S12 models, which 

will run for 12 hours on a charge, come with DC fast-charging capabilities.

Lonestar has deployed 2,500 Class 8 trucks overall. TN

Allison Transmission has launched its new Allison 3414 Regional Haul Series 

(RHS) transmission – an uprated version of the established 3000 Series – in 

partnership with Freightliner Trucks.

The 3414 RHS will come with ratings up to 410 hp and 1,450 lb.-ft. of 

torque, serving fleets that use trucks in mixed duty cycles, such as those 

that cover city routes on one shift and turn to regional use during a sec-

ond shift. The news was unveiled during the North American Commer-

cial Vehicle Show.

The Allison 3000 Highway Series becomes the standard transmission 

in the Freightliner M2 112, while the 3414 RHS will be an option with the 

Detroit DD13 engine in the M2 112 and the Cascadia the second half of 2020.

The transmission promises 25% quicker acceleration from 0 to 30 km/h 

when compared to competing automated manual transmissions, the com-

pany says. Using the internal gear scheme that’s found in Allison’s xFE tech-

nology, combined with the supplier’s FuelSense 2.0 with DynActive shifting 

technology, it promises an 8% boost in fuel economy as well. It will be 11% 

lighter than the next lightest transmission in the segment, Allison adds.

It can drop into any chassis with a current Allison 3000 Series option, 

using the same connections. Other features include a five-year, 1.2 million 

km warranty, including towing, with no exclusions on individual compo-

nents. And without any clutches to replace, that’s one other component 

that doesn’t need to be replaced. TN

Maxion Wheels has unveiled what it’s referring to as the “toughest and 

lightest” standard 22.5×8.25 commercial vehicle steel wheel that will be 

available beginning next year.

Weighing in at 64 lbs, it is lighter than its predecessor but still stronger 

thanks to an optimized design, engineering, and flow-forming technolo-

gies, the company says.

The lineup offers a load rating of 7,400 lbs, and features a new circular 

hand hole rather than the traditional D-shaped openings found on other 

Maxion wheels. The change in the hand hole and other design optimiza-

tion analyses reportedly reduced structural stresses by more than 10%.

Meanwhile, Maxion is adding telematics to its capabilities using the 

MaxSmart technology that couples with ZF’s Openmatics. The smart wheel 

system will measure vehicle load, tire pressure, temperature and humid-

ity, wheel position, speed and vibration. TN

Great Dane has introduced FleetPulse, a trailer telematics system that’s 

been three years in the making.

The company debuted the technology at the North America Commercial 

Vehicle Show Sept. 27, joining a crowded trailer telematics market. Great 

Dane feels it has several advantages, though, as it built its system from 

scratch. It first consulted with fleets to determine what information they 

want, and then leveraged its 120 years of experience as a trailer builder. 

Discussions were held with fleet managers, maintenance providers, and 

dispatch and operations employees, to see what they want from a trailer 

tracking system. 

Sensors are hardwired into the trailer to reliably provide accurate data. 

Component suppliers’ own data will be integrated into the platform. Already, 

Great Dane has integrated Wabco’s iABS and Grote’s Guardian. This allows 

FleetPulse to provide data related to the braking system and lighting. Fleet-

Pulse is available on Great Dane trailers in the U.S. and Canada. TN

Meritor is moving forward with a system designed for better stops – the 

new Meritor EX+ LS air disc brakes that are purpose-built for linehaul 

and trailer applications.

Weighing in at 71 lbs, it’s promoted as the lightest air disc brake avail-

able. The savings have come through the castings and single-piston design.

But it’s about more than shedding pounds. The company says the design 

is built to last, and has accumulated more than 1.5 million kilometers of 

field testing while running through the paces of 330 internal lab tests. It’s 

taken more than four years to bring it to market.

The 86-mm piston diameter is twice as wide as competing models, which 

Meritor says will minimize taper wear and maximize pad life. Adjuster 

mechanisms have been sealed from the elements, too. TN

Cooper Tire showcased its recently 

completed line of longhaul tires at the 

North American Commercial Vehicle 

Show.

The Pro Series LHT (longhaul trailer) 

tire hit the market recently, comple-

menting Cooper’s Pro Series LHS 

(steer) and LHD (drive) tires. The Coo-

per commercial truck tire brand was 

launched in 2018, with the LHT mark-

ing the first time it has been able to offer a complete line of longhaul tires.

The company has a national account fleet service program, which pro-

vides uniform coast-to-coast tire pricing and service, coupled with cen-

tralized direct billing. TN
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Mark gets a call asking if he’s willing to bail Bud 

out of jail. He agrees to do it for a few days, because 

on the 10th, Bud's brother will be back in town and 

will take over from Mark as Mark has a sweet load 

to California beginning on that day…

•

Bud and Mark climbed up into Mother Load and 

drove north to a Keg restaurant where they could 

sit down in a quiet space and talk without raising 

their voices and anybody overhearing. After they 

both ordered a draught and a couple of steak din-

ners, Mark asked the question that had been on 

his mind for several hours now.

“So,” he said. “What the hell happened?”

Bud’s lips curled upward in an awkward smile, 

he nodded his head a couple of times and then 

began to speak.

“I met her a couple of months ago,” Bud said, 

a bit of a twinkle in his eye. “She was fun, funny, 

sexy as all hell, and she seemed to be able to let 

me be myself…warts and all.”

“You mean you have faults?” Mark asked.

Bud didn’t crack a smile. “This is serious, so I’d 

appreciate it…”

“I’m sorry,” Mark said. “Go ahead.”

“We went out a couple of times over the course 

of a month and slowly the time in between seeing 

each other got shorter and shorter until we were 

seeing each other every night. And it was great. 

I really looked forward to seeing her and when I 

went home for the night, I wished it was already 

tomorrow.”

“Such a romantic,” Mark said. He’d promised 

not to make any more jokes, but this was such a 

slight tease that Bud didn’t even realize Mark had 

been teasing him.

“It was. That was it exactly. Romantic.” Bud 

seemed to get excited and Mark marveled at a 

side of Bud he never knew existed.

“But slowly things started to change. It was 

such a slow transformation I didn’t even know 

it was happening until things had gotten bad.”

“What happened?”

“I don’t know why, but she started getting weird 

on me. If I was too long getting to her place, she’d 

ask me where I’d been. When I didn’t have a good 

enough explanation, it would put her in a foul 

mood the whole night.” Bud stopped to take a 

breath. “Then she started checking my phone.”

“Without your permission?”

“How can I give permission if I’m never asked. 

If I left it laying around, she would casually pick 

it up and start scrolling through my calls.”

Mark had a good idea what was coming next.

“‘Who’s this?’ she would ask, and ‘Who’s that?’ 

Half the time I couldn’t remember, I make so 

many phone calls in a day. Well, let me tell you, 

‘I don’t know’ is not a good answer in that situa-

tion. She began accusing me of cheating on her.”

“It is a little far-fetched,” Mark interjected.

“And you want to know the worst thing about 

it?” Bud paused, but Mark knew he didn’t have 

to urge Bud on. He was on a roll. “I have a lot of 

women drivers working for me. Not only that, but 

a bunch of the men driving for me have names 

that could be the names of women. You know, 

Lorrie, Sam, Carol, Erin, Stacy. Every time she saw 

one of those names it was, ‘Who is this?’”

“Sounds like it could only get worse,” Mark said.

“And it did. Last night. We had a bit to drink – 

me a couple of beers, her a few glasses of wine – 

and she eventually got around to picking up my 

phone again. Didn’t take long until she started up 

with the questions. When she came to someone 

named Sherry, I had no clue who that was. I still 

don’t. And when I told her I didn’t know, she just 

kept pressing. I kept saying I don’t know, and she 

just started in about how I was cheating on her 

with someone named Sherry, which of course, 

I wasn’t. The best I could do was tell her Sherry 

was some trucker I knew, but she wasn’t having 

any of it.”

Bud took a deep breath, then said, “Finally, I’d 

had enough of all this and I told her to get over it 

and relax, that it was no big deal. Well, that was 

it for her too. She lost it then, coming right out 

and accusing me of having more than one woman 

on the side.”

Mark couldn’t resist. “Well, do you?”

Bud was incredulous. “No, for Pete’s sake. I 

don’t. I’ve had enough trouble with one woman. 

Can you imagine how a guy my age is supposed 

to juggle two or three at once?  Well, I didn’t 

want to argue the point any more so I just told 

her, no I didn’t have any other women, but she 

just wasn’t listening to me anymore. She kept 

scrolling through my phone yelling out wom-

ens’ names whenever they popped up onto 

the screen.”

Mark remained stone-faced, but inside he was 

laughing a bit at the picture his mind created of 

the scene.

“Finally, I went to grab the phone from her – my 

phone, mind you, which I never gave her permis-

sion to look at in the first place – and she pulled 

away from me, not letting me have my phone 

back.”

Bud lowered his head before he said another 

word, as if he might be ashamed at what came 

next. 

“So, I grabbed her and forced the phone out of 

her hand. Well, that just confirmed everything 

she was accusing me of was true. And, I’d put my 

hand on her.” A shrug. “So, she called the cops, 

showed the bruise on her arm where I’d grabbed 

her, and I was taken away, spent a night at the 

police station and now here I am.”

“They tell me I can’t let you speak to her,” Mark 

said.

Bud laughed. “You won’t have to worry about 

that. As if I would ever want to even see her again.”

Their meal arrived and they enjoyed each oth-

er’s company, catching up on what seemed like 

years of lost time. While they waited for dessert, 

Mark informed Bud that he was only going to be 

acting as his surety for three days. On the third 

day, the 10th, they would be meeting up with 

Bud’s brother at the courthouse and they would 

switch over so that Bud’s brother would become 

surety until the matter ran its way through the 

court system.

“They told me that was the plan,” Bud said. “I 

appreciate your help. Thanks.”

Together, they finished their meal and Mark 

made sure that Bud grabbed the check. “Least I 

can do,” Bud said.

“Now,” Mark said. “I’ve got a load to pick up 

headed for Montreal.” 

“Let’s go,” Bud said. “It should be fun.” TN

Check back next month for the final two editions 

of Mark Dalton: Bud’s bail buddy.
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I recently read a letter to the editor 

in an industry publication, in which 

the writer was expressing his dis-

appointment in the quality of driv-

ing he was witnessing on the road 

around the Greater Toronto Area 

and the loss of life that he felt was 

becoming commonplace.  

The letter writer expressed what 

he felt was the root of the problem: 

“We switch from professional driv-

ers to guys getting licences in a 

truck with an automatic transmis-

sion. They don’t understand, when 

hauling more than 50,000 lbs, that 

this isn’t like a car.”

So my first reaction to this was, 

‘Wait a minute, I’ve been driving 

an automatic for several years now.’ 

Recently, I was rolling down a long 

steep grade on Hwy. 17 through 

Superior Provincial Park. It was late 

evening when a young moose ran 

out in front of me. 

I was grossing 82,500 lbs and my 

engine brakes were already con-

trolling my descent, so all I had to do 

was brake and steer. That automatic 

transmission downshifted with the 

engine brakes fully engaged at a 

rate that I could never match with 

a standard transmission. 

The antilock braking system, the 

disc brakes, as well as the LED light-

ing all assisted in avoiding a colli-

sion. I didn’t even register a “hard 

brake” on the telematics system. 

So, what’s not to like about these 

new automatics? Then I paused in 

my thoughts and re-read the above 

quote from the writer. The difference 

is that I am a professional driver. I 

learned on a stick and drove one for 

many years. Is that the solution to 

the problem?

What the writer honed in on is 

the minimal amount of training 

and then mentoring that new driv-

ers receive. 

Training new drivers on a stan-

dard transmission requires a greater 

investment in time. The result is not 

just a basic proficiency in a wider 

skill set, but all of the related train-

ing that goes along with it. How a 

trainer or mentor shares his or her 

experience is incredibly important 

to the new driver.

I fully understand and agree with 

the author on this point. So, it’s not 

the equipment we drive that is the 

problem, it is the quality of training 

we receive. What the writer is really 

saying, is that automatics equal a 

lack of adequate investment in time 

required to truly understand the 

physics involved in driving heavy 

equipment.

Way back in 1995, the Canadian 

Trucking Human Resources Coun-

cil (CTHRC) first launched an entry-

level training program called Earn-

ing Your Wheels. It is an intensive 

program and nationally recognized. 

The program has been revised 

several times as the CTHRC worked 

with trucking schools, carriers, 

insurance providers, and other 

stakeholders in the trucking indus-

try. So why do we accept this fallacy 

that technology has leveled the play-

ing field when it comes to driving 

a truck? 

It simply is not true. The data from 

any reputable carrier will show that 

equipment, all spec’d the same, pro-

duces different results with differ-

ent drivers. Training and mentor-

ship matters. 

The problem isn’t drivers. The 

problem is money and the invest-

ment mega-carriers have placed 

in technology over training. We 

need both. It’s long past time that 

we stop looking at drivers as an 

expense rather than an asset. Pro-

fessional drivers amplify the return 

on investment that is made in tech-

nology when they receive not only 

the required entry-level training, 

but the ongoing training to keep 

up with technological changes that 

continue to grow exponentially.

I want to assure all readers that 

there is a percentage of professional 

truck drivers that care deeply about 

road safety and share in the feeling 

that our overall performance is in 

decline. But what do we do about it 

as individual drivers? 

Can we do anything about it? 

Safety professionals, enforcement 

agencies, governments, truck driv-

ing schools, carrier associations and 

insurance companies have left driv-

ers hanging in the wind by not act-

ing on programs they have partici-

pated in developing over a 25-year 

period and then leaving them on the 

shelf to gather dust in anonymity.

My solution, fellow drivers, is to 

reach into your pockets and cough 

up the $50 to $100 annually to join 

a professional organization for driv-

ers, such as the Women’s Trucking 

Federation of Canada, or Own-

er-Operators Business Association 

of Canada, or the Owner-Operator 

Independent Drivers Association, 

or all three. 

Make it a five-year commitment, 

because we can’t change things 

overnight. We’ll never change any-

thing by clicking Like on a Facebook 

page. We need a collective voice to 

make a difference on our roads and 

within our industry. Drivers need 

their own lobby group. We’re pro-

fessionals. We have a vast collective 

knowledge that is grossly underuti-

lized. Let’s make sure everyone 

knows that. TN

The Last Word

Al Goodhall has been a profes-

sional longhaul driver since 1998. 

He shares his experiences via his 

blog at www.truckingacross 

canada.blogspot.com. You can  

follow him on Twitter at  

@Al_Goodhall

Raising our standards
Drivers need to band together and prove our professionalism

The problem isn’t drivers. The problem is money 
and the investment mega-carriers have placed 
in technology over training. We need both.



Take the wheel
Volvo Dynamic Steering makes driving easier. Driving strain 
is reduced because steering requires less effort. It compensates 
for sidewinds and removes vibrations from rough roads. 
Backing is simpler as well, thanks to the automatic return to 
center. With Dynamic Steering, it’s good to be in the driver’s seat.

Learn more at volvotrucks.ca

Dynamic Steering
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