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Now, you don’t have to idle your main engine and burn up a gallon of fuel per hour just to stay warm—or

cool. With the Alliance No-Idle Auxiliary Power Unit, you can reduce fuel consumption and engine wear and 

tear—with the savings going right to your bottom line. Lighter weight than the nearest competitor, the Alliance 

APU allows your truck to carry more payload. With a two-year, 4,000 hour warranty, the Alliance APU can be

installed or serviced at more than 1,000 locations throughout North

America. Find all of our locations at www.alliancebrandparts.com.

CS/MC-A-128 Specifications are subject to change without notice. © 2007, Freightliner LLC. All rights reserved. Alliance Parts is a trademark of Freightliner.
Freightliner, Sterling and Western Star Trucks are members of the Freightliner Group. Freightliner is a DaimlerChrysler company.

www.alliancebrandparts.com

http://www.alliancebrandparts.com
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Enough said?
I have been reading about the plight of
Ontario truckers and the unjust and
unfair re-testing program that the Ontario
Ministry of Transportation has launched
against them. 

This is only the most recent shot
launched across the bow of the profes-
sional trucking community in Canada. It
only confirms in my mind that we are con-
sidered second-class citizens in a country
that we all worked very hard to build.

One wonders when the professional
driving community will one day say
they’re fed up and show their disapproval
as a group.

Over-enforcement by federal and
provincial authorities has made life miser-
able and the rules are mostly engineered
around fines more than safety. 

I haven’t even gotten to the attitude of
the general public. 

Is it any wonder after decades of driving
I’m about to say enough is enough?

Ross Thompson,
Mississauga

Simple Solution
I have been driving trucks and heavy
equipment for 39 years and can honestly
say the government and trucking industry
have done nothing to save lives but instead
have created rules to mislead the public
and to extract money from truck drivers. 

The DOT and the Ministries of
Transport and the police are out there
with ticket books enforcing their rules on

how truck drivers should live their lives
when working and when off duty. 

Owner-operators are even considered
on duty when at home tinkering on their
trucks, which are their pride and joy.

Accidents still happen, and as far as I
am concerned, some happen due to the
stress of drivers trying to get the job done
within the rules.

For example, we’re supposed
to always stop at brake checks.
We all know brake-related
accidents are caused by incom-
petent drivers being dis-
patched on trucks they don’t
understand in the first place,
and not because there was no
brake check at the top of a hill.

A logbook is a waste of a
driver’s time and it can lead to
needless slowdowns and road-
side harassment, which causes
even more stress. 

Instead, educate drivers when
to hit the sleeper berth and say
no to dispatch or shippers who
demand unrealistic deliveries.

Give us back some author-
ity. There would be a lot more
happy drivers and a lot less
accidents. The only thing the
government will lose will be
revenue from tickets.

Gord Currie, 
Chilliwack, B.C.

Grandma’s a Role Model:
Scholar

The winner of this year’s Rolf Lockwood
Scholarship is 23-year-old Ryerson
University Journalism student Carla
Wintersgill.

Carla is a third-year Ryerson Journalism
student and every year, Newcom Business
Media—the publisher of this magazine—
presents a $1,000 prize to the Ryerson
journalism student who writes the “Best
example of a magazine article focusing on
business journalism.” 

The student must also maintain a 
3.0 grade-point average in his or her
second year.

The award is named for Newcom’s
Editorial Director and co-founder Rolf
Lockwood, recognized by the Canadian
Business Press as an industry leader three
years ago when he was presented with the
prestigious Harvey S. Southam Lifetime
Achievement Award.

The magazine article that clinched the
award for Wintersgill was a very unusual

feature published in the student news-
paper The Ryersonian. It was about the
business of the world’s oldest profession.
(Yes, that oldest profession.)

Carla is the fourth winner. 
Originally from Victoria, B.C., her father

works for Canadian Utilities Corp., and
her mom’s with B.C. Ferries.

Among her role models, she includes her
paternal grandmother Joan Wintersgill,
who was born in Barbados but who, in the
mid-1950s, travelled all the way to Ottawa
to study journalism at what was then
Carleton College. “She was a brave woman,”
Carla said. 

HOW TO REACH US: We want your feedback.

Write editors@todaystrucking.com, or Letters to

the Editor,Today’s Trucking, 451 Attwell Dr.,

Etobicoke, ON  M9W 5C4; fax: 416/614-8861.

Online Resources
For industry news, weekly features, daily management tips, truck sales stats,
product reviews, and more, go to todaystrucking.com.�

Carla Wintersgill,
winner of this year’s Rolf
Lockwood Scholarship.

Letters
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First off, let me wish all of you a Happy New Year. And
secondly, I wish you good luck. You may or may not need
luck, of course, but the truth is I haven’t a clue as to the

kind of year you’ll have. Sure, I know, editorials like this are sup-
posed to prognosticate, but I’m no economist. I’m also a coward. 

If I had to, I’d say freight levels won’t increase in any big way
this year, if at all, even though our own economy is strong overall.
The fact is, it’s only truly strong in terms of resource industries,
and those products are mostly exported without much domestic
processing. It’s the old Canadian story, which leaves most of
you no better off. There are strengths in service industries too,
but nothing in that mix gets trucked. 

Our manufacturing sector is in rough shape for the most
part. To some large extent you’re at the mercy of those thing-
makers, which are not among the world’s most productive
enterprises and therefore not among its most competitive.
That’s fine when the Canuck buck is at 70 cents, but when that
currency crutch disappears, those Canadian mills and factories
face a softening of demand because they can’t cut it on their
own merits. That softening of demand can quickly turn into
temporary closures or outright bankruptcy, leaving you high
and dry. We’ve seen it this past year and we’ll see more of it.

As well, the U.S. economy is hovering on the edge of
recession, and there’s no way for us to be insulated from that.
When houses aren’t being built in Chicago and Nashville, we
don’t export lumber and carpets. We feel the same pain.

But there are good things happening in the larger world
beyond North America, which brings mixed blessings.
Exporters have opportunities that could mean you do too, but
you’re at the mercy of unfamiliar economic dynamics. I’ve
been to several presentations by leading economists in the last
couple of months, and there was one clear message, as if we
needed reminding: markets are increasingly global, not conti-
nental. So the influences over your own business—whether it’s
one tractor in Kamloops, 35 in Brandon, or 3,500 in Montreal—
are also global in the end. Your chances of controlling them are
nil. Even the IBMs and Coca-Colas of this world can only
manipulate things so much. 

For all those reasons, I don’t see a lot of good news on the
immediate horizon, much as I’d like to say otherwise. And I
don’t think there’s much you can do about it.

If it’s any consolation, carriers across the Atlantic aren’t faring
much better. Worse, in fact. Largely due to rising fuel prices and
skinny margins, at least one analyst thinks that fully a third of

carriers in the U.K. will have trouble making it through 2008.
Can you guess why? They can’t pass those fuel price increas-

es on to the shipper, and it’s hitting small operations harder
than the big ones. At the same time, with operating ratios in
the high 90s, they can’t afford to invest in the most modern—
and more efficient—vehicles that would make them more
competitive. It’s a familiar story, isn’t it?

So back to luck, I think you’ll need some. There’s the old
adage that suggests you construct your own luck by being
prepared to grasp opportunity—and by being able to analyze

it properly in the first
place—and I guess that’s
more true than ever. In
practice, however, I don’t
really know what that
means in 2008 because so
little is predictable.

Well, let’s amend that a
bit. I do know that being
ready for the big chance
demands an understanding

of your costs and also your capabilities, along with a little
vision. Or more likely a lot of vision. 

Too few trucking outfits understand or even monitor their
costs, or so I’ve been hearing for donkeys’ years, so that’s a bad
start for some operators. And given the kind of rate-cutting
that’s going on out there, I can only think that even fleet
owners and managers who do know their costs are ignoring
them and taking the freight even if it’s not really compensatory.
Anything to keep the wheels rolling and the driving force
intact, I guess. 

Still, when I hear of specialized open-deck loads that fetched
over $5.00 a mile in a long-term contract being stolen at just over
$3.00, I’ve got to wonder. And how about the cross-border 425-
mile rounder, daily tanker loads, that was $880 in another long-
term deal but purloined at just $500. Is it coincidence that in both
those cases the freight will now be pulled by owner-operators? 

Folks, you’re killing each other out there. 
Which leads me to my real fear, that we Canadians, in truck-

ing and everywhere else, aren’t quite good enough on the vision
front. We just don’t see far enough down the road. ▲

Editorial

Make Your Own Luck
In 2008, you’ll have to be ready to pounce on opportunities,
but that may be easier said than done.

By Rolf Lockwood

Rolf Lockwood is editorial director and publisher of Today’s Trucking.
You can reach him at 416-614-5825 or rolf@todaystrucking.com.

Given the kind of rate-
cutting that’s going
on out there, I can
only think that even
fleet managers who
do know their costs
are ignoring them.
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■ $10,000 in cash 
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■ An Espar Heater System 

■ Road-ready, trucker-friendly laptop 
from OBAC

■ Special-edition leather highwaySTAR
jacket with winner’s name and
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We’re looking for one driver who embodies the
term professional. A driver with that certain 
outlook on life and the industry that sets them
apart from the rest. A driver who gives to the
community, operates with the highest regard for
other road users, and who generally sits tall in 
the saddle. In short, we’re looking for a driver 
with STAR quality to be the 2008 highwaySTAR 
of the year.

The highwaySTAR of the Year award is open to

ALL drivers — company drivers and owner-oper-
ators alike. If you know someone worthy of such
an honour, please take the time to complete the
nomination form and return it to us as soon as
you can. We’ll be presenting the award during
Truck World 2008, at Toronto’s International
Centre on Saturday April 19, 2008. Forms are 
available on-line at www.highwaystar.ca,
www.todaystrucking.com, or use the form on the
opposite page to tell us about your nominee.

“We, along with our valued sponsors – Freightliner Trucks, ArvinMeritor, Espar Heater
Systems, Caterpillar, Chevron, Michelin, SelecTrucks, and OBAC – believe that truck drivers
are indeed the ‘driving’ force behind Canada’s trucking industry. Once again, we will honor

one of these dedicated professionals with our 2008 highwaySTAR of the Year Award.”
Jim Park, Editor highwaySTAR

PROUDLY SPONSORED BY:

The search has begun for the 

2008 highwaySTAR of the Year

$15,000 in cash and prizes

SELECTRUCKS

http://www.highwaystar.ca


✁

Remember, we can only judge your nominee by what you tell us. You may make a
stronger case by sending additional information on a separate sheet.
Feel free to include supporting documentation with your nomination.

FAX THIS FORM TO (416) 614-8861.This form can also be found at www.highwaystar.ca and can
be electronically submitted.You may e-mail your nomination with all of this information to
jpark@highwaystarmagazine.com, or, mail this entry to:
highwaySTAR of the Year
451 Attwell Drive,Toronto, ON  M9W 5C4
Deadline for entries is March 1, 2008.

Description of selection criteria
In keeping with highwaySTAR’s mandate, we are looking for a well-rounded, community-minded
company driver or owner-operator who is active outside the trucking industry and takes the
image of the industry personally.While driving record, years of service, and driving habits are
important; they will be considered along with other aspects of the driver as a whole.

All nominees will be awarded points based on the extent of their community and industry
involvement, efforts to improve our industry’s image, geneal outlook on life, safety record, and
years of service.

Nomination forms will be reviewed by a panel of editors and contributors to highwaySTAR 
magazine. A short-list of finalists will be peer-reviewed by a panel of drivers and owner-operators
from across Canada.

I WOULD LIKE TO NOMINATE:

Name:

Company driver ❏ Owner-operator ❏

Current employer/contracted to

Home Address:

City: Province: Postal Code:

Tel. home: Bus: Mobile:

NOMINATED BY:

Name:

Relationship to nominee: family/spouse ❏; employer ❏; co-worker ❏; friend ❏.

Address:

City: Province: Postal Code:

Tel. home: Bus: Mobile:

TELL US ABOUT YOUR CHOICE. USE ADDITIONAL SPACE IF NECESSARY.
In your own words please exlpain why you think this person is deserving of the title highwaySTAR of the Year: Discuss their unique approach to work, their problem solving skills and business skills.
Detail any courses taken, and certifications earned. Give examples of extraordinary customer service or any unique hobbies or extra-curricular interests including any community involvement.

The highwaySTAR of the Year may be nominated by anyone with a business or personal relationship to the nominee.
We will conduct follow up interviews with both the nominee and the nominator to ensure the accuracy of the information provided.

$250 cash
if your nominee

is chosen

We Need Your NOMINATIONS!

Please take a moment to NOMINATE someone today.

Please nominate someone who is more than a little bit special and truly deserves this award.
Someone who is more involved in the industry and community than is utterly necessary, and is
dedicated to professionalism with a clear commitment to safety and fuel efficiency.We’re looking
to recognize the whole person for all they do in life, not just the person behind the wheel. Our
“highwaySTAR” will be honored during Truck World 2008 in Toronto on Saturday April 19, 2008.

http://www.highwaystar.ca
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I t’s not often someone
in trucking waits 35
years to make his

riskiest business move. But
that’s exactly what one of
Atlantic Canada’s best-
known International dealers
did last month when he
decided to bat for a rival
truckmaker.

It wasn’t an easy choice for
Mike Nagle of Bayview
Trucks and Equipment to
take his two New Brunswick
dealerships and parts centers
and put a Kenworth Truck
Co. banner across the top of
their front doors. But—and
pardon the cliché here—it
was an offer Nagle says he
simply couldn’t refuse.

Sure, that’s an old song
that’s been sung by business-
men since the beginning of
economic times. But there’s
no other way for Nagle to
explain his reasons for
leaving a successful brand
he built his name with—
nothing personal. 

But with Kenworth having
little stake in the Maritimes
(just one facility in New
Glasgow, N.S.), this was an
untapped opportunity that
couldn’t be ignored.

“Kenworth had an open
market down here where
they didn’t have any dealer
representation. We were
talking for quite some time,
and decided it was the right
thing to do because of the
opportunities this presented

me and my staff,” Nagle tells
Today’s Trucking in an
interview. “Kenworth trucks
[are] engineered to handle
the rigors of over-the-
road and vocational applica-
tions, particularly here in
New Brunswick.”

He tells us that he believes
the Atlantic Canada market
was becoming oversaturated
with International dealers
to the point that it was
difficult to grow his business. 

“They may have had more
dealers than they need in
this region.”

Kelly Kennedy, Kenworth
Canadian region manager,
says the truckmaker had
been exploring expansion in
Atlantic Canada for a while.
It was just a matter of find-
ing the right man for the job.

“Kenworth continually
works with our dealer distri-
bution network to expand
the number of service points

BY MARCO BEGHETTO

Switching Teams
Respected dealer changes brands and gives Kenworth a real
footprint in the Maritimes.

DONE DEAL: After building his lot with International, Bayview Trucks & Equipment owner
Mike Nagle says Kenworth now gives him the best opportunity to grow in the Maritimes.
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either by upgrading facilities
or establishing new facilities,”
he says. 

“In New Brunswick, the
partnership is complemen-
tary. It’s turnkey from a
Kenworth perspective
where we can gain access to
the marketplace with a
respected and talented
dealer right away.”

Bayview Kenworth, as
the franchise is now called,
is operating two full-service
Kenworth dealerships in
Saint John and Fredericton,
and parts-only facilities in
Sussex and St. Stephen,
which will still service just
about every type of truck,
says Nagle. The company,
he adds, is also on the
verge of opening a
Moncton dealership.
There’s also been talk 

of a PEI location. 
Plus, now that Nagle has

the support of Paccar
Financial and PACCAR
Leasing (PacLease), he can
offer customers leasing and
financing options that
weren’t available before.

As for the task of advanc-
ing a brand that up until
now has had minimum
presence, at best, in these
parts, Nagle says he plans to
draw on the experience of
his sales force and estab-
lished customer loyalty. He
says he’s pretty confident 
he can convert a large
percentage of customers to
the new nameplate.

“Yes, I think so. We’ve
been in business since 1972,
and we have a strong
following of customers,
which I think we can
continue,” he says.

Nagle says he’s also
looking forward to offering
the exclusive Cummins-
built, Paccar-branded four-
and six-liter mid-range
diesels in medium-duty
applications. “It’s very
exciting for us to know
there will be a proprietary
engine in our products.”

In Western Canada,
Kenworth has undoubtedly
conquered the owner-op,
logging, and heavy-duty
oilfield sectors. Kennedy says

Maybe between now and

Spring, Alvis and Dawn

Violo might be able to

catch a little shuteye.Then again,

maybe not.

For just over a year, the

Mississauga, Ont.-based couple has

been running an emergency call

centre for truckers. With almost no

fanfare, they opened for business

last November and since that time,

the company—Emergency Road

Services of Canada—has fielded

more than 1,000 calls from truckers

in distress.The calls come 24/7.

Business has been so brisk

that last month ERS of Canada

opened a sparkling new call

center. This means that finally,

there’ll be others on hand to

field the calls for help.

ERS of Canada is like the CAA,

except there’s no membership

dues and you don’t have to

register in advance. Basically, it’s a

one-stop-call service for truckers

who need roadside help.

Alvis and Dawn spent a year

building ERS. Much of that

involved creating a cross-Canadian

network of about 2,200 vendors

whom the Violos can summon on a

moment’s notice.They have tow-

operators, tire-repair facilities,

mobile repair shops, even environ-

mental cleanup people in the data

base, which stretches the height

and breadth of Canada.

“I don’t know how she [Dawn]

did it,” says Alvis,“but she has

made contacts all over the place.”

(It didn’t hurt, he adds, that they

found and hired a new vice presi-

dent in the person of Allan Lusk,

who brought almost 30 years of

experience to the job.)

All the vendors are pre-qualified

and their rates are listed with the

Violos, so there will be no surprise

bills for the broken-down truckers

after the repairs get taken care of.

The vendors are also required to

submit their invoices immediately

after doing the job. Alvis audits

every invoice.

And the cost? How about $48 a

call? For that, ERS of Canada

contacts all the services you need

to get back on the road again.

After the new website’s

operational, says Violo, there will

be four ways to contact ERS: via

email; phone (1-877-ERS-CANADA),

fax or online (ersofcanada.com).

And online, customers will be able

to track their requests and the

results immediately.

Violo says he tries to get help

to the distressed trucker within an

hour of the first call. And so far,

after 1,000 or so calls, ERS is

batting 1,000.

CALL’EM AS YOU NEED’EM
COUPLE LAUNCHES NATIONAL ROADSIDE SERVICE 

Want more news? Go to todaystrucking.com
Send us your feedback. E-mail editors@todaystrucking.com �

DAWN ON A NEW DAY: Alvis and Dawn Violo, along
with new VP Allan Lusk (far left), are batting 1,000
with their new 24-7 roadside service for truckers.
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Dispatches
the company is poised to
grow in a variety of segments
in Eastern Canada as well,
especially in resource-based
sectors and a burgeoning
local construction market.

Kenworth’s decision to
expand its network comes at
a time of stagnant class 8
sales, however, as fleets trim
capacity in response to a
weakened U.S. market and a
dwindling pool of profes-
sional drivers. Kennedy,
though, is far from concerned
with the amount of fruit the
Canadian market will bear
going forward.

“The big picture is we still
live in very good times in
Canada. It’s true it’s not like
how it was last year because
of the artificial stimulation
to buy trucks because of
EPA emissions rules. What’s

also complicating lives right
now is our currency, which
obviously affects exports
and trucking companies
that run north-south. So
there’s less activity in those
lanes,” he explains. “But as
far as the domestic market
goes, there’s still quite a bit
going on. And in Eastern
Canada, there’s still a healthy
demand for trucks.”

That’ll likely become even
more evident in the coming
months as carriers who pre-
viously chose to stay away
from ‘07 engines now begin
turning over their fleets. So
far, customers who are
running the new engines are
pretty comfortable with
them, says Kennedy.

“It’s a little early… but
overall I think it’s a pretty
successful transition.”

Training

School’s Out
Forever?
It was supposed to be
Canada’s first professional
truck-driver training stan-
dard, but less than a year in,
the Professional Driver
Certificate (PCD) Pilot
Program has stalled.

The post-class-1 training
certificate program at
Alberta’s Red Deer College,
which is based on the
Canadian Human Resources
Trucking Council’s (CTHRC)
Earning Your Wheels pro-
gram, is not generating
enough interest from stu-
dents and carriers.

A combination of
Alberta’s booming economy,
the level of training, and the
length of the program are

taking the blame for hinder-
ing the pilot project.

“I have talked to many
students and companies
who want to enter and sup-
port the program but when
they find out that it doesn’t
include the class-1 licence
and as a result the student is
unable to earn a wage for the
majority of the 20 plus
weeks, they don’t sign up,”
noted Dennis McCarty, PDC
Program Chair.

Since a class-1 licence is
not obtained during the
program, a student is not
eligible for Employment
Insurance, similar to how
many apprentices receive
funding while upgrading
their skills.

“The first session started
the first week of August and
it was a real struggle finding

http://www.ezoil.com
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Ancra makes hundreds of products that help you secure

any load. From the industry’s highest rated straps, to

interior beams and bars; from roller floors that facilitate

moving cargo quickly, to adjustable decking systems

that double your floor area. Ancra is your dependable

source for everything you need to move cargo safely.
800/929-2627

www.ancra.com

Get your FREE 
60-pg. catalog.
Circle reader 
service number,
call or go to 
our website.

IIf your cargo needs holding,
bracing, rolling or raising,
Ancra is your source.

■ Does it seem that just about every time you
read this section, you find out TransForce has
bought another carrier? Well, here we go again.
TRANSFORCE Income Fund expanded its scale
in its home province with the recent acquisi-
tion of rival LTL carrier, the Thibodeau Group—
the fifth largest fleet in Quebec.Thibodeau,
with 430 power units and 1,100 trailers across
14 terminals, is led by Pierre Thibodeau. In 2006,
the group generated revenues of more than
$80 million.

“Thibodeau … will further strengthen our
LTL and truckload operations in Eastern
Canada,”said TransForce CEO Alain Bédard.

■ Speaking of big acquisitions, the majority
interest of LTL intermodal carrier Consolidated
Fastfrate and its affiliates Canada Drayage
Inc. and Koch Transport have been acquired

by FENWAY PARTNERS, a N.Y. private-equity
firm. Fastfrate is Canada’s third-largest
intermodal carrier and is the only intermodal
transport fleet to have co-located transload
facilities in almost every CP Rail intermodal
yard in Canada. Fastfrate’s existing 
shareholders, including president and CEO
Ron Tepper, will continue to hold a 25-percent
stake in the company.

Marc Kramer, Managing Director of Fenway
Partners, said the equity firm’s capital and “busi-
ness-building capabilities”will allow Fastfrate to
grow organically and through acquisitions.

Ron Tepper echoed that prediction.“It is
very clear to me that there are and will continue
to be attractive opportunities for us to grow our
business quickly through selective strategic
acquisitions … this deal will now give us access
to Fenway’s capital,human resources and exten-
sive network in transportation and logistics.”

This is the second major takeover of a
Canadian trucking company by a U.S. private
equity this year. In May, Canada Cartage 
was bought by Nautic Partners VI, LP, for 
$140 million.

heard on the

Street

Dispatches
enough people to start the
program,” explained Mayne
Root, executive director of the
Alberta Motor Transport
Association (AMTA). “My
understanding is that we only
have two or three signed up
for the next session if the pro-
gram’s not changed, so it
won’t go.”

As a result, a proposal was
submitted last month to
Doug Horner, Alberta
Minister of Advanced
Education and Technology, to
modify the course to include
the class-1 licence and to
shorten the program from 20
weeks to 12. The revised pro-
gram would be comprised of
eight weeks of theory and
supervised driving; and four
weeks of a supervised
practicum under a company
coach/mentor. “It needs to be

http://www.ancra.com
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“My Hino trucks are #1 in super fuel efficiency… They hold
up great to our daily grind, costing me less in repairs and
the turning radius is great. Thank you Hino for making my
perfect trucks!”

Hino 185

John Vaccher,
Boz Electric Supply Ltd.,
Richmond Hill, ON,
Electrical Distributor

www.hinocanada.com

Dispatches

LOG BOOK Go online for more events, visit www.todaystrucking.com�

shortened, but not affect the
credibility and quality of the
product,” added Root.

Some private driving
schools in the region have
raised concerns about unfair
competition if the college is
allowed to train class-1 driv-
ers. But AMTA officials
noted that any driving
school could go through the
process to become accredit-
ed and provide the training,
which meets the national
standard for the industry.

AMTA is asking carriers
and drivers to support 
the continuation of the
program—with a class-1

component—by contacting
their provincial government
representative or Minister
Horner’s office and voicing
their opinion.

— Steven Macleod

HOS

US Hours Rule 
Stays Intact
There will be no changes to
the 11-hour drive time and
34-hour restart provisions in
the U.S. federal hours-of-
service rule—not if the
Federal Motor Carrier Safety
Administration (FMCSA) is
allowed the final say.

The FMCSA finally
announced the details of a
new Interim Final Rule (IFR)
regarding commercial driver
HOS regulations. The IFR
keeps the existing provisions
in effect and provides the
public with a 60-day com-
ment period, before a final
rule is issued next month. 

The agency issued the
new rule in response to a
July decision by the D.C.
Circuit Court of Appeals
vacating the two key provi-
sions, because, according to
the court, FMCSA “failed to
give interested parties an
opportunity to comment on

the methodology of the
crash-risk model used to jus-
tify the (rule).” 

This time, FMCSA did a
better job of justifying the
changes to the rule and
included new data showing
that safety levels have been
maintained since the 11-hour
driving limit was first imple-
mented in 2003.

The agency noted that in
2006, the fatality rate per
100 million vehicle miles
traveled was 1.94—the low-
est ever recorded. Similarly,
since 2003, the percentage of
large trucks involved in
fatigue-related fatal crashes

February 11-12
Canadian Association of Importers & Exporters Western

Canada Conference, Calgary Hyatt, Calgary. Focused on western

sectors, this event covers Customs audits, transfer pricing and

classification, C-TPAT, and benefits under NAFTA. Contact: 416/595-

5333 or click on www.caie.ca.

February 21-23
AmeriQuest 2008 Transportation Industry Symposium,

The Ritz-Carlton Golf Resort, Naples, Fla.The AmeriQuest-sponsored

symposium brings together executives from private fleets,

truckload common carriers, truck rental, and leasing companies for

a high-level business agenda. Contact: 888/999-6957 or check out

www.ameriquestcorp.com.

February 25-28
The Work Truck Show 2008, Georgia World Congress Center,

Atlanta, Ga. Held in conjunction with the National Truck Equipment

Association annual convention, the event includes dozens of

educational sessions, and the latest work truck equipment from

Classes 1-8 displayed by over 500 exhibitors. Contact: 800/441-6832

or go www.ntea.com.

March 12
Manitoba Trucking Association Annual Meeting, Greenwood

Inn, Winnipeg.The annual conference where MTA member fleets

gather to discuss the trucking issues of the day. Contact: 204/632-

6600 or click on www.trucking.mb.ca.

March 17-19
Supply Chain World 2008 North American Conference,

Minneapolis, Minn. Enabling Profitable Customer Satisfaction

through Supply-Chain Integration. Presented by the Supply-Chain

Council. Contact: 202/962-0440 or go to www.supply-chain.org.

http://www.hinocanada.com
http://www.caie.ca
http://www.ameriquestcorp.com
http://www.ntea.com
http://www.trucking.mb.ca
http://www.supply-chain.org


Winnipeg Convention Centre

Show &
SHINE

See the best Big Rigs and Antique trucks right
outside the Winnipeg Convention Centre.

Sessions for fleet owners and managers,
recruitment managers and owner-operators.

Kick back at the highwaySTAR Party on Friday
night featuring live entertainment.

65,000 sq.ft. of new trucks and equipment.
Call 416-614-5804 for information 
about exhibiting.

SEMINARS
highwaySTAR

PARTY

EXHIBITS

FRIDAY

MAY 23, 2008
10 am to 6 pm

Endorsed by:Produced by:Platinum Sponsor:

Winnipeg TRUCK 
SHOW
winnipegtruckshow.ca

SATURDAY

MAY 24, 2008
9 am to 4 pm

http://www.winnipegtruckshow.ca


DEMAND POWERDEMAND ECONOMY

FROM

455-560
Horsepower

FROM

1550-1850
lbs-ft Torque

DISPLACEMENT

14.8
Liters

DDC-EMC-ADV-0002-1007. Specifications are subject to change without notice. Detroit Diesel and the Spinning Arrows Design are registered
trademarks of Detroit Diesel Corporation. Copyright ©2007, Detroit Diesel Corporation. All rights reserved. Detroit Diesel is a Daimler AG company.

The most innovative new engine to hit the road. Ever.
Visit www.DetroitDiesel.com/DD15 to learn more.

http://www.detroitdiesel.com/dd15
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Dispatches

NOD TO INDUSTRY VET: This year, Doug

Smith, chairman of the Manitoulin Group of

Companies in Gore Bay, Ont., was presented

with the 2007 OTA-Trailmobile Service to

Industry Award—the highest honor

bestowed on an executive in the Ontario

trucking industry.The award recognizes an

individual who, by his commitment, vision,

leadership and unstinting service, has made

an outstanding contribution to the develop-

ment and success of the truck transporta-

tion industry in Ontario.

The selection was made by a panel of

Smith’s peers, most previous winners

themselves, who recognized Smith’s role as

one of the industry’s major innovators,

particularly in developing special truck con-

figurations that maximized the productivity

of shipments of various products to and

from Northern Ontario.

Smith began his career in trucking in

1957 when the family business, Smith’s

Wholesale, purchased its first truck and

trailer to service produce. By 1960, Doug

acquired Hill’s Transport and renamed the

company Manitoulin Transport.

HERO’S WELCOME: There’s a teenage girl

alive today because of a Mackinnon

Transport driver named Tim Ferguson. Last

February, Ferguson was on Highway 400

near Barrie when he spotted a young girl

standing on the shoulder of the road, hands

in the air, and toes to the pavement.

He knew something was up and began

braking. By the time he stopped about 20

feet north of her, she had jumped into his

lane in an attempt to commit suicide. He

leapt from his cab to see if he could help,

guided her back to

the shoulder and

just as she was

calming down she

darted out into traf-

fic again. Risking his

own life, Ferguson went after her, slowing

cars and stopping traffic, until he reached

the young woman, talked her down, and

waited with her until the police arrived with

an ambulance which took her to hospital. By

doing so, he not only saved her, Ferguson

staved off what could have been a multi-

vehicle highway fatality.

In honor of his heroics, Ferguson was

named the 2007 recipient of the Bridgestone

Firestone Canadian Truck Hero Award.“You

never know how you’re going to affect the

people you meet every day, so you should

try to make each encounter a positive one,”

says his boss Evan MacKinnon.

TOP DRIVER: Jeffrey MacLean, a driver with

SLH Transport in Vaughan, Ont., is this year’s

OTA/Volvo Trucks Canada Driver of the Year.

MacLean has driven two million collision-

free kilometres during a career that has

spanned 35 years on the road.“Jeff is

vigilant in protecting the well being of the

motoring public through his defensive

driving techniques,” noted Gord Gillespie,

president of SLH Transport.

BEST DISPATCHER: Tandet Dedicated

dispatcher Dan Risebrough was named

Ontario’s 2007 OTA/Shaw Tracking

Dispatcher of the Year. He has been with

Tandet for 18 years—11 of them spent

working as a dispatcher—and he honed his

exceptional driver relation skills during the

time he spent behind the wheel of a truck.

“Dan was selected for this award not by the

management team, but by his peers,” said

Scott Tilley, president of Tandet.

PIONEERS PROMOTED: Long-time trucking

industry participants were inducted into the

OTA Pioneer and Half Century clubs.They

are: Dave MacDonald, regional manager

signature service with Markel Insurance;

Rick Morgan, operations and safety

manager with Steed Standard Transport;

Kim Richardson, president of KRTS

Transportation Specialists; Bob Smith,

manager of safety with Mackie Moving

Systems; Donald Tait, fleet manager of Natrel.

George Ledson, president of Cavalier

Transportation Services, was also named to

the Half Century Club. He started in the

industry in 1957 with Inter-City Truck Lines

in the Credit Department. Joining him is

Kenneth Nixon, manager of national

accounts with the Rosedale Group.

OTA CONFERENCE WRAP UP
A SUMMARY OF INDUSTRY PROFESSIONALS HONORED AT THE 2007 ONTARIO TRUCKING
ASSOCIATION’S ANNUAL CONVENTION

Tim Ferguson

http://www.detroitdiesel.com/dd15
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in the 11th hour of driving
has remained below the
average of the years 1991-
2002. In 2005 alone, the
agency noted, there was
only one large truck
involved in a fatigue-
related fatal crash in the
11th hour of driving while
in 2004 there were none.

The Owner-Operator
Independent Drivers
Association (OOIDA)
expressed support in
response to the IFR. “We
agree with the agency’s
decision and appreciate
its efforts toward ensur-
ing that professional
truckers aren’t ham-
strung by regulations
that limit their discretion
and unnecessarily keep
them on the road, tired
or not,” said OOIDA
Director of Regulatory
Affairs Rick Craig. 

But the fat lady hasn’t
even begun warming up
her vocal cords yet. This
action too may be
challenged by the usual
opponents who have
been suing FMCSA since
the HOS regime was
entirely rewritten in
2004. Here’s just s sample
of the latest rhetoric:
“FMCSA is continuing
the sweatshop conditions
for truck drivers rolling
down our highways,
which endangers
Americans all over the
country,” according to
Joan Claybrook, presi-
dent of watchdog group
Public Citizen. 

FMCSA strongly
maintains that the rule is
based first on safety, and
that despite “allegations
and innuendoes that the
rule is not safe,” the most
modern data shows it is. ▲

truck sales index October 2007

U.S. RETAIL TRUCK SALES 

� Online Resources: For more truck sales stats, go to todaystrucking.com
Sources: Canadian Vehicle Manufacturers Association and Ward’s Communication.

CLASS 8 This Month YTD ’07 YTD ’06 Share

International 610 4898 6501 22.5%

Freightliner 313 4076 6398 18.8%

Kenworth 338 3531 5483 16.2%

Peterbilt 269 2594 3814 11.9%

Sterling 173 2153 2458 9.9%

Western Star 115 1570 2199 7.2%

Volvo 178 1538 3093 7.1%

Mack 136 1374 2171 6.3%

TOTAL 2132 21,734 32,117 100.0%

CLASS 7 This Month YTD ’07 YTD ’06 Share

International 116 1027 1250 25.7%

General Motors 64 595 1139 14.9%

Kenworth 54 553 591 13.8%

Peterbilt 64 553 666 13.8%

Freightliner 34 483 446 12.1%

Hino Canada 34 404 362 10.1%

Sterling 28 271 327 6.8%

Ford 7 111 88 2.8%

TOTAL 401 3997 4869 100.0%

CLASS 6 This Month YTD ’07 YTD ’06 Share

Hino Canada 22 330 246 34.6%
International 39 246 407 25.8%
General Motors 13 143 190 15.0%
Ford 11 113 78 11.8%
Freightliner 6 95 107 10.0%
Sterling 3 27 6 2.8%
TOTAL 94 954 1034 100.0%

CLASS 5 This Month YTD ’07 YTD ’06 Share

Ford 11 1834 2082 40.9%

General Motors 102 1194 1437 26.6%

Hino Canada 44 644 627 14.4%

International 66 502 460 11.2%

Freightliner 6 164 168 3.7%

Sterling 15 144 0 3.2%

TOTAL 244 4482 4774 100.0%
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12-month Class-8 Sales, United States

CLASS 8 This Month YTD ’07 YTD ’06 Share

Freightliner 2396 32,887 65,448 25.6%
International 2866 24,713 45,195 19.2%
Peterbilt 1532 17,178 30,807 13.4%
Kenworth 1500 16,482 27,001 12.8%
Volvo 1305 12,636 24,822 9.8%
Mack 1167 11,248 23,748 8.7%
Sterling 818 10,636 13,880 8.3%
Western Star 145 2071 2793 1.6%
Other 40 771 1266 0.6%
TOTAL 11,769 128,622 234,960 100.0%
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Commentary

For twenty-nine-and-a-
half years I’ve had a
Class A licence in my

back pocket. I earned the
licence in June or July 1978,
and rewrote and passed the
written portion of the test
again today, on my 49th
birthday. I’m good to go for
another five years, and this
year, I’ll be getting one of
those new-fangled Ontario
licences encoded with all
kinds of personal informa-
tion. I can hardly wait. 

I got my Class A when I
was nineteen, while working
for a grocery distribution
outfit called Lumsden Bros.,
based in Burlington, Ont. My
Class A training consisted of
riding and driving in the
fleet’s tractor-trailers on
Fridays—after I had accumu-
lated 44-or-so hours on my
tandem straight truck,
slugging groceries into corner
stores all over the province. It
was tough work wrangling
that heavily loaded two-wheel
cart up and down stairs, and
dealing with the store owners,
who wanted me to pretty well
put the product on the
shelves for them. I was never
in better shape, though. 

We had one call in
Hamilton on Fridays that
everyone dreaded—a popular
pizza shop. They’d take about
one hundred 100-lb sacks of
flour, and we had to carry
them over our shoulders,
down into the basement of
the place. You can imagine
what we looked like on a
sticky, humid southern
Ontario summer day after

slugging 10,000 lb of flour off
the trucks.

I couldn’t wait to get my
Class A—you couldn’t get a
tractor-trailer anywhere near
that place. 

For a period of a few
months early in 1978, I’d
arrive at the yard on Sunday
afternoons to shunt trailers
for the loaders. It was a tricky
setup. Back to the right off
the street, through a narrow
gate, and then swing left into
the dock. I was averaging 30
minutes or more at first, but
soon had it down to a single
sweeping motion. Practice
makes perfect—or pretty
good anyway.

My Class A “training”
consisted of driving while the
regular drivers slept in the
passenger seat—all except
one, who I hold entirely
responsible for everything
I’ve done since. A patient
chap named Jim Anderson
talked me through most of
the situations I encountered,
providing a running com-
mentary of what would be
going through his mind if he
were behind the wheel. 

“Watch that car; he’s going
to come over. Set yourself up
for this turn by keeping left,
it’s tight. Leave yourself an
out, you’re too close, pull to

the right and you’ll have the
shoulder in case something
goes wrong.” 

I still talk to myself like
that while I drive.  

I guess by now guys like
Andy Roberts are cringing.
He’s a driving school owner
that would pooh-pooh my
rather informal training. I

never had a lesson in my life,
and having learned my craft
nearly 30 years ago when the
roadways were considerably
less crowded, I got away with
it. Mind you, I had two years
experience on straight trucks
at the time, but I truly don’t
think that kind of learning
experience would work
today. There’s just so much
more at stake. 

All of which brings me to
the test I wrote today. Give or
take a few questions, I wrote
the same exam in 1978.

Here in the center of the
universe, we have been talk-
ing about toughening the
standards for Class A testing
since 1997. I’ve written two
Class A tests since then, and
aside from a couple of air
brake questions, nothing 
has changed.

The written Class A test
consists of 55 questions: 20
on road signs, 20 on air

brakes, and 15 on truck
driving theory. I did review
my Air Brake Handbook, and
aced that portion. I aced the
road signs portion (duh?), but
botched two questions on
truck driving theory. (“Aha!,”
says Roberts. “See, a weak-
ness in Park’s training.”)

I’d be lying if I said that I

didn’t like the fact the test was
a cakewalk, but I really do
wonder what today’s exercise
proved to the Ministry. I’ve
had the licence for 29 years. I
should know about road signs.
Even the trucking theory ques-
tions were barely relevant. For
example, “What should a driv-
er look for when inspecting an
air compressor drive belt? The
choices were: fraying; cracks;
cuts; all of the above. 

In all the years I’ve been
driving, I’ve never seen a drive
belt on an air compressor, but
I guessed correctly. 

I wonder how long we’ll
have to wait until we see
questions about what to do if
an oh-seven engine goes into
regen mode while parked in a
field of dry grass? ▲

Thirty Year’s Experience
driver’s side I wrote my Class A licence renewal test today and passed. 
I wrote the same test in 1978. By Jim Park

A former owner-operator, Jim

Park is the editor of highwaySTAR 

magazine. Reach him at 416/614-

5811 or jim@todaystrucking.com.

In all the years I’ve
been driving, I’ve
never seen a drive
belt on an air
compressor, but I
guessed correctly.



they’re needed

Your sector council is all about delivering the goods.
Trucking in Canada is a 67 billion dollar a year industry and is 
the largest employer of Canadian males. But to keep our 
industry rolling, we need to ensure we have the right people, 
with the right skills, at the right time.

The Canadian Trucking Human Resources Council was created for 
our industry by our industry to assist in the recruitment, training 
and retention of the human resources needed to meet current 
and long-term requirements as well as to promote the positive 
image of trucking in general.

The Council is a proactive organization, researching the wants and 
needs of the trucking industry and providing essential industry 
information and intelligence, career awareness initiatives, HR tools 
and programs, and education and training opportunities, such as:

Industry Information and Intelligence/Research

Canada’s Driving Force — Labour market information 

Closing the Gap — Research on barriers to trucking’s future

Career Awareness Initiatives 

Industry Image — Improving the image of trucking in Canada

Career Awareness — Educating the public

HR Tools and Programs

National Occupational Standards — For trucking in Canada

Youth Employment Strategy (YES) — Encouraging youth 
recruitment through subsidies

Essential Skills — Research, modules, and assessment tools, 
such as the Test of Workplace Essential Skills (TOWES)

Professional Driver Recognition Program (PDRP) — 
Professional development 

HR Tips — Published online at www.cthrc.com

Your Guide to HR — “How-to” manual for the non-HR professional

Education and Training Opportunities

Earning Your Wheels — Canada’s entry-level driver training program 
that meets National Occupational Standards

Accreditation — National accreditation for training institutes

E-learning — Dispatcher courses and certification, owner-operator 
business skills, and coach and instructor certification 

Find out what CTHRC can do to accelerate your business 
success at www.cthrc.com

You deliver the goods

To see all we have to offer, visit www.cthrc.com or call (613) 244-4800.

This project is funded by the Government 
of Canada’s Sector Council Program.

You can count on us 
to do the same
The Canadian Trucking Human Resources 
Council (CTHRC) has the industry information 
and research, career awareness initiatives,
HR tools and programs, and education and 
training opportunities you need to keep your 
business rolling.

Find out how we can work together to improve 
recruitment, training and retention for our
industry and ultimately increase your fleet’s 
competitiveness and productivity.

when and where

http://www.cthrc.com
http://www.cthrc.com
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Slower driving, aerodynamic trucks,
idling limits, and keeping close tabs
on all your assets are all great ways

to minimize fuel costs. 
But, asks Will Molson, CA., of Deloitte

& Touche LLP, have you considered the
possibility that you might cut fuel costs by
keeping better track of all the fuel tax you
pay and then recouping some of it from
the government? That’s the gist of what
Molson, an accountant who specializes in
the transportation industry, asked an audi-
ence at September’s Annual Transportation
Innovation and Costs Savings Conference
at the Ontario Science Centre in Toronto.

“There’s money being left on the table,”
he says, “and a thorough, systematic
approach puts it back in your business
where it belongs.”

Plus, he says, this is particularly appli-
cable if you do business in Quebec.

A major element of fuel cost is the “indi-
rect” fuel taxes imposed by the federal and
provincial governments. Provincial fuel
levies are supposed to help pay the cost of
roads and highways, while the federal
excise tax was introduced in 1975 to
reduce dependence on imported fuel.

According to Molson, not only has the
rationale for these taxes changed, these
levies have now been joined by “green”
taxes. Ten years ago, the blue-ribbon
Technical Committee on Business
Taxation endorsed the idea that “Canada
should consider converting the existing
fuel excise taxes into broad-based envi-
ronmental taxes…”

Molson suggests you talk to your

accountant about taking “a supply-chain
management approach” and trace all your
fuel from point-of-origin (i.e. purchase) to
point-of-consumption or use. 

Depending upon what the fuel is used
for, the taxes you paid on it may be treated
as a separate cost and refundable. Most
often, he says, this will be a portion of the
tax that’s paid at the pump and included
in the price, and that is eligible for refund. 

So where is it most likely to be found?
Molson says one example of a recoverable
tax is the levy paid on fuel used for heating
or on colored fuel. “It’s not always under-
stood,” he says, “that colored fuel still
includes federal excise tax, which can be
recovered when used for heating—and
that now includes use in reefers as a as well
as other applications in APUs, where the
potential saving may be considered too
small to manage, but should be evaluated.”

Moslon says, if you operate in Quebec
your accountant will help you figure out if
you’re eligible to recover sales tax paid
while there.  

There’s no downside to asking. ▲

MANAGING PEOPLE, TECHNOLOGY, BUSINESS, AND SAFETY

I N S I D E :

27 Audit survival tips
29 Keep the F8TH, babyStreet SmartsStreet Smarts

Fun With Fuel Tax
money You might be paying too much of the stuff and here’s
how to get some back. By Peter Carter

DON’T GET FUELED AGAIN: You might
be paying too much diesel tax.
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You’re in it for the long haul.
So is Caterpillar.

http://www.cattruckengines.com


You can depend on Caterpillar now and in the future. 
That’s great news for fleets and owner-operators. Because our 
mission has always been—and always will be—to provide 
the reliable engines you need to get the job done. Now more 
than ever, Cat® engines with ACERT™ Technology give you the 
power to pull ahead.

Five reasons to run Cat engines
Performance 
These engines haul. Buckle up and go.

Regeneration 
The Cat Regeneration System works automatically while you’re driving. No need to pull 
off the road and start flipping switches.

Fuel economy
Better than expected. Even better than EPA 04 engines. 

Dealer support 
3,500+ technicians are trained to support our EPA 07 engines. And they have the parts 
to do it.

Committed to 2010
We’re running right on schedule for meeting 2010 emissions regulations.

“We’re currently running 222 Cat ’07 
C15s. We had heard some rumors 
about the new Cat engines. But we 
put all those to bed. The average 
fuel economy on the new C15s is 
7.2 to 7.4, compared to our fleet 
average of 6.7. And the drivers have 
been bragging about how they’ve 
been getting better pulling power 
over the hills. The reliability is there, 
less breakdowns. That’s why we’ve 
got 200 more on the way.” — Robert Long, CFO, USA Logistics Carriers

To see why Caterpillar is the right answer today and down the road, call your Cat dealer, 
authorized truck engine dealer or visit www.cattruckengines.com.

http://www.cattruckengines.com


LOCKWOOD’S
PRODUCT WATCH

Lockwood’s Product Watch is a bi-weekly report on the industry’s latest products 

and services collected and written by Canada’s foremost trucking industry journalist, 

Rolf Lockwood. Lockwood’s Product watch offers you an insider’s analysis and opinion 

on some of the more important new products available in the market. 

Subscribe today @ todaystrucking.com

So...what’sLockwood’s 
Product Watch?

www.todaystrucking.com

http://www.todaystrucking.com
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“…the exhaust brake, great warranty, first year free
maintenance, proven DPR emissions systems and Hino’s
commitment to designing and manufacturing environmentally
friendly products make purchasing a Hino a very easy decision.”

Hino 258

Yvon & Robert Berthiaume,
Johnny’s Towing,
Lively, ON,
Towing & Recovery

www.hinocanada.com

Street Smarts

T he single biggest
reason carriers flunk
facility audits is main-

tenance. The law says you
must have a written mainte-
nance policy and you have to
follow it. If you don’t, you fail. 

In this, the final article of
my series on “Surviving a
Facility Audit,” I will tell you
how to make sure that
doesn’t happen. 

In anticipation of an audit,
your best defence is to write a
maintenance policy that you
can live with. Otherwise, you’ll
find yourself exceeding your
own guidelines and ultimately
flunking the audit.

Say your policy states all
your trucks get a PM every
25,000 km. I’m sure you do
your best to ensure it’s fol-
lowed. But if trucks are regu-
larly coming in late, take a
hard look at your practices to
see how to get them in on
time. Maybe it’s a matter of
rewriting the policy, just so
you don’t keep breaking it. 

A good maintenance policy
will “under promise and over
deliver.” For example, maybe

your policy states a truck has
to get a PM every 50,000.
Good policy, but you don’t
have to let the trucks go that
long between PMs. It’s smart
to have a built-in cushion, just
for unforeseen circumstances.

The auditor will want to

see how you track your
vehicle inspections and
annuals. Do you use a
computer program to
remind you of PMs or
inspections? And what
sort of records do you
have to show which
items were inspected? 

None of your
vehicles can operate
with an expired annual
inspection. The auditor
will want two years’
worth of proof.

When the auditor
chooses a sample of
vehicles to inspect he
will choose vehicles
that have had defects

found at roadside. This will
ensure that all defects found
at roadside were repaired.  

Auditors will also want to
see drivers’ vehicle-inspection
reports.

Far too often drivers will
find a defect in the yard or
terminal and have it repaired
before departing, so in the
driver’s mind it never was a
defect and does not get
recorded on their vehicle-

inspection report. However,
that repair generated a work
order in the shop. The auditor
will try to match work orders
with VIR’S and when they
can’t a violation will occur. In
other words repairs don’t
magically appear in mainte-
nance files without someone
first finding the defect. 

Don’t forget that this all
applies to owner-operators,
too, so they must be willing to
share their maintenance
records with you as well. 

Finally, audits differ slightly
province to province. For
audit-survival tips, contact
your provincial ministry of
transport. I also recommend
conducting mock audits. 

Because if you fail the 
real item, you’re looking at
conditional or unsatisfactory
ratings, thousands of dollars
in fines or—worst-case
scenario—the loss of your
operating authority. ▲

Brian Botham, CDS, is a Certified

Director of Safety through NATMI.

He can be reached at 519-533-

3656 or bbotham@cmvsafety.ca.

Under Promise; Over Deliver
safety Surviving a facility audit, part III. By Brian Botham

An auditor will 
want to see how 
you track your
vehicle inspections.

http://www.hinocanada.com
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“After running this truck, we realize that the (DPR) regeneration
process is happening automatically without compromising
horsepower. We at Performance Equipment are happy to be
contributing to a cleaner environment.”

Hino 258

John Slotegraaf,
Performance Equipment,
Mississauga, ON,
Parts Delivery

www.hinocanada.com

Street Smarts

T here are occasions
when errors are an
inevitable part of the

human condition. Other times
however, they’re a symptom of
a bloated, redundant system.

Truckers who get pulled over
by MTO inspectors at roadside
can attest to both situations.
Tire condition, for example, is a
common irritant. Sure, a scale
inspector can make an honest
mistake in placing trucks out-
of-service with tires that are
actually within tolerance. But
how often is that situation
triggered by overzealousness—
a government worker trying to
meet some real or perceived
quota, perhaps? 

With that in mind, allow me
a comment or three on some
recent events. 

You’ve probably already
heard something about the 
so-called licence-plate 
controversies in Ontario. In one
case, a Peterborough, Ont., man
was denied the renewal of his
vanity plates because the
Ontario Ministry of
Transportation (MTO) deemed
them to be too “religious.”

The inscription (which
Russell Henry has had on his
plates for 20 years) apparently
no longer “meet the ministry’s
current criteria since [the]
configuration could be consid-
ered by some members of the
public to connotate religion,”
says the ministry. 

So what was the offensive
message the MTO all of a
sudden finds unacceptable?
GODSGR8? Um, No. JSUSSAVS?
Guess again. Try this: HV F8TH
—as in “have faith.”

Faith in what, exactly? Well,
presumably Henry is referring to
God. But how does some clerk
in the ministry come to that
conclusion? For all that MTO
staffer knows, Henry could be a
die-hard (albeit misguided)
Maple Leafs fan imploring Leaf
Nation not to give up hope.
And seeing the plates are 20
years old, that makes as much
sense as anything else. 

Days after that story erupted,
the MTO made headlines
again—this time for rejecting
United Church Rev. Joanne
Sorrill’s personalized “REV JO”
plates. Even more unbelievable

is the litany of quasi-justifica-
tions the MTO offered up for its
decision. First, the ministry said
the plates referenced speeding,
like “REVving” an engine—
geddit? Then, it cited the 
pro-Christianity thing again. 

Finally, the government said
the inscription could be con-
fused with Rev—some sort of
vodka-based cooler drink. I
think they’re still trying to untie
the guy who twisted himself
into knots coming up with that
one. And these are the folks
we’re supposed to entrust a
controversial decision like
speed limiters to? 

In fairness, Premier Dalton
McGuinty himself reversed the
decisions a week later, calling
them “outright laughable.”
Good for him. But neither he
nor the media will be around
every time bureaucrats get
drunk with authority. 

Before McGuinty stepped in,
ministry spokeswoman Emna
Dhahak told a newspaper that
the MTO review committee uses
specific criteria to “ensure a plate
doesn’t imply, condone or
appear to condone anything

that could relate to anything
such as violence, religion, racism,
alcohol or public officials.”

I’ve spoken to Ms. Dhahak
several times, and honestly,
she’s one of the most pleasant
government PR around. But
this is the kind of bureaucratic
boilerplate that just makes me
cringe, because I know it’s
imbedded in the system. 

When the cameras and
microphones are out of sight,
the MTO doesn’t often own up
to mistakes. How many truck-
ers have been placed out-of-
service even after proving the
inspector wrong at roadside?

Often, the only way to vindi-
cate yourself is a trip to court.
But the hassle and expense can
be inconsequential at that
point. Usually, you pay up front
to have those tires changed—
or you accept the licence plate
the MTO computer spits out
for you—and you get back on
the road. Right? ▲

Marco Beghetto is the senior

editor of Today’s Trucking. He can

be reached at 416/614-5821, or

marco@todaystrucking.com.

Pray It Doesn’t Happen To You
right turn Why I have a lack of F8TH in government. By Marco Beghetto

http://www.hinocanada.com


THEFULLSTORY

The Full Story offers a deeper look at the industry’s 

most important issues such as border-crossing, hours-of-service legislation, 

the upcoming diesel emission regulations and much more. 

To keep on top of these and other issues, you’ll want to 

check out The Full Story next time you visit todaystrucking.com.

So...what’sThe Full Story?

www.todaystrucking.com

http://www.todaystrucking.com
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Here’s Today’s Trucking’s Senior Editor Marco
Beghetto’s first brush with what many telecom
experts are branding “the next big thing” in

our industry. Doing some Christmas shopping, Beghetto placed
on online order with Amazon.ca. 

A few days after the order he realized that the item he selected
wasn’t exactly what he wanted. Intending to amend the purchase,
he returned to the Amazon website looking for a phone number
he could call to fix things.

While there was no number, he did see an icon that said
“Contact us by phone.” It requested his phone number, and seconds
after he typed it in, his phone rang and an Amazon rep was on the
other end, eager to help and Beghetto wound up buying the
Christmas gift he was aiming for. 

Similarly, if you phone the City of Mississauga municipal
offices, at the point when most answering systems say “to leave a
message, press one,” Mississauga’s says “if you’d like to leave an e-
mail, press two.”

Emails, phone calls and message machines are all part of one
seamless unit. That’s only one of the hallmarks of the Voice Over
Internet Protocol, or VOIP IP. 

And even though Beghetto first noticed VOIP calling Amazon,
it’s unlikely it was his first experience with the system.
Corporations of all sizes have been replacing their networks with
VOIP for years, but customers don’t necessarily know it. 

When it works right, it’s invisible. And its proponents say, all it
does is make you money. 

Not only that, say Jeffrey Keller, a New-York-based consultant who
specializes in communications systems for trucking companies,
VOIP will also render your company more productive, economical
and manageable.

“Traditionally,” he told Today’s Trucking, “the trucking industry
is conservative in some areas of technology so at this point I know
of no fleets who’ve embraced this completely.

“But it’s only a matter of time,” he adds. Truckers will jump
aboard as soon as VOIP proves its ROI.

To understand what Keller’s talking about, it’s important to
know what VOIP IP isn’t. 

You—or teenagers—are likely familiar with smaller personal
voice-over-Internet systems such as SKYPE, the free downloadable
program that allows you to use your PC as a phone to call other
SKYPE subscribers for free or non-SKYPERS for as little as little as
$.21per minute.  If you have a headset and microphone and webcam
you can hook yourself up to the computer and connect cheaply all
over the world. The operative word is cheaply. These free programs,
while entertaining, are unreliable and extremely limited.

What Keller’s talking about is your fleet’s internal network,
and, by extension, how it’s linked to the outside world. VOIP IP
bundles all your data into common conduits and unbundles it
when necessary.

Can you 
afford not to 

consider investing 
in voice-over-internet

technology? BY PETER CARTER

Communications 
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VOIP is particularly suited, he says, to

an LTL operation. “Because of the highly
distributive nature of a typical LTL opera-
tion, with head office, dispatchers, break-
bulk facilities and terminals, voice over IP
can play a significant role in keeping all
aspects of the facility networked.”  

He also recommends VOIP if you have
or are developing a call center for your
company.

But not only will your internal commu-
nications be more efficient, you can link
your external phone calls to your VOIP
system, thereby lowering your long-dis-
tance and cell-phone costs considerably. 

Think of it this way. If you replace your
current phone and computer networks
with Voice Over Internet, when a customer
calls in—or if one of your in-house staff
sends information about a customer to
another member of the staff—the call
itself will be bundled with all the data you
have on the customer. 

The Voice Over Internet Protocol sends
all that information together and unbun-
dles it at the other end, so, for example,
when your sales rep sends a message

about Joe’s Cartage to operations, the
information will contain everything you
have on Joe’s credit background, his history
with your company as well as a contact list
so your people won’t have to go searching
around for names and numbers and email
addresses if they have any questions.

Furthermore, says Keller, VOIP disen-
gages your company’s phone system from
outside providers and allows almost uni-
versal access to your staff, regardless of
where they are.

If, say, you’re on out-of-town business,
you can just take the handset from your
desk with you, plug it into the jack in your
hotel room, and if somebody calls head
office looking for you, you’ll get the call
just as if you were sitting at your desk.

“These systems can also track if you’re
actually at your desk, or not,” he says.
Voice messages can be automatically re-
routed as emails. Or else, the system will
“hunt” on behalf of in-calling customers.
By that, Keller means, if a customer
phones in and wants to talk to a specific
person somebody in accounts receivable
right at that instant but the A-R person is,

say, on holidays, the system will automati-
cally re-route the call to the appropriate
alternative person.

One trucking company that made the
switch to VOIP is a tanker line out of
Bluegrass, Iowa, called Gless Brothers
Trucking. Steve Berger was president of the
company until a few months ago. He has
since retired but told Today’s Trucking that
he was responsible for implementing the
VOIP system and that he got interested
when his local telephone integrator,
Midland Communications, introduced him
to ShoreTel’s system in a presentation.  

Gless, which runs 110 tractors and 200
trailers and has 145 employees, saved
money with its new system, but just as
important, it let them have complete con-
trol over their communications. Says
Berger: “Your computer terminal can be
an extension [of your phone].”

He also says the VOIP system proved to
be an attractive feature to the new firm
that bought Gless from Berger earlier this
year. “They tell me they like it,” he says.

If you’ve ever tried growing your business
in new locales, you’ll know the headaches

We do the heavy lifting to 

Randy Halseth
Regional Service Manager

Great Lakes Region

http://www.roadranger.com


that come with integrating different phone
systems. In one part of Alberta, for instance,
you might have high-speed lines whereas in
your east coast operation your offices might
be limited to dial-up lines. Then there’s the
various speeds of data services. VOIP lets
you consolidate them all, integrating voice,
emails and data movement. 

Keller says once your lines are integrated,
your operational costs will plummet.
Especially the costs associated with your IT
department. For one thing, you won’t have
to call in a phone company guy every time
you hire a new person or move offices. You

just pick up a phone and plug it into the jack.
Still, warns Keller, this is no Value-

Village purchase. 
Keller warns that upfront cost quotes

might be higher than what you want to hear.
It could be up to as much as  $1,000 per
handset, depending on the number of users.

He also advises against buying bargain-
basement systems. 

“There are probably,” he says, “thou-
sands of different solutions out there in the
couple-of-thousand-dollar range targeting
companies with less than 20 handsets. But
if you go that route, you’ll probably end up

spending too little money and you’ll get
frustrated and scrap the whole idea and
return to the traditional system.”

At this point, he says, the fleets with
over 50 handsets are the ones that can
reap the most benefits of a VOIP system.   

“For a company that might be spending
$150,000 for a new tractor; this is some-
thing that would hopefully be able to
make your organization much more effi-
cient as to how you use your people and
your infrastructure.

In addition to lower cell-phone and
long-distance costs, the real payback,
Keller says, will come when your company
simply runs more efficiently, with less
communications-systems downtime and
more productivity.

Finally, Keller says your investment in
VOIP is definitely one area where you will
want to have a provider, from a company
such as Nortel or Cisco Systems, come to
your firm and do an assessment of your
needs and then customize your installation. 

“They are at a price point now that
makes them feasible,” Keller says, “but you
have to make informed decisions.” ▲

Communications 

Roadranger service and support keeps you moving. It starts 
with the experienced field consultant, backed by the Roadranger 
team – everyone from customer service reps to warranty specialists,
drivetrain engineers, training coordinators, and call center operators.
Together, they deliver expert advice and quality, reliable, long-lasting
parts. With unmatched Roadranger support, you’ll spend more time
where you belong, on the road.

To find out more about the Roadranger support team,
visit roadranger.com or call 800/826-HELP (4357).
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H auling loads above 110,000Gross
Combination Weight (GCW)
pounds requires trucks that

have been carefully spec’d. They must have
the right gearing and power to pull the
weight and they have to be durable. But
if they are over-spec’d, they may end up
costing the operator more in fuel mileage
and maintenance.

The lowest-cost-per mile is a matter of
striking the right balance between the
job’s requirements and how many on-
highway miles the truck is expected to
run, according to Brian Lindgren, director
of vocational sales for Kenworth Truck
Company in Kirkland, Wash.

One of the primary spec’ing considera-
tions should be the truck’s wheelbase—
local length-and-weight regulations gen-
erally dictate the ideal length. “Each
province has its own regulations, which
may impact the number of axles needed
and how they’re spaced,” Lindgren says.

“However, you don’t want to make the
truck’s wheelbase any longer than neces-
sary because it reduces maneuverability,
which is critical for heavy haul tractors
that need to negotiate crowded job sites.”

Proper positioning of the fifth wheel is
critical to ensure full use of the rated
capacity of all axles, especially the front.
“Front axles rated at 20,000 pounds are
most common,” says Lindgren. “But a
22,000-pound rating is available for extra-
legal loads.

“At those kinds of ratings, wide-aspect
front tires are needed not only to handle the
load, but also to meet some provinces’ tire-
width requirements. The rule is typically
560 pounds per inch [10 kg per millimeter]
of tire width. Mounting 445/65R22.5 tires
on the front will be good for up to 19,625
pounds on the steer axle in most provinces,
and higher in some areas.”

Wider tires can come at a price. Steering
geometry is restricted and turning circles

are limited. Lindgren recommends a dual-
steering gear system but other manufac-
turers may install a single steering gear
with an assist ram.

For heavy haulers, big horsepower is a
given. Engines under 15 liters are rare and
most are rated at 500 hp and 1,850 lb-ft of
torque and higher. Cooling is a big consid-
eration since today’s new engines run hot-
ter than the pre-2007 engine offerings.

“These trucks can spend extended
periods pulling a heavy load up hills at
slow speeds with little air circulation, so
the radiator package is critical,” Lindgren
says. “And don’t forget air filtration,”
says Lindgren. To keep that big engine
breathing easy, Lindgren recommends
dual, 15-in.cowl-mounted air cleaners.
“Cowl-mounted air cleaners give the
engine cooler air than an under-hood air
cleaner, and the 15-inch duals have four
times lower restriction than the typical
single air cleaner.”

The approach to spec’ing transmissions
for heavy haulers is similar to that of
power: the more, the better. In this case it’s
ratios. An 18-speed manual is typical, but
in very heavy applications, a two-speed
auxiliary transmission or two-speed rear

EQUIPMENT NEWS, REVIEWS, AND MAINTENANCE TIPS
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SIZE MATTERS: Over specing
can lead to extra expense.
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axle are options. In both cases, they dou-
ble the number of available ratios, allow-
ing improved startability and driveability.
A two-speed auxiliary transmission will
double the reduction, while a two-speed
rear axle will increase the reduction by a
third. “A two-speed axle works well up to
about 190,000-pounds GCW, but above
that I’d recommend an auxiliary transmis-
sion,” Lindgren says.

The rear axle ratio choice will also affect
startability, but choose it carefully to
ensure a good balance between cruise
speed and low gearing. Lindgren recom-
mends a startability of 15-to-20 percent for
most heavy-haul applications and suggests
an operator wouldn’t want to spec any-
thing faster than a 4.11:1 ratio unless he’s
running a two-speed rear axle or an auxil-
iary transmission. Says Lindgren: “In
extreme applications where they’re haul-
ing bridge decks or oilfield equipment, you
may see ratios upwards of 10:1 or even 12:1.”

For haulers running long distances at
highway speeds, the ratio chosen should
be as low as possible without undermin-
ing startability. Engine maker Caterpillar
recommends gearing that will achieve
1,550-rpm engine speed at 65 mph. “As a
rule of thumb, pick the rear axle ratio for
efficiency on the highway, and get the
startability you need from your transmis-
sion ratios,” Lindgren suggests.

Durability is another issue to consider
when spec’ing the rear axles. “The 46,000-
pound axles with heavy wall housings are
most common for heavy haul tractors,”
says Lindgren. “For extreme heavy haul
applications, Kenworth offers planetary
axles with capacities up to 150,000
pounds, and GCW capacities well over
300,000 pounds.”

Traction needs will also dictate axle
choices. “We recommend wheel differential
locks or a cross lock on at least one drive
axle,” says Lindgren.

Lindgren says heavy haulers needing
pusher axles to comply with local weight
and axle requirements can choose from
steerable and non-steerable types. A
20,000-lb steerable is most common, but a
22,000-lb non-steerable is also available if
needed. Operators who run non-steerable
pushers often have to lift the pusher to
negotiate corners or they end up scrub-
bing the tires. Steerable pushers offer the
benefit of improved tire life because the
axle will steer through the corner rather
than scrubbing the tires. This also reduces
the stress on the truck in these situations.

“The most versatile configuration is a
22,000-pound steers axle, 46,000-pound
tandem drive axles, and a 20,000-pound
steerable pusher,” notes Lindgren, except

where pushers are not allowed.
Fleets running lift axles may want to

consider upgrading their braking system.
“A four-channel antilock brake system 
is standard,” says Lindgren. “We’d recom-
mend a six-channel system for anyone
running lift axles because it will help pre-
vent flat-spotting of the lift-axle tires.”

To haul heavy loads, frame rails typical-
ly need to be reinforced. The amount of
reinforcement will depend on the truck’s
wheelbase and axle capacities. “An insert-
ed three-eighths-inch frame is usually
required for most heavy haul tractors, but
you can get two inserts,” Lindgren says.
“The longer the wheelbase and the more
axle capacity you add, the more rigid the
frame needs to be.”

Finally, rear suspensions on heavy
haulers have historically been mechanical
types, but air suspensions are rapidly
gaining popularity. ▲
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Since heavy haulers are often dealing

with large, oversize loads, try to spec

as much glass area as possible and

plenty of mirrors. Four-way adjustable, cowl-

mounted mirrors can be complemented

with convex mirrors. Cowl mounting

sometimes helps because the mirrors are

not subjected to countless door slams and stay in adjustment longer.

Brian Lindgren suggests picking low-replacement-cost windshields, when available.

“Most vocational fleets replace at least one windshield side per truck annually.Two-piece

flat-glass windshields with roped-in seals can be replaced in 30 minutes for less than a

hundred dollars, which can save thousands of dollars over the truck’s life,” he says.

Many heavy haulers want a sleeper to enable them to run farther without risking

logbook hours violations, but want a more cost-effective solution than paying for the

extra length of a big sleeper.

For those heavy haulers that do not need a sleeper, but are still looking for a little

extra room in the cab, an extended day cab might be the right choice.

SEEING THINGS
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I f it’s steel—even mild steel—it’s vul-
nerable. Frame rails, cross members,
suspension components, air tanks,

fuel tanks, battery boxes, brackets, brake
shoes, electrical systems, air-conditioning
condensers, radiators, metal coolant
tubing, steel wheels, inside the floor of the
cab—they’re all targets.

That’s why the Technology and
Maintenance Council (TMC) of the
American Trucking Associations (ATA)
has set up a Corrosion Control Action
Committee. Job one: Recommend prac-
tices for equipment builders as well as to
prevent corrosion problems.

At issue are the new liquid de-icers that
have become a common weapon in high-
way-maintenance crews’ battle against
snow and ice. While these chemicals can
prevent ice from forming
on the road and melt snow,
they also turns into a fine
mist and get  everywhere.
Any exposed material or
exposed connection—the
whole truck and trailer
gets coated in this fine
mist, and it seeps into tiny little crevices
and cracks and starts to do its damage.

Mac Whittemore, regional manager
with ArvinMeritor, explained the situation
at TMC’s corrosion committee presenta-
tion. “Because this spray is finer, it starts
penetrating into areas where you wouldn’t
necessarily think it can get to—underneath
the paint, inside the brakes.”

Also these chemicals are hygroscopic,
which means they will absorb moisture
from any source. 

This means that even when the weather
and your equipment are dry, the chemicals
continue to attract moisture. 

There are an increasing number of
options you can spec when buying a truck
to help prevent corrosion.  

The electrical system is one area that is
particularly vulnerable, and with increas-
ing use of electronics on vehicles, it’s more
critical than ever to keep corrosion at bay.
As the electrical system is powered and

unpowered, and wires heat up, they
expand. When they contract, they draw in
the air around them—and contaminants
and moisture. 

Fleets should look for products that are
specifically built to resist corrosion. That
can apply to everything from plugs and
sockets to gladhands.  

Little details can make a big difference.
For instance, a seven-way connector’s
design inherently lets in moisture. Phillips
Industries, for one, now offers a foam
socket insert that slides over the pins in
the seven-way connector socket into the
base to seal out moisture.

You can also purchase dust flaps to cover
glad-hands, protecting them even further.

Any time a tractor or trailer is repaired,
use a heat shrink terminal that seals out

moisture. The old nylon and
PVC terminals are unsealed,
easily allowing contami-
nants inside.

When it comes to mainte-
nance, washing vehicles to
try to keep the chemicals off
the metal is important.

There is no clear answer to the question of
what washing strategies are best. 

Pressure washing may only push the
chemical mixture further into tiny
cracks and crevices. In addition, the new
chlorides tend to stick to surfaces more
than traditional road salt, and may need
physical action to get them off rather
than just spraying them with wash water.
Keep in mind that more cleaning liquid
is not necessarily better—in some cases,
an over-concentration of washing com-
pound may actually attack some of the
plastics that are there to provide corro-
sion resistance.

A new area where fleets are reporting
corrosion, according to several people at
the TMC fall meeting, is the air system—
the control ports of air brake valves are
developing corrosion.

That means it’s more critical than ever
to maintain the air driers and keep water
drained from the system. ▲

Rust Resisters
anti-corrosion Tips for battling that truck-eating monster
known as corrosion. By Deborah Lockridge

In Gear
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WHAT’S NEW AND NEWS FROM SUPPLIERS
PRODUCTWATCH

Meritor WABCO Vehicle Control
Systems has introduced its
new Roll Stability Support

trailer system, RSSplus, designed specifi-
cally for the North American trailer
industry. It’s the third generation of Roll
Stability, the first two having been adap-
tations of the European product.

RSSplus will be available late in the
first quarter of 2008 through trailer man-
ufacturers and as an aftermarket retrofit
through trailer dealers. Retrofit is quite
easy, the company says, taking just two
hours or so to accomplish if the trailer
already has ABS wheel sensors installed.
A full retrofit program, accessible to

owner-operators as easily as to fleets, will
be in place by next summer.

The new system builds upon the com-
pany’s current RSS offering which incorpo-
rates ABS functionality with other safety
features such as improved roll mitigation.
The new system retains the company’s
side-by-side wheel end control to provide
stability management and help prevent
tire flat-spotting and abnormal tire wear.
As well, the system offers simplified instal-
lation and advanced ‘intelligent’ commu-
nication capabilities through on-board
data recording with event broadcasting
capability via Power Line Carrier (PLC)
communications or telematic devices.

Jon Morrison, president and general
manager of the Meritor WABCO joint
venture first established in 1989, says the
company has the largest population of
trailer stability systems in place today.
RSS was first introduced in 2003, and
there are now over 4,000 of the
company’s units in the field.

RSSplus is a two-modulator (2M) roll
mitigation system that integrates several
features, including ABS and PLC func-
tionality, reducing the number of indi-
vidual components. The new system is
compatible for use with both spring and
air suspensions. A new cable connector
system allows for more positive connec-
tions and cable stabilization to prevent
damage and mitigate potential problems
with connector corrosion.

Standardized SAE diagnostics make
troubleshooting much simpler and are
now a conventional feature of the system.
The diagnostics have also been integrated
into the company’s Toolbox PC software.
System diagnostics can also be
performed using standard blink codes
which eliminate the cost of additional
diagnostic tools.

By adding PLC capability to the
RSSplus electronic control unit, the sys-
tem can communicate between the trac-
tor and trailer utilizing a PLC display.
Additional messaging can also be accom-
modated via telematic devices. Events
that can be communicated include sus-
pension weight, tire pressure, wheel-end
temperatures or other customer-specific
data. On-board data recording within the
ECU allows for the retention of vehicle
performance data in the ECU memory to
enhance fleet management.

Configurations of the new system
include: 2S/2M1, 4S/2M and 4S/2M + 1
(for most 4S/3M requirements).
Applications include tandem and tri-axle
vans, reefer units, flat beds, tankers, haz-
ardous material haulers, B-trains (though
not A-trains) and high-center-of-gravity

MERITOR WABCO SIMPLIFIES SYSTEM, ADDS FEATURES

Roll Stability Support
trailer system

IMPROVED
ROLL STABILITY
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trailers. The new system is compatible
with current tractor stability technolo-
gies as well as future technologies.
RSSplus is also backward-compatible
with existing trailers in the marketplace
making it an easy retrofit. It works inde-
pendently of the tractor, needing only a
power supply from up front.

While the system’s price is controlled
by OEMs, Morrison expects it to cost end
users $700 to $900, but that includes the
ABS on which it’s based. That’s about a
$300 reduction. Retrofit won’t be much
more than that, topping out at an
estimated $1,500

See your trailer dealer or visit www.arv-
inmeritor.com and www.wabco-auto.com. 

LIGHTWEIGHT FLATBED
UTILITY’S NEW, STRONGER FLATBED
The 4000A flatbed is the latest offering
from Utility Trailer Manufacturing.

Featuring an aluminum/
steel composite design,
the new trailer is said
to be both stronger
and more durable

than the 2000A flatbed
while reducing tare weight by
over 400 lb. 

It uses the one-piece plasma-cut
main beam webs and 80,000-lb frame
rating of the 2000A, but adds the
increased strength of a newly designed
hat-shaped main beam top flange
made of 80,000-psi, high-tensile steel.
The 4000A also features the well
proven Hendrickson narrow hanger
AANT 23k spread air-ride suspension.
Equally important, says Utility, the
main beams are contoured at the rear
for uniform axle loading. Finally, the
4000A is the next generation of light
weight flatbeds designed and tested on
Utility’s own real-world test track to
ensure reliability.

See utilitytrailer.com.

FUEL-TAX SOFTWARE
J. J. KELLER INTRODUCES NEW VERSION
J. J. Keller’s updated Fuel Tax Master
software helps carriers report accurate
fuel tax information. It generates IFTA,
bulk fuel, permit listings and mileage

reports. The software also allows users
to enter, monitor and audit drivers’ trip
data; set their own reporting options,
data verification and fuel settings; track
and report on non-taxable reefer fuel
purchases as well as overall fuel
expenses; and print a wide variety of
detailed reports in the latest formats:
IFTA, state mileage reports, IRP and
Schedule A. 

Users of the traditional CD-ROM
version of the software can choose to
subscribe to an update service that

allows them to download current state
tax rates to meet filing deadlines.

The new version has also been com-
pletely redesigned to work with Windows
2000 and XP operating systems. Users
can now access vehicle and fuel info
using on-screen tabs and links.

The software can be integrated with
mileage databases, such as J. J. Keller’s
KellerMiles, as well as the latest version
of the company’s Maintenance 
Manager software (both programs
available separately).

A free tour of the updated version of
Fuel Tax Master is available at
www.jjkeller.com/ftm3.

www.espar.com

Find out how Espar Heaters
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WEEKLY PUMP PRICE SURVEY / cents per litre
Prices as of December 4, 2007 • Updated prices at www.mjervin.com

Retail Diesel Price Watch

CITY Price Excl. Taxes
WHITEHORSE 122.4 0.6 104.3
VANCOUVER * 114.8 0.6 83.3
VICTORIA 112.4 0.7 84.5
PRINCE GEORGE 116.2 3.5 90.6
KAMLOOPS 116.1 1.0 90.5
KELOWNA 118.6 1.3 92.9
FORT ST. JOHN 118.9 93.2
YELLOWKNIFE 123.0 2.0 102.9
CALGARY * 112.8 0.9 93.4
RED DEER 111.6 0.5 92.3
EDMONTON 111.4 0.5 92.1
LETHBRIDGE 110.9 -1.0 91.6
LLOYDMINSTER 114.9 95.4
REGINA * 116.4 0.3 90.8
SASKATOON 116.7 0.6 91.1
PRINCE ALBERT 114.9 89.4
WINNIPEG * 114.3 0.8 92.3
BRANDON 106.9 -5.0 85.3
TORONTO * 108.9 2.8 84.4
OTTAWA 107.6 1.7 83.2
KINGSTON 103.2 -5.0 79.1
PETERBOROUGH 108.4 2.5 84.0
WINDSOR 104.1 0.2 79.9
LONDON 105.6 1.3 81.3
SUDBURY 108.9 1.5 84.4
SAULT STE MARIE 106.9 82.5
THUNDER BAY 113.9 -1.7 89.2
NORTH BAY 106.9 -1.0 82.5
TIMMINS 111.2 86.6
HAMILTON 108.1 1.5 83.6
ST. CATHARINES 103.8 0.7 79.6
MONTRÉAL * 118.7 2.5 84.0
QUÉBEC 119.7 -0.2 84.9
SHERBROOKE 120.9 4.0 85.9
GASPÉ 119.4 2.5 84.6
CHICOUTIMI 118.1 1.7 83.4
RIMOUSKI 119.9 3.0 83.4
TROIS RIVIÉRES 120.9 4.3 83.4
DRUMMONDVILLE 116.9 2.0 83.4
VAL D'OR 119.9 3.0 83.4
SAINT JOHN * 123.3 2.9 87.3
FREDERICTON 122.5 2.6 86.5
MONCTON 123.6 3.3 87.5
BATHURST 121.4 3.6 85.6
EDMUNDSTON 125.0 4.0 88.7
MIRAMICHI 125.0 4.0 88.7
CAMPBELLTON 121.9 4.0 86.0
SUSSEX 123.7 4.8 87.6
WOODSTOCK 125.9 3.0 89.5
HALIFAX * 117.2 -0.3 83.4
SYDNEY 120.8 -0.1 86.6
YARMOUTH 119.7 85.6
TRURO 118.2 -0.1 84.2
KENTVILLE 116.1 82.5
NEW GLASGOW 119.7 85.6
CHARLOTTETOWN * 116.3 3.1 85.5
ST JOHNS * 126.4 5.8 90.4
GANDER 125.9 5.5 89.9
LABRADOR CITY 133.8 5.5 96.9
CORNER BROOK 125.1 5.5 89.2
CANADA AVERAGE (V) 114.0 1.7 87.2

V-Volume Weighted 
(+/-) indicates price variations from previous week.
Diesel includes both full-serve and self-serve prices.
The Canada average price is based on the relative weights of 10 cities (*)

(+/-) Previous
Week

J.J. Keller’s Fuel Tax software

Utility Trailer
4000A flatbed

http://www.espar.com
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“The Diesel Particulate Reduction (DPR) system is environmentally
friendly. The engine is great on fuel. The drivability and visibility
are amazing. With the 5-year warranty, you can’t go wrong. 
It’s the best truck I’ve ever purchased.”

Hino 258

Ken Watson,
Seeley’s Bay Iron & Metal,
Seeley’s Bay, ON,
Auto Recycling

www.hinocanada.com

DAIMLER TRUCKS recently launched its ‘Shaping Future

Transportation’ initiative at a press conference in the

spectacular Mercedes-Benz Museum in Stuttgart, Germany.

Dr.Wolfgang Warnecke, global manager of automotive fuels

development for Royal Dutch Shell, opened the affair.

“Transportation continues to be the preserve of oil,” he said,

adding that oil supply and use will peak by about 2050. Biofuels

are the only viable non-fos-

sil-fuel option in the short

term, he added, but “not all

biofuels are created equal.”

First-generation biofuels like

ethanol and its variations

have limited usefulness,

Warnecke said, while second-

generation fuels like BTL

that use whole plants and

such waste as wood chips

are more promising.The key,

he said, as we heard several

weeks earlier from Volvo

trucks chief Leif Johansson,

will be having standards that

guarantee users fuel of the

right quality.

“The cost and economics of operating on alternative fuels will

be a major challenge,”Warnecke said.“We must find solutions that

are ultimately marketable to the commercial vehicle industry.”

Andreas Renschler, head of Daimler Trucks, claimed that with

around 1,500 Orion buses, more than 100 Freightliner vehicles, and

200 light trucks and buses by Fuso, Daimler is the world leader in

hybrid-drive commercial vehicles.

He went on to say that the global commercial vehicle market

will grow by 50 percent over the next 10 years, making the

demand for oil —and alternatives—a crucial issue. Daimler is hard

at finding solutions, he said, redoubling its efforts especially in the

hybrid area.

“Our long-term goal is to make the vision of the zero-emissions

commercial vehicle a reality,” he said.“We believe that two

factors will play key roles in turning that vision into reality. The

first is the achievement of clean combustion through the use of

alternative fuels, including everything from natural gas to

biodiesel and hydrogen. Secondly, such combustion must be

made efficient with the help of modern drive system technologies

like BlueTec diesel technology

[that’s selective catalytic

reduction], hybrid drives, and

fuel cells.”

Renschler announced that

Freightliner will build 1,500 M2

hybrid diesel/electric trucks

over the next three years and

will also produce a hybrid

Thomas Built school bus.The

M2’s hybrid drivetrain is the

one developed by Eaton and

also used in trucks from

several other manufacturers.

Daimler is also investigat-

ing alternative fuels. The

most promising fuels from

renewable resources, the

company says, are vegetable oil-derived hydrated fuels (HVOs).

Later, they’ll be joined by second-generation biodiesel fuels

known as BTL (biomass to liquid). These synthetic fuels made of

straw and waste wood are carbon-dioxide neutral, emit 50-percent

percent fewer particulates than diesel, and contain no sulfur.

Happily, they can be used in today’s diesels with no problem,

Renschler said.

Beyond that we’ll see a biofuel enriched with hydrogen, called

NExBTL. Renschler said it has energy properties much like diesel.

Daimler has launched a three-year test of this fuel in co-operation

with courier company DHL, the Stuttgart public transport authority,

and the OMV oil company.

DAIMLER AIMS FOR ZERO-EMISSIONS TRUCK

In Gear

LOFTY AMBITIONS: This Freightliner M2 hybrid utility truck was on
display at the Mercedes-Benz Museum in Stuttgart, Germany.

http://www.hinocanada.com
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IN-CAB TRAINING
IT’S A-COMING PEOPLENET OPTION
PeopleNet has partnered with
Instructional Technologies, Inc. (ITI) 
to bring interactive driver training tech-
nology to PeopleNet customers via the
new BLU platform. It will be available
some time in 2008. In practice, at-risk
driver actions will be identified by data
that’s being constantly collected, and then
a remedial lesson will be immediately
offered in the cab.

“This new capability will revolutionize
safety and risk management for our
entire industry,” says E. Bruce Weiss,
executive vice president of ITI.

His company is a risk-management
specialist that applies technology
developed in advanced pilot training to
the trucking industry. Its ‘Pro-Tread’ and
‘Tread-1’ programs currently provide
interactive computer-based and online
driver training to some 170 fleets in the
U.S. and Canada. These programs will be
viewable on the BLU in-cab display,
which represents a new way for drivers to
interact with onboard systems.

Pro-Tread will provide pre-emptive, tar-
geted, in-cab driver training in response
to real-time performance data collected
from trucks on the road. PeopleNet cus-
tomers can already use this data with the
PerformX application to monitor driver
behavior and the health of a truck’s
engine, drivetrain and other operational
systems. Driver-related performance data
can include hard braking, speeding, hours
of service, tailgating, excessive G-forces,
and other recorded events. 

PeopleNet says Pro-Tread uses
“intelligent algorithms” and considers all
reported events in detail and in context.

It then makes smart training recommen-
dations that drivers are far more likely to
appreciate than resent, the company
claims, which results in enhanced driving
remediation. Critical training does not
have to wait for drivers to arrive at
company locations or to seek Internet
connections. Drivers can fulfill training
requirements in the cab at their
convenience during non-driving hours or

while waiting for loads. PeopleNet’s
wireless network enables transmission of
lesson-completion data to the private
database which ITI provides to each
client fleet for documentation of training.

PeopleNet’s BLU onboard platform
provides a new interface for drivers using
a 7-in. full-color display. 

See www.instructiontech.net and
peoplenetonline.com. ▲

�
These products and many more, some 
in greater detail, can also be seen online
in the Product Watch section at
www.todaystrucking.com.While you’re
there, you can also subscribe to a FREE
e-mail newsletter, Lockwood’s Product
Watch, that will keep you up to date on
the latest products—with commentary
attached—every two weeks.Why not stay
at your computer and let the very best
product news come to you?

Online Resources:
TODAYSTRUCKING.COM

He’s a power-hungry 
penny-pincher.
That’s why he uses Howes Diesel Treat. Only Howes delivers
guaranteed performance in all diesel fuels and biodiesel blends
while improving fuel economy and increasing engine power.
And because ULSD fuels gel at a higher temperature, it’s more
important than ever to rely on the proven protection of Howes
in the dead of winter. So if you’re looking for more power and a
way to counter those sky-rocketing fuel costs, go with the one
the pros use. Go with Howes Diesel Treat.

1-800 GET HOWES (438-4693) • www.howeslube.com

Professional Grade Performance Since 1920

FREE Howes Clipboard/Clock/
Calculator Combo
when you purchase 6 bottles of Howes Products
See stores for details or visit www.howeslube.com
Offer ends: 3/31/08, availablewhile supplies last.

http://www.howeslube.com
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Name a classic book; say, “A Tale of Two Cities” or “Tarzan.”
Or anything by Shakespeare. Chances are, I haven’t read it.
I’ve seen lots of movies and in high school made great

use of Coles Notes for the books we were forced to study.  And
does anyone besides me remember Classic Comics? As far as I
was concerned, those full-color illustrated versions of the great
works of literature told me everything I needed to know. 

That’s why, to this day, I’m amazed when I encounter anyone
reading the classics for fun. Which is what this guy I met in
October when I was on my way to the American Trucking
Associations (ATA) conference in Orlando was doing.

In between chores, he was going through
“Robinson Crusoe”. 

When I asked him about the book, he said most
people think it’s just an adventure story about some
guy stuck on an island and his man Friday but in fact
Robinson Crusoe deals with important themes like
Christianity and old-fashioned values such as right
and wrong.

As we talked, he expertly chauffeured me from the
Orlando airport to the conference center. 

Did I mention that this friendly knowledgeable
chap was a cab driver? 

Not only was he a talker, he’d been to Toronto and
had walked one day from the Rogers SkyDome downtown to the
posh neighborhood of Forest Hill. Finally—and I’ve been itching
to tell somebody this last part—the taxi driver is actually married
to former Maple Leaf Tie Domi’s first cousin. “I don’t know if
that’s a good or bad thing,” he added. 

All I know is that I suddenly became one cab-ride and a hand-
shake away from Belinda. But I digress.

Halfway through the trip, the driver asserted that he wasn’t
going to be a cabbie for long. It was just a stopgap position. Only
a year earlier, he was making oodles of dough at his regular job—
selling real estate.  

Since last summer’s sub-prime mortgage crunch, his business
had gone belly up so he had to find another way to support 
the family.

He vowed he’d be back in the real-estate game by the middle of
this year.

You’d have liked this guy.  Independent. Funny.  Not about to be
discouraged by some temporary economic circumstances. I wish
we had more time to talk.

The following two days I traipsed around the ATA, where the

best American minds in this business gathered to make sense
of their not-so-great times. Tonnage is off; some of the big
companies are making staff cuts; the news is not good.

Heavy on everyone’s mind sat the question: “What’s going to
happen in ’08?”

One of the many presentations starred a British gentleman
named Nigel Gault, whose terrific accent sort of advertised his
Harvard  PhD in economics. 

Gault’s one of the chief analysts with the New York consulting
firm Global Insights Inc. 

He told the audience the same thing Mr. Taxi Driver told me.
There may never be a better time than right now to buy

Florida real estate. 
In fact, Gault said, if you really want a deal you should wait a

couple of months because he expected the land values to sink
even further. (My trip to Orlando was in late October.) But then
they’ll start going up again, he said.

Florida was one of the areas hardest hit by the mortgage
crunch and although it officially only affected less than seven
percent of the economy as a whole, when housing starts suffer,
everybody does time. 

As I listened to Dr. Gault, I thought. “That taxi driver was like the
Coles Notes version of this speech. And a lot more entertaining.”

Two things I learned. First, now’s a darn good time to invest
in vacation property in Canada’s 11th province; a.k.a, Florida,
and second, it’s always a good idea to listen to what your drivers
have to say. ▲

By Peter Carter

Rear View

Peter Carter is the editor of Today’s Trucking. You can reach him at

416/614-5828 or peter@todaystrucking.com.

Wanna Buy Some Real
Estate in Florida?

No. Really.

FARE COMMENT: You never know
who will spout good advice.
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